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Wm.  mind... 


Fairness... 

is  another  plus  for  you  in  Chicago’s  TopTwo 


Chicago’s  fairest  (least  biased)  newspapers— according  to  Chicago 
newspaper  readers*— are  the  Sun -Times  and  Daily  News.  They 
are  also  considered  most  believable  reputable,  honest,  accurate 
and  easiest-to-understand  of  the  four  Chicago  dailies.  What 
does  this  mean  to  an  advertiser?  We  can  only  report  that  __ 
in  the  first  quarter  of  ’62  the  Sun-Times  and  Daily  News 
carried  52.9'^f  of  general  daily  advertising  linage  in  the 
Chicago  market.  Upping  our  lead  position  of  ’61 !  MW 


CMCaGO 

mmi 


^Source:  “What  Chicago  People  Think  of  Chicago  Newspapers,”  a  report 
based  on  a  studg  bg  Forward  Research  Inc.,  independent  research  firm. 
For  your  copy,  contact  a  Sun-Times  Daily  News  representative. 
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CAN  STAPLE  TABLOID  PRODUCTS 
UP  TO  50,000  COPIES  PER  HOUR 


All  parts,  submitted  to  heavy  usage,  made 
from  special  heat-treated  tool  steel.  Wire 
forming  parts,  tool  steel  flame  plated  with 
tungsten  carbide. 

*  *  * 

Anti-friction  die  bearings  assure  perfect 
alignment  of  stitching  element. 

*  *  * 

Knife  cylinder  enclosed  for  safety  and 


elimination  of  dust.  Camming  action 
enclosed  in  safety  housing. 

*  *  * 

Positive,  continuous  wire  feed  with  inter¬ 
changeability  of  feed  boxes. 

*  *  * 

Stitcher  changed  from  straight  to  collect 
run  by  simple  turn  of  knob;  then,  silence 
plunger  assembly  for  collect  operation. 

Send  for  specifications. 


WALTER  SCOTT  &  CO. 
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DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Ptoini).id, n.j. 
EXECUTIVE  &  SALES  OFFICE;  501  FIFTH  AVENUE.  NEW  YORK  17,  NEW  YORK 


KANSANS 
ARE  GOING 
PLACES 


More  Kansans  are  going  more  places  more  often  than  ever  before, 
and  spending  more  money  doing  it.  For  that  matter,  Kansans  are 
spending  more  money  buying  all  kinds  of  consumer  goods  and 
services  than  ever  before  .  .  .  and  MAKING  more  money  doing 
more  different  jobs.  Kansans  just  don’t  stand  still  and  bask  in 
their  colorful  history.  They  prosper,  and  buy;  they  go,  and  spend. 

The  Wichita  Eagle  and  Beacon’s  21-county  retail  trading  zone 
sets  the  trend.  With  31%  of  the  state’s  population,  they  have 
32%  of  the  total  spendable  income,  and  they  buy  33%  of  the 
general  merchandise  ...  in  the  metropolitan  area,  for  example, 
during  the  decade  just  past,  spendable  income  is  up  86%,  total  re¬ 
tail  sales  are  up  60%  and  food  sales  are  up  a  ‘Chopping”  93% ! 

The  Eagle  and  Beacon  is  more  than  a  welcome,  believable 
news  source  in  Kansas.  It  is  the  modern, 
Kansan’s  dependable  reference  when 
buying  decisions  are  being  made  ...  in  a  cer- 
tified  test  market  (ask  for  complete  figures). 
Your  advertising  should  be  in  its  pages. 


M.  M.  Mgrdock,  publisher 

NATIONAL  AfFUfSENTATIVES 

CRESMER,  WOODWARD,  O’MARA  &  ORMSBEE,  INC. 

NEW  ronic  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO  —  lOS  ANGEIES  —  ATLANTA 
KANSAS  CITY  REPRESENTATIVE  —  HAROLD  HENEWAN  —  MDSE.  MART  »10G. 


GROW  WITH  THE  GROWTH  MARKET 
BLACK  AND  WHITE  OR  R.O.P.  COLOR 
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EDITOR  &  PUBLISHER  CALENDAR 


JUNE 


23- 25 — Northwest  Daily  Press  Associations,  Ruttger's  Pine  Beach  Lodge, 
Brainerd,  Minn. 

24- 27 — Advertising  Federation  of  America,  jointly  with  Advertising  Asso¬ 
ciation  of  the  West,  Denver,  Colo. 

25- 29 — National  Press  Photographers  Association.  Fort  Sumter  Hotel, 
Charleston,  S.  C. 

27-30 — Newspaper  Personnel  Relations  Association  Conference,  Ambassador 
Hotel,  Los  Angeles.  Calif. 

29-30 — New  Mexico  Press  Association,  La  Fonda  Hotel.  Santa  Fe. 

29-30— Pennsylvania  Associated  Press  Managing  Editors,  Holiday  Inn, 
Erie,  Pa. 


This 

Bird 

Doesn’t 

Read 

The  Times! 


JULY 


8-10 — New  York  State  Society  of  Newspaper  Editors,  Lodge  on  the  Green, 
Painted  Post,  N.  Y. 

8- 1 1 — Newspaper  Advertising  Executives  Association.  Queen  Elizabeth 

Hotel.  Montreal. 

9- 13 — American  Newspaper  Guild.  Buffalo,  N.Y. 

12-14 — North  Carolina  Press  Association,  Blltmore  Hotel,  Morehead  City, 
N.  C. 

19-21 — Virginia  Press.  Chamberlin  Hotel,  Old  Point  Comfort  Va. 


AUGUST 


4- 10 — International  Typographical  Union,  Cincinnati. 

5- 7 — SNPA  Mechanical  Conference  (Eastern  Division).  Charleston,  S.  C. 
12-14— Texas  Dally  Newspaper  Association  Conference,  Midland  and 

Odessa.  Texas. 

17-20 — Inter-American  Federation  of  Working  Newspapermen’s  Organiza¬ 
tions.  Bogota,  Colombia. 

20-22 — American  Association  of  Sunday  and  Feature  Editors,  Benjamin 
Franklin  Hotel,  Seattle,  Wash. 

20-23 — International  Mailers  Union,  Nashville,  Tenn. 

20-25 — International  Photo-Engravers  Union,  Chicago. 

26-30 — Association  for  Education  In  Journalism,  Univ.  of  North  Carolina, 
Chapel  Hill. 


iNo  great  loss  as  The  Times  really  satu 
rates  Pinellas  County  anyway. 


SEPTEMBER 


2-5 — Southern  Newspaper  Publishers  Association.  The  Greenbrier.  Whita 
Sulphur  Springs,  W.  Va. 

7-9 — Mid-America  Newspaper  Mechanical  Conference,  Muehlebach  Hotel, 
Kansas  City,  Mo. 

9-13 — Third  Rochester  Photo  Conference.  Eastman  House,  Rochester,  N.  Y. 

11-15 — International  Stereotypers'  Union.  San  Antonio,  Tex. 

20-22 — Interstate  Advertising  Managers'  Association.  Shanango  Inn,  Sharon, 
Pa. 

22 — New  England  AP  News  Executives  Association,  Belmont  Hotel,  Harwich, 
Mass. 

22- 23 — Illinois  Newspaper  Mechanical  Conference  Pere  Marquette  Hotel, 
Peoria. 

23- 26 — Institute  of  Newspaper  Controllers  &  Finance  Officers,  Brown  Palace 
Hotel.  Denver. 

23-26 — National  Newspaper  Promotion  Association,  Western  Region,  Work¬ 
shop  Vancouver,  B.C.,  Canada. 

25-29 — Associated  Press  Managing  Editors  Association  Hotel  Radlsson 
Minneapolis. 

30-Oct.  2 — New  York  State  Publishers  Association  Whlte^ace  Inn  New 
York. 


Pinellas  -  that’s  the  county  St.  Peters 
burg  calls  home. 


That's  the  compact  county  where  Ef¬ 
fective  Buying  Income  is  a  concentrated 
$820  million. 


That’s  the  concentrated  county  where 
merchandising  is  easy  •  and  profitable. 


And  in  Pinellas  County  The  St.  Peters¬ 
burg  Times  sells  102,263  of  its  114,164 
total  circulation. 


OCTOBER 


1-2 — UPl  Editors'  and  Publishers'  Conference.  Fai'mont  Hotel,  San  Fran¬ 
cisco. 

3- 6 — National  Conference  of  Editorial  Writers.  Tucson  Arizona. 

4- 6 — Pennsylvania  Newspaper  Publishers  Association.  HI  ton  Kotel,  Pitts¬ 

burgh. 

13- 16 — Eastern  regional  promotion  workshop.  Sor'rg  Rock  Country  Club 
Spring  Valley,  N.  Y. 

14- 20 — National  Newspaper  Week. 


You  can  reach  the  people  -  and  the  dollars 
only  through  The  Times! 


S’!.  ^Ptprsburg  (iimpB 
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Getting  cut  off  from 
too  many  schedules? 


V.\U. 


\s%aehes  flittop  men  everywhere 
who  do  the  trimming  and  adding. 

published  at:  NEW  YORK.  WASHINGTON.  D.C., 

CHICOPEE  FALLS,  MASS.  •  CHICAGO.  CLEVELAND* 
DALLAS  •  SAN  FRANCISCO  and  RIVERSIDE.  CALIF. 


Make 

your  pitch 
in  ALTOONA... 
Test-Town,”  Pa. 


(lot  a  new  ine>sajje  t(i  tell,  a  new  product  to  sell?  Whether 
your  flame  is  soft  drinks  or  'having  lotion,  cosmetics  or 
cake  mix,  you  can  huild  u|i  your  hox  score  in  Altoona. 

Here's  a  test  market  with  all  the  advantages;  healthy, 
balanced  economy,  typical  distribution  patterns,  and  re¬ 
tailers  just  waiting  to  go  to  bat  for  your  product,  .^nd 
rooting  you  home  will  be  thousands  of  cust<imers  who  get 
their  buying  information  from  the  .M.TOON.V  MIRROR — 
98*;^  of  .Altoona  families  and  ^  out  of  4  Blair  County  homes! 

Make  your  pitch  in  the  -XI.roON.A  MIRROR,  and  you’re 
well  on  the  way  to  top  standing  in  any  league! 

TEST  BEST  IN  PENNSYLVANIA  WITH  THE 

Eltoona  flRirror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 
Richard  E.  Beeler,  Ad*.  Mgr. 


12  ‘  \  r  f  *** 

(^rwin  A  Column 

★  ★  -A”  ★  ★  'A' 

¥  RVi\  S.  T.albkin,  promotion  director,  AW  York  Times,  re- 
■¥  ceived  a  printed  slip  from  a  Brooklyn  laundry  reading: 
"Operator  Number  Six  and  her  press  assistant  would  appret  iate 
your  returning  this  slip  with  your  comment.”  Irv  comments: 
"Press  agents  are  really  getting  around.”  .  .  .  Dick  Wilson, 
Far  Eastern  correspondent  for  the  Financial  Times,  London, 
and  the  Manchester  Guardian,  interviewed  in  Vancouver,  B.  C., 
on  his  way  home  for  a  visit,  said  rising  costs  and  taxation 
problems  have  driven  a  large  number  of  ftfreign  correspondents 
from  Tokyo  to  Hong  Kong.  He  said  there  are  about  70  active 
foreign  correspondents  in  Hong  Kong  now  and  they  have  a 
nourishing  Foreign  Correspondents’  Club.  News  service  execu¬ 
tives  in  .New  York  assured  me  their  organizations  have  made 
no  such  move,  of  course,  as  they  maintain  big  bureaus  in  both 
places. 

SHIP  mWS: 

The  7  O'" Clock  Cutter 

(!a>t  ill  llie  ordered  drama  of  the  bay. 

She  ^pin>  a  M'arf  of  froth  aerosiK  the  M‘t. 

The  cool  unfolding  freshness  of  the  day 
Hangs  like  a  ery.stal  curtain,  and  a  jet 
Of  lavender  and  gold  disperses  flame 

I' poll  the  surface.  Only  clouds  may  screen 
The  supv'r-spotlight,  and  no  tinted  frame 
.'Need  lend  a  mummied  lustre  to  the  scene. 

Huge  vessels  dot  the  harbor,  i/ooniing  hulls 
Lie  still  as  stringless  puppets  on  the  stage 
Yet,  quickening,  might  shoo  derisive  gulls 
Beyond  all  vision.  But  no  ship  may  gauge 
Her  moment,  nor  may  hushed  propeller  ehurn 
I'ntil  the  cutter,  stopping,  points  astern. 

—Milton  Braeker, 

News  Staff,  N’eu-  York  Timex. 

(This  poem  appeared  originally  in  Franklin  P.  .Adams'*  “The 
Omniiig  Tower"  column  in  the  A'eie  York  Herald  Tribune,  Jan.  8, 
1937). 

— George  Rhodes.  San  Francisco  S'etvs-Call  Bulletin,  was 
elected  to  a  third  term  as  national  president.  Order  of  Military 
Wine  Tasters  and  P.  E.  Eldred.  AP,  was  re-elected  vicepresident. 
.  .  .  Heady  headline  in  the  Lubbock  (Texas)  Avalanche  Journal: 
"Floydada  ^’oman  Deceives  Degree  From  McMurry.”  .  .  . 
Joseph  K.  Conroy  retired  from  the  copydesk  of  the  New  York 
World -Telegram  &  Sun  after  nearly  .50  years  of  newspaper 
work. ...  a  Canadian-born  newspaper  magnate  Lord  Beaverbrook 
celebrated  his  83rd  birthday  by  running  ads  in  two  of  hb 
London  newspapers  warning  against  Britain’s  entry  into  Eu- 
ro|>e’s  Common  Market.  .  .  .  Harry  Neigher,  Bridfteport  (Conn.1 
Sunday  Herald  columnist,  after  35  years  of  doing  columns, 
likes  this  subhead  best  of  all  he  uses:  "The  Space  That  Launched 
10.000  Tips.”  .  .  .  The  Springfield  (Mass.)  Union  headed  three 
separate  columns  under  the  stock  market  plunge  story:  “What?” 
and  "Why?”  and  “Whither?” 

— "Counidown,"  a  IxMvklet  in  magazine  form  giving  a  dramatic 
report  of  .Ameriea'H  >paee  program,  is  on  the  newsstands.  It  was 
written  by  .Alvin  B.  Webb  Jr.,  United  Press  International  burcao 
chief  at  Cape  Uainaveral.  .  .  ,  Bert  Vincent,  “.Strolling"  eolumnisL 
for  the  Kno.xrille  \eirs-Senlinel,  visited  IR'aller  T.  Pulliam,  pub¬ 
lisher  of  the  Harriman  (Tenn.)  Record,  who  formerly  worked 
for  10  years  on  the  New.s-Sentinel,  and  wrote  a  story  about  the 
town  and  the  weekly.  Mr.  Pulliam  reeiproeated  by  writing  a  foil 
page  feature  about  Bert  Vincent,  rev<‘aling,  among  other  things, 
that  he  was  Ernie  Pyle's  predecessor  on  a  national  column  from 
lA  asliington.  that  Bert  eats  roses  and  likes  them,  that  his  real  name 
is  Bertliell,  that  he  once  was  a  school  principal  and  a  clerk  in  i 
general  store  and  when  he  was  baptized  in  ieed-ov^r  .Syeamotc 
('.r«“ek  he  came  up  feet  first.  .  .  .  The  ('.hrixtian  Science  Monitor 
quoted  the  Massachusetts  Governor:  “Public  welfare  cannot  be 
put  ahead  of  personal  gain"  and  then  ran  a  correction,  saying 
that  “must  not"  should  have  been  quoted  instead  of  “cannot".  •• 
Herb  Lyon  sometimes  runs  a  subhead  in  his  “Tower  Ticker 
column  in  the  Chicago  Tribune  reading:  “The  Jotted  Lyon." 
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FOR  THE  FOURTH 

Successive  YEAR 


0380  DQ  PBQGlQWaMQfl 


Our  Editorial  Staff 


won  more  owords  than 


that  of  any  other 
Pennsylvania  News¬ 
paper,  Division  1, 


doily  and  Sunday 


newspapers  with  a 


circulation  of  49,000 


and  over 


Sponsored  by  the 
Pennsylvania  Newspa¬ 
per  Publishers  Asso¬ 
ciation,  Pennsylvania 
State  University, 
Pennsylvania  Society 
Newspaper  E  d  i  tors. 
Judged  by  Editors  of 
out-of-state  newspo- 


Daily  — 118,429 
Sunday  — 157,623 


Represented  Xationally  By 
Moloney,  Regan  &  Schmitt 


/ 


I 

editorial 

On  the  Record^  or  Not? 

4  J'kdi  rai  jiulgt's  tletisioii  in  (iliicago  Ini',  the  elled  ol  Naving  that 
Clime  news  aiul  court  records  are  a  matter  ol  jmlilic  record  one 
miiuite  Imt  the  next  minute  the\  are  oil  the  record. 

[iicige  Klmer  |.  Sc  hnac  keiilierg  in  tlie  court  ol  appeals  ruled  that 
reiiashing  crime  stories  lor  inolit  long  alter  thev  had  been  reported 
as  news  was  an  illegal  invasion  ol  jnivacy.  "liv  our  holding  we  in 
no  way  suppress  the  legitimate  publication  ol  news,  the  judge  said. 
“When  the  news  media  have  served  their  jjro|)er  lunction  in  reporting 
the  current  events,  private  individuals  involved  therein  sink  back  into 
the  solitude  which  is  the  right  ol  e\er\  |K.*rson.”  He  ruled  that  two 
maga/ines  had  invaded  privacy  with  stories  ol  a  17-year-olcl  girl 
several  months  alter  her  mnrcler. 

We  hold  no  briel  lor  publications  that  live  oil  the  tragedies  ol 
others  in  this  way,  and  we  svinpathi/e  with  those  who  feel  their  private 
has  been  invaded,  but  as  a  matter  of  principle  we  stronglv  disagree 
with  the  judge  and  ho|X‘  that  the  Supreme  Camrt  will  also.  We  don’t 
see  any  way  in  which  court  records,  public  records,  privileged  ma- 
teiial,  can  be  available  to  the  press  and  ]>nblic  in  one  instance  and 
a  moment  (or  a  few  months)  later  be  considered  olf-limits.  In  par¬ 
ticular,  il  a  criminal  case  has  been  widely  and  accuratelv  reported 
in  the  press  how  tan  a  judge  deny  the  right  to  reprint  the  storv  davs, 
wtvks,  months,  years  later  without  indulging  in  suppression  or 
censorship?  Who  is  to  set  the  time  limit? 

We  don’t  believe  the  relativelv  new  doctrine  of  right  of  privacy 
should  permit  us  to  shackle  the  press  (or  anv  part  of  it)  with  a  time 
clock  lor  measuring  legalitv  of  publication. 

What  Is  Competition? 

I^OR  the  first  time,  we  believe,  a  Fecleial  court  judge  has  acknowl- 
edged  that  newspapers  do  not  operate  in  a  vacuum  cc)mj)eting 
only  among  themselves,  [uclge  William  .\.  McRae.  |r..  I'ampa,  Fla., 
believes  all  media  compete  with  each  other. 

In  the  summary  judgment  in  the  Sarasota  anti-trust  suit  (F.&l’, 
Jtme  lb,  page  lb)  the  judge  noted  that  in  addition  to  five  other  daily 
newspapers  in  the  area  "the  numerous  weekly  newspapers,  visitors’ 
guides,  shopping  guides  and  other  similar  |)td)litations  published 
throughout  said  competitive  market  area  and  al.so  the  radio  and 
telei'ision  stations  therein”  compete  for  circulation  and  advertising 
with  the  .Sarasota  pa]>ers. 

J  he  same  thing  is  true  in  every  newspaper  c  ity  whether  or  not 
it  is  a  one-newspa|XM  town.  Fhere  is  no  such  thitig  as  a  true  moiiojx)!’, 
situation  these  days  when  it  comes  to  competing  lor  leaders  and  ad¬ 
vertisers. 

Canned  Proclamations 

T¥t  RRAv  for  the  C.ornin;j;  (N.  Y.)  Leader  which  recently  asked  public 
relations  experts  "to  come  np  with  a  more  positive  a|)prc)ach  to 
news  than  the  worn-ont  gimmick  of  proclamations  and  pictures  of 
officials  signing  chKuments.’’  Noting  there  had  lieen  a  rash  of  such 
j>ittures  the  Leader  said  editorially:  "More  than  Db.fF'j,  ol  the  ]>rocla- 
niations  issued  by  the  mayor  are  canned — that  is  mimeographed  or 
printed  in  some  national  ollice  and  sent  to  everv  community  in  the 
conntrv  with  convenient  blanks  in  which  to  put  the  name  of  the 
niayor  and  the  city  he  heads.” 

A  lot  of  newspa|x‘r  editors  will  cheer  the  Leader’s  pronouncement 
that  "we’re  just  tired  of  seeing  the  same  old  prex latnations  and  same 
old  pioclamation  pictures.  In  the  future  they’ll  have  to  have  genuine 
l(xal  interest  and  purpose  coupled  with  gcxul  hard  news." 

6 


I  !♦*//  you.  Mar:  hut,  except  re  repent, 
ye  shall  all  likewise  perish. — St.  I.uke, 

Mil;  .’i. 
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O  the  fourth  ESTATI 


Th«  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March.  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 


Jamas  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  Features, 
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THE  ESTES  EXPOSE 

I  do  not  wish  to  enter  into  any  contro¬ 
versy  about  who  “exposed”  Billie  Sol  Estes. 

.\s  far  as  I  know.  Dr.  John  Dunn  was 
conducting  his  own  investigation  of  Estes, 
but  just  when  it  started  or  just  what  he 
did  1  haven't  the  information  to  give  you. 

The  information  I  used  on  the  number 
of  chattel  mortgages  and  the  amounts  was 
furnir-hed  me  by  the  publishers  of  the  pa¬ 
per,  Dr.  H.  F.  .\very.  Dr.  Charles  Sullivan 
and  Alan  Propp.  Mr.  Propp  was  in  charge 
of  gathering  and  compiling  the  mortgage 
information. 

I  interviewerl  farmers  and  those  con¬ 
nected  with  farming  to  verify  the  “gen¬ 
eral”  story  that  was  making  the  rounds. 
Then  I  wTote  the  articles  which  are 
credited  with  turning  the  spotlight  on  the 
Estes  financial  manipulations. 

To  my  knowledge,  no  agent  of  the  Fed¬ 
eral  Bureau  of  Investigation  even  looked 
into  the  possibility  of  illegalities  connected 
with  the  fertilizer  tank  mortgages  until 
about  mid-March  —  after  the  articles  had 
been  published,  .-^t  that  time  an  agent  of 
the  F  B1  visited  Pecos  collecting  informa¬ 
tion.  and  two  weeks  later  Estes  was  ar¬ 
rested  —  with  this  same  agent  in  charge 
of  the  arrest. 

Oscar  Griffin 

Houston.  Texas 

(Editor's  Note:  This  letter  by  Mr.  Grif¬ 
fin.  former  editor  of  the  Pecos  Independ¬ 
ent  now  with  the  Houston  Chronicle,  is  in 
reply  to  a  qiierv.  E&P  a>ked  him  to  com¬ 
ment  (Ml  the  announcement  by  the  FBI  in 
IXasliington  that  Dr.  Dunn  put  the  editor 
on  the  trail  of  Estes  a  year  before  the 
stories  were  published,  i 
*  «  « 

MENTAL  DISCOLNT 

By  now  it  would  seem  that  the  inalien¬ 
able  right  of  a  citizen  to  cancel  his  sub¬ 
scription  to  the  paper  would  have  been 
restateil  by  some  pa|)er. 

But  the  one-sided  furor  continues. 

For  20  adult  years  I  have  been  reading 
newspapers  critically,  especially  whichever 
one  ha|»[)ened  to  be  my  own.  During  two 
weeks  of  relaxation  in  a  vacation  hideway 
last  summer,  my  only  contact  with  the 
world  was  the  .Veil*  York  Herald  Tribune. 
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FAMILY  SKELETON 
Cargill,  Central  Press  Association 

1  found  it  entertaining,  even  informative. 

But  it  was  only  informative  after  I  had 
memorized  the  guideline  obvious  to  any¬ 
one  who  studies  it.  It  is  a  Republican 
newspaper  in  the  tradition  of  fin-de-siecle 
crossroads  journalism.  In  The  Trib,  cross¬ 
roads  journalism  is  renascent. 

They  don't  print  it  that  one-sided  even 
in  the  country  any  more.  We  here  who 
Hy  the  flag  of  Democrat,  consider  it  our 
responsibility  to  run  up  the  flag  of  freedom 
whenever  two  or  three  Republicans  are 
gathered  together.  We  try  to  put  them  on 
Page  One. 

It's  fun  to  read  The  Trib  only  if  you 
take  your  mental  discount  as  you  read. 
I'm  glad  I  don't  have  to  depend  on  it  all 
year  round  for  what  goes  on. 

I  congratulate  the  President  in  his  ex¬ 
ercise  of  one  of  the  prerogatives  of  a  free 
man. 

John  Eisenhard 

Managing  Editor.  Fauquier  Democrat, 
Warrenton.  Va. 

♦  *  * 

EXTRAVAGANT  REMARKS 

According  to  the  dictionary,  a  jeremiad 
is  a  dolorous  tirade,  and  while  I  suspect 
that  Jenkin  Lloyd  Jones,  editor  of  the 
Tulsa  Tribune,  purposely  overblew  himself 
in  his  self-styl*^  jeremiad  on  sin  before 
the  .American  Society  of  Newspaper  Edi¬ 
tors.  I  feel  enough  agreement  with  him 
to  regret  that  he  was  so  extravagant  in 
his  denunciation,  or  so  particularized  in 
his  targets. 

His  “national  insanity”  of  progressive 
education  has,  in  its  thfee  decades,  at 
least  helped  us  to  the  nation's  highest 
standard  of  living  and  the  ability  to  defend 
ourselves  against  two  of  the  most  formid¬ 
able  enemies  any  people  ever  faced. 

His  attack  on  modern  art  simply  proves 
that  he  still  is  able  to  take  free  advantage 
of  every  citizen's  right  to  go  into  a  gallery 
and  say.  “I  know  what  I  like.” 

His  fear  of  our  becoming  one  of  the 
nations  whose  bones  litter  the  pathway  of 
history,  because  of  our  alleged  “rotted  out” 
morals,  simply  fails  to  recognize  that  the 
true  lesson  of  historv  is  not  that  nations 


rise  and  fall  in  cycles,  but  that  new  ap¬ 
proaches  must  be  taken  or  the  cycle  will 
just  go  on  and  on. 

One  of  these  approaches,  certainly,  lies 
in  the  field  of  education,  I.  too.  would  de¬ 
light  in  a  citizenry  all  of  whom  could  spell 
c-a-t.  but  I  presently  rejoice  in  a  citizenry 
parts  of  whose  education  has  been  un¬ 
trammeled  enough  so  that  we  have  more 
than  our  quota  of  national  brilliance,  and 
less  than  our  quota  of  human  wTeckage 
produced  by  unrealistic  teaching.  “Pro¬ 
gressive  education.”  incidentally,  presently 
appears  to  demand  more  of  the  “bright” 
student  than  it  ever  did.  where  once  the 
bright  student  could  simply  coast  and 
bluff. 

But  I  particularly  regret  Mr.  Jones’ 
implications  as  to  books.  In  this,  Mr. 
Jones  does  indeed  sound  —  as  he  was 
afraid  he  might  sound  —  like  an  advance 
man  for  Carry  Nation.  Ix)lita's  title  is 
always  greeted  by  sniggers  —  except  by 
those  who  have  read  the  book.  And  if  he 
would  ban  from  the  bookshelves  Ulysses, 
he  is  asking  the  blind  censorship  to  which 
he  would  never  personally  submit  as  an 
editor.  Worse,  he  would  be  in  the  position 
of  insisting  on  telling  a  reporter  what 
not  to  write  before  the  reporter  even  goes 
out  on  the  story.  This  is  a  practical  danger 
of  censorship:  that  no  author  knows,  ahead 
of  time,  wbat  he  will  be  permitted  to 
write.  In  Russia,  whose  “puritanism”  Mr. 
Jones  views  with  qualified  envy,  this  ap¬ 
parently  is  no  problem.  Its  writers  do 
know. 

Mr.  Jones  can  be  sure  that  his  able 
speech  lingered  in  many  minds,  as  proved 
by  this  personal  reaction  so  long  after  it. 
1  enjoyed  reading  his  views  and  know. 
I  think,  where  he  purposely  exaggerated. 
I  agree  with  many  points.  But  he  might 
agree,  tm).  with  one  of  mine  —  that  con¬ 
servatives  too  often  display  dismay,  not 
hope.  And  it  is  hope,  not  despair,  that 
generates  the  best  leaders  and  which  best 
attracts  allies.  1  can  add  that  I  am  a  con¬ 


servative  too. 


La  Jolla.  California 


Walter  Swanson 


Short  Takes 


Classified: 

.All  qualified  applicants  will  receive 
consideration  without  regard  to  race, 
greed,  color  or  national  origin.  —  El 
Paso  (Tex.)  Times. 

• 

We  intend  to  apply  for  license  to  sell 
w'ind  and  beef  off  premises  only.  — 
Fredericksburg  (Va.)  Free  Lance-Star. 

• 

Colored  Help  Wanted  —  Mahogany 
secretaries,  marble-top  chests,  coffee 
tables,  walnut  and  mahogany  drop-leaf 
tables,  round  glass  china  cabinets.  — 
.Augusta  (Ga.)  Chronicle. 

• 

Open  seven  days  a  week.  Also  Sundays. 
—  Eransville  (Ind.)  Courier. 

• 

New  boys  light  tan  suit.  Ladies  black 
brood  cloth  winter  coat.  —  Rochester 
(N.  Y.)  Community  News. 


New  York  is  constant  change,  constant  growth.  Both  in 
city  and  suburb.  Exciting.  Challenging:  Difficult  to  keep 
up  with.  But  not  for  advertisers.  They  keep  sales  up 
with  the  newspaper  that  grows  with  the  market  ( that 
is  growing  in  the  suburbs  at  a  faster  rate  than  the 
suburbs  themselves).  The  New  York  Times  serves  New 
Yorkers  with  the  most  news  .  .  .  sells  them  with  the 
most  advertising.  New  York  is  The  New  York  Times. 


“They  take  an  empty  held  and  before  you  know  it, 
10,000  people  are  living  there.  When  is  this  town  ever 
going  to  stop  growing?** 


Every  Saturday  Since  1 884 
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Independent  Contractor 
System  Is  in  Jeopardy 


Circulators  Warned  They  Must 
Adhere  to  Criteria  to  Save  It 


Chicago 

Attempts  in  various  quarters 
to  upset  the  traditional  carrier 
route  system  continue  to  plapue 
circulation  management  in  the 
newspaper  industry. 

The  hiphiipht  of  a  report  by 
the  State  and  National  Rejrula- 
tions  Committee  to  the  annual 
convention  of  the  International 
Circulation  Managers  Associa¬ 
tion  here  this  week  was  the  com¬ 
ment  that  the  distribution  sys¬ 
tem  is  jeopardized  with  creeping 
“legislation  by  api)ointment.” 

The  chairman,  Louis  Trupin 
of  the  PhUndelphia  (Pa.)  Bulle¬ 
tin,  alluded  to  the  series  of  re¬ 
cent  decisions  by  the  National 
Labor  Relations  Board  which 
have  outlawed  the  status  of  in¬ 
dependent  contractor  because  of 
rare  and  occasional  lapses  by 
supervisory  peisonnel. 

M.KK  Changes 

Mr.  Trupin’s  report  opened 
with  the  statement  that  “the 
equanimity  of  the  circulation 
manager  has  been  shattered  dur¬ 
ing  the  past  year  by  reversals 
and  shadings  of  NLRB  decisions? 
which  in  the  past  had  been 
monolithic  defenders  of  the  in¬ 
dependent  status  of  newspaper 
distributors.” 

Recent  changes  in  NLRB  per¬ 
sonnel,  he  .said,  have  accom¬ 
plished  modifications  of  the  na¬ 
tional  labor  statutes  which  Con¬ 
gress  has  declined  to  enact. 

“This  complexion  change  in 
the  Board,”  the  committee 
stated,  “has  alerted  circulation 
managers  to  the  necessity  of  re¬ 
viewing  their  relation.ship  with 
their  dealers  and  motor  route 
operators  who  are  regarded  as 
independent  contractors.  Opera¬ 
tions  that  were  always  approved 
as  meeting  the  criteria  of  this 
status  are  now  being  revised 
should  there  be  a  possibility  of 
being  interpreted  by  a  partial 
board  examiner  as  a  paid  em¬ 
ploye  relationship.” 

Mr.  Trupin  said  the  general 
formula  to  weigh  in  any  op¬ 
eration  to  determine  if  there  is 
a  violation  is  the  one  adopted 
by  the  NLRB  which  states  that 
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“where  a  person  retains  the 
right  to  control  the  ways  and 
means  of  the  result  to  be  ac¬ 
complished,  then  he  becomes  an 
employer.” 

Sp«-ci(ic  Oitcria 

The  committee  set  forth  more 
specific  criteria,  as  follows: 

1.  Don’t  make  payments  or 
Iwnuses  for  deliveries  of  routes. 
The  acceptable  practice  is  to 
arrange  a  rate  with  the  differ¬ 
ential  l)etween  what  the  carrier 
pays  and  collects  being  his 
profit. 

2.  Pay  the  carrier  for  deliver¬ 
ing  samples  and  do  not  handle 
liaid  -  in  -  advance  subscriptions 
through  the  office. 

3.  Avoid  having  carrier  de¬ 
liver  papers  to  dealers  without 
payment. 

4.  Avoid  instructions  to  de¬ 
liver. 

5.  Avoid  instructions  to  car¬ 
rier  on  how  to  deliver  his  route. 


Macklin  of 
New  ICMA 


Chicago 

Robert  A.  Macklin  has  been 
engaged  to  l)e  the  new  secretary 
manager  of  the  International 
Circulation  Managers  Associa¬ 
tion.  He  will  give  up  his  pres¬ 
ent  post  of  managing  director 
of  the  California  Newspaper- 


Robert  A.  Macklin 
(or  June  23,  1962 


6.  Don’t  provide  vehicles  or 
conveyances  for  delivery  of 
routes. 

7.  Don’t  reimburse  carrier  for 
uncollectable  bills. 

8.  Don’t  require  that  carrier 
instruct  his  successor  without 
payment. 

9.  Above  all,  don’t  retain  the 
unilateral  position  to  discharge 
the  carrier. 

Bad  Debt  Bills 

The  committee  advised  ICM.\ 
members  that  southern  newspa¬ 
per  organizations  are  strongly 
opposing  bills  in  various  state 
legislatures  which  would  require 
that  publishers  or  dealers  reim¬ 
burse  newspaperboys  for  bills 
which  they  are  unable  to  collect 
from  subscribers. 

It  appears  to  be  “spite  legis¬ 
lation”  in  the  view  of  Louisiana 
circulators,  but,  nevertheless, 
warning  flares  were  run  up. 

The  committee  also  looked 
with  some  apprehension  on  the 
measures  in  Louisiana,  New 
York  and  Wisconsin  which  give 
carriers  workmen’s  compensa- 
{Contmued  on  pape  53) 


California 

Manager 

boy  Foundation  to  assume  his 
new  duties  in  about  three 
months. 

Mr.  Macklin’s  record  and  ex¬ 
perience  over  the  past  16  years 
in  developing  the  Foundation 
as  a  public  relations  instrument 
of  the  newspaper  business  on 
the  Coast  (E&P,  June  16,  page 
70)  appealed  to  the  ICMA  board 
of  directors  here  in  view  of  the 
fact  that  ICMA  is  about  to  em¬ 
bark  on  a  nationwide  goodwill 
effort  with  a  Carrier  Boy  schol¬ 
arship  program. 

Office  in  Central  Location 

Dar  M.  Sims,  Philadelphia 
Inquirer,  president  of  ICMA, 
introduced  Mr.  Macklin  at  the 
annual  convention  here  this 
week  a  few  hours  after  the 
board  had  retained  him  to  fill 
the  vacancy  created  with  the 
retirement  last  January  of  Jack 
(Continued  on  page  54) 


Stowell  E.  Abbott 


Abbott’s  Career 
On  Statesman 

Chicago 

Stowell  Abbott  of  Boise,  the 
newly-elected  president  of  the 
International  Circulation  Man¬ 
agers  Association,  is  a  one-news¬ 
paperman  who  has  a  statesman¬ 
like  view  of  the  business.  He  has 
been  engaged  in  circulation 
work  since  boyhood,  except  for 
a  brief  spell  in  his  father’s  West 
Coast  logging  camps. 

The  real  challenge  of  the 
honor  accorded  him  this  week  by 
colleagues  in  the  circulation 
business  is,  as  he  sees  it,  the 
necessity  to  do  something  to 
command  public  respect  for  the 
carrier  boy  system  as  a  founda¬ 
tion  stone  of  business  enterprise. 

Looking  back  to  his  start  as  a 
delivery  boy  for  the  Legrand 
(Ore.)  E vetting  Observer,  Mr. 
Abbott,  who  is  promotion  man¬ 
ager  of  the  Boise  Statesman, 
said  he  finds  it  difficult  to  under¬ 
stand  the  philosophy  of  those 
people  who  look  upon  a  carrier 
route  as  contributing  to  juvenile 
delinquency. 

('.alifornia  ('.ase 

In  this  regard  he  referred  to 
a  case  in  a  California  city  where 
court  action  was  brought  when 
a  new’spaperboy,  preparing  to 
leave  on  a  trip  w’ith  his  parents, 
obtained  papers  for  his  morning 
route  before  dawn  and  made  his 
rounds.  The  newspaper  and  the 
parents,  it  was  contended,  were 
thereby  contributing  to  the  boy’s 
delinquency. 

Mr.  Abb>ott  has  been  identified 
with  the  newspaper  business  in 
the  Boise  Valley  since  1919.  He 
began  working  for  the  States¬ 
man  in  Nampa  and  became  cir¬ 
culation  manager  in  1944.  Two 
brothers  w'ere  solicitors  for  the 
papers. 

(Continued  on  page  53) 
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Army  Special  Forces  personnel  half  a  busload  of  news  reporters  and  .  .  .  and  line  them  up  for  search  and  identification  as  part  of  the  U.S. 

photographers  .  .  .  Strike  Command's  Exercise  "Clear  Lake"  at  Eglin  Air  Force  Base,  Florida. 


★  ★  Our  Gal  Covers  the  War  in  Freedonia  ★  ★ 


With  the  U.S.  Strike  Com¬ 
mand,  June,  1962 — War  is  all 
that  Sherman  said  it  was,  and 
the  General  never  hacked 
through  a  jungle  in  a  white 
linen  suit  and  high-heeled 
pumps.  But  you  take  your  wars 
nowadays  where  and  when  you 
find  them. 

The  Air  Commando  Colonel 
was  worried  about  the  high 
heels.  It  would  be  pretty  rough 
going,  he  warned  the  two  of 
us — the  distaff  members  of  the 
group. 

In  all  there  were  30  some 
newspaper  reporters  and  pho- 
tographere  waiting  to  be  led 
through  a  mined  and  booby- 
trapped  jungle.  The  men,  inci¬ 
dentally,  in  their  business  suits 
were  only  a  little  better  off  than 
the  women. 

It  was  hot  and  dusty  in  the 
clearing  and  the  jungle  area 
was  some  relief  even  with  the 
threat  of  snakes  in  the  area.  (A 
couple  of  rattlers  had  been  killed 
that  morning  and  were  hanging 
from  a  tent  pole.) 

“We’ll  go  in  in  groups  of  ten,” 
the  leader  informed  us. 

Gun  Fire 

The  first  group  had  been  gone 
less  than  three  minutes  when  a 
burst  of  machine  gun  fire  chat¬ 
tered  from  the  dense  entangle¬ 
ment  of  vines  and  scrub  pines. 

“They’ll  come  out  in  groups  of 
six,”  a  waiting  reporter  re¬ 
marked  dryly. 

“That’s  war  biz,”  another 
shrugged  philosophically. 

All  this  hardy  fortitude,  the 
typical  reaction  of  the  American 
reporter  under  fire  I  learned, 
was  downright  inspiring.  What 
matter  that  this  jungle  warfare 
was  taking  place  at  the  Special 
Air  Warfare  Center  at  Eglin  Air 
Force  Base  in  Florida? 


This,  by  the  way,  is  the  home 
ground  of  the  rugged  and 
glamorous  1st  Air  Commando 
and  1st  Combat  Applications 
Groups,  U.S.  Air  Force  and 
Army  experts  in  counter-insur¬ 
gency  methods. 

“Qear  I^ike' 

In  another  comer  of  the  800 
souare  mile  Air  Ba.se  the  U.S. 
Strike  Command’s  Exercise 
“Clear  Lake”  was  underway. 

We  recovered  our  missing 
gear  in  time  to  go  into  the 
“Clear  Lake”  fracas  properly 
clad,  or  so  we  thought — sturdy 
hunting  boots  and  that  kind  of 
paraphernalia.  These  seemed 
proper  garments  until  the  sun 
went  behind  a  cloud  and  the 
cloud  dumped  alwut  a  foot  and 
a  half  of  rain  down  on  us. 

But  before  that  happened  we 
met  the  enemy  and  lost. 

We  were  riding  in  a  jeep,  bus 
and  convertible  caravan  across 
the  independent  state  of  Free¬ 
donia.  The  U.S.  has  a  Mutual 
Defense  Pact  with  Freedonia 
and  on  request  of  the  latter 
country  had  sent  in  forces  from 
the  U.S.  Strike  Command  to  as¬ 
sist  in  repelling  the  invader 
forces  from  Sippia.  (Sippia,  you 
know,  is  a  satellite  of  Aggres- 
sorland.) 

Kode  in  Style 

Virginia  Biggins,  military 
writer  for  the  Newport  News 
(Va.)  Times-Herald,  and  I  had 
been  invited  to  ride  in  the  con¬ 
vertible.  (There  are  compen.sa- 
tions  in  being  girl-types.) 

Suddenly  a  barrage  of  gun 
fire  brought  the  caravan  to  a 
halt.  Enemy  guemillas  erupted 
from  the  bushes  and  trees  be¬ 
side  the  road  and  kept  up  a 
steady  din  of  rapid  rifle  fire  and 


the  more  ear  splitting  35-mm 
machine  gun  fire  while  reporters 
and  military  escorts  erupted 
from  the  press  bus  ahead. 

.4  Mean  Machete 

The  enemy  leader  brandished 
a  mean  machete  and  shouted 
his  orders  in  an  ominous  Spanish 
sounding  Sippian. 

The  reporters  were  lined  up 
facing  the  side  of  the  bus  with 
their  hands  pressed  forward 
above  their  heads  while  the 
Sipps  searched  them  for  weap¬ 
ons. 

Meanwhile  two  of  the  guerril¬ 
las  stood  about  10  feet  to  the 
side  of  our  car  and  kept  up  a 
merry,  ear-shattering  machine 
gun  duet  with  their  comrades 
across  the  road. 

Then  all  was  silent  and  the 
driver  of  the  bus  and  the  mili¬ 
tary  escort  were  marched  off  to 
one  side  and  lined  up  to  face 
a  firing  squad.  The  leader  stood 
with  that  enormous  knife  raised 
above  his  head  rasping  his  dead¬ 
ly  orders  in  his  native  tongue 
while  his  men  stood  with  rifles 
poised  and  photographers  did 
the  shooting.  On  request  the 
victims  moved  a  few  paces  for¬ 
ward,  which  spoke  very  poorly 
of  the  marksmanship  of  the  at¬ 
tackers  but  more  likely  had 
something  to  do  with  camera 
range. 

After  that  the  live-fire-power 
exercise  would  have  been  anti- 
climatic  except  that  it  was  ac¬ 
companied  by  a  dowmpour  that 
threatened  to  be  more  deadly 
than  the  bullets  whizzing  around 
us. 

However,  there  like  Stonewall 
Jack.son  at  First  Manassas  stood 
the  General  on  a  knoll  above  the 
battle  ground,  and  lesser  officers 
and  still  lesser  newsmen  and 
women  rallied  behind  him.  To¬ 


gether  we  stood  our  ground, 
even  when  it  reached  up  around 
our  ankles. 

But  then,  as  almost  everjune 
.says,  e’est  la  guerre. 

— Gerry  Van  der  Heuvel 


...Meanwhile,  on 
The  Home  Front 

Washington 
JACKIE  MAKES  MORE 
CHANGES:  TAJ  MAHAL 
ON  MALL 

KENNEDY  REVEALS 
ACE  IN  HOLE 
SALINGER  TWISTS  AT 
WHITE  HOUSE 
FREEMAN  FIRES  FER¬ 
TILIZER  FINANCIER 
A  city  desk’s  dream  of  break¬ 
ing  news  might  have  grown  into 
a  nightmare  as  event  followed 
on  event. 

EISENHOWER  AND 
TRUMAN  BURY  HATCH¬ 
ET 

FIRST  TELEVIZED 
HOUSE  HEARINGS 
HELD 

LB.I  SAYS  Y’ALL  COME 
—  SO  COME  ON! 

Before  the  evening  was  ended 
every  V’lP  in  Washington  had 
hit  the  big  type  via  the  Women’s 
National  Press  Club’s  annual 
spoof  on  politics  and  politicians. 

WNPC  president  Bonnie  An¬ 
gelo,  Neu'sday,  set  the  scene 
when  she  welcomed  some  500 
guests,  including  Vice  President 
Johnson,  the  Cabinet,  et  al.,  to 
the  club’s  “annual  serving  of 
ham  and  cheesecake.” 

“Washington  newswomen,  as 
you  know,”  she  pointed  out, 
“have  never  been  noted  for  tend¬ 
ing  to  their  knitting,  but  we  do 
(Continued  on  pnge  52) 
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British  Aide  Hints 
Cable  Rate  Increase 


LoXIK)N 

Rejrinald  Bevins,  Britain’s 
Postmaster  General,  told  the 
Commonwealth  Press  Union 
annual  conference  here  this  week 
that  there  was  no  doubt  “we 
lost  money’’  on  the  Common¬ 
wealth  penny-a-word  press 
cabling  rate. 

Compare*!  with  the  full  rate  of 
25c,  he  said  the  current  press 
rate,  unchanged  since  1910,  rep¬ 
resented  a  discount  of  9o'/r. 

Mr.  Bevins  said  the  best  esti¬ 
mate  he  could  make  was  that  the 
loss  on  the  penny  rate  was  al)out 
four  times  the  revenue  which  the 
post  and  cable  and  wireless  com¬ 
pany  drew  from  it  (about  $2,- 
100,000). 

"I  do  not  think  it  is  easy  to 
arpue  that  the  price  of  a  service 
should  be  insulated  for  all 
eternity  from  changes  and 
costs,”  he  said,  adding  that  the 


penny  rate  had  encouraged  the 
ready  flow  of  news  throughout 
the  Commonwealth. 

GovernnM'iil  l)eri>i<in 

“This  has  always  been  impor¬ 
tant,”  Mr.  Bevin  said.  “\ow 
when  our  future  in  relation  to 
the  Commonwealth  and  Europe 
is  l)eing  thrashed  out  it  is  cer¬ 
tainly  no  less  important.  It  is 
l)ecau.se  of  these  wider  consider¬ 
ations  that  the  future  of  the 
press  rate  will  lie  a  matter  for 
government  decision. 

“We  shall,  of  course,  have 
regard  to  the  views  of  the 
C onimon wealt h  governments,” 
•Mr.  Bevin  continued.  “The  fact 
that  the  Commonwealth  Tele¬ 
communications  Board  has 
looked  at  this  matter  in  its  cor¬ 
porate  capacity  is  an  illustration 
of  the  close  contact  that  exists 
between  Commonwealth  govern¬ 


ments  in  matters  of  this  kind.” 

Mr.  Bevin  said  “good  prog¬ 
ress”  was  being  made  with  the 
greatest  single  telephone  scheme 
ever  envisaged — the  Common¬ 
wealth  cable  project.  The  first 
section  of  the  cable,  between 
Britain  and  Canada,  was  openetl 
by  Queen  Elizabeth  last  year. 
The  construction  of  the  trans¬ 
pacific  section  is  now  under  way 
and  the  section  between  Aus¬ 
tralia  and  \ew  Zealand  will 
come  into  ser\'ice  July  9.  By  the 
end  of  19(>3  there  should  be 
dirwt  communication  to  Aus¬ 
tralia  and  N’ew  Zealand  and  by 
1965  Malaya,  Singapore,  and 
Hong  Kong  should  be  connected, 
Mr.  Bevin  .said. 

Druiiialic  Fflect 

“The  effect  on  the  telephone 
and  telex  sei^dces  should  lie 
dramatic  both  as  regards  quality 
and  speed  of  service,”  he  said, 
adding  that  in  space,  the  pos¬ 
sibility  of  world-wide  .satellite 
communications  opened  up  great 
prospects. 

A  conference  of  11  Common¬ 
wealth  governments  in  London 
last  March  confirmed  that  satel¬ 
lite  communications  systems 
were  technically  feasible  and 
recommended  early  discussions 
with  the  U.S.  and  Europe.  The 
recommendations  were  being 
studied  by  the  British  govern¬ 
ment,  Mr.  Bevins  told  the  con¬ 
ference. 

He  said  the  British  govern¬ 
ment  had  constructed  a  ground 
station  at  Goonhilly  Down  for 
the  purpose  of  cooperating  with 
the  Americans  in  testing  com¬ 
munications  satellites  to  be 
launched  later  this  year. 

“The  project  is  going  well. 
The  first  satellite  will  be 
launched  and  tests  will  begin 
within  the  next  few'  weeks,”  he 
said. 

Walton  A.  Cole,  general  man¬ 
ager  of  Reuters,  proposing  a 
vote  of  thanks  to  Mr.  Bevins, 
said  he  hoped  the  wider  issues 
of  the  penny  rate  and  its  preser¬ 
vation  would  be  decided  at  gov¬ 
ernment  rather  than  depart¬ 
mental  level. 

Earlier,  Alan  Mitchell  of  Xew 
Zealand,  chairman  of  the  CPU 
Telecommunications  Committee, 
said  the  penny  rate  was  politi¬ 
cally  all-important,  always  had 
l)een,  and  always  would  be,  so 
long  as  there  was  a  Common¬ 
wealth. 

• 

Pakistani  Editor  Freed 

Rawalpindi,  Pakistan 

Tofazzal  Husain,  editor  of  the 
<laily  newspaper  Ittefnq  in 
Dacca,  was  released  from  prison 
June  16.  He  was  arrested  in 
February  in  connection  with 
student  riots  in  East  Pakistan. 
Martial  law  was  lifted  June  8. 


Calling  the  shot — On  Jun  I3,  Kendall  Vintroux  of  the  Charleston 
(W.  Va.)  Gazette,  drew  this  cartoon.  Two  days  later  the  news  out  of 
Washington  was  that  the  Agriculture  Department  had  directed  that 
smoked  hams  containing  added  water  be  labeled,  "Ham — Water 
Added."  It  replaced  Secretary  Orville  L  Freeman's  former  order,  which 
was  voided  by  the  courts,  that  such  hams  must  bo  labeled  "Imitation 
Ham."  Mr.  Vintroux's  comment  on  seeing  his  cartoon  come  to  life: 
'Seems  he  did  about  what  the  woman  said.” 
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Louis  J.  Kramp 


AP  Names 
Kramp  Chief 
Of  Relations 

Louis  J.  Kramp  has  been 
appointed  director,  member  rela¬ 
tions,  for  the  Associate*!  Press. 
He  has  been  a  general  executive 
in  the  membership  department 
since  1956.  He  was  elected  an 
assistant  secretary  of  the  AP 
in  1961  and  continues  in  that 
position. 

Oliver  Gram  ling,  assistant 
general  manager,  said  Mr. 
Kramp  will  work  with  all  domes¬ 
tic  chiefs  of  bureau  and  regional 
meml)ership  executives  on  mem¬ 
bership  matters  in  all  states  and 
continue  to  act  for  Gramling 
in  his  absence. 

Mr.  Kramp,  50,  was  born  in 
Springfield,  Ill.,  and  graduated 
from  St.  Louis  University  in 
1933.  He  was  on  the  Sprinfffiehl 
lllinnix  State  Journal  staff 
before  becoming  AP  correspond¬ 
ent  in  Springfield.  He  later  was 
a  political  writer  and  editor  for 
the  AP  in  Chicago  for  five  years. 
In  1951  he  became  AP  chief  of 
bureau  in  Indianapolis  and  in 
1953  chief  of  bureau  in  Detroit. 

After  transfer  to  New'  York 
in  1956,  he  was  a  general  execu¬ 
tive  in  the  personnel  and  news- 
feature  departments  prior  to 
joining  the  membership  depart¬ 
ment,  which  is  in  charge  of  pro¬ 
grams  for  expansion  of  AP 
services  to  new'spapers  and 
broadcasting  stations. 

• 

‘One  Kansas^  Edition 

The  Wichita  (Kans.)  Sunday 
Eaple  and  Beacon  of  June  10 
ran  ‘208  pages,  w'eighed  2*4 
pounds,  and  was  dedicated  to 
the  theme,  “One  Kansas.” 


n 


Cartoonists  Dust  Off  a  Caricature 


and  Dick  comes  skiing,  riiiiiiiii^,  fighting,  flying  and  riding 

off  the  drawing  hoard 


Tense  Muiiient  in  the  (Career  of  KicliurtI  \ixuu 


TettSLL  IJs-Ke  BOTet  VAii/sKirS 


Mauldin  St.  Louis  Post-Dispatch;  Crook,  Newsday,  Long  Island;  Canfield,  Newark  (N.J.)  News;  Shanks,  Buffalo  (N.Y.)  Evening  News;  Dowling,  New  York  HersM 

Tribune;  Shoemaker,  Chicago's  American;  Tamblyn,  Allentown  (Pa.)  Chronicle. 
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Lengthy  Schooling  Prepares  PIO  Brass 


By  Bob  E  arner 

A  recent  announcement  from 
the  headquarters  of  the  U.  S. 
First  Army,  located  on  Gov¬ 
ernors  Island,  N,  Y.,  drew  an 
assignment  for  us  to  visit  the 
island  and  learn  something 
about  current  Army  thinking  in 
reganl  to  Public  Information 
education  and  practices. 

The  announcement  stated  that 
First  Army  Information  Officer, 
Col.  Walter  G.  Hopkins  Jr.,  had 
returned  from  an  18-months 
post-graduate  course  at  the  Uni¬ 
versity  of  Alabama  where  he 
received  a  Master  of  Arts  de¬ 
gree  in  Journalism.  The  45-year 
old  Oklahoman  is  also  a  grad¬ 
uate  of  the  Command  and  Gen¬ 
eral  Staff  College  at  Fort  Leav¬ 
enworth,  Kan.,  as  w'ell  as  the 
Army  War  College  at  Carlisle 
Barracks,  Pa.  The  release  ex¬ 
plained  that  “the  colonel’s  post¬ 
graduate  schooling  is  part  of  the 
Department  of  the  Army’s  policy 
of  making  special  career-field 
educational  programs  available 
to  key  Army  enlisted  and  officer 
personnel.  Col.  Hopkin’s  18- 
month  curriculum  enabled  him 
to  study  advanced  journalism 
principles  and  mass  communica¬ 
tions  techniques  in  preparation 
for  his  assignment  as  Informa¬ 
tion  Chief  of  the  First  Army.’’ 

During  our  visit  with  Col. 
Hopkins  we  also  met  two  other 
information  officers  who  have 
acquired  masters  degrees  in 
journalism  on  Army  time:  Col. 
Gordon  Moon,  Information  Offi¬ 
cer  for  the  Army  Air  Defense 
Command  (ARADCOM),  which 
has  its  headquarters  at  Colorado 
Springs,  Colo,  and  Lt.  Col.  Rich¬ 
ard  Hansen,  Information  Officer 
for  the  First  Region  of  Arad- 
com,  headquarters.  Fort  Tilden, 
N.  Y. 

Three  Si'hools 

The  Army  presently  uses 
three  journalism  schools  for  ad¬ 
vanced  training  of  its  informa¬ 
tion  personnel;  the  University 
of  Wisconsin,  Stanford  Univer¬ 
sity  and  the  University  of  Ala¬ 
bama.  Colonels  Hopkins  and 
Moon  received  their  degrees  this 
year,  the  former  at  Alabama  and 
the  latter  at  Wisconsin. 

Lt.  Col.  Hansen  received  his 
M.A.  in  journalism  from  the 
University  of  Missouri  back  in 
1950.  At  the  time  he  l)egan  his 
graduate  work  Hansen  was  a 
Captain  stationed  at  Fort  Lewis, 
Wash.,  where  he  w’as  assistant 
division  PIO  for  the  Second  In- 
,  fantry  Division.  The  year-and- 
one-half  of  graduate  work  he 
did  at  Missouri  consisted  of 
courses  covering  a  wide  range 
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of  journalism  studies.  This  in¬ 
cluded  copy  reading,  new’s  edit¬ 
ing,  feature  writing,  book  re¬ 
viewing  and  press  law'.  The  only 
courses  he  took  outside  the  jour¬ 
nalism  school  were  military  and 
diplomatic  history. 

Col.  Hansen’s  thesis  was 
titled,  “A  Newspai>er  Criticism 
of  Army  Public  Relations.’’ 

“I  covered  both  the  good  and 
the  bad  points,’’  he  recalled.  “I 
collected  the  information  both 
from  Army  PIO  officers  and 
newspapers  w'  h  i  c  h  received 
Army  PIO  handouts.’’  The 
Army,  which  approved  the  thesis 
subject,  also  got  a  copy  for  its 
files. 

Hagerty  Tlic«>is 

A  more  recent  addition  to  the 
Army’s  collection  of  masters 
theses  came  from  Col.  Moon, 
who  received  his  degree  at  Wis¬ 
consin  this  January.  For  this 
thesis,  “James  Hagerty’s  Eight 
Years  In  the  White  House,’’ 
Col.  Moon  interviewed  the  sub¬ 
ject  of  his  portrait  as  well  as 
27  White  House  correspondents 
including  Marquis  Childs,  Doug¬ 
las  Cater,  Marvin  Arrowsmith, 
Garnett  Homer,  Bob  Pierpoint 
and  Ray  Scherer. 

Before  he  began  his  graduate 
studies  in  September  1960,  Col. 
Moon  was  stationed  at  Fort 
Monroe,  Va.,  with  the  Continen¬ 
tal  Army  Command.  His  assign¬ 
ment  then  was  in  the  Combat 
Developments  Section  of  the 
War  Games  Division  which  spe¬ 
cializes  in  testing  concepts  of 
Army  doctrine  and  organization. 

The  colonel  had  no  previous 
training  or  background  in  new's 
or  information  when  he  applied 
for  permission  to  do  post-grad¬ 
uate  work  in  journalism.  For 
some  years  he  had  nurtured  an 
interest  in  writing,  and  articles 
he  wrote  on  military  subjects 
weie  published  in  service  pub¬ 


lications  including  the  Army 
Magazine  and  Military  Review. 

At  the  University  of  Wiscon¬ 
sin,  Col.  Moon  took  straight 
journalism  subjects  plus  other 
related  matter  in  political 
science,  speech  and  public  rela¬ 
tions.  Other  courses  ranged  over 
news  writing,  reporting  of  pub¬ 
lic  affairs  and  journalism  his¬ 
tory.  After  completing  his  grad¬ 
uate  schooling  the  colonel  drew’ 
the  Aradcom  information  offi¬ 
cer’s  assignment,  his  first  tour  of 
duty  in  this  specialization  since 
he  entered  the  Army  in  1940. 


Col.  Hopkin’s  course  at  the 
University  of  Alabama  was 
similar  in  most  respects  to  that 
of  his  colleagues,  except  that 
he  did  not  write  a  thesis. 

“There  are  two  plans  at  Ala¬ 
bama  for  journalism  study,” 
Col.  Hopkins  related.  “One  calls 
for  24  hours  of  graduate  work 
and  a  thesis.  The  second  plan 
requires  30  hours  of  graduate 
work  plus  a  12-hour  written  ex¬ 
amination  and  4  hours  worth  of 
oral  examinations  with  four 
piofessors.  The  examinations 
are  comprehensive,  covering 
every  aspect  of  the  18-months 
course  of  study  including  ladio, 
television  and  press  law’.”  Col. 
Hopkins  elected  to  take  the  30 
hours  w’ithout  the  thesis  because 
he  W’as  advised  to  take  all  the 
courses  he  could. 

All  three  men  share  certain 
common  experiences  as  informa¬ 
tion  officers  today:  they  are  ca¬ 
reer  soldiers,  have  each  had  ap¬ 
proximately  20  years  experience 
in  the  Army  and  had  no  previ¬ 
ous  civilian  or  military  train¬ 
ing  in  information  w’ork  before 
they  I’eceived  their  masters  de¬ 
grees  in  journalism.  Puzzled  by 
the  fact  that  in  this  age  of 
great  emphasis  being  placed  on 
specialization,  the  Army  appar¬ 
ently  leans  tow’ard  training  reg¬ 
ular  branch  officers  for  top 
echelon  information  jobs,  w’e 


asked  Col  Hopkins  how  this  sort 
of  program  came  about. 

“One  of  the  major  reasons,” 
the  colonel  answ’ered,  “lies  in  the 
fact  that  a  gap  was  created  in 
many  areas  w’hen  Congress 
passed  a  law’  requiring  reservists 
to  retire  after  20  years  service. 
As  these  re.serwists  retired,  there 
were  not  enough  people  in  the 
field  to  fill  their  posts.” 

Branch  Men 

The  Army,  then,  turnecl  to  its 
different  branches  —  armored, 
artillery,  infantry’  and  combat 
engineers — to  develop  and  train 
new  information  officers.  The 
move,  how’ever,  is  in  keeping 
w’ith  the  Army’s  philosophy  of 
how  an  information  officer 
should  be  oriented  to  his  job. 

The  colonel  stressed  the  fact 
that  “information  is  an  advisory 
service  to  a  commanding  officer 
and  it  is  the  CO  who  at  any 
given  moment  has  to  make  the 
decision  as  to  what  kind  of  infor¬ 
mation  program  a  particular 
unit  needs.” 

“The  information  officer  today 
is  not  just  special  staff  but  a 
member  of  the  top  executive 
level,  like  the  vice-president  of 
a  public  relations  division  in 
industry  who  advises  his  com¬ 
pany  in  his  area  of  specializa¬ 
tion,”  Col.  Hopkins  continued. 
“I  w’ork  directly  with,  and  report 
directly  to,  the  First  Army’s 
Chief  of  Staff,  Brig.  Gen.  How¬ 
ard  Snyder,  and  the  Command¬ 
ing  General,  Lt.  Gen.  Garrison 
H.  Davidson.” 

Apparently  the  information 
officer  w’ho  is  a  career  man  writh 
a  varied  branch  experience  in 
his  background  will  probably 
achieve  a  greater  rapport  writh 
his  boss  than  the  officer  who  has 
only  a  news  background. 

Tours  of  Duly 

This  concept  is  also  seen  at 
W’ork  in  the  three  types  of  tours 
of  duty  it  is  possible  for  infor- 
(Contintied  on  page  50) 
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Milwaukee  Talks 
Resume,  Recess 


Renewal  of  negotiations 
betw'een  representatives  for  the 
Milwaukee  Sentinel  and  striking 
members  of  the  Milwaukee 
New'spaper  Guild  got  under  way 
Wednesday  June  20,  but  were 
recessed  until  Friday'  June  22 
with  no  apparent  propress 
made.  Clement  Murphy,  federal 
mediator  presided. 

The  puild  has  been  on  strike 
apainst  the  Sentinel  since  May 
27  and  the  paper  has  not  pub¬ 
lished  since  the  strike  bepan. 

The  June  20  meetinp  was  the 
first  since  June  7.  Nepotiators 
met  June  5,  6  and  7,  but  no 
propress  was  reported. 

Major  Issue 

The  major  issue  in  the  strike 
is  whether  the  cost  of  increased 
frinpe  benefits  is  to  come  out  of 
a  wape  packape  already  apreed 
on  or  to  be  in  addition  to  the 
wape  packape. 

Tony  Inprassia,  chief  puild 
nepotiator,  said  the  puild  would 
have  preferred  a  meetinp  earlier 
than  June  20.  “I  see  no  reason 
for  the  lonp  delay  in  the  meet¬ 
inp,”  he  said,  “but  we  can’t  meet 
until  the  Sentinel  is  ready.” 

Henry  Gronkiewicz,  Sentinel 
business  manaper,  said  the  June 
20  date  was  suppested  by 
federal  mediators. 

Earlier  in  the  week,  more  than 
100  members  of  the  typopraphi- 
cal  union  at  the  Sentinel  were 
pranted  unemploy'ment  compen- 
.sation  benefits,  even  thouph  state 
law'  rules  that  persons  unem¬ 
ployed  because  of  a  labor  dispute 
are  not  elipible. 

!No  Objection 

Paul  Raushenbush,  unemploy'¬ 
ment  compensation  department 
director,  said  in  Madison,  Wis., 
that  the  payments  were  pranted 
l)ecause  the  Sentinel  manape- 
ment  did  not  object. 

Gordon  Brehm,  president  of 
the  puild  local  51,  said  its  mem¬ 
bers  did  not  apply  for  benefits 
because  they  w'ere  sure  that  the 
Sentinel  w'ould  have  blocked 
them.  The  Sentinel  said  it  w'ould 
do  so. 

Wisconsin  benefits  are  com¬ 
puted  apainst  individual  em¬ 
ployer  accounts.  Since  the  Sen¬ 
tinel’s  reserv'e  could  pay  the 
benefits  without  drawinp  on 
other  accounts,  Mr.  Raushen¬ 
bush  said,  the  state  raised  no 
objections  of  its  ow’n. 

“W’e  knew'  there  w'as  a  labor 
dispute  in  propress,  and  we 
asked  the  Sentinel  if  there  had 
l)een  an  oversipht.  They  said 
there  wras  not,”  he  said. 


State  law'  does  not  distinpuish 
between  strikers  and  others  out 
of  work  because  their  place  of 
employ'ment  has  been  closed  by' 
a  strike. 

If  the  Sentinel  had  protested 
applications  from  ty'popraphers 
on  prounds  that  a  strike  was  in 
propress,  Mr.  Raushenbush  said, 
payment  of  benefits  w'ould  have 
been  denied.  He  added,  how'ever, 
that  the  unemployment  compen¬ 
sation  department  could  cut  off 
payments,  if  it  chose,  when  the 
Sentinel’s  reserve  fund  was 
depleted. 

I'liion  Aid,  Too 

Tyi>opraphers  earn  $135.75  a 
week.  The  strike  benefits  they 
have  been  receivinp  from  their 
own  union  are  $81.45  a  w'eek  for 
married  men,  and  $54.30  for 
sinple  men. 

Thus,  with  typopraphers  elip¬ 
ible  for  the  maximum  $50  a  w'eek 
unemployment  benefit,  married 
men  w'ill  receive  a  total  of 
$131.45  a  W'eek  and  sinple  men 
$104.30  from  combined  pay¬ 
ments. 

“We  have  no  dispute  w'ith  the 
typopraphers  or  w'ith  any  other 
craft,”  Mr.  Gronkiew'icz  said 
when  asked  why  the  Sentinel 
had  not  blocked  compensation 
payments.  “Our  disapreement 
is  only  with  the  puild.  They  are 
the  ones  w'ho  terminated  the 
relationship.” 

The  American  New'spaper 
Guild’s  $500,000  international 
defense  fund  is  at  the  disposal 
of  members  on  strike  at  the 
Sentinel. 

William  J.  Farson  of  Wash- 
inpton,  the  puild’s  executive 
vicepresident,  said:  “Milw'au- 
kee’s  puildsmen  w'ill  pet  full 
support  from  their  international 
union,  however  lonp  it  takes  to 
w'in  this  strike.” 

• 

Bwause  Of 
Committee’s  Seerecy 

Honolulu 

Charles  Barnard,  Honolulu 
bureau  chief  for  United  Press 
International,  has  resipned  from 
Honolulu  Mayor  Neal  Blaisdell’s 
advisory  committee  on  ethical 
standards. 

He  said  he  resipned  because 
the  committee  decided  to  have 
secret  sessions. 

“I  have  no  quarrel  with  their 
ripht  to  do  so,”  he  said,  “but,  as 
a  new'sman,  I  do  not  feel  com¬ 
fortable  sittinp  in  such  a  meet¬ 
inp  where  my  judpment  could 
possibly  be  inhibited  as  to  what 

I  should  report.” 


ITU  Offers 
Merger  Plan 
To  Pressmen 


Executive  Secretary-Treasurer, 
IPP&AU  Vice-Presidents  and 
ITU  Vice-Presidents  of  equal 
numbers. 

Each  International  Union  to 
retain  its  identity  as  a  depart¬ 
ment  in  the  merged  union  and 
operate  its  pension  and  w'elfare 
proprams  separately. 


Re-elected  president  of  the  * 

International  Ty popraphical  mT  -wr  rr'. 

Union  for  his  third  tw'o-year  JL#  1  lUlCS  W IIIS 
term,  Elmer  Brown  w'ill  make 

the  merper  of  craft  unions  a  IViRil-RoOIll  djlSe 
major  topic  for  discussion  at  the 

printers  and  mailers  annual  National  Labor  Relations 

convention  in  Cincinnati  Aug.  pgard  upheld  the  Mew  Fork 

Times'  procedure  for  assigning 
Mr.  Brown  is  calling  for  the  ^ork  to  its  mail-room  employes. 

and  Assistants’  Union  to  lead  The  dispute  involved  the  news- 
. .  ....  ...  ,  paper  and  tw'o  unions,  the  News- 

the  w'ay  in  joining  with  ITU  to  |  .  w  nei:’  rers  Un¬ 
form  an  all-craft  amalgamation  j  afuv 

...  ,  .  ,  •  j  i  T,.  ion,  independent,  and  the  New 

in  the  graphic  arts  indu^ry.  The  yoi-k  Mailers’  Union  No.  6. 
alternative  to  such  a  federation  .  u  u 

of  unions,  Mr.  Brow'n  says,  is  Last  OctoTOr  both  unions 
the  death  of  free  trade  unionism.  the  right  to  tie  bundles 

The  ITU  leader  advanced  the  of  advertising  supplements 
program  of  union  unity  several  P'  **ited  by  the  newspaper, 
years  ago  and  there  have  been  la  the  distribution  of  Times’ 
several  meetings  attended  by  new'spapers,  those  to  be  deliv- 
leaders  of  the  various  groups,  ered  within  the  city  and  in  Hud- 
The  photo-enpravers  have  son  County,  N.  J.,  are  tied  by 
appeared  to  be  the  most  reluct-  the  deliverers,  while  the  mail- 
ant  to  part  with  any  of  their  ers  tie  papers  going  into  the 
autonomy,  although  their  presi-  suburbs. 


dent  has  been  active  in  the  unity 
council. 


The  dispute  arose  when  ad¬ 
vertising  supplements  to  be  sent 


As  the  time  approaches  for  to  Irvington,  N.  J.  w'ere  assigned 
annual  conventions,  Mr.  Brown  to  the  mailers.  The  deliverers 
has  set  forth  this  blueprint  for  then  refused  to  do  certain  other 
w'hat  he  calls  “an  economic  work  unless  the  supplements 
merper”  of  the  ITU  and  w’ere  assigned  to  them.  Later, 
IPP&AU:  the  advertiser  changed  his 

Agreement  upon  a  plan  mind  and  ordered  the  supple- 
merpinp  all  economic  funds —  ments  sent  to  a  bindery  in  New 
general  funds,  defense  funds  and  York.  When  the  tying  work  was 
strike  benefit  funds.  Provision  reassigned  to  the  deliverers,  the 
for  equitable  contributions  and  mailers  in  turn  refused  to  do 
methods  of  contributing  to  the  certain  other  w-ork  unless  they 
funds  by  individual  dues  and  could  do  the  tying, 
assessments.  The  NRLB’s  decision,  handed 

Combine  publication  of  unions’  dow’n  in  Washington,  held  that 
magazines.  the  same  method  used  in  assign- 

Make  both  the  Pressmen’s  ing  w’ork  for  new’spaper  distri- 
School  and  International  Typo-  bution  should  be  applied  to  the 
graphical  Union  Training  Cen-  supplements  and  that  neither  of 
ter  available  to  all  members  the  two  unions  might  force  the 
W’ith  eventual  consolidation  an  newspaper  to  a.ssipn  the  work 
objective.  in  a  manner  inconsistent  with 

Outline  a  program  whereby  determination, 

new’ly  organized  employes  would  • 

become  members  with  classifica-  MacDonald  Times 
tion  based  upon  w'ork  perform-  n  .  ri  i  »  fi¬ 
ance  regardless  of  overlapping  Reporter,  Dead  at  oo 


“jurisdictions.’ 


James  MacDonald,  a  reporter 


Combine  as  many  operations  for  the  New  York  Times  who 
as  possible,  such  as  orpaniza-  covered  many  of  the  decisive 
tional  campaigns,  union  label  developments  of  W’orld  War  II, 
promotion,  public  relations,  some  died  in  his  sleep  June  19.  He 
bookkeeping,  joint  records,  ac-  was  65  years  old. 
counting,  education  and  techni-  Mr.  MacDonald,  who  had  been 
cal  training,  defense  effort,  con-  a  newspaperman  for  31  years— 
tract  negotiations  and  general  26  of  them  w’ith  the  Times — had 
business.  been  in  retirement  for  medical 

Provide  for  an  Executive  di.sability  since  1954. 

Council  as  governing  body,  to  He  bepan  newspaper  w’ork  in 
consist  of  a  General  President,  1923  as  a  reporter  for  the 
General  Vice-Presidents,  a  Gen-  Yonkers  (N.  Y.)  Statesman, 

eral  Secretary-Treasurer,  now  the  Herald-Statesman. 
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Dual  Chiefs  Named 
On  S.F.  Newspapers 


US  Editors 
To  Visit 
Russia 


not  fully  crystallized,”  Mr. 

Hearst  said,  “we  are  exploring 
the  possibility  of  an  expanded 
one  plant  operation  that  will 
permit  the  production  of  both 
papers  and  will  also  help  us 
improve  the  quality  of  our  print¬ 
ing  w’hile  providing  greater 
speed  and  efficiency  in  produc¬ 
tion  and  distribution.”  A  group  of  13  members  of  the 

Late  this  week  Mr.  Gould  an-  American  Society  of  Newspaper 
nounced  an  optional  rate  of  $1.50  Editors  will  fly  from  New  York 
per  line  for  national  advertising  June  25  via  Pan  American  Air- 
placed  in  both  new’spapers.  The  w'ays  on  the  start  of  a  trip  to 
rate  becomes  effective  July  1  for  the  U.S.S.R.  that  will  continue 
a  combined  circulation  exceed-  until  July  20. 
ing  477,000  as  subject  to  ABC  The  trip  reciprocates  a  20-day 
audit.  Figures  for  the  period  vjgit  to  the  United  States  last 
ending  March  31^  show  the  Ex-  June  by  11  Soviet  editors.  It  was 
aminer  with  285,352  morning,  planned  by  Felix  McKnight, 
and  the  News-Call  Bulletin  with  executive  editor,  Dallas  (Tex.) 
evening.  Times-Herald  and  immediate 

The  two  newspapers  will  be  p^gt  president  of  A.S.N.E.  He 
represented  nationally  by  Hearst  hgip^^  considerably  but 

Advertising  Service  Inc.  unofficially  by  Harrison  Salis- 

•  bury',  national  news  director. 

New  York  Times,  who  recently 
visited  Russia  and  also  helped 
when  the  Russians  visited  this 
country.  Arrangements  were 
made  with  Daniel  F.  Kraminov, 
Union  of  Soviet  Journalists. 

Lee  Hills,  Detroit  (Mich.) 
Free  Press  and  new  president  of 
the  A.S.N.E.,  is  taking  the  trip 
as  is  Mr.  McKnight. 

Others  are:  Paul  Miller,  presi¬ 
dent,  Gannett  Newspapers;  Ver¬ 
mont  Royster,  Wall  Street  Jour¬ 
nal;  Michael  Ogden,  Providence 
(R.  1.)  Journal;  John  R.  Herb- 
Quincy  (Mass.)  Patriot- 


San  Francisco  News-Call  Bulletin  two  weeks 
Important  plans  for  ago  gives  Hearst  full  ownership 
"strengthening  and  expanding”  of  the  only  evening  newspaper 
The  Hearst  Newspapers  in  San  in  this  city. 

Francisco  were  announced  this  The  Examiner  and  the  News¬ 
week  by  Randolph  A.  Hearst,  Call  Bulletin  will  be  published 
president  of  Hearst  Consoli-  as  two  separate  newspapers, 
dateil  Publications,  and  G.  O.  However,  three  top  management 
Markuson,  general  manager  of  iiositions  will  be  consolidated 
The  Hearst  Newspapers.  “to  achieve  maximum  efficiency 

The  Hearst  organization  has  in  the  production  and  distribu- 
published  the  San  Francisco  tion  of  the  papers.” 

Examiner  for  more  than  75 

years.  Its  acquisition  of  the  (.hangc> 

Scripps-Howard  interest  in  the  T^e  statement  announced  the 

following  executive  changes 
which  became  effective  June  18: 

Charles  Gould,  present  pub- 
BhB  mg  lisher  of  the  Examiner  becomes 

publisher  of  the  two  newspa- 
pers. 

Wells  B.  Smith,  present  gen- 
^  eral  manager  of  the  News-Call 

I  ^  Bulletin,  asumes  the  same  re- 

sponsibilities  for  the  Examiner 

William  H.  Mills,  now  busi- 
ness  manager  of  the  Examiner, 

will  serve  in  this  same  capacity  The  Pecos  (Tex.)  Independ- 
both  publications.  w'eekly  newspaper  that  was 

Randolph  Hearst  Jr.,  first  to  expose  to  Billie  Sol  Estes 
®ditor-in-chief  of  the  Hearst  scandal,  has  been  granted  per- 
Newspapers,  made  it  clear  that  mission  to  begin  raising  testi- 
editorial  departments  of  the  mony  prtp.aratory  to  filing  an 
two  papers  will  operate  inde-  antitrust  suit  against  the  Pecos  o*.  c?  • 

pendently  of  each  other.  In  his  Daily  News.  Ledger;  Walker  Stone,  Scripps- 

words,  “they  will  be  fully  com-  Mr.  Estes  formerly  owned  Howard  Newspapers;  John  Har- 
Petitive.”  shares  in  the  Daily  News,  but  Hutchinson  (Kan.)  News; 

Thomas  Eastham,  who  has  gold  his  stock  last  week  to  two  Lauren  K.  Soth,  Des  Moines 
been  news  editor  of  the  News-  Pecos  accountants  (low'a)  Register-Tribune ;  Rob- 

Call  Bulletin  becomes  editorial  The  Independent’s  lawyer  in  w!^ 

head  of  that  newspaper,  and  his  petition  stated  that  “the  de-  ^  l 

Rene  Cazenave,  fo^erly  assist-  fendant  conspired  together  with 

ant  managing  editor  of  the  Bi„ie  Sol  Estes  in  such  a  man-  ton  (Del.)  News  J^ur 

News -  Call  Bulletin,  becomes  ner  as  to  create  a  combination  Stephen  Rosenfeld, 

managing  editor.  .  of  capital,  skill  and  acts  in  or-  ” 

No  changes  in  the  editorial  j,er  to  reduce  the  price  of  news-  translator, 
line-up  at  the  Examiner  are  paper  advertisings  in  Pecos,  to  Turner  Catledge*  New  York 
planned,  Edmund  Dooley,  ap-  effect  the  elimination  of  com-  Times,  now  on  a  world  tour  is 
pointed  editor  June  1,  continues  petition.  .  .  .  That  in  order  to  planning  to  join  the  group  in 
in  that  capacity.  destroy  the  petitioner’s  new’spa-  Moscow. 

In  commenting  on  the  changes,  per  business,  the  defendant  so-  The  first  stop  in  the  trip  is 
Randolph  Hearst  said:  “This  licited  business  and  trade  of  the  London,  where  the  group  will 
executive  line-up  will  be  the  petitioner’s  customers  and  of-  spend  a  day  before  preceding  to 
most  effective  and  efficient  way  fered  to  sell  and  did  sell  news-  Moscow.  In  the  U.S.S.R.  the  edi- 
to  operate  our  newspapers.”  paper  advertising  at  prices  far  tors  will  visit  Moscow,  Lenin- 

Press  Taxed  below  the  cost  of  production,  all  p^rad,  Volgogad,  Rostov,  Tibilisi, 

for  the  purpose  of  eliminating  Kiev,  Tashkent  and  Baku. 

When  asked  whether  the  tw’o  the  plaintiff’s  business  and  elim-  • 

newspapers  would  be  published  inating  fair  competition.”  ir.,Ko«L-^  I  TiiJlH 

from  a  single  plant,  Mr.  Marku-  The  Pecos  Daily  News  began  Leaves  VrU 

son  replied:  “The  present  daily  publication  in  August,  1961.  The  San  Francisco 

circulation  of  the  Examiner  is  Independent  on  Feb.  12  this  Sam  B.  Eubanks,  a  former 
at  an  all-time  high.  Its  adver-  year  began  a  series  of  four  executive  vicepresident  qf  the 
tising  volume  is  also  at  levels  front-page  exposing  an  alleged  American  Newspaper  Guild  for 
never  before  reached.  This  com-  mortgage  fraud  involving  35„-  10  years,  has  accepted  a  position 
bination  of  circumstances  taxes  000  anhydrous  ammonia  tanks,  as  chief  of  technical  assistance 
the  Examiner’s  present  press  (E&P,  April  7,  page  76  and  in  the  Bureau  of  Labor-Man- 
capacity  and  rules  out  any  pos-  E&P,  May  19,  page  13).  Mr.  agement  Reports,  U.S.  Depart- 
sibility  of  printing  the  two  pa-  Estes  w'as  arrested  March  29,  ment  of  Labor.  He  has  resigned 
l)ers  in  either  of  our  present  charged  with  conspiracy  and  as  executive  secretary  of  the 

transporting  fraudulent  mort-  San  Francisco-Oakland  News- 
Eastham  “While  our  future  plans  are  gages  from  Texas  to  California,  paper  Guild. 
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More  Trouble 
For  Pecos  News 
In  Possible  Suit 


Charles  Gould 


Wells  B.  Smith 


A  Sunday  Magazine  Editor 
Looks  At  Sunday  Magazines 


Don  Sider,  editor  of  the 
Petersburg  (Fla.)  Times  Sun¬ 
day  Magazine,  recently  gave  a 
talk  on  Sunday  magazine  edit¬ 
ing  at  the  Miami  Communica¬ 
tions  Conference.  This  article  is 
combination  of  thoughts  he 


Bv  Don  Siller 


Well,  you  can  say  one  thing  reader  proud  of  the  new  trees 
for  the  newspaper  magazines:  planted  along  Central  Avenue 
Most  of  them  haven’t  run  Liz  and  ashamed  of  the  slums  three 
Taylor  and  the  John  F.  Ken-  blocks  away.  The  magazine’s 
nedys  on  their  covers.  format,  its  ability  to  play  text 

Other  than  that,  they’ve  con-  pictures  effectively,  make 

tributed  about  as  much  to  Amer-  ^  much  better  vehicle  for  ad- 
ican  journalism  as  Jack  Paar,  '’ancmST  community  progress 
and  as  much  to  the  human  race  than  the  editorial  page, 
as  a  case  of  the  yaws.  4.  It  should  stimulate  the 

Newspaper  magazines  —  ex-  reader  to  think  and  to  act.  It 
cepting  a  handful  of  high-qual-  should  challenge  him  to  question 
ity,  special-interest  books,  in-  whether  his  minister  is  provid- 
cluding  the  New  York  Times’,  proper  leadership  in  this 

the  Los  Angeles  Times’  and  the  time  of  social  turmoil  in  Amer- 
St.  Louis  Post-Dispatch’s  —  are  should  prod  him  to  en- 

incredible  examples  of  all  the  i"®!!  ^is  children  in  swimming 
worst  in  journalism.  They  lack  classes;  it  should  encourage  him 
direction  and  purpose.  They  are  to  join  his  neighbors  in  worth- 
heavy-handed  and  old-fashioned  while  community  efforts, 
in  approach  and  presentation.  Local 

They  are  sloppily  —  or,  at  least, 

unskillfully  —  edited.  'They  are,  Most  of  all,  a  local  newspaper 
for  the  most  part,  boring.  magazine  should  be  local.  'The 

The  trouble  with  locally-edited  o0,000  or  500,000  readers  of  a 
newspaper  magazines  is  simple:  locally  -  edited  magazine  have 
Their  editors  don’t  know  what  their  own  common  problems  — 
they’re  doing,  or  what  their  problems  that  aren’t  shared  by 
magazines  should  be  doing.  readers  in  other  areas.  So  giv- 

,  ing  them  the  same  general 

whai  It  Should  Do  stories  that  are  carried  in  Life, 

What  should  a  self-respecting.  Look,  Saturday  Evening  Post, 
responsible  newspaper  magazine  ^^rCall  s  and  Harper  s  is  cheat- 
do?  Paste  this  list  in  your  hat,  them  of  the  special  attention 
and  tip  it  in  the  direction  of  they  need  and  deserve  from  their 
your  owm  magazine  next  Sun-  °wn  newspaper  s  magazine, 
day:  And,  let’s  face  it,  no  locally- 

1.  It  should  entertain  the  produced  magazine  will  ever  be 

reader.  It  should  make  him  able  to  compete  with  Life  and 
laugh,  cry,  gasp  or  call  his  wife  Look  when  it  comes  to  staff, 
in  to  share  the  interesting  facilities,  time  and  logistics  or 
things  he’s  just  read.  It  should  printing  techniques.  So  why  try? 
introduce  him  to  people  he’d  like  Why  not  beat  them  where  they 
to  meet,  interesting  people  doing  can’t  hope  to  compete  with  you, 
interesting  things.  It  should  m  your  own  area,  with  its  own 
take  him  to  new  places,  show  special  problems  and  interests? 
him  new  things.  It  should  give  This  isn’t  to  say  that  a  locally- 
him  pretty  sunsets  and  pretty  pegged  magazine  story  can’t  be 
girls,  and  maybe  even  kids  and  interesting  to  an  outsider, 
dogs  once  in  a  w'hile.  It  should  Rather,  that  should  be  the  real 
make  the  time  he  spends  with  test:  Is  the  story  so  well  writ- 
it  better  spent  than  the  same  illustrated,  laid  out  and 

time  had  he  spent  it  staring  edited  that  it’s  interesting  to  the 
at  the  tv  tube  or  fishing.  guy  who  picked  up  the  paper 

2.  It  should  inform  him  and  ^tween  planes? 

interpret  his  world  It  should  Cximes  and  GommUsions 
look  above,  below,  behind  and  in 

front  of  the  news  on  Page  1-A  Besides  failing  to  come  up 
to  examine  the  history,  motives  with  entertaining,  informative, 
and  probable  outcome  of  today’s  challenging  products,  we  maga- 
events.  It  should  help  the  reader  zine  editors  are  guilty  of  all 
to  live  effectively  in  his  world,  sorts  of  crimes  of  commission. 
It  should  help  him  to  know  his  Among  them: 
candidates,  his  cholesterol  level,  VV’e  bore  the  reader  with  page 
his  tax  structure  and  why  his  after  page  of  dull  stuff  that’s 
nephew  has  to  stand  guard  in  of  no  consequence  and  little  in- 
Berlin.  terest;  stories  about  uninterest- 

3.  It  should  encourage  the  mg  people,  uninteresting  events, 
good  in  his  community  and  ex-  uninteresting  places  and  unin¬ 
pose  the  evil.  It  should  make  the  teresting  ideas. 


We  print  overlong,  overwrit-  bad  before  attending  the  con- 
ten  stories.  We  apparently  lack  ference  plus  the  results  of  his 
the  time  or  the  talent  to  tame  Miami  research, 
our  writers. - 


We  print  bad  pictures;  clut-  the  active  encouragement  of  the 
tered  pictures,  “candids”  that  Times’  top  levels  of  news  man- 
are  obviously  posed,  badly  agement,  we’re  trying  to  build 
lighted  pictures,  painfully  posed  a  responsible,  dynamic  magazine 
pictures.  And  we  lay  them  out  in  with  broad  reader  appeal, 
confusing,  cookie-cutter  shapes  We  haven’t  even  come  near  it 
and  in  postage  stamp  size.  yet.  W’e  still  have  to  hurdle  the 

We  run  too-cute  or  meaning-  economic  realities  of  newspaper 
less  headlines,  then  fail  to  sup-  production:  primitive  printing 
port  them  with  businesslike  sub-  processes,  lack  of  editorial  space, 

a  tight  staff  with  too  little  time, 
,  lack  of  adequate  research  fa- 
We  run  cheap  cartoons  and  ..ilities  and  no  margin  for  wa.ste. 


low-grade  features,  including 


But  these  disciplines  are  as 


collections  of  pointless  “little  nothing  once  you’ve  learned  the 
stories  sent  in  by  readers  and 

bad  one-line  gags  borrowed  from  ^  magnificent 

(horrors.)  tv.  vehicle  you  have,  if  you’ll  only 

Why  We  Do  i^se  it  right.  Stop  thinking  of 

it  as  a  “Sunday  supplement  sec- 
But  why  are  we  doing  them?  tion’’  .  .  .  and  start  thinking  of 
Well,  you  first  have  to  point  it  as  your  newspaper’s  maga- 
to  the  guys  who  really  run  them,  zine. 
the  publishers  and  editors  of  the  • 

parent  newspapers.  For  some  Big ‘Idaho  Potatoes’ 
reason,  they  seem  vaguely  in-  r  .  mr-.i  tr  j 

different  to  both  the  plight  and  hllllCll  w  itll  Kennedy 

the  potential  of  their  magazines.  W'ashington,  D.  C. 

Maybe  it’s  because  they’re  not  Latest  to  have  luncheon  at  the 
sure  the  magazine  is  a  legiti-  White  House  with  President 
mate  member  of  the  newspaper  Kennedy  were  11  Idaho  news- 
family  that  they  treat  it  like  paper  editors  and  publishers, 
a  bastard  son,  giving  it  hand-  In  the  group  were  A.  L. 
me-down  features,  undersized  Alford,  Lewiston-C larkston 
staffs,  too-little  spending  money  Tribune;  Louis  A.  Boas,  Moscow 
and  precious  little  encourage-  Jdahonian;  Drury  R.  Brown, 
ment.  And,  to  top  it  off,  they  Blackfoot  News;  Robert  Cromp- 
assign  it  the  dirty  chores,  the  ton.  Power  County  Press; 
features  and  articles  that  can’t  Theron  Gough,  Parma  Review; 
find  a  home  in  any  other  part  Robert  Hannes,  Saint  Maries 
of  the  paper.  For  editors  they  Gazette  Record;  Lewis  Hower, 
often  pick  men  who  are  too  Emmett  Messenger-Index,  and 
young,  too  old  or  are  otherwise  vicepresident,  Idaho  Press  Asso- 
unfit  for  the  responsible  editing  ciation;  Dwight  Jensen,  Boise 
jobs  elsewhere  in  the  newsroom.  Journal;  Dean  Stanley  Lesher 
How  do  you  save  the  newspa-  II»  Burley  Herald-Bulletin;  John 
per  magazine?  Here  at  the  Sf.  J-  Mullowner,  Twin  Falls  Times- 
Petersburg  Times,  we’re  still  News;  Hugh  A.  Wagnon,  Poca- 
working  on  that  problem.  WithfcHo  State  Journal. 


Color  Awards  Competition 


Deadline:  July  15th 


Entry  blanks  for  Editor  &  Publisher’s  6th  annual  com¬ 
petition  for  outstanding  reproduction  of  newspaper  color 
advertising,  and  the  5th  annual  Color  Creativity  Awards 
are  now  in  the  mail. 

Additional  entry  blanks  can  be  obtained  by  writing 
Editor  &  Publisher,  850  Third  Ave.,  New  York  22,  or  the 
American  Association  of  Newspaper  Representatives,  Room 
403,  141  East  44th  Street,  New  York  17. 

Entries  must  be  postmarked  no  later  than  July  15. 
Awards  will  be  presented  in  New  York  in  September. 
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$390,000  ‘Sunday  Punch’ 
Thrown  Through  Papers 


‘This  Week’s’  Lift  From  ‘Life’ 
Starts  Medium  on  Big  Drive 


lly  Philip  N.  Srhuyler 

A  $390,000  “Sunday  Punch” 
thrown  at  the  public  throuph 
news|)apers  via  Tliix  IVccA'  has 
started  the  whole  Sunday  supple¬ 
ment  field  on  an  appressive  cani- 
paiprn  for  the  second  half  of 
19(>2. 

Kaiser  Aluminum  foil  and 
three  cooperating:  advertisers — 
the  American  Lamb  Council, 
California  Packing:  Corp.  and 
General  Mills  —  invested  that 
amount  in  a  seven-pag:e,  full- 
color  spectacular  June  17,  aimed 
at  the  1-1,377,941  readers  of  the 
43  Sunday  newsi)apers  that  dis¬ 
tribute  the  syndicate<l  supple¬ 
ment. 

I.ifled  from  Life 

What  made  the  punch  par¬ 
ticularly  e.xciting:  to  top  execu¬ 
tives  of  all  the  supplements  was 
the  fact  that  This  Week  had 
lifted  the  seven  pag:es  from  Life 
mag:azine  which  has  been  carry¬ 
ing:  the  annual  cook-out  spread 
for  the  past  three  years.  This 
year  This  W’eek  was  used  exclu¬ 
sively.  Because  supplements 
were  chosen,  the  whole  field 
chirped  up  after  a  rather  dis¬ 
appointing:  start  for  the  year. 

“This  adverti.sement  shows  the 
Sunday  mag:azine  doing:  exactly 
what  it  is  designed  to  do — to 
bring:  four-color  magazine  ad¬ 
vertising:  into  newspapers,  with 
benefits  both  for  advertisers  and 
for  the  new'spaper  medium,”  Ben 
G.  Wrig:ht,  president  of  This 
Week,  said. 

“Furthermore,  it  g:oes  to  an 
audited  circulation  that  con¬ 
stantly  pays  off  for  local  adver¬ 
tisers  instead  of  to  masses 
loudly  claimed,  but  faintly 
proved,  by  tv.” 

This  Week’s  March  ABC  cir¬ 
culation  is  up  by  476,229  readers 
over  the  same  period  in  1961. 

The  spectacular  opened  with 
a  cooperative  center  spread  that 
featured  the  four  partners  and 
their  respective  products.  This 
was  followed  by  one  pag:e  each 
for  the  .\merican  Lamb  Council, 
California  Packing:’s  Del  Monte 
Pineapple,  General  Mills’  Bis- 
fiuick,  Kaiser  Aluminum  Foil 
and  a  final  pag:e  on  details  of 
Kaiser’s  4th  annual  barlwcue 


recipe  contest  for  men  only. 

The  supplement’s  June  17 
issue  was  accented  on  food,  and 
editorial  copy  included  a  collec¬ 
tion  of  outdoor  recipes  by 
Clementine  Paddelford.  The  ad 
copy  wraps  around  the  editorial 
text. 

By  October,  Mr.  Wrig:ht 
pointed  out,  This  Week’s  $5,000,- 
000  press  expansion  program 
will  make  back-to-back  four- 
color  ))rinting  possible  for  the 
magazine,  and  will  enhance  its 
attraction  for  “blockbuster”  ad¬ 
vertisers.  Now  50'',  of  This 
Week  can  be  printed  in  four 
colors.  When  the  new  j)ress 
equipment  is  installed  in  the  five 
Alco-Gravure  plants,  100';/f  color 
will  be  possible  in  several  is¬ 
sue  sizes,  including  the  40-page 
size.  New  four-color  positions 
will  become  available  for  ad¬ 
vertisers. 

Six  Munlli's  Keporl 

This  W’eek’s  sales  staff  has 
been  reorganized  into  product 
teams.  Careful  efforts,  backed 
by  exclusive  research,  are  being 
made  to  solve  the  advertising 
])roblems  of  specific  big  adver¬ 
tisers  through  the  use  of  news- 
l)aper  supplements.  Under  this 
sales  attack  are  national  adver¬ 
tisers  now  mainly  using  tv,  Mr. 
Wright  said. 

For  the  first  six  months  of 
this  year.  This  Week  sold  348 
l)ages  of  advertising  for  an  esti¬ 
mated  total  of  $18,850,000.  This 
compares  with  the  PIB  figure 
of  $19,012,415  for  the  same 
l)eriod  in  1961.  The  PIB  figures 
are  always  higher  than  the 
magazine’s  own  estimates. 

Wallace  Sprague,  executive 
vicepresident,  called  attention  to 
the  fact  that  from  January 
through  June  1962,  there  were 
25  issues,  compared  with  26  in 
1961.  The  25  totalled  348  pages, 
or  an  average  of  13.93  ad  pages 
per  issue.  The  average  ad  pages 
per  issue  in  1961  was  14.1.  If  the 
extra  i.ssue  in  1961  is  excluded. 
This  Week  was  down  only  5.1% 
in  ad  pages  in  1962  compared  to 
1961. 

The  seven-page  Sunday  punch 
was  included  in  this  year’s  total. 

Even  before  this  spectacular 


example  of  advertiser  faith  in 
supplements  appeared,  Leonanl 
Davidow,  Family  U’eekly,  Ed¬ 
ward  Kimball,  vicepresident  and 
director  of  advertising  of 
Parade,  and  Edwin  C.  Kennedy, 
president  of  .Ameriean  Weekly, 
bad  prepared  i)lans  for  aggres- 


it  up  best  is  that  of  ‘an  encyclo¬ 
pedia  for  living,’  or  that  the 
newsj>aper  is  a  ‘tool  for  living.’ 
You  cannot  live  in  the  modern 
world  without  the  newspaper, 
and  the  reason  for  that  is  that 
the  newspaper  now  pulls  to¬ 
gether  what  everybody  needs  to 
have  in  those  four  areas. 

“As  to  news,  that  goes  with¬ 
out  saying.  But  when  it  comes 
to  entertainment,  we  (the  Sun¬ 
day  newspaper)  not  only  supply 
it  in  the  form  of  the  comic  strips 
and  the  humorous  columns,  but 
also  as  being  a  key  to  where 
entertainment  in  all  its  forms 


ajivertisim;  .neix  s 


sive  drives  during  the  next  six 
months.  They  will  l)e  directed 
chiefly  toward  swinging  to  news- 
l)apers  the  advertising  funds 
that  have  drifted  off  to  tv  and 
the  magazines. 

This  Week  noted  that  Knorr 
Soups,  which  earlier  this  year 
had  placed  a  comparable  block¬ 
buster  in  the  supplements,  had 
committed  itself  to  continued  use 
of  the  metlium  during  the  bal¬ 
ance  of  this  year.  Other  pros¬ 
pects  are  being  worked  on.  New 
research  has  l)een  assembled  for 
the  purpose.  The  supplements 
are  confident  that  the  future 
belongs  to  them. 

An  example  of  this  optimism 
was  seen  in  a  recent  memo 
William  1.  Nichols,  editor  and 
publisher,  sent  to  the  editors  of 
the  43  papers  that  distribute 
This  Week.  He  called  specific 
attention  to  “the  expanding  role 
of  Sunday  newspapers”  in  the 
face  of  “splinterization  trends  in 
tv  and  the  current  troubles  of 
the  magazines.” 

“Communications  media  are 
supposed  to  communicate  any  or 
all  of  the  following  elements — 
news,  entertainment,  instruc¬ 
tion  and  inspiration,”  the  memo 
said  in  part.  “One  of  the  current 
troubles  of  the  general  maga¬ 
zines  is  that  they  are  losing  their 
franchise  in  many  of  those 
areas.  These  four  commodities 
are  being  supplied  better, 
cheaper  and  more  attractively 
by  other  media  .  .  . 

‘Enc>l€>pcdia  for  Living* 

“Today  the  newspaper  emerges 
increasingly  as  the  focal  point 
which  unites  and  pulls  all  the 
elements  together.  Thus,  while 
the  general  magazines  are 
having  diminishing  influence  in 
those  four  areas  the  newspapers 
are  having  expanding  influ¬ 
ence  .  .  . 

“The  phrase  that  I  find  sums 


SECTION 


may  be  found.  When  it  comes  to 
instruction,  I  feel  that  increas¬ 
ingly  the  newspaper  is  moving 
into  that  area  and  doing  it  as 
well  or  better  than  the  maga¬ 
zines.  .  .  .  And  finally,  in  the 
field  of  inspiration,  nobody  is 
closer  to  the  people  than  we  are. 

I  don’t  see  anybody  doing  the 
job  much  better  in  the  form  of 
local  community  leadership,  edi¬ 
torial  crusades  and  public  serv¬ 
ice  in  general. 

“As  far  as  newspapers  and 
newspaper  magazines  are  con¬ 
cerned,  I  believe  that  current 
trends  are  definitely  w'orking 
for  us.  Just  because  of  present 
trends  to  ‘specialization’  among 
magazines  and  ‘splinterization’ 
in  tv,  there  is  bound  to  be  a 
continuing  need  by  many  adver¬ 
tisers  for  at  least  a  few  basic 
and  universal  print  media  to 
reach  all  the  people  on  an  eco¬ 
nomical  basis.  This,  I  believe,  is 
the  great  opportunity  now  facing 
Th  is  Week,  newspapers,  and 
newspaper  supplements  in  gen¬ 
eral.” 

‘.Accent  Issues* 

Thirty-five  advertisers  have 
begun  13-week  schedules  already 
this  year  tied  to  This  Week’s 
accent  issues  on  health,  food, 
beauty,  fashion  and  automobiles, 
as  well  as  its  special  event  and 
holiday  numbers. 

Still  to  come  are  beauty  and 
fashion  accents  on  June  24, 
July  22,  Aug.  19,  Sept.  16,  Oct. 
14,  Nov.  11  and  Dec.  9.  Travel 
and  automobiles  will  be  accented 
on  July  1,  July  ‘29,  Aug.  ‘26,  Sept. 
23,  Oct.  21,  Nov’.  18,  and  Dec.  23. 
Food,  after  this  last  June  17 
splurge,  will  again  be  given 
accented  attention  July’  15,  Aug. 
12,  Sept.  9,  Oct.  7,  Nov.  4,  Dec. 
2,  and  Dec.  30.  Homes  will  be 
the  “special  event”  in  the  Sept. 

(Conti)nied  on  page  26) 
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AD-lines 

Bv  RoluTt  B.  McIntyre 


Shiner  for  Cyclops 

K\er  feel  like  punching  your 
tv  ^et  Miiack  in  its  Cyclopsian 
»-\e  now  that  the  re-run  sea¬ 
son  is  here':' 

*  *  -K- 

If  tv  has  nothing  else  it  has 
audience  tideration.  Or  is  it  the 
audience  that  has  it.'' 

Anyway,  folks  stay  glued  to 
their  tv  sets  all  fall  and  winter. 
\\  hen  spring  and  summer  herald 
the  arrival  of  the  re-run  season, 
these  same  folks  stay  glued  to 
their  tv  sets  —  watching  the  re¬ 
runs  of  shows  they’ve  already 
seen.  W  hy  ':'  Most  tv  shows  weren’t 
that  good  the  first  time  around. 

\\  e’ve  heard  the  argument  that 
re-runs  are  scdd  to  advertisers 
on  the  basis  that  a  certain  per¬ 
centage  of  tv  shows  weren’t  seen 
hy  X'c  of  the  total  audience  dur¬ 
ing  the  season.  So  what  else  is 


Don't  you  envy  tv?  Imagine  be¬ 
ing  able  to  publish  your  daily 
newspaper  through  the  fall  and 
winter  months  and  then,  when 
spring  and  summer  arrive,  just 
replate  the  fall  and  winter  edi¬ 
tions  and  re-publish  them  during 
spring  and  summer  —  a  la  tv 
re-runs. 

The  high  costs  of  publishing 
would  disappear.  A  skeleton  crew 
in  the  press  r(M)m  could  “publish'’ 
the  re-run  editions.  ^  ou  wouldn’t 
need  a  publisher,  advertising 
staff,  editors,  reporters,  compos¬ 
ing  room  gang.  etc. 

Wouldn't  it  he  nice  to  have 
the  spring  and  summer  months 
free  in  which  to  prepare  news 
and  advertising  in  advance  for 
the  fall  and  winter  months  —  the 
way  tv  show  producers  use  these 
months  in  which  to  pro«luce  shows 
for  the  upcoming  season? 

*  *  * 

But  would  the  public  tolerate 
a  re-run  newspaper  the  way  it 
tolerates  tv  re-runs?  Not  on  your 
life.  The  local  newspaper  is  far 
too  important  to  the  every-day 
life  of  its  community  and  its  peo¬ 
ple. 

It’s  too  bad.  really,  that  tv  has 
ruined  the  art  of  conversation  in 

America’s  living  rooms  during 

the  fall  and  winter  months.  Must 
re-runs  ruin  family  “together¬ 
ness”  during  the  summer,  too? 

*  *  * 

Maybe  someday  tv’s  Cyclopsian 
eye  will  bring  about  mass  cyclo¬ 
pia  —  that  rare  malformation 
in  which  a  person’s  two  eyes  are 
united  in  a  single  cavity. 

It  would  be  like  Cyclops  try¬ 
ing  to  outstare  Cyclops. 


Supplement  Woos 
European  Visitor 


The  Department  of  Com¬ 
merce’s  United  States  Travel 
Service  has  no  monopoly  when 
it  comes  to  attracting  Europeans 
to  come  to  this  country  for 
their  vacations. 

The  New  England  Council  is 
quietly  conducting  its  own  ad 
campaign  to  sell  New  England’s 
vacation  attractions  to  Euro¬ 
peans. 

In  New  York  recently,  Voit 
Gilmore,  director  of  the  U.  S. 
Travel  Service,  announced  that 
the  second  phase  of  the  Serv¬ 
ice’s  1962  ad  campaign  would 
break  in  June  in  international 
editions  of  Reader’s  Digest,  Life, 
Sewsweek  and  Time,  stressing 
the  beauty  and  splendor  of  our 
vacationland  and  carrying  our 
invitation  to  all  parts  of  the 
world  to  visit  .America. 

Increased  Bookings 

“The  initial  phase,”  Mr.  Gil¬ 
more  noted,  “consisted  of  news¬ 
paper  ads  which  appeared  in 
Italy,  France,  West  Germany 
and  England.  These  were  de¬ 
signed  to  tell  people  that  visit¬ 
ing  the  U.  S.  is  easier,  friend¬ 
lier  and  less  expensive  than  they 
think.  Carriers  and  travel  agents 
are  already  reporting  increased 
bookings. 

“The  follow-up  phase,  how¬ 
ever,  will  be  the  world-wide  cam¬ 
paign  with  four-color  magazine 
ads  showing  colorful  .American 
life  in  cities  and  countryside,” 
Mr.  Gilmore  said. 

.A  $2.5  million  appropriation 
was  granted  by  Congress  for 
the  first  year  of  operation  of 
the  USTS  ending  June  30,  1962. 
For  subsequent  years,  the  In¬ 
ternational  Travel  Act  of  1961 
authorizes  appropriations  up  to 
$4.7  million  per  year. 

-N.  E.  Council's  Effort 

The  New  England  Council’s 
effort  offers  a  new  twist  in  pub¬ 
lic  service  in  that  a  local  ad¬ 
vertising  agency  conceived, 
created  and  produced  a  12-page 
newspaper  supplement,  includ¬ 
ing  solicitation  of  advertising. 

The  Council’s  effort  becomes 
even  more  unusual  in  that  the 
supplement  appeared  in  the 
Paris  edition  of  the  New  York 
Times. 

The  agency'  responsible  was 
the  Harry  M.  Frost  Company, 
Boston  specialists  in  vacation- 
travel  advertising.  The  project 
was  the  brain  child  of  Robert 
L.  McMillan,  vicepresident;  and 
James  E.  Cruickshank,  account 
executive. 

In  support  of  the  govern¬ 


ment’s  new  legislation,  which 
established  the  USTS  to  encour¬ 
age  foreign  visitors  to  come  to 
this  country,  the  agency  urged 
one  of  its  clients,  the  New  Eng¬ 
land  Council,  to  take  the  first 
step  of  a  program  to  persuade 
Europeans  to  visit  and  vaca¬ 
tion  in  New  England  “Gateway 
to  the  U.S..A.”  Plans  were  made 
in  June,  1961,  about  the  time 
the  new  government  agency 
came  into  being,  to  funnel  some 
of  New  England’s  promotional 
dollars  into  a  package  that 
would  sell  New  England’s  vaca¬ 
tion  attractions  to  Europeans. 

The  immediate  result  of  these 
efforts  is  shown  in  a  12-page, 
magazine  size,  advertising  sec¬ 
tion  which  ran  as  a  supplement 
in  the  March  8,  1962  issue  of 
the  International  Edition  of  the 
New  York  Times,  published  in 
Paris,  and  circulated  throughout 
Europe,  the  Middle  Ea.st  and 
.Africa. 

Thirty'-six  resort  operators 
joined  with  state  development 
bureaus,  transportation  com¬ 
panies,  chambers  of  commerce, 
museums,  hotels  and  roadside 
chains,  car  rental  agencies,  res¬ 
taurants,  year  ’round  hotels, 
shops,  sight-seeing  attractions 
and  an  international  known  oil 
company'  to  finance  the  program. 

23,000  Reprints 

Realizing  that  this  section,  ap¬ 
pearing  only  once  in  an  ov'er- 
seas  newspaper,  would  not  be 
sufficient,  arrangements  were 
made  to  obtain  extra  and  con¬ 
tinued  distribution.  In  Paris, 
25,000  reprints  were  made  for 
this  purpose.  Covering  letters 
were  sent,  offering  additional 
copies  for  free  distribution,  to 
hundreds  of  leading  European 
travel  agents,  to  the  66  U.  S. 
consulates  in  Europe  and  to  the 
USTS  offices  in  London,  Paris 
and  Frankfort.  Preliminary 
plans  w'ere  made  with  Mr.  Gil¬ 
more,  director  of  the  govern¬ 
ment  agency,  when  he  was  in 
Boston  as  a  featured  speaker 
at  the  annual  conference  of  the 
New  England  Council. 

Advertisements  offering  free 
vacation  information  about  New 
England  will  appear  for  nine 
issues  during  the  summer  in  the 
New  York  'Times  International 
Edition. 

President  Kennedy  as  a  native 
son,  was  sent  a  section  with 
covering  letter.  Copies  w'ere  sent 
to  all  New  England  senators, 
congressmen,  governors  and 
state  promotional  department 
heads. 
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.A  special  page,  devoted  to  the 
city  of  Boston,  financed  in  part 
by  the  mayor’s  office,  featured 
“The  City  of  Yesterday'  and  To¬ 
morrow.”  On  the  day  the  section 
appeared  in  Paris,  special  pi'e- 
prints  were  distributed  by  Times 
newsboy's  to  200  press  repre- 
.sentatives  and  leading  advertis¬ 
ing  agencies  at  India  House, 
New  York  City. 

Rates  Cliurged 

Cost  for  participation  in  the 
entire  program  ran  from  $800 
for  a  full  page,  1,200  lines,  to  a 
minimum  of  48  lines  for  $40. 
These  charges  included  costs  for 
the  insertion  of  the  12-page  sup¬ 
plement  in  the  Times  Interna¬ 
tional  Edition,  follow-up  adver¬ 
tising,  personal  and  mail  sales 
solicitation  with  full  commission 
paid  to  all  advertising  agencies, 
reprints  and  their  distribution. 

.A  unique  offer  was  made  to 
participants  using  one-eighth 
page,  150  lines,  or  larger  in  that 
they  could  elect  to  use  editorial 
style  or  advertising. 

At  a  special  regional  meeting: 
of  the  United  States  Depart¬ 
ment  of  Commerce,  held  in  Char¬ 
lotte,  N.  C.,  in  April  the  New 
England  Council  New  York 
Times  supplement  was  distrib¬ 
uted  to  the  group  titled:  “See 
What  New  England  Has  Done." 

Sponsors,  who  feel  that  the 
program  w’ill  assist  in  the  pro¬ 
motion  of  international  under¬ 
standing  and  in  redressing  the 
present  unfavorable  balance  of 
trade,  are:  Massachusetts, 
Maine,  New  Hampshire,  and 
Connecticut;  TWA,  Northeast 
Air  Lines,  Hertz  and  American 
Export  Lines,  Howard  Johnson 
and  Humble  (Esso)  Refining 
Co.,  12  chambers  of  commerce, 
the  Sheraton  Corp.,  and  54  re¬ 
sorts,  restaurants  and  hotels. 


OMy  Join,  \FA 

igland  senators,  The  Columbia  (S.  C.)  State- 
governors  and  Record  has  become  a  member 
nal  department  of  the  Advertising  Federation 
of  America. 
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REPRESENTATIVES 


Natl  AANR  Prexy  Has 


Voice  in  9 

Last  week  the  San  Francisco 
and  New  York  Chapters  of  the 
American  Association  of  News¬ 
paper  Representatives  voted  to 
change  their  respective  by-laws 
to  make  the  national  president 
of  AANR  a  member  of  their 
local  board  of  directors,  accord¬ 
ing  to  Fred  W.  Pitzer,  national 
president  of  AANR  and  vice- 
president  and  national  sales  di¬ 
rector  of  Jann  &  Kelley,  Inc. 

The  action  now  brings  to  nine 
out  of  10  the  total  number  of 
AANR  chapters  that  have  voted 


Chapters 

other  countries  throughout  the 
world. 

“Such  a  plan,  together  with 
the  establishment  of  new  AANR 
chapters  within  the  U.  S.  in 
such  cities  as  St.  Louis,  Kansas 
City,  Miami,  Cleveland  and  Min¬ 
neapolis,  is  an  indication  of  the 
progressive  ideas  and  planning 
that  newspaper  representatives 
are  doing  today,  all  designed  to 
maximize  national  newspaper 
advertising  from  every  possible 
and  potential  source,”  Mr.  Pitzer 
said. 


to  give  the  national  AANR  pres¬ 
ident  a  voice  in  their  groups. 
The  lone  hold-out  was  the  Chi¬ 
cago  Chapter  which  recently 
voted  “not  now”  on  the  ques¬ 
tion. 

At  the  same  time,  national 
AANR  has  made  each  local  in¬ 
cumbent  chapter  president  a 
member  of  the  national  board  of 
directors  so  that  each  chapter 
has  an  active  voice  and  vote 
in  determining  national  AANR 
policy. 

GreaU'r  Etriciency 

“All  of  this  is  designed  to 
create  an  association  structure 
that  will  enable  AANR  to  func¬ 
tion  more  strongly  and  more 
efficiently  than  ever  before  in 
selling  national  advertising  for 
newspapers  on  a  truly  nation¬ 
wide  scale  every  day  in  all  of 
the  important  advertising  cen- 


*  «  « 

MOLONEY  ELECn'EI) 

Herbert  W.  Moloney  Jr.,  of 
Moloney,  Regan  &  Schmitt,  Inc., 
has  been  elected  president  of  the 
New  York  Chapter,  AANR,  suc¬ 
ceeding  Howard  C.  Story  of 
Story,  Brooks  &  Finley,  Inc. 

Other  newly-elected  officers  of 
the  chapter  are:  Frank  J.  Sta¬ 
pleton,  The  Branham  Co.,  first 
vicepresident;  John  C.  David¬ 
son.  Cresmer  &  Woodward, 
O’Mara  &  Ormsbee,  Inc.,  second 
vicepresident;  William  V.  Shan¬ 
non,  Shannon  &  Associates,  Inc., 
secretary;  and  Patrick  J.  Hoar- 
ty,  Allen-Klapp  Co.,  treasurer. 
«  *  * 

H.YRRIS  HONORED 

More  than  50  publishers,  their 
wives,  and  staff  members  of  The 


CERTIFICATE  OF  APPRECIATION— James  Cooper  of  The  Branham 
Company  and  past  president  of  the  Chica9o  Chapter  of  AANR,  pre¬ 
sents  Certificate  of  Appreciation  to  Frank  B.  Gurda,  chairman  of  the 
17-man  New  Business  Committee,  AANR,  Chicago  Chapter,  James  H. 
Morrow  (right),  Inland  Newspaper  Representatives,  Inc.,  was  elected 
president  of  the  Chicago  Chapter,  succeeding  Mr.  Cooper. 


ters  of  the  U.  S.,  Mr.  Pitzer  Quality  Group  Weeklies  of  New 
said.  Jersey  last  week  honored  Joel 

The  national  AANR  presi-  G.  Harris,  who  will  retire  July 
dent,  who  will  be  succeeded  July  1  after  14  years  as  manager 
1  by  John  E.  Rohde  of  The  Katz  of  Quality  Weeklies,  national 
Agency,  Inc.,  Chicago,  said  that  advertising  representatives  of  37 
the  national  organization’s  next  suburban  and  rural  w’eeklies. 
step  might  well  be  to  interna-  Mr.  Harris  will  be  succeeded 
tionalize  the  AANR,  probably  by  J.  P.  (Pat)  Faiella,  one-time 
first  in  Canada  and  then  into  space  salesman  for  the  New 


NOTHING  'FISHY'  HERE — Mel  Freeman  (far  right)  of  Julius  Mathew 
Special  Agency  Inc.,  bids  bon-voyage  to  agency  executive  guests  on  i 
fishing  trip  hosted  last  week  by  the  Guy  Gannett  publications  in  Main*. 
Shown  (left  to  right)  are:  Gene  Shields,  Clinton  E.  Frank  Co.;  Ed 
Triiil,  Post,  Morr  &  Gardner;  George  Steele  and  A.  G.  Ensrud,  both 
J.  Walter  Thompson  Co.;  Hal  Tillson,  Leo  Burnett  Co.;  Bob  Pow*ll, 
Needham,  Louis  &  Brorby;  John  Mooney,  McCann-Erickson,  Inc.;  and 
Mr.  Freeman.  Group  enjoyed  a  four-day  trip  to  Lily  Bay  on  Moosehaid 
Lake  at  Forest  Park,  Gannett  camp. 

York  Stm  and  the  Newark  Star  up  last  week  to  jointly  sponsor 


■  in  Montreal . . . 

.  .  .  the  majority  of  the  En^slish  households 
in  this  two-lansua.iie  Metropolis  are  reached 
and  sold  by  Tlie  Montreal  Star — for  years 
the  undisputed  leader  in  its  field  in  circula¬ 
tion  and  volume  of  advertising:. 

Market  facts  on  request 

Ehe  inontreal  Star 

Represented  in  the  United  States  by 
Cresmer,  Woodward,  O'tAara  &  Ormsbee  Inc. 


Ledger,  and  more  recently  vice- 
president  of  Healy  Advertising 
Agency,  Montclair,  N.  J. 

During  his  term  in  office,  Mr. 
Harris  increased  average  linage 
from  less  than  508,000  lines  to 
more  than  1,760,000  lines  per 
year  for  members  of  Quality 
Group. 

Prior  to  joining  QW,  Mr. 
Harris  was  advertising  manager 
of  G.  Krueger  Brewing  Co.,  and 
formerly  assistant  publisher  of 
the  Hearst  Atlanta-Georgian 
and  Sunday  American. 

V  *  * 

JOINT  PROMOTION 

Forty-four  Indiana  smaller 
market  daily  newspapers  teamed 


the  presentation,  “How  To  Dig 
for  More  Sales  in  Smaller  Mar¬ 
kets,”  at  two  luncheons. 

More  than  200  advertisers, 
agency  executives,  distributors 
and  brokers  attended  the  pre¬ 
sentation  which  was  narrated 
by  Thomas  A.  Sinding,  presi¬ 
dent  of  American  Newspaper 
Markets,  Inc.,  and  James  H. 
Morrow,  president  of  Inland 
Newspaper  Representatives,  Inc. 

The  committee  responsible  for 
the  jointly-sponsored  presenta¬ 
tion  was  headed  by  Richard  A. 
Blacklidge,  publisher  of  the 
Kokomo  Tribune,  and  Stewart 
Riley,  publisher  of  the  Bedford 
Times-Mail,  and  the  Bloomrt^- 
ton  Herald-Telephone. 
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Add  these  popular 
Copley  News  Service 
colurT>n^sts  to  your  newspaper 


James  Meade 


Donald  Freeman 


Dave  McIntyre 


Neil  Morgan 


Freeman’s  radio  and  televi¬ 
sion  column  POINT  OF 
VIEW  is  always  refreshing. 
His  interviews  with  top  per¬ 
sonalities  in  these  fields  are 
entertaining  and  informa¬ 
tive.  (Three  or  more  times 
weekly,  datelined  Hollywood 
and  New  York). 


Your  readers  will  enjoy  CNS  motion  picture  columns  written 
by  James  Meade  and  Dave  McIntyre.  Their  extensively  re¬ 
searched  articles  on  motion  picture  productions  contain  a 
wealth  of  information  on  the  personalities  that  make  up  Holly¬ 
wood,  the  motion  picture  capital  of  the  world.  (Five  times 
weekly). 


From  Anchorage  to  Aca¬ 
pulco,  from  San  Francisco  to 
Denver,  columnist  Neil  Mor¬ 
gan  gives  CNS  subscribers  a 
lively  look  at  our  not-so- 
quiet  Western  Front.  People, 
places,  issues,  things  —  all 
are  targets  for  Morgan’s  in¬ 
quiring  eye.  (Weekly) 
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For  complete  information  on  these  CNS  features 
write  — or  phone  or  wire  collect  — 


NEWS  SERVICE 


940  THIRD  AVENUE,  SAN  DIEGO  12,  CALIFORNIA,  BELMONT  4-7111 


OTHER 

PEOPLE'S 

DEADLINES 

The  hardest  kind  to 
meet.  In  our  pressrooms, 
all  deadlines  are  differ¬ 
ent.  We  print  weekly 
tabloids,  fortnightly 
journals,  monthly  mag¬ 
azines,  quarterly  reuiews 
and  catalogs  geared  to 
Spring  sales.  Fall  fash¬ 
ions  and  white  Christ¬ 
mases. 

Making  all  the  deadlines 
set  in  Washington  by 

NATIONAL 

PUBLISHING 

COMPANY 

takes  a  uersatile  seruice 
staff  to  aid  our  custom- 
ers.That's  what  we  have.* 

We  think  newsprint 
with  one  editor,  talk  ROP 
4-color  with  the  next. 
Switch  from  web  offset 
to  web  letterpress.  And 
put  wings  on  bulk  mail. 
Hauing  flexible  mod¬ 
ern  equipment  helps. 

Summing  up  NPC's 
seruice  to  publishers,  we 
would  call  it  mind  over 
(printed)  matter. 

*At  301  N  Street  Northeast. 
Washington  2.  D.C.  Telephone: 
Area  code  202  DEcatur  2-4014 


RETAIL  SURVEY: 


Druggists  Compound 
Rx  To  Hit  Discounts 


Cleveland 

The  independent  druggist, 
bruised  already  by  the  discount 
store  and  apprehensive  of  it,  is 
striking  back  in  space  bought 
in  Cleveland  dailies. 

It’s  a  lively  counterattack 
that  may  well  set  an  advertising 
pattern,  in  the  same  rivalry,  in 
other  cities. 

The  2(5-week  campaign,  spon¬ 
sored  by  the  newly  -  formed 
League  of  Indeiiendent  Pharma¬ 
cies  of  Greater  Cleveland,  has  a 
gentle-sounding  theme:  “Not 
Every  Goo<l  Buy  Is  Based  On  a 
Discount  Price.” 

Ads  Not  Gentle 

The  breaking  ad  was  not  gen¬ 
tle  (see  cut).  In  full-page  in¬ 
sertions  in  the  Cleveland  Press 
and  the  Clevelaml  Plain  Dealer, 
the  independent  pharmacists 
called  attention  to  the  discount 
drug  stores’  assertion  about 
prices  and,  under  a  heavy-type 
caption,  asked  newspaper  read¬ 
ers  this  question:  “Did  You  Be¬ 
lieve  These  Claims?” 

In  the  text  of  the  first  ads 
and  in  subsequent  ones,  the  in¬ 
dependents  hav’e  accused  the  dis¬ 
count  merchants  of  misleading 
customeis  and  of  contending 
that  money  is  saved  “on  any¬ 
thing  and  eveiything”  pur¬ 
chased  at  the  discount  drug  cen¬ 
ters. 

Although  stoi'e  names  are  not 
mentioned,  an  obvious  target  of 
the  league’s  advertising  is  the 
Revco  Discount  Drug  Centers, 
which  entered  the  Cleveland 
market  last  year  after  purchas¬ 
ing  the  long-established  Stand¬ 
ard  Drug  Co.  chain  in  north¬ 
eastern  Ohio. 

The  campaign  for  the  170- 


member  LIP  has  been  prepared 
by  Bayless-Kerr  Co.,  Cleveland 
agency.  Norman  H.  Wiebusch, 
account  executive,  says  his 

Did  you 
believe 
these 
claims?  . 


For  details  of  Wilmington  Plan 
contact:  Story,  Brooks  &  Finley 
or,  News-Journal  Papers, 
Wilmington,  Delaware 


clients  are  already  planning  to 
extend  the  program  beyond  the 
half-year  schedule  which  is  up 


THE  TRUE  TALE 
OF  TWO  TAPES! 


ixr 

1 

Business  Bureau,  saying  the 
BBB  made  a  comparative  study 
J  of  prices  and  found  that  of  56 
items  bought  by  BBB  shopper.s, 
22  of  them  cost  more  in  the  dis¬ 
count  drug  stores  than  in  the 
■  non-discount  stores,  that  17 

items  cost  the  same,  that  only 
17  items  cost  less  when  bought 
from  discount  bins  and  shelves. 

!  ^en  prepared  illustrations,  the  LIP  ad 

ii”  ^  u  presented  photographs  of  shelf- 

i  H.  Wiebusch,  displayed  Bufferin,  Crest,  Toni, 
ive,  says  his  vitalis  and  other  name-brand 
products  checked  by  the  Better 
^ Business  Bureau. 

'**  In  one  of  the  rounds,  the  dis- 

^  count  merchants  were  accu.sed 

‘•*<1^,  of  mi.srepresenting  the  inde- 
^  pendents’  prices  —  accused  of 
running  ads  of  their  own  quot¬ 
ing  the  independents’  prices  to 
be  higher  than  they  actually 
were. 

-  ^  ^  In  this  LIP  mes.sage,  entitled 

“The  True  Tale  of  Two  Tapes,” 
the  independents  submitted  run- 
- —  downs  on  17  drug  and  cosmetic 

^ —  items,  purportedly  reproducing 

jf  Qj  w  cashiers’ tapes  to  assert,  for  ex¬ 
ample,  that  the  BBB  shopping 
•rij  survey  found  independent  drug 

stores  selling  Rinse  Away  for 
73c  instead  of  the  dollar  w’hich 
the  di.scount  people  said  the  in- 
idy  planning  to  dependents  were  getting  for 
ram  beyond  the  Rinse  Away;  that  a  Dr.  West 
ale  which  is  up  toothbrush  was  39c  in  the  inde¬ 
pendent  stores  and  not  the  69c 

•  r  reported  by  their  rivals;  that 

LL  all  17  of  the  items  in  the  study 

Ql  could  be  bought  for  $20.29  in 

LIP  stores  instead  of  the 
0,  $30.08  alleged  by  the  discount 

ft  proprietors. 

Z  73  This  17-item  total,  the  LIP 

;  II  ad  contended,  was  37c  less  than 

S  ,  a  $20.66  total  asked  for  the  same 

17  items  by  the  discount  stores. 

•  i  g  In  their  determined  promo- 

^  tion,  the  LIP  members  are  using 

an  emblem  embodying  the  tradi- 
*■‘•1  iss  tional  “Rx”  to  identify  their 

■  t7  stores.  The  emblem,  carrying  an 

^  endor-sement  of  the  Cleveland 

A  c  a  d  e  m  y  of  Pharmacy,  is 
printed  on  decals  for  LIP  store 
UHa'  ^  windows,  for  signs  on  trucks, 

for  symbols  on  invoices,  station- 
ery  and  prescription  sheets. 

The  “neighborly  help”  of  the 
independent  pharmacist  is  being 
only  media  used  emphasized  in  the  campaign. 

1,  Mr.  Wiebusch  *  *  *  . 

ity’s  two  dailies. 

page  size,  a  few  GIVE  HIM  PAPERS 

re  insertions  but  ..There  is  no  substitute  for 
er-page  displays,  newspaper  advertising  when  it 
ire  supported  by  pomes  to  moving  huge  volumes 
se  materials.  of  food  at  the  retail  level,”  de- 

InM'riion!.  dared  Or\ille  W’.  Johler,  vice- 

president  in  charge  of  advertis- 
?ar  once  a  week,  ing  and  merchandising  for  5,000 
iome  of  the  sum-  IGA  Food  Stores  from  coast-to- 
w’ill  be  skipped,  coast  in  Boston, 
e  agency.  Mr.  Johler’s  remarks  were 

ads,  the  League  made  at  the  opening  session  of 
;  Pharmacists  a  two-day  advertising  seminar 
Cleveland  Better  (Continued  on  page  24) 
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next  fall.  The  only  media  used 
or  contemplated,  Mr.  Wiebusch 
says,  are  the  city’s  two  dailies. 
Two  were  full-page  size,  a  few 
will  be  half-page  insertions,  but 
most  are  quarter-page  displays. 
The  mes.sages  are  supported  by 
point-of-purchase  materials. 

W  eekly  InM-rliom. 

The  ads  appear  once  a  week, 
generally,  but  some  of  the  sum¬ 
mertime  weeks  wdll  be  skipped, 
according  to  the  agency. 

In  the  first  ads,  the  League 
of  Independent  Pharmacists 
quoted  the  Cleveland  Better 
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Newsday 


..  biltion 

0  000  khjrr%.  iiiiLiii^  it 

llic  Big  Build's 

iiKl  nprits  ncrt  inote  c 
the  pessimists  who  ydd  or  the  opr 
0  OtH)  shjrrs.  Nubudx  rxpectid  j  l929-$t)W  cmh 
c  sjfcgiurds  ind  fiiiKii  briudcr-biscd,  sister 
>i  |oncs  inscstmint  riportiitg  firm  uid  its 
0  mdustru)  stocks  clu^  it  >769),  oH  M. 
roit  *IIk  finn  siid  its  isfugc  dropped  )S.H  poi^ 
n:  >.  the  dll  Ufotc  ‘BbcL  liM'sdiv.*  which  tignilcd  the  s7 
rUc  hii;  dtprcsvioit  with  i  much  lirgcr  drop  ind  lh.4IO.Oy) 
the  stocis  were  worth  much  less  m  j 
h  grcjter  in  percentage  terms, 
sisterdis's  drops  bruLers  hue  insisted  that 
another  1929.  Ih^  point  out  that  stocks  non 
000  Amcncinwfar  more  than  in  1929— •“ 

‘.•rfitiuMs  of  rilC  scciiritirs  indust 
thes  sjs  that  the  eminent 
securities  act  of  I9sv  the  ^ 
re  act  of  |9;9  and  tl 
r  act  of 
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Ci  . .  .cut  out  to  be  a  WINNER 


From  its  very  start  22  years  ago,  Newsday  has  won  the 
acceptance  of  readers,  the  support  of  advertisers  and 
the  acclaim  of  the  journalistic  profession. 

In  past  years,  Newsday  has  been  winner  of  the  1953 
PULITZER  PRIZE  for  meritorious  public  service,  six  AYER- 
AWARDS  for  excellence  in  typography,  the  first  PAUL 
TOBENKIN  MEMORIAL  AWARD  in  1960  for  the  nation’s 
best  news  writing  in  the  fight  against  bigotry,  and  the 
NEW  YORK  NEWSPAPER  WOMEN’S  CLUB  AWARD  for  the 
best  book  review  of  1961. 

This  year,  Newsday  has  been  the  winner  of  four  more 
awards ... 


NATIONAL  EDUCATION  WRITERS  ASSOCIATION  AWARD 
for  outstanding  coverage  of  education.  Presented  in 
February,  1962. 

LONG  ISLAND  UNIVERSITY'S’  GEORGE  POLK  MEMORIAL 
AWARD  for  community  service,  the  fourth  Polk  Award 
won  by  Newsday  foi  distinguished  journalism.  Pre¬ 
sented  in  March,  1962. 

NATIONAL  HEADLINERS  CLUB  AWARD  for  the  best 
sports  column  of  1961.  Presented  in  May,  1962. 

EDITOR  &  PUBLISHER  NEWSPAPER  PROMOTION 
AWARD,  1961  certificate  of  merit  for  public  relations. 
Presented  in  May,  1962. 


AND  MOST  IMPORTANT.  WINNER  pF  THE  ATTENTION  OF  MORE  THAN  350,000  LONG  ISLAND  FAMILIES 

Alicia  Patterson.  Editor  and  Publisher  ....  Executive  Offices.  Garden 
City,  Long  Island.  N.Y.  Represented  Nationally  by  Kelly-Smith  Company 
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Retail  Survey 

{Continued  from  page  22) 


for  New  England  IGA  advertis¬ 
ing  managers,  which  had  as  one 
of  its  principal  topics  a  discus¬ 
sion  on  the  relative  merits  of 
newspaper  and  television  adver¬ 
tising. 

Mr,  Johler  told  the  advertis¬ 
ing  executives: 

“There  is  no  substitute  for 
the  printed  word.  It  remains  a 
ready  reference  for  as  long  as  it 
is  desired.  Both  radio  and  tv 
advertising,  unless  you  can  af¬ 
ford  their  expensive  saturation 
techniques,  is  too  costly,  as  it 
is  seen  by  the  potential  buyer 
for  a  few  fleeting  moments. 

“Television  and  radio  are 
good  media  for  those  firms  who 
have  big  budgets.  If  we  are  to 
sell  food  competitively  -  priced 
the  cost  of  our  advertising  is 
something  we  must  watch  close¬ 
ly- 

“In  many  markets  in  the  46 
states  and  eight  provinces  of 
Canada  where  IGA  stores  are 
located,  we  use  both  television 
and  radio  as  reminder  media.  In 
all  instances,  however,  in  these 
same  markets  for  the  heavy 
spade  work  of  advertising  we 
rely  on  newspapers  and  news¬ 
papers  alone.” 

In  a  final  admonition,  Mr. 
Johler  pointed  out: 


“Human  beings  by  and  large 
are  creatures  of  habit.  The  ma¬ 
jority  of  our  customers  have  had 
the  newspaper  reading  habit  for 
a  longer  period  of  time  than 
that  of  tv  watching.  Television 
and  newspapers  are  two  great 
infox’mative  American  institu¬ 
tions  and  we  should  be  proud 
of  both  of  them.” 

* 

‘PRODUtH'  OF  MONTH’ 

United  States  Steel  Corp.’s 
“Product  of  the  Month”  promo¬ 
tion  (E&P,  March  3,  page  19), 
designed  to  help  retailers  sell 
more  hard  goods  by  advertising 
steel  products  in  their  local 
newspapers,  moved  into  its  sec¬ 
ond  month  w’ith  steel  outdoor 
furniture  getting  the  play  dur¬ 
ing  June. 

Power  mowers  were  featured 
in  May  with  the  following  prod¬ 
ucts  scheduled  for  promotion  in 
the  months  to  come:  July, 
Stainless  Steel  Tableware;  Au¬ 
gust,  Home  Freezers;  Septem¬ 
ber,  Stainless  Steel  Cookware; 
October,  Clothes  Dryers;  No¬ 
vember,  Dishwashers;  and  De¬ 
cember,  Toys. 

A  newspaper  service  kit  of 
advertising  and  editorial  mate¬ 
rials  for  each  product  is  avail¬ 
able  to  all  papers  by  writing  to 
Robert  C.  Myers,  director  of 
market  development,  U.S.  Steel, 
Pittsburgh  30,  Pa. 

As  part  of  the  overall  pro¬ 


gram,  U.S.  Steel  is  using  full- 
page  newspaper  ads  in  a  total 
of  40  cities — a  page  each  for  the 
first  four  “Products  of  the 
Month”  in  20  markets  and  a 
page  each  for  the  second  four 
products  in  20  different  mar¬ 
kets. 

*  *  * 

AD  bi  ix;ets  up 

More  than  seven  out  of  10  re¬ 
tailers  included  in  a  nationwide 
survey  expect  summer  business 
increases  over  a  year  ago,  re¬ 
ports  the  Bureau  of  Advertising, 
ANPA.  Seventy-two  per  cent  of 
the  merchants  look  for  increased 
sales,  21%  expect  about  the 
same  volume  as  in  1961,  and 
5%  anticipate  sales  declines. 
Tw'o  per  cent  of  the  surveyed 
retailers  did  not  express  an 
opinion. 

The  average  increase  this 
summer  anticipated  by  retailers 
who  look  for  higher  sales  over 
1961  is  10%.  The  average  de¬ 
cline  expected  by  merchants  who 
look  for  a  sales  dip  is  18.5%. 

Regarding  profits,  the  mer¬ 
chants  were  not  quite  so  opti¬ 
mistic.  Nevertheless,  59%  look 
for  profits  this  summer  to  top 
those  recorded  a  year  ago. 
Twenty-three  per  cent  expect 
profits  to  be  the  same  and  6% 
anticipate  a  decline.  Twelve  per 
cent  of  the  surv'eyed  retailers 
did  not  express  an  opinion. 

The  average  increase  looked 
for  by  merchants  who  expect 
higher  profits  this  summer  is 
5%.  The  average  decline  antici¬ 
pated  by  retailers  who  expect  a 
profit  dip  is  8%. 

This  ninth  annual  Summer 
Business  Survey  was  conducted 
by  the  Bureau  of  Advertising 
through  its  member  newspapers 
in  the  U.S.  and  Canada,  and 
includes  221  retailers  in  101 
markets  representing  34  states 
and  four  Canadian  provinces. 
Retailers  surveyed  represented 
15  major  store  classifications  in¬ 
cluding  department,  variety,  ap¬ 
pliance,  furniture,  hardware, 
men’s  wear,  women’s  wear, 
jewelrj',  shoe,  drug,  specialty, 
discount  and  building  materials 
stores. 

“Once  again  retailers  will  rely 
on  newspapers  as  their  major 
advertising  medium,”  said  Mar’-c 
R.  Arnold,  vicepresident  of  the 
Bureau’s  retail  &  classified  di¬ 
vision.  “The  ’62  survey  reveals 
that  14%  of  the  retailers  will 
invest  their  entire  advertising 
budget  in  newspapers.  Another 
36%  will  invest  from  90  to  99% 
of  their  ad  money  in  newspapers 
w’hile  19%  will  spend  80-89% 
for  news{faper  space.” 

A  number  of  stores  plan  to 
increase  advertising  expendi¬ 
tures  in  a  stepped-up  bid  for 
more  business.  More  than  one 
retailer  out  of  four — some  29% 
— intends  to  increase  his  sum¬ 


mer  ad  budget  over  that  of  a 
year  ago.  Fifty-nine  per  cent 
plan  to  invest  the  same  amount 
as  last  summer  while  8%  in¬ 
tend  to  cut  down  their  ad  spend¬ 
ing. 

*  *  * 

CROCJIRY  SURVEY  SET 

Boston 

The  annual  Survey  of  Retail 
Distribution  of  Grocery  Store 
Products  in  the  New  England 
region  has  been  released  by  the 
New  England  Newspaper  Ad¬ 
vertising  Bureau  for  the  24th 
consecutive  year. 

The  1962  edition  includes  595 
brands  in  91  classifications  with 
separate  distribution  figures  for 
52  individual  New  England  city 
areas  plus  regional  totals.  The 
number  of  stores  checked  totaled 
a  record  1,219. 

Kenneth  L.  MacMannis,  di¬ 
rector  of  the  Bureau,  pointed  out 
several  changes  from  previous 
surveys.  Most  important  of  these 
is  that  for  the  first  time,  everj’ 
major  New  England  area  is  in¬ 
cluded  in  the  six-state  area  made 
possible  by  a  substantial  in¬ 
crease  in  Bureau  membership 
the  past  two  years. 

*  *  * 

DEMPSEY  TO  RETAIL 

Appointment  of  Jack  Dempsey 
as  retail  advertising  manager  of 
the  Trenton  (N.  J.)  Times  was 
announced  this  week  by  James 
J.  Dougherty,  Times  advertising 
director, 

Mr.  Dempsey,  w’ho  assumed 
his  duties  with  the  Times  on 
May  21,  was  formerly  adver¬ 
tising  director  of  the  Troy 
(Ohio)  Daily  News. 

He  began  his  career  with  the 
Altoona  (Pa.)  Mirror  and  then 
transferred  to  the  advertising 
staff  of  the  New  Brunswick 
(N.  J.)  Daily  and  Sunday  Home 
News  before  joining  the  Troy- 
Daily  News. 

• 

Reilly  Joins  Sales 
Staff  of  ‘Parade’ 

William  Reilly  has  been 
appointed  to  the  sales  staff  at 
Parade,  the  Sunday  newspaper 
magazine.  The  announcement 
was  made  by  Howard  Seaver, 
Eastern  Sales  Manager. 

For  the  past  10  years,  Mr. 
Reilly  has  been  advertising  sales 
manager  at  American  Weekly. 
Before  that  time  he  was  in  pro¬ 
motion,  publicity  and  selling 
with  McFadden  Publications. 

• 

Reps  ‘Trenton  Times’ 

Warner  Evans,  formerly  with 
O’Ryan  and  Batchelder,  transit 
advertising  specialists  in  Phila¬ 
delphia,  has  been  appointed 
national  sales  representative  of 
the  Trenton  (N.  J.)  Times, 
according  to  James  J.  Dougherty, 
advertising  director. 


Are  You  selling  the  SKlLLionaire? 

The  SKlLLionaire  lives  .  .  .  and  w-orks  .  .  .  and  buys 
in  and  around  Rochester,  New  York.  He’s  a  skilled 
worker  in  one  of  the  city’s  many  precision  industries.  The 
effective  buying  income  of  his  household  is  19.3%  greater 
than  the  national  average.*  Where  should  he  spend  his 
money,  and  on  what?  He  finds  out  in  his  Rochester  news¬ 
papers. 

ROCHESTER  TIMES-UNION  DEMOCRAT  and  CHRONICLE 

(evening)  (morning) 

MEMBERS:  GANNETT  GROUP 

Lkxmbined  weekday  circulation  256,313 
Sunday  circulation  186,162 

Gonn«tt  Adv«rtiiin9  Sol««,  Inc.,  N«w  York,  Philodolphio, 

HorHord,  Syrocuso,  Chicago,  Dotroit,  Son  ProncUco 
•  S«arc«:  Sale*  Manavement.  ’’Survey  af  Buying  Power/*  May  10,  1901 
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Two  years  ago  The  Washington  Post  passed 
the  400,000  mark  in  daily  circulation 
and  now  has  486,000  Sunday  circulation  .  .  . 
better  than  50%  more,  daily  and  Sunday, 
than  any  other 
Washington  paper. 

A.B.C.  P/ihlishcrs’  Statements, 

March  31,  1%2. 

FIRST  IN  WASHINGTON 

IN  CIRCUIATION 
IN  ADVERTISING 
IN  AWARDS 


Member  Newspaper  Color  Advertising,  Inc. 

Bulk  and  Continuity  Rotes  Apply  to  Both  Color  and  Block  and  White. 

Represented  by:  Sawyer,  Ferguson,  Watker—N.  Y.,  Chic.,  Det.,  Atlanta,  Phil.,  San  Fran.,  Los  Angeles;  Joshua  B.  Powers.  Ltd.— London;  Senor  G.  Enriquez  Simoni— 

Mexico  City;  Allin  Assoc.— Toronto •&  Montreal;  Hal  Winter  Co.,  Florida  Hotel  &  Resorts,  Miamf  Beach;  Tom  McGill,  New  England  Hotel  &  Resorts,  W.  Roxbury,  Moss.; 
Lou  Robbins,  N.  Y.  &  N.  J.  Hotel  &  Resorts,  1265  B'woy.,  N.  Y.;  Grant  Webb  Co.,  Fin.  Adv.— N.  Y.,  Chile.,  San  Fran,,  Los  Angeles,  Seattle;  C.  E.  Starck.  Pocono  Hotel 

&  Resorts,  86  E.  Beverly  Pkwy.,  Valley  Stream,  N.  Y.;  Puck  The  Comic  Weekly;  Member,  Metropolitan  Sunday  Newspapers,  Inc. 


‘Sunday  Punch  ’ 

(Cotitlnueil  froiu  jxtye  17) 


23  issue  and  automobiles  on 
Oct.  21. 

.78  N»‘\»  .\<‘cuiiiits 

Durinj-r  the  first  si.x  months  of 
this  year,  This  Week  chalked 
up  .58  new  advertising  accounts, 
5<;  repeating  accounts,  while  16 
accounts  used  more  space  than 
they  did  last  year  as  compared 
to  eight  that  used  the  same 
amount  of  space. 

None  of  the  su))i)lement  execu¬ 
tives  thought  that  preprint  color 
would  prove  to  be  seriously  com¬ 
petitive.  In  fact,  they  said  they 
welcomed  the  new  opportunities 
it  offered  to  advertisers  to  ob¬ 
tain  the  local  impact  of  news¬ 
paper  circulation  which  they 
have  available  Sundays. 

Through  May  this  year,  the 
supplements  have  carried  an 
unofficial  total  of  $28,854,637  in 
advertising.  This  is  broken  down 
as  follows:  $15,746,258  or  .54 9f, 
in  This  Week;  $8,866,523,  30.79^^, 
Parade;  $3,107,035,  10.8' i ,  Fam¬ 
ily  Weekly,  and  $1,134,821,  3.9<:r 
in  American  Weekly. 

Charles  Kline,  president  of  the 
Metropolitan  Sunday  News¬ 
papers,  said  this  week  that  the 
38  papers  in  the  group  were 
running  ahead  of  1961  in  nation¬ 


al  advertising  for  the  first  six 
months  of  this  year. 

Metro  for  the  first  time  this 
year  is  promoting  a  special  home 
fashions  section  for  Sunday 
magazines  of  Sept.  23.  Stephen 
Bowen,  advertising  director,  said 
he  expected  it  would  be  the  fore¬ 
runner  of  a  series  of  special 
interest  sections.  Space  has 
already  been  sold  to  such  firms 
as  Drexel  furniture,  American 
Viscose,  Eastman  Chemical,  and 
Whirlpool  washers. 

Parade  Holding  Own 

For  the  first  six  months  of 
this  year,  Parade  sold  $10,640,- 
000,  or  261  pages  of  advertising, 
as  compared  to  298  pages  for 
$10,800,000  in  1961. 

Mr.  Kimball  said  prospects 
for  the  second  half  of  this  year 
look  “excellent.”  He  has  hired 
new  salesmen  and  increased  the 
advertising  budget  as  part  of 
the  aggressive  action  Parade 
means  to  take  to  get  more  adver¬ 
tising  into  the  book  during  the 
second  half.  Among  campaigns 
known  to  be  breaking  in  this 
supplement  during  the  next  few 
months  are  those  for  Dole  pine¬ 
apple,  Dial  soap,  U.S.  Shoe, 
International  Shoe,  Tang,  and 
.\llied  Van  Lines. 

Parade  was  the  largest  bene¬ 
ficiary  when  American  Weekly 
last  year  cut  back  its  list  to  the 
Hearst  newspapers  and  Chi- 
cayo'x  American  to  eliminate 


back-to-back  circulation.  Picked 
up  were  St.  Paul  Pioneer-Press, 
El  Paso  Times,  Houston  Chroni¬ 
cle  and  Dallas  Times-Herald. 
Also  added,  but  not  from  Hearst, 
was  the  Chattanooga  Times. 

Parade’s  March,  1961,  .4BC 
was  9,982,283.  All  distributing 
papers  have  not  yet  announced 
their  March  1962  figures,  but 
Parade  is  estimating  its  present 
circulation  at  10,970,000. 

None  of  the  supplements 
seems  to  be  picking  up  the  dol¬ 
lars  American  Weekly  dropped. 
In  1961,  when  it  was  being  dis¬ 
tributed  by  34  papers,  its  ad 
revenue  amounted  to  $4,194,378 
for  the  first  six  months.  This 
year  it  was  $1,381,036. 

Pass-on  Value 

“Business  on  the  books  for 
the  third  quarter  indicate  we 
are  gaining,”  Frank  Kaus,  vice- 
president  in  charge  of  market¬ 
ing  for  American  Weekly,  said 
this  week. 

American  Weekly  subscribes 
to  the  Nielsen  service  which  re¬ 
cently  confirmed  a  previous  find¬ 
ing  that  Sunday  supplements 
have  a  pass-on  value  in  excess 
of  circulation.  In  the  case  of 
.4merican  Weekly,  Nielsen  said 
it  had  29'i  more  reach  than  cir¬ 
culation.  This  compares  with 
22%  reported  last  year. 

This  supplement  is  promoting 
this  information  heavily,  along 
with  the  responsiveness  of  its 


readership.  It  claims  part  of 
the  credit  for  the  amazing  sale 
of  a  Trachtenberg’s  “Speed  Sys¬ 
tem  of  Basic  Mathematics”  pub¬ 
lished  by  Doubleday.  In  an  arti¬ 
cle  in  its  March  12  issue,  en¬ 
titled  “Instant  Arithmetic”  men¬ 
tion  was  made  of  the  book, 
which  Publishers  Weekly  of  May 
12  said  had  gained  a  sale  of  123,- 
923  copies  amounting  to  $613,- 
000. 

American  Weekly  is  now  in 
a  position  to  insert  return  post¬ 
cards  or  self-addressed  envel¬ 
opes  along  with  ad  copy.  First 
advertiser  to  use  it  will  have 
copy  in  the  September  issue. 

Family  Vi  eekly's  Plans 

Leonard  Davidow,  president 
of  Family  Weekly,  told  Edito?. 
&  PIBLISIIER  this  week  that  the 
summer  transition  to  bi-weekly 
publication  will  become  effective 
July  1,  and  he  is  now  bu.sy  dis¬ 
cussing  future  plans  with  news- 
jiaper  publishers. 

“We  have  advised  our  jiub- 
lishers  that  we  will  not  reiieat 
this  cut-back  in  1963,  but  will 
continue  to  publish  weekly  here¬ 
after,”  Mr.  Davidow  said.  “Dur¬ 
ing  the  summer  and  until  the 
end  of  September,  we  will  have 
at  least  24-page  books,  as  com¬ 
pared  to  what  would  have  piob- 
ably  been  16  pages  had  we  pub¬ 
lished  weekly.” 

In  its  July  8  issue.  Family 
Weekly  is  announcing  a  “Treas¬ 
ure  Hunt”  promotion  designed 
I  to  keep  readers  happy  during 
I  the  cut-back  period. 


unusual  split 

runs  for  market  testers  are  the  specialty  of  the  Adver¬ 
tising  Research  Center  of  the  Des  Moines  Register 
and  Tribune.  These  papers  are  90.8%  home  delivered 
and  cover  the  entire  state.  So  . . .  you  can  run  an  ad 
offering,  say,  one  premium  in  Ames  —  a  college  town, 
and  in  same  position,  same  day,  offer  a  different 
premium  in  Newton  —  an  industrial 
town.  Get  a  full  presentation  of  this 
ideal  Iowa  test  market  by  calling  Verl 
Brewer,  telephone  CHerry  3-2111, 

Des  Moines,  Iowa. 

Des  Moines 
Register  and  Tribune 

PIN  DOWN  ALL  THE  IOWA  FACTS.  CALL  NEWSPAPER  MARKETING  ASSOCIATES  - 
NEW  YORK,  CHICAGO,  PHILADELPHIA,  DETROIT,  LOS  ANGELES,  SAN  FRANCISCO. 


S2()0  Ad  Seholari^hip 
Won  By  Floy<l  Martin 

University  Park,  Pa. 

Floyd  .Martin,  of  Conneaut- 
ville,  has  been  awardetl  the 
Ralph  Beaver  Strassburger 
Scholarship  in  journalism  at 
Pennsylvania  State  University. 

The  $200  Strassburger 
Scholarship  is  awarded  annually 
through  the  School  of  Journal¬ 
ism  to  a  freshman  advertising 
major.  The  scholarship  is  for 
$200,  and  was  established  by  the  I 
Norristown  Times-Herald.  ) 


Blackwell  Electe«i 

The  Chicago  Chapter  of  the 
American  Marketing  Associa¬ 
tion  has  elected  Gene  Blackwell, 
of  Metropolitan  Sunday  News¬ 
papers,  president.  Other  officers: 
John  Coulson,  Leo  Burnett,  Inc., 
first  vicepresident;  Rome  Arn¬ 
old,  Rome  Arnold  &  Company, 
second  vicepresident ;  Odale  Ose, 
Quaker  Oats  Company,  treas¬ 
urer;  Wilson  Wadsworth, 
United  Air  Lines,  recording  sec¬ 
retary,  and  Marge  Robinson, 
Needham,  Louis  &  Brorby,  Inc., 
corresponding  secretary. 
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FACTS 


about  NEWSPAPERS 
in  BUFFALO,  N.Y. 


CIRCULATION 


Buffalo  and  its  suburbs  are  served  by  two  newspapers.  The  BUFFALO  EVENING  NEWS, 
a  six-day  evening  paper,  and  the  competing,  seven-day  morning  and  Sunday  paper. 


The  NEWS  circulation  figures  are:  The  morning  paper: 

Monday  through  Friday,  average  285,829*  Monday  through  Saturday  average 

Saturday  Week-End  Edition  293,390*  Sunday  Edition 


157,810* 

303,004* 


In  the  vital,  compact  City  Zone  and  Erie  County  Suburban  Market 
The  NEWS  daily  circulation  is  248,375*  The  morning  paper  week-day  average  is  118,413* 

The  Week-End  Edition  is  250,745*  The  Sunday  Edition  220,338* 

*The  above  figures  are  from  the  ABC  audit  of  September  30,  1961. 


READERSHIP 

INDEPENDENT  RESEARCH  to  determine  newspaper  readership  characteristics  in  the 
Buffalo  market  established  that  THE  BUFFALO  EVENING  NEWS  reaches: 


85%  of  all  homes,  52%  of  them  exclusively 
90%  of  all  homes  where  annual  income  is 
more  than  $10,000 
80%  of  employed  housewives 
88%  of  home  owners 

90%  of  executives  and  professional  people 
86%  of  "young  marrieds”  . . .  (30  to  44 
years  of  age) 

87%  of  families  with  children 


IF  YOU  WOULD  LIKE  TO  COMPARE 
these  percentages  with  readership  of 
the  competing  morning  newspaper, 
write  THE  BUFFALO  EVENING  NEWS 
for  NEWSpower  brochure.  (Also  ob¬ 
tainable  from  The  Kelly-Smith  Com¬ 
pany  offices.) 


ADVERTISING 

In  1961  THE  BUFFALO  EVENING  NEWS  published  (in  307  issues)  4,453,  236  MORE  lines  of  advertising  than 
the  total  in  the  365  issues  of  the  morning  and  Sunday  papers. 

The  six-day  NEWS  ran  53.8%  of  all  retail  display,  50%  of  all  general  display  and  65%  of  all  classified 
advertising. 

The  NEWS  ran  55%  of  all  department  store,  51.7%  of  all  retail  grocery,  55%  of  sports  equipment,  82% 
of  men’s  shoes,  91.5%  of  jewelers,  98%  of  retail  drugs ...  all  in  six  days  a  week  as  compared  to  seven. 

In  the  24  retail  classifications  shown  by  Media  Records  for  1961,  BUFFALO  EVENING  NEWS  linage  exceeded 
that  of  the  morning  newspaper  in  20.  In  16  of  the  24  classifications  NEWS  linage  on  a  six-day  basis 
exceeded  that  of  the  seven-day  combined  morning  and  Sunday  newspapers. 

FOR  THE  COMPLETE  READERSHIP  SURVEY  OF  THE  BUFFALO  MARKET,  GET  ALL  THE  FACTS. 
WRITE  FOR  THE  NEWSpower  BROCHURE,  OR  CONSULT  THE  KELLY-SMITH  CO. 

Buffalo  Evening  News 

KEILY-SMITH  CO.  —  National  R»pr»s»nlaliv*s 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 
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Wilkes-Barre 

HAZLETON 


IN 


SALE^ 

*'*'*TOTAL  Lackawanna  &  Luzerne  counties 
IH  SRDS  CONSUMER  MARKETS  ’  NOV.1,1961 


iNiACKmiACD^^ 


EVENING 

®imess...792  lOV^ 

HORNING 

TRIBUNE... 39%  39%- 
kran^ian..6U  58%^ 


Smnlait 
lititts 


SAWY£R  .  FERGUSON  •  WALKER  COMPANY,  INC. 

N«tion«l  R«pre»tnt«t;v«t 


State  Drops  Case 
Of  Ad  Printing  Error 

Enfield,  Conn. 

The  state  has  nolled  (did  not 
prosecute)  its  breach  of  peace 
charges  apainst  Saul  Hoffman, 
5.3,  of  Hartford,  editor  of  the 
weekly  Enfield  Eye. 

Mr.  Hoffman,  at  one  time  real 
estate  editor  of  the  Hartford 
Coiirant,  had  been  charged  with 
printing  an  advertisement  for 
services  of  Attorney  Warren 
Fitzprerald  without  the  latter’s 
consent. 

Since  lawyers  under  Canon  27 
are  prohibited  from  advertising 
for  clients,  the  prosecution 
originally  charged  the  publica¬ 
tion  was  a  “libel  per  se’’  under 
the  breach  of  peace  statute’s 
libel  section. 

Defense  Counsel  John  J. 
Bracken  told  Circuit  Court  13: 
“Regarding  publishing  of  this 
statement  he  (Hoffman)  has 
made  every  representation  to  me 
that  it  was  a  mistake.” 


12-Page  Section  Canadian  National 

Advertising  Drops 

Promotes  Area  National  advertising  in  Ca 

nadian  daily  newspapers  and 
D()VB31,  Ohio  affiliated  weekend  papers 
Endeavoring  to  create  indi-  dropped  in  the  first  two  months 
vidual  pride  in  its  community  of  this  year,  according  to  the 
the  Daily  Reporter  for  June  11,  adv-ertising  linage  audits  of 
carried  a  special  12-page  tabloid  Elliott-Haynes  Ltd.,  Toronto 
entitled  “People  Like  to  Live  marketing  research  organiza 
Here.”  tion. 

Extia  copies  were  printed  for  Daily  newspaper  national  ad 
pre-publication  distribution  to  vertising  dropped  in  the  first 
workers  in  a  score  of  plants  two  months  of  the  year.  Week- 
which  cooperated  in  supporting  end  papers,  some  of  which  are 
the  paid  section.  Managers  of  inserts  in  Saturday  editions  of 
some  plants  personally  distrib-  dailies,  dropped  11.3'7c  to  $2, 
uted  the  section  at  group  meet-  442,373  in  the  same  period, 
ings  while  others  attached  a  Largest  daily  newspaper  na 
jwr.sonal  letter  to  each  copy.  tional  advertising  group  con 
Triggering  the  special  section  tinned  to  be  the  automotive  in 
was  a  brochure  “Executives  and  dustries,  accounting  for  $1,832, 
Their  Wives  Like  to  Live  Here,”  168,  a  drop  of  13.5%  from  a 
which  was  designed  and  pre-  year  earlier.  Financial  and  in- 
pared  by  James  Lonergan,  gen-  surance  national  advertisers 
eral  manager,  and  Harry  were  in  second  place  with  $805,- 
Yockey,  editor,  of  the  Reporter  258,  up  10.4%  over  1961.  Travel 
for  the  Dover-New  Philadelphia  and  hotel  adv-ei-tising  accounted 


Vedder  Elected  Prexv 
Of  Ill.  Daily  Markets 

Byron  Vedder,  publisher, 
Clmmpaign-Urhana  Courier,  has 
been  elected  president  of  the 
Illinois  Daily  Newspaper  Mar¬ 
kets  succeeding  Richard  F.  Ken¬ 
nedy,  Waukegan  Weivs-Sun. 

Joseph  McNaughton,  Effing¬ 
ham  Daily  News,  was  elected 
first  vicepresident  and  Davis 
Merwin,  Bloomington  Panto¬ 
graph,  was  elected  second  vice- 
president.  T.  C.  Oakley,  Quincy 
Herald-Whig,  was  elected  secre¬ 
tary-treasurer. 

• 

Delta  Festival  Edition 

Antioch,  Eastern  Contra  Costa 
County  and  the  Delta  w-ere  fea¬ 
tured  in  the  June  5  Delta  Festi¬ 
val  Edition  of  the  Antioch 
(Calif.)  Ledger. 

According  to  Keith  Emeneg- 
ger,  general  manager  of  the 
Ledger,  there  were  52  pages  in 
all. 


Plain  Dealer 
readers  buy 

MOST  of 

the  goods  in 
CLEVELAND 

WANT  YOUR  SHARE? 
Write,  wire  or  phone  the 

PLAIN  DEALER 

Rtprtttnted  by  Kelly-Smith  Co. 


Industrial  Development  Corp.  for  $788,170,  with  foods  and 

food  products  national  advertis- 
■Siory-Foriii  BrtH-l.urc  down  31%  to  $651,908. 

The  brochure,  a  story-form  weekend  affiliated  pa 

with  some  of  the  messages  in  P®rs,  foods  and  food  products 
long-hand,  is  an  evaluation  of  national  adv-ertisers  were  larg 
the  community  and  is  directed  group  with  $1,216,041,  down 
at  executives  of  industries  seek-  15.5%  from  the  first  two  months 
ing  new  plant  sites.  Mr.  Loner-  1961. 
gan  got  the  idea  for  the  bro-  * 

chure  while  attending  a  meeting  Beam  Using  150-Line 
of  businessmen  at  which  a  new-  Two-Color  ROP  Ads 
comer  said  This  is  not  a  bad  „  ,  ,  .  ,  . 

place  in  which  to  live.”  J™  Bourbon  whisky  is 

“It  is  the  hope  through  our  currently  being  promoted  with 


Jim  Beam  Bourbon  whisky  is 
currently  being  promoted  with 


special  section,  which  went  into  L50-line  two-color  ads  in  150 
hundreds  of  extra  copies  of  markets,  said  to  be  the  first  tune 
Monday’s  paper  which  were  ^9^  have  been  used 

used  for  sampling  purposes,  that  extensively  in  newspaper 

we  can  resell  our  communitv  to  advertising, 
our  own  people,”  Mr.  Lonergan  ^se  of  the  150-line  units 

said.  “We  want  everyone  to  bia  Edward  H.  Weiss  &  Co.), 
speak  well  of  our  area  and  our  coupled  with  Beam  s  larger 
manufacturing  plants  should  program,  leads  Beam  to 

they  happen  to  talk  w-ith  some-  claim  another  first:  the  first 
one  who  is  considering  the  dis-  lime  such  a  complete  color  sched- 
trict  for  location  of  a  new  ^le  has  been  used  in  newspapers, 
plant.”  According  to  George  Gaber, 

The  special  section  was  the  vicepresident  and  director  of 
second  public  sers'ice  effort  by  Diarketing  for  James  B.  Beam 
the  Daily  Reporter  in  recent  Distilling  Co.,  “The  campaign 
weeks.  The  paper  just  prior  to  ^'ill  gain  momentum  as  the 
Memorial  Dav  sold  1,050  Ameri-  summer-fall  and  holiday  selling 
can  flags  at  just  about  cost.  season  approaches.  The  150-line, 


can  flags  at  just  about  cost.  season  approaches.  The  150-line, 
•  two-color  ads  proved  to  be  ex- 

ARF  Honor.  Gamble 

A  citation  honoring  his  serv-  additional  newspapers  make 
ice  to  the  Advertising  Research  space  available  for  this  size 
Foundation  as  a  director  for  the  two-color  ad.” 
oast  22  vears  was  given  to  • 

Frederic  R  Gamble  by  ARF’s  Linage  Up  5^  r 

board  of  directors.  Frank  . 

Mansfield,  chairman,  made  the  Total  ROP  color  linage  dur- 
presentation.  Mr.  Gamble  be-  ing  the  first  four  months  of 
came  a  director  of  the  Founda-  1962  hit  57,436,612  lines,  up 
tion  in  April  1944  upon  his  over  the  .same  period  last  year, 
election  as  president  of  the  according  to  the  Hoe  Report  on 
American  Association  of  Adver-  ROP  Color  prepared  by  Media 
tising  Agencies  and  has  served  Records.  Color  linage  for  April 
continuously  up  to  April  of  this  of  this  year  reached  17,050,063, 
year  when  he  retired.  a  gain  of  5.9%. 

EDITOR  &  PUBLISHER  for  June  23,  1962 


i 


More  than  600  newspapers  roll  off 


With  a  Vanguard  you  deliver  a  better-quality,  more 
photo-filled  paper  and  do  it  at  lower  cost. 

A  Vanguard  web  offset  press  gives  you  the  economy 
and  versatility  of  cold-type  composition  for  text  and 
display  advertising.  The  chance  to  use  more  photos 


without  costly  engravings.  And  it  delivers  up  to  20 
standard  news  pages  (40  tabloid  pages)  at  speeds  of 
15,000  per  hour — folded! 

It’s  also  the  ideal  press  for  printers  or  publishers  who 
would  like  to  become  multipaper  printing  centers. 


HARRIS 


CORPORATION 


THE  COTTRELL  COMPANY 

For  full  descriptive  literature,  write  or  call  your  nearest  Vanguard  representative:  800  Second 
Ave..  New  York  17.  YU  6-7613:  640  V\/est  Washington  Blvd.  Chicago  6.  FR  2-5693;  1808 
Hi-Line  Drive.  Dallas  2.  Rl  7-8595;  1945  South  Figueroa  St.,  Los  Angeles  7.  R1  9-2369. 


These  people  are  watching  what  one  leading  research 
authority  calls  "the  most  important,  most  comprehen¬ 
sive,  and  potentially  the  most  valuable  study  ever  con¬ 
ducted  in  the  history  of  news{)aper  research.” 

It’s  “Profile  of  the  Millions— 3rd  Edition.” 
The  picture  al)ove  shows  the  premiere  presentation  early 
in  May  to  over  1,  fOO  people  in  the  Grand  Ballroom  of  the 
aldorf-.\storia  Hotel  in  New  York  City,  at  breakfast  on  a 
rainy  morning.  Up  to  the  present  time,  the  study  has  been 
shown  to  over  4,0()0  advertising  and  marketing  executives 
in  New  York,  Philadelphia,  Chicago,  Detroit,  Minneapolis, 
Milwaukee.  St.  Louis,  Cincinnati,  Pittsburgh,  Boston,  Los 
Angeles  and  San  Francisco. 

If  you  missed  the  presentation,  you  missed  the  one  study 


that  examines  the  earning,  owning,  and  buying  power  of 
America’s  richest  market,  metropolitan  New  \  ork.  It’s  a 
true  depth  study— of  its  changing  patterns,  of  the  charac¬ 
teristics  of  its  newspaper  readers.  It  dramatically  studies 
media  efficiency  in  relation  to  dollars  spent.  .\nd,  it  offers 
a  step-by-step  solution  to  this  vital  problem  that  confronts 
advertisers  caught  in  today’s  cost-profit  squeeze.' 


Studios  Station  Break  T\’  S|M)ts 

And  this  year,  for  the  first  time,  the  new  "Profile”  unveils 
the  first  accurate  and  realistic  measure  of  the  reach  and 
true  cost  of  station  break  commercials.  It  comprehensively 
studies  at-home  viewing  of  television— including  station 
breaks— during  evening  hours,  by  days  of  the  week  and 


f 


PROFILE 

OF  THE  MILLIONS 

3rd  Edition 

CTAM  BALLROOM,  WALOORF-ASTORIA 
R€W  YORK  CITY 


wouldn’t  miss 

(SHOULD  YOU?) 


by  time  slots.  Its  startling  results  challenge  the  validity 
of  the  current  practice  of  averaging  the  ratings  of  enter¬ 
tainment  portions  of  television  programs  surrounding  sta¬ 
tion  break  commercials. 

The  study  was  conducted  for  the  Nf.w  York  News  hy 
^ .  R.  Simmons  and  .Vssociates  Research,  Inc.,  after  con¬ 
sultation  and  in  accordance  with  the  recommendations  of 
the  Technical  Committee  of  the  Advertising  Research 
Foumbtion. 

If  your  marketing  plans  include  metropolitan  New  York, 
you  can't  afford  to  miss  this  important  presentation.  The 
New  York  News’  “Profile  of  the  .Millions— 3rd 
Edition”  will  help  you  complete  those  plans  intelli¬ 
gently,  successfully  and  profitably. 


Recorded  versions  will  be  presented  throughout  the 
United  States.  .Advertisers  and  agencies  should  write  John 
II.  Glass,  .Advertising  Director,  Nt:w  A’ork  New  s,  New  York 
17,  New  York  for  an  invitation  to  see  this  full  color 
presentation  in  its  next  showing  in  your  city. 


THE  HNEWS 

New  York^s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any 
other  newspaper  in  .(America. 


1,932, iOi  Daily 


3,210,883  Sunday 


FAIRCHILD 

news 


Janifs  \\ .  O'l'iiimor  has  ItiTn  ap¬ 
pointed  chief  of  the  Fairchild  I’uh-  ' 
lieations  news  hunau  in  (iinein- 
nati.  Mr.  O'fionnor  lias  been  the  [ 
staff  correspondent  for  Kl.EC.-  ' 

THONK;  news  and  MPTM. 
WOKKlNf;  NEWS  in  Dayton.  ().. 
since  Oetolier.  1%1.  He  will  con¬ 
tinue  to  represent  these  papers  in 
Dayton  while  serving  as  head  of  i 
the  (ancinnati  bureau. 


Fairchild's  \X  ashin^ton  bureau  news 
sta!f  will  have  the  adiled  assistance 
of  John  Khea.  of  the  EI.ECTKONIC 
.NEWS  news  department  in  New 
\  (irk.  in  reporting  developments  at 
the  fith  National  (ionvention  on 
Military  Electronics  at  the  .Shore- 
ham  Hotel,  Washington.  June  2^-27. 


F.  M.  “Duke”  Pratt,  a  member  of 
the  advertising  department  of 
DMEY  NEWS  KECORD  and 
WOMENS  WE\R  DAILY,  last 
week  celebrated  his  40th  anniver¬ 
sary  with  the  Fairchild  organiza¬ 
tion.  Mr.  Pratt  began  his  career  in  | 
the  editorial  department  of  WOM-  ' 
E.N'S  W  E.\R  DAILA  ,  where  he  was  j 
assigned  to  the  fabric  markets.  He 
transferred  to  the  advertising  de-  | 
[lartment  in  1027. 


Joseph  I).  .Abboud  joined  the  Fair- 
child  News  Service  in  Beirut, 
la'banon.  Other  newcomers  are 
(ieorge  Miller  in  Princeton.  \.  J.; 
W.  Paul  Price  in  Tyrone  and  .Al-  j 
toona.  Pa.;  .Steve  Beeler,  Hamilton-  ' 
Middletown.  ()..  area:  Mrs.  Jody 
Mikkalson  in  Odar  Rapids.  Iowa.  ^ 

.Nat  Snyderman.  news  editor  of 
ELECTRONIC  .NEWS,  is  currently 
on  a  two-week  tour  of  the  southwest 
and  west,  interviewing  electronic^ 
industry  people  in  the  areas  of  | 
Phoenix,  Los  .Angeles  and  .San  i 
Francisco.  .At  the  same  time,  he  is 
conferring  with  Fairchild  bureau 
chiefs  on  the  Cost  and  planning  j 
coverage  of  the  Western  Electronic  | 
Show  and  C’onvention  which  will  ' 
take  place  in  Los  .Angeles  .Aug.  i 

21-24.  1 


There's  no  business  like  “Show" 
business  for  HOME  FCRNISHINCiS 
DAILY!  .Starting  last  week  (June 
18)  and  continuing  for  a  four-week 
period,  more  than  160.000  copies  of 
the  paper  will  have  been  distributed 
free  to  thousands  of  buyers,  manu-  , 
facturers  and  others  who  are  at-  i 
tending  the  series  of  home  furnish-  I 
ings  openings  and  shows  on  seven  ’ 
different  fronts — .New  York.  Chi¬ 
cago.  Grand  Rapids,  Dallas.  .Seattle, 
High  Point  and  San  F'rancisco. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

fwbfltlun  of 

Doily  Nows  Record.  Womon's  Wear  Daily, 
Homo  Furnishings  Daily.  Footwear  News 
Supermarket  News,  Drug  News  Weekly^ 
Men's  Wear  Electronic  News,  Books, 
Metalworking  News,  Directories. 


J.  B.  Tnrimis  to  Post 
On  .4ppletoii  Daily 

Appleton,  Wi.s. 

.John  R.  Toi  inu.s,  who  re.signed 
a.s  president  and  executive  edi¬ 
tor  of  the  (tveen  Hmj  ['riKS-da- 
:cttc  after  28  years  of  service 
with  that  newspaper,  is  now  a 
vicepresident  and  assistant  to 
the  editor  of  the  Apph  fuu  Poi^t- 
Crefirent. 

David  L.  Nelson,  who  left  the 
Press-Gazette  as  tieasurer  and 
business  manaper  at  the  same 
time,  has  also  been  named  treas¬ 
urer  and  comptroller  of  the  Post- 
Cre.scent. 

Mr.  Torinus  left  the  Pres.s- 
Gazette  when  a  group  of  absen¬ 
tee  owners  repre.senting  major¬ 
ity  stock  conti'ol  took  over  man¬ 
agement  of  the  newspaper.  He 
stated  that  a  disagreement  on 
basic  long-range  policy  of  the 
newspaper  corporation  had  de¬ 
veloped  between  his  family, 
which  has  been  active  in  the 
newspaper  since  its  beginning, 
and  absentee  stockholders. 

• 

Lois  Wille,  Chienqo  (III.) 
Daily  Nt  wa  reporter  —  named 
“Communications  Person  of  the 
Year”  by  the  Welfare  Public 
Relations  Forum.  She  received 
the  special  Helen  Cody  Baker 
award  for  her  “courage  and 
fortitude  in  resisting  pressures” 
when  she  wrote  a  series  of  arti¬ 
cles  on  the  Cook  County  Hos¬ 
pital  mental  health  clinic  and  a 
series  on  the  Cook  County  Fam¬ 
ily  Court.  The  award  was  named 
for  a  Daily  News  columnist  and 
social  worker  who  died  in  1948. 
*  *  * 

Leo  a.  Pinckney,  sports  edi¬ 
tor  of  the  Auburn.  (N.  Y.)  Citi- 
zcn-Adrertiiu’r  —  appointetl  to 
the  New  Y'ork  State  Bingo  Con¬ 
trol  Commission. 

♦  ♦  ♦ 

Ri  be  Sa>;i'EI.sen,  sports  edi¬ 
tor  of  the  Puitadenn  (Calif.) 
Indiiu’u.ivnf,  Star-News  —  win¬ 
ner  of  the  Grantland  Rice 
Memorial  Award  of  the  Sports¬ 
manship  Brotherhood. 


DRAKE  PERSONNEL 

offers 

PROFESSIONAL 
PLACEMENT  SERVICE 

•  EDITORIAL  & 

PUBLISHING  FIELDS 

•  GRAPHIC  ARTS  FIELD 

•  ADVERTISING  FIELD 

Rapid  •  Conddentlal  •  Nationwide 

All  inquiries  acknowledged  and  given 
personalized,  professional  service. 

Drake  personnei..  inc. 

29  East  Madison  Bldg.,  Chicago  2,  Illinois 
Financial  6-OTOO 


personal 


LEGAL  BEAGLE— For  her  thor¬ 
ough  investigation  of  municipal 
court  bail  bond  practices,  Mrs. 
Jessie  Nicodemus  of  the  Dayton 
Jo .  nal  Herald  received  a  $200 
prize  in  the  Journalism  Award 
Competition  of  the  Ohio  State  Bar 
Association. 

Oliver  Williams,  formerly 
Sunday  editor  of  the  Rocky 
Mount  (N.  C.)  Telegram — to 
Raleigh  (N.  C.)  News  and 

Observer  state  desk. 

0  0* 

Agnes  Olsen  Lynch,  editor 
and  publisher  of  the  Ontario 
(Ore.)  Argus-Observer — College 
of  Idaho’s  Distinguished  Alumni 
Service  Award. 

0  0* 

Karen  Hayward — to  society 
editor  of  the  St.  Louis  (Mo.) 
Post- Dispatch,  succeeding  Mar¬ 
garet  Allen  Ruhl,  retired 
after  serving  as  society  editor 
for  more  than  40  years.  Warner 
O.  SCHOYEN,  television-radio 
news  editor,  Post-Dispatch  since 
1956,  and  ^itor  of  the  paper’s 
Sunday  TV  magazine — retired. 
•  *  • 

Karl  Wickstrom,  transferred 
from  the  Broward  County  staff 
of  the  Miami  (Fla.)  Herald  to 
the  main  office. 

*  *  * 

Frank  Batten,  publisher  of 
the  Norfolk  (Va.)  Virginian- 
Pilot  and  Ledger-Dispatch  and 
Portsmouth  Star — elected  rector 
(chairman)  of  the  board  of 
Norfolk  College  of  William  and 
Mary. 

•  *  ♦  • 

Raymond  B.  Nixon,  journal¬ 
ism  professor  at  the  University 
of  Minnesota — to  Latin  America 
for  two  months  under  a  Ford 
Foundation  assignment  to  study 
journalism  schools. 


Texas  Daily  INaiiies 
MeBrayer  Publisher 

The  Pasadena  (Tex.)  Daily 
Citizen  has  named  Staley 
MeBrayer,  publisher. 

Mr.  MeBrayer  has  been  pul)- 
lisher  of  four  Daily  News-Texan 
newspapers  serving  suburbs  in 
the  Dallas-Forth  Worth  area. 
He  is  enlarging  the  Citizen’s 
staff  and  plans  to  install  Van¬ 
guard  offset  equipment. 

A  regional  director  of  Sigma 
Delta  Chi,  Mr.  MeBrayer  is  also 
chairman  of  the  offset  committee 
of  the  American  Newspaper 
Publishers  Association,  and 
chairman  of  the  new  proces.ses 
committee,  Texas  Daily  News¬ 
paper  Association. 

• 

Prize  HI  Story 

Toronto 

Dinah  Kerr,  staff  writer  of 
the  Toronto  Daily  Star,  was 
awarded  first  prize  in  the  news 
categrory  of  the  Canadian 
Women’s  Press  Club’s  1962 
awards.  The  prize  was  for  her 
human  interest  story  on  the 
former  Governor  of  the  Bank 
of  Canada,  James  Coyne. 

• 

Linda  Sherill  —  resigned 
from  Raleigh  (N.  C.)  Times  to 
accompany  her  husband  to  Wil¬ 
mington,  I)el.  Allen  Pall,  who 
returned  to  Times  after  being 
in  the  trade  magazine  field — 
a.ssigne<l  to  State  Capitol  beat. 

*  *  * 

Newton  A.  Noyes,  assistant 
managing  editor  of  the  Buffalo 
(N.  Y'.)  Evening  News  since 
Dec.  5,  1945;  editor  of  the  two 
opinion  and  background  pages 
published  each  Saturday  since 
the  inception  of  the  Week-end 
Edition  of  the  News;  and  earlier 
the  paper’s  news  editor — retired 
June  8  after  serving  as  a  mem¬ 
ber  of  the  editorial  staff  for  37 
years. 

*  *  * 

Anne  Fuller,  a  Cape  Eliza¬ 
beth  and  Monhegan  Island  resi¬ 
dent  —  writing  a  new  column, 
“Nature  and  Us,”  for  the  Satur¬ 
day  editions  of  the  Portland 
(Me.)  Evening  FJxpress. 

0*0 

Thomas  Speers,  University 
of  Connecticut  student  —  sum¬ 
mer  replacement  on  the  Water¬ 
bary  (Conn.)  American.  Lois 
Montville,  Society  Department 
—  resigned  to  move  to  Kentucky. 

0*0 

Richard  F.  Ahles,  formerly 
a  reporter  on  the  Hartford 
(Conn.)  Courant  —  to  WTIC- 
AM-FM-tv,  Hartford,  as  infor¬ 
mation  director. 
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AWARD  WINNERS— In  the  recent  Pennsylvania  Newspaper  Publishers 
Association  connpetition,  the  Pittsburgh  Press  took  three  first  awards  and 
two  seconds.  Winners  were:  William  Delahan,  feature  story;  Les  Bieder- 
man,  two  first  awards  for  sports  story  and  sports  column,  and  Ruth 
Heimbuecher,  first  award  for  local  column.  Managing  Editor  Victor  Free 
(at  right)  holds  the  staff  award  for  front  page  makeup  and  headlines. 


INTERVIEW  WITH  MACAPAGAL— President  Diosdado  Macapagal 
(right)  of  the  Philippines  granted  an  exclusive  interview  to  Frank 
Tremaine  (second  from  right),  UPl  vicepresident  and  general  manager 
for  newspictures.  Mr.  Tremaine  was  accompanied  by  Albert  E.  Kaff  (left), 
manager  of  UPl  Manila  Bureau,  and  Don  Becker,  Manila  Bureau  news 
editor,  shaking  hands  with  the  President. 


Lawyer  on  Staff 

Fort  Lai'derdale,  Fla. 
Ray  Wieland,  formerly  a 
legislative  correspondent  and 
political  writer  for  the  Minne- 
apoliK  (Minn.)  Star  and  Trib¬ 
une,  is  now  a  rewriteman  and 
jjeneral  assignment  reporter 
with  the  Fort  Lauderdale  \ews. 
He  resigned  from  the  Star  and 
Tribune  after  being  admitted  to 
the  Minnesota  Bar  and  practiced 
law  in  the  Twin  Cities  from 
1949  until  he  moved  to  Florida 
a  month  ago.  He  plans  to  take 
the  examination  for  the  Florida 
Bar  next  spring. 

• 

Ubell  Re-Elected 

Earl  Ubell,  science  editor  of 
the  New  York  Herald  Tribune. 
has  been  re-elected  president  of 
the  Council  for  the  Advancement 
of  Science  Writing  Inc.  Mr. 
Ubell,  former  president  of  the 
National  Association  of  Science 
Writers,  has  served  as  CASW 
president  since  it  was  incor¬ 
porated  in  1960. 

• 

Howard  L.  Lewis,  Charleston 
(W.  Va.)  Daily  Mail  state  gov¬ 
ernment  reporter  —  to  adminis¬ 
trative  assistant  to  the  vice- 
president- University  Medical 
Center,  West  Virginia  Univ’er- 
sit.v,  Morgantown.  Mr.  Lewis 
holds  two  degrees  from  the  uni¬ 
versity. 

*  *  * 

W.  J.  Lemke,  professor  emeri¬ 
tus  of  Journalism  at  the  Uni¬ 
versity  of  Arkansas  —  honor¬ 
ary  degree  of  Doctor  of  Letters 
from  Baldwin- Wallace  College 
where  he  received  his  bachelor’s 
degree  61  years  ago. 
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Paul  Buiar,  political  reporter 
for  the  Associated  Press — to 
director  of  public  relations  for 
the  Democratic  State  Committee 
of  New  York.  He  will  work  on 
assignment  from  George  Daily 
Associates,  public  relations  con- 


James  E.  Gavagan,  former 
newspaperman,  and  presently 
public  relations  director  for  the 
New  York  State  Labor  Depart¬ 
ment — to  editor  of  New’  York 
State’s  Conservation  Depart¬ 
ment  magazine,  the  Consert'a- 
tionist,  succeeding  Albert  W. 
Bromley,  now  director  of  the 
Division  of  Conservation  Educa¬ 
tion. 

«  *  • 

.  Miki  Mahoney,  feature  writer 
of  the  Ladies  Home  Journal — 
to  feature  writer,  Philadelphia 
(Pa.)  Inquirer. 

•  ♦  * 

Phil  Dietrich,  .Akron  (Ohio) 
Beacon  Journal  sports  wrriter  — 
to  president  of  Akron  Buckeye 
Chapter,  Sigma  Delta  Chi,  suc¬ 
ceeding  Robert  Lane,  Goodyear 
Tire  and  Rubber  Company  pub¬ 
lic  relations  director. 

*  *  * 

Peter  Binzen  —  returned  to 
the  education  beat,  Philadelphia 
(Pa.)  Bulletin  from  a  year’s 
studies  as  a  Niemann  Fellow 
at  Har\’ard  University.  Bi’RT 
CiiARDAK  —  from  rew'rite  to  as¬ 
sistant  city  editor.  Bulletin. 

*  *  * 

Clyde  M.  Reed,  publisher  of 
the  Parsons  (Kans.)  Sun  —  re¬ 
ceived  honorary  doctor  of  letters 
degree  and  delivered  the  com¬ 
mencement  address  at  the  an¬ 
nual  graduation  ceremonies  at 
the  College  of  Emporia,  Kans. 

for  June  23,  1962 


Edgar  May,  Pulitzer  prize- 
w’inning  Buffalo  (N.  Y.)  Eve- 
niny  News  reporter  on  leave 
under  a  grant  from  the  Marshall 
Field  Foundation — honored  as 
one  of  26  outstanding  North- 
w’estern  University  alumni. 

♦  «  * 

Donald  J.  Maul,  credit  man¬ 
ager  and  auditor,  Buffalo 
(N.  Y.)  Courier-Express  —  a 
magna  cum  laude  graduate  of 
Cansisius  College  June  10.  Mr. 
Maul,  who  received  a  bachelor 
of  science  degree  in  accounting 
from  the  college’s  School  of  Busi¬ 
ness  Administration  in  the  Eve¬ 
ning  Division,  attended  night 
classes  six  years  to  earn  it. 

*  *  * 

Tom  Aikens — to  editor  of  the 
Greensbury  (Pa.)  Tribune-Re¬ 
view,  succeeding  Gus  Welty, 
resigned.  Jack  Carleton,  son 
of  Sid  Carleton,  editor  of  the 
Punxutawney  (Pa.)  Spirit — to 
Tribune-Review  night  managing 
editor.  CHARLEY  Datz  —  from 
night  managing  editor  to  day 
managing  editor.  Earl  Derby — 
from  day  managing  editor  to 
assistant  to  Frank  Irvin,  the 
new  publisher. 

*  *  « 

Lewis  W.  Herzog,  adminis¬ 
trative  assistant  for  the  Milwau¬ 
kee  (Wis,)  Journal  radio  and 
television  stations — retired  after 
38  years  w’ith  the  Journal. 


On  Publishing  Board 

Boston 

Dewitt  John,  a  former  Chris- 
eian  Science  Monitor  reporter, 
has  been  named  to  the  commit¬ 
tee  on  publication  for  Massa¬ 
chusetts  and  manager  of  com¬ 
mittees  on  publication  of  the 
Christian  Science  Publishing  So¬ 
ciety.  Mr.  John  was  a  public 
relations  officer  for  Admiral 
Chester  W.  Nimitz  during 
World  War  11. 

• 

Click  Relander,  city  editor, 
Yakima  (Wash.)  Daily  Repub¬ 
lic,  and  authority  on  Northwest 
Indians  —  paid  special  tribute 
June  2  at  the  dedication  cere¬ 
monies  of  Priest  Rapids  Dam  on 
the  Columbia  River,  60  miles 
east  of  Y akima.  He  w’as  honored 
for  his  work  with  the  small 
remaining  band  of  Wanapum 
Indians,  original  inhabitants  of 
Priest  Rapids. 

«  *  * 

Melvin  Mencher,  formerly 
a  reporter  with  the  Albuquer¬ 
que  (N.  M.)  Tribune,  Fresno 
(Calif.)  Bee,  Albuquerque  Jour¬ 
nal  and  United  Press  —  from 
faculty  of  the  William  Allen 
White  School  of  Journalism  at 
the  University  of  Kansas  to 
assistant  professor  of  journalism 
at  the  Graduate  School  of  Jour¬ 
nalism,  Columbia  University. 


Written  with  character  . . . 
competence  . . .  color. 

THE  PROVIDENCE 
JOURNAL- 
^  BULLETIN 


Couple  of  lawyers* 

Baltimore 

Mr.  and  Mrs.  John  I).  Hackett 
wore  the  only  married  couple  to 
receive  law  deprrees  at  the  Uni¬ 
versity  of  Maryland  commence¬ 
ment  on  Saturday,  June  9,  in 
College  Park,  Md. 

They  were  amonp  3,051  gradu¬ 
ates,  the  largest  class  in  which 
377  doctorate  and  advanced 
decrees  were  awarded.  Of  these 
87  were  in  law. 

Mr.  Hackett  is  fe<leral  court 
reporter  for  the  Baltimore  Eve- 
niau  Situ.  Mrs.  Hackett  is 
former  music  programmer  for 
Radio  Station  WNJfi  in  New¬ 
ark,  N.  J. 

• 

WILLIA.M  J.  Nok.mvle.  who  has 
covered  all  four  manned  space 
shots  at  Cape  Canaveral  for  the 
Milwaukee  (Wis.)  Journal — to 
public  relations  director  for  the 
space  systems  division  of  the 
Martin  Company,  Baltimore. 

^  m  * 

Homer  H.  Mirray,  editor. 
Mount  Carmel  (Ill.)  Daily  Re¬ 
publican  —  to  manapinp:  editor, 
WoodMoek  (Ill.)  Daily  Sentinel. 
♦  *  ♦ 

OvETA  Ci  Li’  Hobby,  president 
and  editor  of  the  Houston  (Tex.) 
Pout  —  received  an  honorary 
degree  from  C.  W.  Post  College 
of  Long  Island  University. 


Ted  Weil — retiring  July  1 
after  25  years  of  service  with 
the  Louisville  (Ky.)  Courier- 
Journal  and  Times  to  open  an 
advertising  consulting  service. 
He  is  assistant  advertising  direc¬ 
tor.  He  began  his  career  as  a 
reporter  in  Cincinnati. 

*  *  * 

John  M.  Jones,  editor  and 
general  manager  of  the  Greene- 
ville  Sun — new  president  of  the 
Tennessee  Press  Association. 

*  ♦  « 

Tim  Weeks,  reporter,  Albu¬ 
querque  (N.  M.)  Journal  —  to 
sports  editor,  Fairba^iks 
(Alaska)  Xews-Mmer.  Linden 
Knighten  —  resigned  as  Jour¬ 
nal  repoiter  to  enter  private 
industry  in  California.  New  re¬ 
porters  on  Journal  staff  —  Mar¬ 
tin  P.askind,  1962  graduate  of 
University  of  New  Mexico,  and 
Gil  Hinshaw. 

o 

Third  Generation 

Pittsburg,  Kans. 

When  Lenny  Kazmierski 
started  as  parttime  sports  edi¬ 
tor  of  the  Pittsburg  Sun  recently 
he  became  the  third  generation 
of  his  family  to  have  worked 
for  the  Pittsburg  newspapers. 
Three  current  members  of  his 
family  receive  pay  checks  from 
the  newspaper  during  the  same 
week. 
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Obituary 


Jerzy  Szapiro,  66,  former 
Warsaw  correspondent  of  the 
Xew  York  Times;  June  1.  He 
served  the  Times  in  Warsaw 
from  1927  through  1939.  Be¬ 
fore  World  War  II  he  was  edi¬ 
tor  of  the  daily  Kurjer  Cod- 
zienny.  During  the  war  he 

headed  the  press  service  of  the 

exiled  Polish  government  in 
London,  and  edited  the  Polish 
daily  T.P.D.  After  the  war  he 
joined  the  United  Nations  In¬ 
formation  Department. 

*  *  * 

James  C.  Sullivan,  51,  edi¬ 
tor  and  publisher  of  the  weekly 
West  Haven  (Conn.)  Town 
Crier;  June  1.  He  formerly 

worked  for  the  New  Haven 
(Conn.)  Register,  Bridgeport 
(Conn.)  Times-Star,  Bridgeport 
Herald  and  the  New  York 
World.  He  also  edited  the  Mil¬ 
ford  (Conn.)  Chronicle  for  a 
decade  until  it  was  absorbed  by 
the  Milford  Citizen.  Mr.  Sulli¬ 
van  bought  the  Town  Crier  in 
1948. 

*  * 

Wayne  A.  Pettit,  78,  state- 
house  correspondent  for  the 
Portland  Oregonian  for  40 
years;  June  2.  Before  coming 
to  Oregon  he  worked  on  news¬ 
papers  at  Butte  and  Missoula, 
Mont.  Mr.  Pettit  retired  in 
1959. 

*  *  « 

Michael  E.  Garber,  82,  pub¬ 
lisher  of  the  Madison  (Ind.) 
Courier;  June  5.  At  the  age  of 
eight  he  was  a  carrier  for  the 
Courier,  owned  by  his  father, 
Michael  C.  Garber.  Mr.  Garber 
worked  on  several  daily  news¬ 
papers  in  the  Midwest  and  the 
West  after  being  graduated 
from  Hanov'er  College,  then  re¬ 
turned  to  become  first  business 
manager  and  later  editor  of 
the  Courier.  Mr.  Garber  retired 
as  editor  in  1945. 

mm* 

Frederick  W.  Crone,  80,  re¬ 
tired  editorial  director  of  the 
Consolidated  Edison  Company 
and  a  former  New  York  news¬ 
paperman;  June  5.  Mr.  Crone 
worked  for  the  New  York  Trib¬ 
une  for  15  years  as  reporter, 
editorial  writer  and  Albany  cor¬ 
respondent  before  World  War  I. 

«  *  « 

William  Annin  Paddock,  46, 
public  relations  consultant  and 
former  night  editor.  Interna¬ 
tional  News  Service;  June  16. 

*  *  * 

W.  Harou)  Kingsley,  71, 
newspaperman  and  formerly  na¬ 
tional  director  of  public  infor¬ 
mation  for  the  California  Teach¬ 
ers  Association;  May  30.  He 
was  once  managing  editor  of  the 
Long  Beach  (Calif.)  Sun. 


Edward  C.  Krauss,  78,  retired 
editorial  writer  for  the  Las 
Angeles  (Calif.)  Times;  June 
12.  He  joined  the  Times  in  1922, 
and  was  appointed  an  editorial 
^vTiter  in  1927.  He  retired  in 
1957. 

*  .  * 

Lester  M.  Hunt,  67,  political 
w'riter  for  the  Didianapolis 
(Ind.)  Star;  June  14.  A  reporter 
in  Seattle  and  other  Western 
cities  and  an  official  of  the 
International  Teamsters  Union, 
he  joined  the  Star  in  1948. 

.  *  * 

George  Ralph  Burnham,  13, 
feature  writer  for  the  Chatta¬ 
nooga  (Tenn.)  News-Free  Press, 
author  and  former  news  editor 
of  Christianity  Today  magazine; 
June  11. 

*  *  * 

Arnott  Duncan,  47,  sports- 
writer  and  former  sports  editor 
of  the  Phoenix  Arizona  Repub¬ 
lic;  June  10.  He  began  his  news¬ 
paper  career  with  the  .Arizona 
Daily  Star  following  World 
War  II. 

*  *  « 

Alfred  Renaud,  56,  well- 
knowm  Quebec  newspaper  man 
for  a  quarter  of  a  century; 
June  13.  He  was  managing  edi¬ 
tor  of  the  dailies  Le  Soleil  and 
L'Evenement-Joumal  for  five 
years  after  having  served  as 
news  editor  of  Le  Soleil  for  a 
number  of  years.  Two  years  ago 
he  was  placed  in  charge  of 
provincial  news. 

*  *  * 

Edward  A.  Foley,  74,  a  re¬ 
tired  director  of  public  relations 
for  the  Keystone  Automobile 
Club  of  Philadelphia  and  one¬ 
time  city  editor  of  the  Philadel¬ 
phia  (Pa.)  North  American; 
recently. 

•  «  * 

Lestix  B.  Colby,  79,  former 
city  editor  of  the  Houston 
(Tex.)  Chronicle;  June  6.  He 
also  worked  for  the  Chicago 
(Ill.)  Tribune  and  Fort  Worth 
(Tex.)  Star-Telegram. 

•  •  * 

Elsie  McCormick  Dun.n,  au¬ 
thor  and  former  foreign  corre¬ 
spondent;  June  16.  She  wrote 
under  the  name  of  Elsie  McCor¬ 
mick  for  the  San  Francisco 
(Calif.)  Call-Bulletin,  Shanghai 
China  Press,  Netv  York  World; 
Neiv  York  Times  and'  Herald 
Tribune,  and  was  a  war  corre¬ 
spondent  in  the  China-Burma- 
India  Theater  during  World 
War  II  and  later  in  Korea  for 
the  Reader’s  Digest. 

♦  *  * 

Walter  J.  Damm,  69,  retired 
vicepresident  and  manager  of 
the  Milwaukee  (Wis.)  JoumaVs 
radio  and  television  stations; 
June  15.  He  worked  for  the 
Journal  Company  42  years,  36 
of  them  in  radio  and  television. 
He  retired  in  1958. 
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constant,  even,  shock -proof  ink  distribution  is  achieved  on  the 
Hoe  Lithomaster*  by  a  unique  patented  device  developed  by  the 
world-famous  offset  printer,  Aller  of  Denmark . . .  this  is  the 
C.U.I.M.  (Constantly  Undulating  Ink  Motion)  Roller,  which  re¬ 
places  the  conventional  reciprocating  ductor ...  it  is  essentially  a 
series  of  small  rollers,  eccentrically  positioned  in  relation  to  each 
other  so  that  there  is  continuous  step  contact  with  both  the  foun¬ 
tain  and  first  distributing  rollers  ...  a  total  of  six  ink  cuts  further 
assures  an  ink  break-up  consistent  with  the  requirements  of  qual¬ 
ity  printing ...  an  advanced  ink  motion  system  is  only  one  of  the 
many  finer  points  of  the  all-new  Hoe  Lithomaster . . .  R.  Hoe  &  Co., 
Inc.,  910  East  138th  Street,  New  York  54,  New  York. 


HOE 


*The  Hoe  Lithomaster  is  now  being  demonstrated  on  the  floor  of 


1962 


the  Hoe  plant  in  New  York,  along  with  the  new  Lithomaster  folder. 


]  •' 


im 


RED 
botli 
for  t 
strai 
The 
alun 
prod 


WESTERN  ELECTRIC  PRICE  LEVEL 
DOWN  10%  FROM  1950 


The  level  of  Western  Electric’s  prices  to  the  Bell  Telephone  companies  for  the  products  it  manu¬ 
factures  is  now  more  than  10  per  cent  lower  than  at  the  beginning  of  1950.  Yet  in  the  same  time 
period  the  earnings  of  Western  Electric  people  have  increased  substantially  and  the  cost  of  materials 
we  use  in  manufacture  has  risen  27  per  cent. 

How  was  this  price  reduction  possible  in  an  era  of  increasing  business  costs?  Because  of  a  con¬ 
tinuing,  vigorous  program  of  cost  reduction,  embracing  the  efforts  of  all  employees  in  e\  ery  aspect 
of  our  operations.  Cost  reduction  is  a  major  concern  of  Western  Electric  engineers  whose  efforts  add 
to  the  results  obtained  through  sound  mauagemeut,  volume  production,  and  stringent  (juality  control. 

To  reduce  our  price  levels  and  at  the  same  time  maintain  the  traditionally  high  level  of  Bell  System 
quality.  Western  Electric  people  are  constantly  investigating  new  and  more  efficient  means  of  doing 
business  . . .  devising  new  manufacturing  processes  and  machines  .  .  .  developing  new  materials  and 
new  methods  of  materials  handling  and  storage  .  ,  .  reelaiming  metal  from  scrap  .  .  .  making  ever¬ 
more  effective  use  of  special  skills  . . .  and  working  with  our  suppliers  to  determine  how  best  to  use 
the  products  and  services  they  supply. 

By  working  closely  with  Bell  Telephone  Laboratories  which  develops  etiuipment  we  make  and  the 
Bell  Telephone  companies  that  operate  it,  W'estern  Electric  is  able  to  produce  reliable  eejuipment 
economically.  Working  together,  these  units  of  the  Bell  System  fulfill  their  common  goal  of  providing 
Americans  with  the  finest  possible  communications  service  at  the  lowest  possible  cost. 


> 


CONTINUING  GAINS  in  space  utilization 
at  our  clistrilnition  centers  and  factories  enable  us  to  store  twice 
as  much  material  per  square  foot  as  was  possible  17  years  ago. 
Comparing  one  of  our  new  distribution  centers  with  a  theoretical 
1945  building,  a  construction  cost  sax  ing  of  S2,(XX),0(K)  was  made  ixissible 
through  space  conserx  ation.  Methods  and  operating  expenses  have  also  Ix-en 
reduced  and  these  savings  total  ox  er  $185,000  annually. 


REDUCED  COSTS  in  telephone  cable  production  result  from 
both  nexv  methods  and  materials.  Dt*xeloiH*d  by  Western  Electric 
for  tlie  manufacture  of  exchange  cable,  this  machine  combines 
stranding  and  cabling  operations  wliich  were  formerly  separate. 
The  development  of  improx  ed  type's  of  exchange  cable  using 
aluminum  and  polyethx'lene  for  sheathing  has  brought  alxnit 
product  saxings  of  $10  million  a  year. 


SAVINGS  OF  $200,000  last  year  re¬ 


sulted  from  the  mechanization  of 


i AMPLAS  ( apparatus  mounted  in 
plastic)  is  a  rex  olntionarx-  new  xx-ay 
of  mounting  communications 
components.  Planning  Engineer  Bill 
Herzog  explains  some  of  its  details 
to  A.ssembler  Sheila  DiV'incenzo. 
Developed  last  year  at  W.E.’s 
Merrimack  Valley  Works,  the 
AMPL.-VS  method  saves  x  ahiable 
assembling  time  and  does  a  better  job 
by  using  a  thermosetting  plastic  as 
the  components’  base.  Present  sax  ings 
to  Western  Electric  amount  to 
1500,000  annually  and  will  increase 
as  AMPLAS  is  applied  to  additional 
products. 


manufacturing  operations  of  tungsten 
filament  switchlxjard  lamps.  Although 
only  2c  was  saved  on  each  lamp,  the 

annual  production  of  10,000,000  EACH  YEAR  the  Nassau  Smelting  and  Refining  Co.,  a 

lamps  made  this  new  manufacturing  W.E.  subsidiary,  reclaims  approximately  200,(KK)  tons 

improvement  a  worthxvhile  money  of  Bell  System  scrap  and  obsolete  equipment  xx-orth 

sax  er!  Below,  C.  S.  James,  Prcxiuct  some  $35,000,000.  Most  is  pr(X-essed  by  Nassau  itself 

Engineer  at  our  Kansas  City  Works,  to  reclaim  many  tons  of  copjx'r,  lead  and  other  non¬ 
checks  adjustments  on  the  automatic  ferrous  metals  at  a  saxings  compared  with  the  cost  of 

jiackaging  mechanism.  metals  obtained  from  ore. 
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The  Weekly  Editor 

ON  REPORTING  CRIME  NEVi;  S— THE  RETl  RNS 


Ry  Rirk  Frie<Iinan 


Readers  are  more  concerned 
with  rather  than  com- 

mianknin  of  weekly  editors,  if 
returns  to  two  recent  columns 
are  any  indication. 

On  May  5  and  12  we  outlined 
how'  two  editors  were  faced  with 
decisions  of  whether  or  not  to 
report  on  a  crime  in  their  com¬ 
munities.  In  the  first  case, 
Georpe  Tiplady  of  the  Hastings- 
oa-Hudaon  (X.  Y.)  Hastings 
News,  chose  not  to  print  any¬ 
thing  on  the  shooting  of  a  local 
resident.  Two  weeks  after  the 
shooting,  he  did  write  an  edi¬ 
torial  defending  his  decision.  In 
the  second  case,  Landon  Wills 
of  the  Callwnn  (Ky.)  McLean 
County  News  pulled  out  all  the 
stops  in  reporting  the  arrest  of 
a  local  prostitute.  In  both  cases 
we  inv'ited  reader  response. 

Eight  replies  came  in.  Inter¬ 
estingly  enough,  seven  related  to 
the  shooting  and  only  one  com¬ 
mented  on  the  prostitute  story. 
And  only  one  of  the  eight  sid^ 
with  the  editor’s  decision. 

The  response  to  Mr.  Wills’ 
action — a  postcard — comes  from 


Oscar  Wilson,  of  Stratford, 
Conn.  Mr.  Wilson  says  he  would 
not  have  given  the  story  the 
w'eight  it  got  in  the  McLean 
County  News. 

“I  would  not  have  emblazoned 
it  w'ith  the  woman’s  name  nor 
her  photo.”  Mr.  Wilson  w'rites. 
“The  editorial  added  to  the 
injury  inflicted  on  the  woman 
by  the  newspaper’s  harsh 
emphasis.” 

Mr.  Wilson  contends  that  the 
Kentucky  editor  “seized  upon 
the  event  as  an  opportunity  to 
attract  attention  to  his  news¬ 
paper  and  to  his  supposed  ‘judi¬ 
cial’  treatment  of  that  woman’s 
misfortune.  In  reality,  the  editor 
w'as  not  fair  at  all.” 

Siniiliar  .Situation 

Mr.  Tiplady  had  one  supporter 
— Frank  W.  Lovering  a  former 
managing  editor  of  the  now'- 
defunct  Boston  (Mass.)  Journal. 

Mr.  Lovering,  writing  from 
Medford,  Mass.,  points  out  that 
the  editor  of  the  Hastings  New's 
was  faced  w'ith  a  similar  situa¬ 
tion  to  one  he  came  up  against 


i  »  i 


— 'SUCCBSSFUL^^  _ 

I _ iMAlikETINd.kANSl- 

IfC^R  i’BNNSYLVANiA 
liFciUDE  III! 


! 


Sinca  the  U.S.  Census  of  1940,  Erie  has  lead  all  major  cities  fa 
Pennsylvania  in  papulation  growth.  Yes,  your  ads  do  more  in 
Erie's  growing  market,  Pennsylvania's  3rd  City  and  only  port  on 
the  St.  Lawrence  Seaway. 
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years  ago  and  Mr.  Tiplady 
responded  exactly  the  way  Mr. 
Lovering  had  acted. 

•Mr.  Lovering  was  once  editor 
of  a  New  York  State  weekly 
when  two  well-known  citizens  of 
his  town,  both  married  and  with 
children,  w’ere  found  dead. 

“This  case  was  a  double  death 
during  an  adultery,”  Mr.  Lover¬ 
ing  writes.  “The  man  and  woman 
were  found  by  the  police  on  a 
cold  midwinter  morning  actually 
coupled  together  in  a  sedan 
parked  against  a  snowbank  at 
the  railroad  station.  The  muffler 
had  been  clogged  by  a  big  drift 
into  which  the  car  had  been 
backed;  the  motor  was  still 
running.” 

Mr.  Lovering  had  come  into 
the  town  a  w'eek  after  the  ow’ner 
of  the  w'eekly  w’ent  into  the  na\’y. 
The  new  editor  consulted  with 
his  general  manager  who  agreed 
with  Mr.  Lovering  that  they 
w'ouldn’t  play  up  the  deaths. 

“The  story  was  not  referred 
to,”  Mr.  Lovering  w'rites.  “The 
deaths  appeared  in  routine  form. 
I  wrote  an  editorial  in  w'hich  I 
said  the  local  public  library 
w'ould  never  have  in  its  files  of 
the  W'eekly — w'hich  had  over 
4,000  circulation — a  copy  of  an 
edition  w'ith  that  yarn.  My  rea¬ 
son  W'as  that  w'hen  the  children 
became  of  age  they  should  not 
even  stumble  upon  a  record  of 
the  tragic  passing  of  their 
parents.  Sole  editorial  reference 
W'as  to  “Deaths  at  the  Depot.” 

Mr.  Lovering  adds  that  the 
“omission”  w'as  warmly  praised 
by  his  readers  and  the  tow'ns- 
people  “despite  the  fact  that 
regional  daily  papers  handled 
the  affair,  if  delicately.” 

The  other  six  letter-writers 
w'eren’t  so  kind  to  Mr.  Tiplady, 
He  was  accused  of  everything 
from  “playing  God”  to  running 
a  Sunday  School  paper. 

Familiar  Probit'ni 

Houstoun  Waring,  editor  of 
the  Littleton  (Colo.)  Arapaho 
Herald  (Tuesday),  and  Inde¬ 
pendent  (Thursday),  and  among 
one  of  the  country’s  most 
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respected  and  w'ell-knowm  weekly 
journalists,  points  out  that  the 
dilemma  of  the  suburban  editor 
w'ho  let  the  metro  papers  run 
away  with  a  scandal  story  “is 
something  w'e  go  up  against  all 
the  time.” 

To  recapitulate,  Mr.  Tiplady’s 
“dilemma”  w'as  w'hether  to  write 
a  story  when  a  man  w'as  found 
shot  through  the  head  on  a 
Thursday  afternoon,  a  day  after 
the  Hastings  Xew's  had  gone  to 
press.  Mr.  Tipiady  decided  not 
to  put  anything  in  his  paper  six 
days  later  because,  he  claimed, 
the  story  had  “already  l)een 
rewritten  a  half-a-dozen  times.” 

Mr.  Waring  points  out  that 
the  tw'o  Denver  dailies  “mass¬ 
ively”  cover  any  big  story  in  his 
county.  “How'ever,  if  the  story 
is  in  our  trade  area  (about  35 
square  miles),  w'e  always  use 
something.  In  the  case  you  cited, 
it  seems  to  me  the  editor  is 
inviting  the  charge  that  he  is 
protecting  prominent  people  or 
customers.  He  could  certainly 
have  found  some  item  of  news 
that  W'as  not  dug  out  by  the 
dailies,  or  he  might  have  men¬ 
tioned  the  case  editorially.” 

Mr.  Waring  writes  further; 
“It  is  a  neat  trick  to  avoid  repe¬ 
tition  of  the  daily  and  at  the 
same  time  not  dodge  one’s 
responsibility  as  the  local  editor 
W'ho  treats  everyone  alike.” 

Playing  God 

Mark  Haw'thorne,  of  New 
York  City,  w'rites  that  w'hen  Mr. 
Tiplady  declined  to  print  news 
of  the  crime  in  his  town  “because 
he  questioned  ‘the  value  it  may 
have  in  contributing  to  the 
orderly  life  of  the  community,' 
he  W'as  playing  God!” 

Mr.  Haw'thorne  agrees  that 
no  new'spaper  “should  print  news 
that  will  cause  more  harm  than 
good,  but  a  newspaper  can  still 
print  harmless  news  that  is  of 
interest  to  its  readers.” 

He  contends  that  Mr.  Tiplady 
could  have  run  a  story  simply 
by  giving  the  facts  of  the  crime 
without  being  sensational  about 
it,  in  the  same  manner  as  the 
New  York  Times — “the  way  Mr. 
Tiplady  would  have  done  if  the 
man  had  died  in  a  crash.” 

Mr.  Hawthorne  adds:  “If  Mr. 
Tiplady  did  this,  perhaps  the 
people  in  Hastings-on-Hudson 
W'ouldn’t  have  to  turn  to  the 
more  spectacular  metropolitan 
new'spapers  to  find  out  how  one 
of  their  friends  had  died,  and 
w'hat  the  police  were  doing  about 
it.” 

John  W.  McLean,  managing 
editor  of  Connecticut  Life,  the 
excellent  news-picture  magazine 
which  circulates  in  a  number  of 
weeklies  and  small  dailies  in  his 
state,  wrrites  that  Mr.  Tiplady’s 
dilemma  “grossly  overrates  the 
{Continued  on  page  40) 
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Another  world  record 
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You  can  judge  a  nation’s  civilization  by  the  extent  to 
which  it  "works  the  machine,  not  the  man."  One  of  the 
best  measures  of  mechanization  is  electric  power  con¬ 
sumption,  and  here,  America  leads  the  world.  With  only 
Vie  of  the  world’s  population,  we  have  V3  of  the  world’s 
electric  power  capacity.  Our  400  investor-owned  electric 
utility  companies  have  been  doubling  their  production 
of  electricity  every  10  years,  growing  2V2  times  faster 
than  the  nation’s  economy  as  a  whole.  Today,  we  have 
a  plentiful  supply  of  electricity,  plus  an  ample  margin 
of  reserve.  On  top  of  this,  the  unit  cost  of  electricity  has 
gone  down  about  a  third  in  the  last  50  years. 


Now  in  the  rapid  evolution  of  the  electric  power 
industry,  a  new  step  has  been  taken  with  the  success¬ 
ful  testing  of  the  world’s  highest  voltage  transmission 
lines.  Test  lines  are  now  operating  at  750,000  volts, 
60%  higher  than  our  previous  high  of  460,000  volts. 

The  new  system  required  newly  designed  equipment, 
and  many  of  the  towers  are  built  with  USS  High  Strength 
Steels  for  greater  strength  and  lower  cost.  The  great 
high  voltage  transformers  are  filled  with  tons  of  USS 
Electrical  Steel  Sheets  to  improve  the  magnetic  fields 
and  enhance  the  efficiency  of  the  system.  Once  again, 
America  grows  with  steel. 


I 

■ 

I 


4 


Weekly  Editor 

{Continued  from  page  38) 


dailies  and  underrates  the  inge¬ 
nuity  of  most  good  weeklies.” 

“The  dilemma  you  pose  for 
George  Tiplady  seems  to  be: 
‘Should  he  rehash  the  dailies  or 
run  nothing.’  Did  a  round-the- 
clock  watch  in  the  local  police 
station  cover  everything  that 
might  interest  a  reader?” 

Mr.  McLean  implies  that  Mr. 
Tiplady  might  have  gotten  out 
of  the  police  station  to  uncover 
something  new.  The  Connecticut 
journalists  cites  an  example  in 
the  biweekly  Wefitport  (Conn.) 
Town  Crier  to  back  his  conten¬ 
tions.  He  writes  how,  in  early 
1960,  Julian  Frank  of  Westport 
was  killed,  along  with  33  others, 
in  a  plane  crash.  Official  investi¬ 
gators  learned  that  he  owed 
more  than  a  half-million  dollars 
and  had  taken  out  $900,000  in 
insurance  policies.  The  chairman 
of  a  Senate  investigating  sub¬ 
committee  said  it  appeared  to 
be  case  of  “suicide  by  bombing.” 

Mr.  McLean  points  out  that 
the  Town  Crier  “had  no  Wash¬ 
ington  man  to  wait  outside  the 
committee  door.  But  it  could,  and 
did,  use  its  local  know-how  to 
produce  a  magnificent  profile  of 
Julian  Frank,  as  seen  by  his 
neighbors,  his  fellow  commuters, 
fellow  bridge  players,  tennis 
players  and  many  others.  The 
fact  that  friends  said  the  man’s 
bridge  slogan  was  ‘Fd  rather  go 
down  at  slam  than  make  game’ 
didn’t  solve  the  mystery  of  the 
plane.  But  it  certainly  was 
interesting  and  germane.” 

Mr.  McLean  adds  that  if  the 
metropolitan  press  did  happen 
to  be  so  good  that  a  man  based 
in  a  tow’n  couldn’t  think  of  a 
word  to  add,  the  editor  could 
alw'ays  fall  back  on  the  fuss  that 
the  attention  caused  in  the  town. 
“Or  he  can  write  the  editorial 
which  Tiplady  wrote  but  wrrite 
it  a  week  earlier — in  lieu  of  a 
story  rather  than  in  explanation 
why  he  didn’t  have  one  a  week 
before.” 


Mr.  McLean  contends  that 
dailies  have  long  since  surrend¬ 
ered  to  radio  and  television  in 
the  race  to  get  the  big  spot  news 
to  the  public  first.  But,  he  goes 
on,  they  have  survived  by  adding 
depth. 

“Weeklies,  on  big  news  in  their 
home  towns,  must  carry  the 
process  one  step  further.  They 
add  still  more  depth.  They  don’t 
have  to  repeat  what  the  dailies 
have  said.  They  build  on  it, 
using  their  familiarity  with  the 
town  and  long-standing  local 
contacts  to  chase  angles  that  the 
city  police  reporter  misses.” 

Mr.  McLean  adds  that  Mr. 
Tiplady  may  have  made  enor¬ 
mous  efforts  for  fresh  material, 
and  if  the  Hastings-on-Hudson 
editor  did,  we  should  have  men¬ 
tioned  them.  (We  thought  we 
had  made  it  clear  that  Mr.  Tip¬ 
lady  felt  there  wasn’t  nothing 
fresh  to  report  a  week  later.  But, 
after  receiving  Mr.  McLean’s 
letter,  we  rechecked  with  Mr. 
Tiplady  and  he  repeated  that 
he  didn’t  try  to  get  anything 
new  because  the  metropolitan 
press,  radio  and  tv  had  covered 
the  story  so  thoroughly). 

Mr.  McLean  takes  up  the 
cause  of  weekly  newspapers  in 
his  closing  statement:  “The  im¬ 
plication  that  w'eeklies  have  to 
lx)w  out  whenever  dailies  want 
to  get  on  a  story  in  their  town 
is  unfair  to  a  multitude  of 
weekly  editors  who  have  shown 
they  can  spot  any  number  of 
daily  reporters  any  number  of 
days  and  beat  the  stuffings  out 
of  them  on  anything  that 
happens  in  their  towns.” 

From  Blj’the,  Calif.,  Warren 
G.  Hemphill,  news  editor  of  the 
Palo  Verde  Valley  Times,  writes 
that  there  is  no  tough  decision 
to  make  after  a  local  citizen  is 
involved  in  a  crime.  “A  new’S- 
paper  prints  news,  both  good 
and  bad  and  crime  is  newrs.  Our 
answer:  Run  the  crime  story.  It 
was  new’s  wasn’t  it?” 

Mr.  Hemphill  claims  that 
whether  to  play  a  story  up  or 
down  or  put  it  on  page  one  or 
bury  it  inside  is  determined  by 
policy.  But  he  asks  how  a  paper 
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can  justify  not  printing  a  major  or  worse  if  we’d  ignored  these  or 
story  “Didn’t  the  Hastings  News  any  other  local  cases  of  violent 
print  an  obit  for  the  dead  man?  death.” 

His  friends  must  wonder  what 

they  did  w’ith  the  body.”  Judge 

In  answer  to  Mr.  Tiplady’s  Orville  Allen,  editor  of  the 
claim  that  the  story  was  a  week  Pnnsville  (N.  Y.)  Genesee 

late  when  he  was  able  to  print  Cowwfj/ farprc.?.?,  asks  what  right 
'u  out  that  J^J^y  editor  “to  sit  in  the  seat 

the  Palo  Verde  Valley  Times  qJ  judgment  as  to  which  law- 
competes  w’lth  a  county-seat  break  shall  be  exposed  to  what 
newspaper  that  has  a  corre-  j  Edgar  Hoover  calls  ‘the  piti- 
spondent  in  Blythe,  a  wire  serv-  j^gg  ijjrht  of  publicity’  and  w’hich 
ice,  radio  station  and  a  local  tv  shall  not''” 
station  “If  a  stoiy  breaks  after  ^nd  “what  right  has  any  edi- 
we  publish  on  Thursday  after-  determine  which  of  his 

noon  It  goes  in  the  following  readers  have  or  have  not  read 
weeks  paper  we  don  t  leave  it  about  any  news  event  in  the 
out  because  the  story  had  broad  territory  he  ser^-es  by  covering?” 
coverage  m  other  media.  Me  Mr.  Allen  also  wants  to  know 
get  the  same  pressures  that  other  Tiplady  makes  it  inflex- 

papers  do  to  omit  stories.  M  e  jbje  policy  to  never  rewrite  and 
.still  print  the  stones,  for  that  update  a  story  that  has  had  pre- 
is  our  business.  vious  play  in  a  competing  news- 

A  Tlirowaway  Shopper?  P^P^^'  adding  “and  all  news¬ 
papers  coming  into  his  territory 
Larry  Stone,  co-editor  of  the  are  competing  —  make  no  mis- 
Central  City  (Ky.)  Messenger  take  about  that!” 
and  Times-Argus,  asks  if  Mr.  This  editor  maintains  that  if 
Tiplady  is  running  a  Sunday  Mr.  Tiplady  reports  any  crime 
School  paper  or  a  throw’aw’ay  news,  it  is  his  “bounden  duty” 
shopper.  to  report  all  crime  news  if  he 

Mr.  Stone  describes  his  town  is  to  serv'e  his  readers  com¬ 
as  being  a  non-county  seat  of  pletely.  “And  I  care  not  whether 
3,600  in  a  27,000-population  the  people  involved  are  large  or 
county,  located  130  miles  south-  small  advertisers  or  w'hat  is 
west  of  Louisville,  90  miles  north  sometimes  known  as  the  ‘best 
of  Nashville,  Tenn. ;  60  miles  people’  or  those  from  ‘the  other 
southwest  of  Evansville,  Ind. ;  side  of  the  tracks.’  ” 
and  30  miles  south  of  Owens-  Mr.  Allen  questions  the  kind 
boro,  Ky.  Morning  and  afternoon  of  faith  Hastings  News  readers 
papers  from  all  these  places  cir-  could  have  in  Mr.  Tiplady’s 
culate  by  mail,  carrier  and  new’S-  “ability  and  willingness  to  mir- 
stands  in  Central  City.  ror  the  life  of  the  community  he 

He  wrrites  that  round-the-clock  serves  if  he  proves  by  his  actions 
papers  in  Owensboro  keep  a  full-  that  he  picks  and  chooses  on  the 
time  reporter-photographer  in  basis  of  who  might  be  displeased 
the  town;  the  Evansville  pa-  by  his  reportage?” 
pers  have  a  full-time  reporter-  This  editor  adds:  “No  wonder 
photographer  in  the  county  w’eekly  papers  are  such  a  laugh- 
(he’s  also  the  Associated  Press  jng  stock  in  so  many  places 
correspondent) ;  one  of  the  wrhere  real,  honest-to-goodness, 
Nashville  papers  has  a  South-  dedicated  newspapermen 
ern  Kentucky  bureau  located  gather!” 

less  than  30  miles  away;  the  Mr.  Allen  claims  that  his 
Louisville  morning  paper  has  a  readers  know,  just  as  justice  is 
Southern  Kentucky  bureau  60  supposed  to  be  blind,  their  edi- 
miles  away,  covering  the  tor  treats  everyone  alike,  as  do 
county;  there  is  another  weekly  the  other  newspapers  coming 
in  the  county  seat  seven  miles  jnto  the  area, 
aw’ay;  and  two  radio  stations  jjg  cites  a  couple  of  personal 
are  in  the  town.  examples. 

“But  anytime  w’e  can’t  do  a  One  was  when  he  w'as  arrested 
better  job  on  a  local  murder  for  speeding  in  a  community  far 
case  than  any  of  these  competing  removed  from  Dansville.  Mr. 
mediums  we’ll  hang  up  our  type-  Allen  put  the  story  on  the  front 
writers,”  Mr.  Stone  says.  page. 

“People  in  our  county  just  don’t  Another  time  was  when  his 
believe  a  murder  is  official  until  son  was  arrested  for  driving 
they  read  it  in  the  Times-  without  a  license  the  day  before 
Argus.”  tbe  birthday  on  which  the  boy’s 

He  adds  that  the  town  has  had  license  would  arrive.  Mr.  Allen 
two  murder  cases — the  killings  put  the  story  on  the  front  page, 
of  war  bride  and  a  child — which  Says  Mr.  Allen:  “My  own 
attracted  reporters  from  as  far  mother,  now  dead,  whom  I 
away  as  Atlanta,  Ga.,  St.  Louis,  cherished  greatly,  would  have 
Mo.,  and  Chicago,  and  which  found  her  name  on  the  front 
were  written  up  in  the  detective  page  of  my  paper  had  she  been 
magazines.  “Our  subscribers  arrested,  or  involved  in  any 
would  have  hanged  us  in  effigy  crime.” 
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LOCAL  FIRE  DEFENSES 
INSPECTED  BY  NBFU 


*Fire  Protection  Quotient 


...  lei  us  help  you  with  buckgrouud  tacts 


For  information, 
contact: 

Insurance 

Information  Institute 

EASTERN  REGION 
60  John  Street 
New  York  38,  N.  Y. 
Phone:  DIgby  4-4760 
MIDWESTERN  REGION 
175  West  Jackson  Blvd. 

Chicago  4,  Ill. 

Phone:  W Abash  2-5584 
PACIFIC  REGION 
315  Montgomery  Street 
San  Francisco  4,  Calif. 
Phone:  EXbrook  2-3185 
SOUTHEASTERN  REGION 
319  Trust  Company  of  Ga.  Bldg. 
Atlanta  3,  Ga. 

Phone:  JAckson  5-8323 
SOUTHWESTERN  REGION 
916  Colcord  Building 
Oklahoma  City  2,  Okla. 
Phone:  CEntral  5-9397 


Adequate  fire  protection  is  taken  for  granted  by  the  average 
citizen.  What  most  people  do  not  know  is  that  one  of  the  major 
contributions  to  the  nation’s  fire  fighting  efficiency  is  the  mu¬ 
nicipal  survey  program  of  the  National  Board  of  Fire  Under¬ 
writers.  Using  a  time-tested  grading  system,  NBFU  engineers 
analyze  all  aspects  of  a  community’s  fire  defenses  from  fire 
department  training  to  the  water  pressure  in  the  hydrants. 
Background  information  on  this  important  activity  (and  how 
it  can  affect  local  insurance  rates)  is  available  to  you  through 
the  nearest  office  of  the  Insurance  Information  Institute. 

INSURANCE  INFORMATION  INSTITUTE 

60  John  Street,  New  York  38,  N.  Y 

A  Public  Information  and  Public  Education  Agency,  Supported  by  More  Than  300  Capital 
Stock  Insurance  Companies  Through  Eight  Industry  Associations 


MR.  PUBLISHER 
You  are  SPECIAL— 
BECAUSE 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo 
New  York,  Chicago.  San  Francisco. 
107  William  175  W  100  Bush 
St.  Jackson  st  " 


PROMOTION 


Boy  Scout  J-Badge  Is 
Road  to  News  Career 


By  Georine  Will 


A  tailor-made,  but  seldom  badge,  complete  instructions  on 
used,  opportunity  for  interest-  how  to  get  started  in  the  pro- 
ing  young  people  in  journalism  gram,  and  some  examples  from 
as  a  career  has  existed  for  many  newspapers  that  have  already 
years.  It  is  the  Journalism  started  to  lend  impetus  to  the 
Merit  Badge  of  the  Boy  Scouts  activity.  It  includes  comments 
of  America.  from  the  Anbury  Park  (N.  J.) 

A  couple  of  old  scouts.  How-  Presn,  Toledo  (Ohio)  Blade, 
ard  S.  Wilcox,  public  relations  Charlotte  (N.  C.)  Newn,  Jaek- 
director  of  the  Indianapolis  soti  (Miss.)  Clarion  -  Ledger, 

(Ind.)  Star  and  News  and  Art  Camden  (N.  J.)  Courier-Post, 

Keeney,  promotion  manager  of  Bloomington  (Ill.)  Daily  Panta- 
the  Houstoti  (Tex.)  Post,  dis-  graph,  Creen  Bay  (Wis.)  Press- 
cussed  the  subject  at  a  promo-  Gazette,  Milwaukee  (Wis.) 
tion  managers’  convention  in  Journal,  Minneapolis  (Minn.) 

1959,  and  an  investigation  of  Star  and  Tribune,  San  Jose 
the  subject  followed.  (Calif.)  Mercury  and  News  and 

It  was  discovered  that  an  ap-  many  other  newspapers, 
pallingly  few  young  men  were  A  pocket  in  the  folder  includes 
earning  the  Journalism  badge,  samples  and  examples  from  the 
In  consultation  with  Boy  Scouts  files  of  some  of  the  newspapers 
national  headquarters  the  de-  who  are  conducting  journalism 
cision  was  made  to  revise  the  seminars  for  Boy  Scouts  work- 
Joumalism  badge  requirements,  ing  toward  the  Journalism  Merit 
and  for  the  National  Newspa-  Badge. 

per  Promotion  Association  to  By  taking  advantage  of  the 
lend  its  support  to  revitalizing  material  in  the  NNPA  folder, 
the  program.  it  is  easy  for  a  newspaper  to 

Leslie  E.  Fleck  Jr.,  promo-  get  into  the  program  with  both 
tion  manager  of  the  Charlotte  feet. 

(N.  C.)  Observer,  and  a  member  As  sure  as  boys  become  men, 
of  NNPA’s  Public  Relations  Boy  Scouts  who  work  toward  school  system. 
Conunittee  was  named  to  head  the  Journalism  Merit  Badge  — 
up  the  program.  In  the  mean-  with  the  help  of  their  commu- 
time,  several  promotion  manag-  nity  newspaper  —  can  grow  up 
ers  looked  into  the  matter  in  to  be  newspapermen, 
their  own  communities  and  re-  Want  to  get  started?  Copies 
ported  remarkable  success.  of  the  NNPA  packet  are  avail- 
Les  Fleck  and  his  committee  at  nominal  cost  from  Clif- 

up  with  a  package  ford  Shaw,  secretary-treasurer, 
that  is  now  available  to  news-  g/o  the  Providence  (R.  I.)  Jour- 
papers  to  use  in  their  areas, 

and  it  looks  like  just  the  tool  ♦  ♦  * 

that  has  been  needed.  ROTO  CLINIC  —  The 

ington  (D.  C.)  Post  has  con¬ 
ducted  a  clinic  devoted  to  the 
proper  production  and  use  of 
rotogravure.  Three  free  sessions 
were  held  in  the  John  Philip 
Sousa  Community  Room  in  the 
Post  building. 


NNPA'S  Journalism  Merit  Badge  Portfolio, 
was  a  popular  feature  of  the  PHOTO  EXHIBIT  —  Prize 
show.  500  drawings  and  paint-  winners  in  the  National  Snap- 
ings  which  had  appeared  in  the  shot  Awards  competition  are 
daily  “Fun  for  Kids”  feature  among  the  features  of  the  sec- 
were  exhibited  and  judged  by  ond  annual  Detroit  (Mich.) 
art  teachers  from  the  Miami  Free  Press  Photo  Exhibit.  Also 

on  exhibit  are  pictures  by  Free 
Press  staff  photographers.  A 
FOREIGN  CARS  —  New  im-  highlight  of  the  1962  exhibit  is 
ported  car  registrations  for  1961  a  photo  clinic  and  contest  for 
in  New  York  and  29  other  met-  amateur  photographers, 
ropolitan  markets  are  shown  in  ♦  *  * 

a  new  booklet  issued  by  the  New  SILVER  DOLLARS  —  At  a 
York  Times.  The  booklet,  “Sold  Philadelphia  (Pa.)  Daily  News 
in  U.S.A.,”  gives  national  and  circulation  department  dinner 
New  York  registrations  for  52  celebrating  the  attained  goal  of 
imported  cars.  Registrations  of  300,000  in  ’62,  an  objective  of 
the  top  20  makes  are  shown  in  403,000  was  announced  for  1963. 
30  major  metropolitan  markets.  Drivers,  suppliers  and  street- 
Copies  are  available  from  the  men  were  asked  to  predict  a 
Times’  research  department.  date  in  1963  on  which  the  News 

*  *  *  circulation  would  reach  the  goal. 

AUDIT  —  A  Continuing  Con-  The  man  making  the  closest 

sumer  Audit  revealing  buying  prediction  to  the  actual  date  will 
patterns  and  customer  charac-  get  403  silver  dollars, 
teristics  in  the  Peoria,  Ill.,  mar-  • 

ket  has  been  released  by  the  Bride  &  Groom  Issue 
Peoria  Journal-Star.  130  prod-  i  i  i  r»  • 

uct  categories  are  included  in  ®®**'**  Loral  Pair 
the  three-times-yearly  in-depth  The  Beloit  (Wis.)  Daily  News 
study  compiled  by  Carl  J.  Nel-  published  a  16  page  “Bride  & 
son  Research  Inc.  More  than  Groom”  section  May  25  based 
3,000  families  are  personally  on  a  shopping  tour  of  area 
contacted  each  year  in  the  study,  stores. 

*  *  *  Donna  Butcher  and  Joseph 

MARKET  BROCHURE  —  A  Sreenan,  a  local  couple,  did  the 

handsome  portfolio  of  data  on  shopping.  Pictures  of  them  in 
Winston-Salem  and  northwest  the  different  stores  were  paid 
North  Carolina  has  been  re-  for  as  advertising  by  the  stores, 
leased  by  the  Winston-Snlesn  There  are  49  pictures  with  cap- 
Journal  and  Sentinel.  Indi-  tions  and  no  other  text.  The 
vidual  sheets  provide  a  wide  newspaper  used  a  page  in  color 
variety  of  market  and  coverage  to  offer  a  U.  S.  flag  kit  free  to 
information.  all  couples  getting  married. 
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Cuiiipicte  Program 

The  handsome  portfolio  con¬ 
tains  the  requirements  for  the 


WITHOUT  WARNING  OR  PATTERN 
you're  open  fo  claims  for  LIBEL,  by 
comment,  picture,  error  in  foct  or 
name;  for  Invasion  of  Privacy,  Piracy, 
Plogiorism  or  Violotion  of  Copyright, 


‘Fastest  Growing,’ 
CAM’s  Meeting  Told 

|{y  Daniel  L.  I.ionel 

(  A(lv<‘rli>inf;  Dim-tor.  ^  ork  l*oo| 


“Classified  is  the  most  dy¬ 
namic,  fastest-prowing  part  of 
our  business,”  Charles  T.  Lips¬ 
comb  Jr.,  president  of  the  Bu¬ 
reau  of  Advertising,  told  200 
C.AMs  assembled  at  the  opening 
day  luncheon  June  18  of  the 
four-day  Association  of  News- 
pa  p  e  r  Classified  Advertising 
Managers’  convention  in  the 
Statler  Hilton  Hotel,  Buffalo, 
N.  Y. 

“In  the  last  20  years,”  Mr. 
Lipscomb  said,  “newspaper  clas¬ 
sified  has  grown  by  240%,  retail 
advertising  by  l.o0%  and  na¬ 
tional  advertising  by  140% . 

Important  .\sM*t 

James  H.  Righter,  publisher 
of  the  Buffalo  Evening  AVic.s, 
and  A.  Gordon  Bennett,  general 
manager  of  the  Buffalo  Courier- 
Expreait,  welcomed  the  delegates 
to  Buffalo. 

Mr.  Righter  said  “Classified 
is  considered  one  of  our  most 
important  assets.  It  means  that 
the  people  of  Western  New  York 
like  to  do  business  with  us.  We 
like  contact  with  our  readers  and 
value  the  confidence  it  engen¬ 
ders  in  our  publication.”  He 
added  he  “hoped  you  CAMs  will 
find  ways  to  keep  it  growing.” 

Mr.  Bennett  called  attention 
to  a  copy  of  the  May  17,  1898, 
Buffalo  Courier  which  had  re¬ 
cently  been  sent  to  him.  “Classi¬ 
fied  was  a  penny  a  word,”  he 
said.  “Harvard  University  used 
a  Classified  Ad  looking  for  stu¬ 
dents  and  telling  when  the  en¬ 
trance  exams  could  be  taken  in 
Buffalo.  How  different  this  was 
from  present  day  problems  of 
gaining  University  admission, 
but  at  the  same  time  how  simi¬ 
lar,  in  that  smart  people  such 
as  Harvard  Administrators 
knew  the  value  of  Classified, 
and  smart  people  today.  Har¬ 
vard  or  not,  still  know  the  value 
of  Classified.” 

Stressing  the  importance  of 
the  “hard  sell”  technique  in 
Classified,  James  F.  O’Connor, 
vicepresident  and  business  man¬ 
ager  of  the  Pittsburgh  (Pa.) 
Post-Gazette,  told  how  clearly 
this  had  been  pointed  up  by  the 
recent  experience  of  the  Pitts¬ 
burgh  newspapers. 

Late  last  year  an  arrange- 
.  ment  was  worked  out  between 
the  Pittsburgh  Press  and  the 
Post-Gazette  which  turned  over 
to  the  Press  staff  the  produc- 
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tion,  distribution  and  advertis¬ 
ing  sales  of  both  newspapers  — 
with  each  of  the  papers  main¬ 
taining  a  completely  separate 
and  independent  editorial  opera¬ 
tion. 

“Almost  from  the  very  be¬ 
ginning,”  .said  Mr.  O’Connor, 
“the  Press  display  staff  was 
able  to  secure  a  volume  in  both 
local  and  general  adv-ertising 
for  the  Post-Gazette  which  com¬ 
pared  fav’orably  with  its  previ¬ 
ous  figures.  There  was  some  loss, 
of  course,  and  this  was  expected, 
but  for  the  first  five  months  of 
1962  the  display  advertising  loss 
on  the  Post-Gazette  was  onlv 
.•Ubrr. 

“However,  in  Classified,  a 
rather  different  picture  devel¬ 
oped.  Classified  men  have  al¬ 
ways  contended  that  they  were 
the  hardest  working  salesmen  in 
the  business.  Classified  selling 
requires  ingenuity,  enthusiasm, 
gimmicks,  ideas,  and  above  all 
—  hard  work  —  lots  of  it.  As  all 
classified  men  know,  securing 
classified  for  the  second  news¬ 
paper  against  the  big  leader  in 
the  field  is  not  an  easy  task. 
The  Post-Gazette  had  never 
equalled  the  Press  in  classified 
volume  —  or  even  been  very 
close  —  but  in  1961  it  carried 
three  million  lines  in  the  daily 
alone  representing  an  annual  in¬ 
come  of  a  million  dollars. 

.*^oiiiellnng  Missing 

“The  retention  of  this  linage 
and  revenue  in  the  combined  op¬ 
eration  was  important  —  and 
Ed  Dorgan,  Press  CAM,  made 
it  clear  to  his  staff  that  their 
job  was  to  sell  both  newspa¬ 
pers.  But  without  the  burning 
urge  to  beat  the  other  fellow; 
without  the  drive  and  enthusi¬ 
asm  that  is  naturally  generated 
in  a  second  newspaper  staff,  it 
has  not  been  an  easy  assign¬ 
ment.  So  far,  for  the  first  five 
months  of  1962,  the  Post-Ga¬ 
zette  is  behind  its  last  year’s 
figures  by  a  whopping  37%. 

“The  picture  is  now  beginning 
to  improve  and  there  have  been 
signs  in  the  last  few  weeks  that 
it  is  really  getting  going.  We 
all  have  faith  that  it  will  be  a 
constantly  improving  picture 
from  now  on  in. 

“But  the  point  of  the  story, 
and  I  think  it  is  a  valid  one  — 
is  that  it  proves  that  there  is  a 
(Continued  on  page  50) 
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E  Miami  news 


THE  GREATEST  PUBLIC 
SERVICE  PROMOTION  YOUR 
NEWSPAPER  CAN  OFFER! 


WHAT  OTHER  NEWSPAPERS 
HAVE  DONE  YOU  CAN  TOO 
...lUST  AS  SUCCESSFULLY! 


ATLAS  “FlY-THE-FLAG” 
CAMPAIGN 

FOR  ALL  PUBLIC  SPIRITED  NEWSPAPERS 

You  can  still  join  the  hundreds  of  Newspapers  from 
Coast-to-Coast  who  are  offering  the  highest  quality. 
Complete  50-Star  Flag  Kit  from  the  only  Flag 
Source  selling  exclusively  to  America’s  Newspapers. 

ONLY  ATLAS  OFFERS  THIS  COMPLETE  KIT 

with  a  stitched  stripe.  3'  x  5'  50  star  government 
specification  flag.  The  highest  quality  flag,  and 
complete  promotional  display  and  advertising  mate¬ 
rial.  enables  you  to  offer  this  Public  Service  most 
effectively  to  your  readers. 


IMMEDIATE  DELIVERY 

from  our  tremendous  inven¬ 
tory  kept  for  you  all  year. 

ATLAS  FLAG  KIT 
CONTAINS 

3'  X  5'  high  quality  50  Star 
American  Flag.  6  foot  jointed 
hardwood  pole,  gilded  ball 
top.  halyard,  metal  socket 
and  screws,  packed  in  strong 
corrugated  mailing  box. 


GUARANTEED  SALE 

Order  only  what  you  need 
.  .  .  return  Flag  Kits  unsold. 


Special  price  to 
newspapers 


$2« 


F.O.B.  Benton,  111.  No  order 
too  big  or  too  small  that  it 
cannot  be  shipped  within  24 
hours.  Guaranteed  Sale. 


r  WRITE  •  WIRE  •  PHONE 

®  We’ll  ship  your  order  in  time  for 

Independence  Day,  July  4 

ATLAS  FLAG  CORF>ORATION  OF  AMERICA 

ll  Benton,  Illinois,  U.S.A.  Telephone  GEnerol  9-2600 
^  “Home  of  The  American  Flafi" 

.VljL  -a,  . 


hje  i 
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PUBLIC  RELATIONS; 

PR  Isn’t  the  Snap 
Some  Newsmen  Think 


The  Mute  That 
laves  Persimmaas 

*>y 

Julian  P.  Van  Winkle 

President 

old  Fitzgerald 
Distillery 

Louisville,  Kentucky 
Establithed  1849 


Man  in  Simpson  County  claims 
he  owns  a  8-year-old  mule  that 
loves  persimmons. 

The  mule  wisely  curbs  his  appe¬ 
tite  until  the  first  heavy  frost.  Then 
he  backs  up  to  a  ’simmon  tree, 
kicks  it  a  few  times,  turns  around 
and  eats  them  off  the  ground. 

Now  it’s  good  mule  sense  to  bide 
your  time  until  a  ’simmon  grows 
less  puckery  to  the  tongue.  And 
it’s  also  good  sense  to  wait  until 
Time  and  Nature  gentles  a  whiskey 
to  your  taste. 

At  our  Kentucky  family  distill¬ 
ery  we  go  to  considerable  expense 
to  ripen  our  bourbon  to  a  peak  of 
friendly  mellowness. 

We  store  our  Old  Fitzgerald 
in  sturdy  casks  of  white  mountain 
oak,  charred  inside  just  so.  Each 
barrel  costs  us  $25,  and  after  one 
use  only,  we  sell  it  for  a  quarter. 

We  lay  away  these  barrels  in 
airy  open  ricks  where  Kentucky’s 
winter  frost  and  summer  sunshine 
cause  the  whiskey  to  gently 
“breathe”  inside  the  oak.  Mean¬ 
while  storage  costs  mount  up. 

During  this  deep  and  placid 
sleep,  through  6  long  years  and 
more,  one  gallon  out  of  every  four 
originally  laid  away  vanishes  into 
thin  air,  absorbed  through  the 
pores  in  the  staves. 

The  remaining  three  must  bear 
the  cost  of  the  barrel  plus  the  loss 
of  the  one  that  isn’t  there! 

A  costly  process?  Yes!  But  after 
a  taste  of  the  three  that’s  left,  you 
wouldn’t  have  us  do  it  any  other 
way. 

Thus,  it  isn’t  hard  to  see,  since 
as  much  as  half  your  purchase  cost 
is  tax,  why  Old  Fitzgerald  is 
never  priced  among  the  “cheapies” 
on  the  shelf. 

We  invite  you  to  join  an  inner 
circle  of  business  hosts  who  recog¬ 
nize  that  quality  is  worth  its  price, 
and  find  Old  Fitzgerald  good 
business  to  share,  in  moderation, 
with  associates  and  friends. 

Kentucky  Straight  Bourbon 
Always  Bottled-in- Bond 
Mellow  100  Proof 


By  RoImtI  B.  McIntyre 

After  a  varied  career  ranging 
from  handling  PR  for  camival 
shows  to  proxy  fights,  George  F. 
Winslow,  account  executive  at 
.■\slier  B.  Etkes  Associates  Inc., 
is  convinced  there  are  two  main 
types  of  public  relations  men; 

1 )  The  aggre.ssive  space-grab¬ 
ber  whose  sights  are  for  the 
nonce  and  whose  objectives  are 
a  mention  of  a  name  in  print 
whether  or  not  the  mention  is 
related  to  the  objectives  of  the 
product  or  service  being  sold. 

2)  The  true  PR  man  who 
looks  to  the  product  or  service 
being  sold  to  determine  how  it 
can  be  improved  in  the  light  of 
public  tastes  as  he  has  perceived 
them  in  his  experience.  This 
type  of  PR  man  then  develops 
ideas  and  stories  pertinent  to 
the  objectives  of  the  client  and 
places  them  in  strategic  publica¬ 
tions  where  they  will  motivate 
the  thought  leaders  or  the  trend 
setters. 

\«»  Snap  J«ib 

.4ccording  to  Mr.  Winslow,  the 
practice  of  public  relations  is 
no  snap,  despite  the  way  many 
editors  of  newspapers  eye  the 
PR  man  with  envy  caused  by 
the  erroneous  imiiression  that 
it’s  easy  to  write  a  couple  of 
stories  and  draw  a  fat  paycheck. 

“Any  newspaperman  who 
moves  into  public  relations  with 
this  idea  in  mind,  seldom  makes 
a  successful  switch,”  Mr.  Win¬ 
slow  wamed.  “The  reason  is 
simple.  When  the  newsman  is 
writing  for  one  newspaper  he 
becomes  steeped  in  the  require¬ 
ments  of  just  one  editor,  one 
.style  of  writing,  and  one  policy. 

“The  public  relations  man  in 


New  York  City,  however,  must 
be  knowledgeable  of  the  edi¬ 
torial  requirements  of  .some  nine 
daily  newspapers,  jilus  about  200 
magazine  editors  in  any  given 
field.  Then,  too,  the  public  re¬ 
lations  man  must  also  be  ac¬ 
quainted  with  the  sub-divisions 
of  the  newspapers,  wire  seiw- 
ices,  and  the  syndicates.” 

Mr.  Winslow  continued:  “Add 
to  this  the  fact  that  the  PR  man 
must  know  his  client’s  business 
almost  as  well  as  the  man  who 
runs  it;  be  tactful  enough  not 
to  offend  the  company’s  internal 
relations,  and  through  it  all  face 
the  regular  scrutiny  of  the 
client’s  board  of  directors.” 

Exliibil  Naivete 

Pointing  out  that  many  firms 
first  engaging  in  advertising  and 
PR  show  a  naivete  in  choosing 
the  proper  agencies  to  handle 
their  work,  Mr.  Winslow  noted 
that  such  firms  should  check 
first  with  the  American  Associa¬ 
tion  of  Advertising  .\gencies  on 
the  ethical  standards  and  prac¬ 
tices  of  ad  agencies  they  are 
contemplating  hiring. 

“Beware  of  the  agency  which 
says,  ‘Well,  we’re  not  members 
of  the  4-A,  but  then  neither  is 
N.  W.  Ayer  &  Son,’  ”  Mr.  Win¬ 
slow  wares  on  this  score.  “The 
ethical  agencies  besides  Ayer 
who  are  not  4-A  members  can  be 
counted  on  the  fingers  of  one 
hand.  The  American  Newspaper 
Publishers  Association  and  simi¬ 
lar  references  which  an  agency 
might  offer  are  mostly  credit 
references  and  have  slight  bear¬ 
ing  upon  the  ethical  practices 
within  the  industry,”  Mr.  Win¬ 
slow  said. 


In  public  relations,  the  ta.sk 
is  a  bit  more  difficult,  Mr.  Win¬ 
slow  went  on.  “Smooth-selling 
representatives  of  PR  agencies 
so  often  .sell  ‘blue  sky’  and  make 
promises  that  delight  the  pros¬ 
pective  client  until  the  client 
discovers  that  the  ‘good  deal'  he 
made  with  that  personable  PR 
chap  turned  out  to  be  just  about 
what  he  bought — a  big  slice  of 
‘blue  sky’.” 

As  a  rule  of  thumb  for  a 
client  choosing  a  PR  expert,  .Mr. 
Winslow  suggests  “listening  for 
the  promises.” 

“If  there  are  any  promi.ses 
lelating  to  publications  the  PR 
man  can  ‘get’,”  Mr.  Winslow 
.said,  “the  inquiring  client  .should 
grab  his  hat  and  run.  No.  PR 
man  of  any  calibre  will  promise 
publication  of  a  story,  simply 
because  he  can’t  possibly  con¬ 
trol  the  publication. 

I'nelliieal  W  eedc-d  Oiil 

“Of  course,”  Mr.  Winslow- 
pointed  out,  “there  are  unethical 
members  of  the  Fourth  Estate, 
ju.st  as  there  are  unethical  ex- 
lionents  of  PR.  Fortunately,  they 
are  weeded  out  or  join  relatively 
unimportant  publications.  This 
is  not  to  .say  that  some  publica¬ 
tions  ‘on  the  fence’  financially 
won’t  make  a  deal  relating  to 
giving  so  many  stories  for  so 
many  pages  of  advertising,  but 
they  usually  have  poor  reader- 
.ship  or  the  stories  are  handouts. 

“The  surest  way  to  get  a 
client’s  .story  killed  in  many  pub¬ 
lications  is  to  get  the  space 
.salesman  to  intercede  for  the 
PR  man  with  the  editor,”  he 
said. 

Mr.  Winslow  is  convinced  that 
advertising  and  public  relations 
don’t  mix.  He  said  he  learned 
this  some  years  back  when  he 
organized  the  PR  department 
for  a  small  Newark,  N.J.,  adver¬ 
tising  agency. 

Varieil  (lareer 

Mr.  Winslow’s  varied  career 
dates  back  to  1937  when  he  was 
a  mes.senger  for  a  New  York 
photoengraver  and  used  the  long 
subway  and  bus  trips  enroute 
to  deliveries  and  |)ick  ups  to 
study  for  courses  he  was  taking 
five  nights  a  week  in  marketing 
and  economics  at  New  York 
University. 

He  subsequently  became  a 
salesman  for  Claiip’s  Baby 
Foods  and  Brunswick  bowling 
ecjuipment. 

Prior  to  World  War  11,  he 
spent  two  years  as  a  shipfitter 
in  Bethlehem’s  Fairfield  Ship¬ 
yard  in  Baltimore. 

“I  must  have  worked  on  some 
75-odd  Liberty  Ships  and  about 
24  LST’s,”  Mr.  Winslow  recalled 
“I  got  sick  of  the  job  and  told 
the  draft  board  to  come  and  get 
me.  It  did,  and  I  was  sworn  ia 
as  a  buck  private  at  Fort  Meade. 
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Md.”  He  serv’ed  in  the  China- 
Burma-India  theater  and  four 
years  later  was  discharged  as  a 
first  lieutenent. 

His  first  “real”  job  w'as  with 
J.  Walter  Thompson  Co.  where 
he  worked  on  a  variety  of  ac¬ 
counts  including  Libby,  McNeil 
&  Libby,  Lincoln-Mercury, 
Kraft,  and  Reader’s  Digest  in¬ 
ternational  editions.  He  left  the 
agency  to  go  into  television  at 
DuMont  where  he  wrote  and  di¬ 
rected  a  15-minute,  seven-days- 
a-week  program  and  assisted  on 
some  two  hours  of  daily  after¬ 
noon  programming. 

First  PR  Job 

Mr.  Winslow  said  he  really 
got  started  in  public  relations 
at  American  Airlines;  made 
great  strides  until  the  line  had 
a  major  air  crash  which 
“sparked  a  periodic  retrench¬ 
ment.” 

“That’s  when  I  started  free¬ 
lancing,”  he  smiled.  “1  wrote 
about  anything  and  everything, 
including  radio-tv  appeals  for 
a  Red  Feather  campaign  and 
the  United  Negro  College  Fund.” 

Freelancing  led  him  to  a  brief 
stint  with  a  firm  in  New  York’s 
garment  district  and  then  with 
a  well-known  distillery.  From 
there  he  joined  the  Newark, 
N.J.,  agency,  w'here  he  became 
convinced  that  advertising  and 
PR  “don’t  mix;”  and  then  joined 
a  major  electronics  firm  in  Long 
Island  as  public  relations  man¬ 
ager.  There  he  became  “steeped” 
in  astro-navigational  and  space 
developments. 

A  re-organization  at  this  firm 
put  him  in  financial  public  re¬ 
lations  which  included  proxy 
fights  and  top  level  corporate 
counseling. 

Tierra  Verde 

Early  this  year,  Mr.  Winslow 
joined  Etkes  Associates  and  was 
placed  in  charge  of  the  PR  pro¬ 
gram  for  Tierra  Verde  Corp. 
Florida  land  developers,  an  Et¬ 
kes  client. 

The  new  job  has  been  a  chal¬ 
lenge  to  Mr.  Winslow  and  has 
meant  starting  from  scratch  a 
program  that  will  eventually 
help  to  develop  an  island-city 
for  25,000  people  including  large 
hotels,  motels,  marinas,  as  well 
as  homesites. 

“Even  the  land  is  being  created 
from  fill  drawn  from  the  bottom 
of  the  Gulf  of  Mexico,”  Mr. 
Winslow  enthused.  “Only  one- 
third  complete,  but  already  off 
the  ground  with  seven  families 
living  there,  a  million  dollar 
shopping  mall  to  be  ready  by 
the  end  of  June,  and  a  three  and 
a  half  million  dollar  motel  set 
'  for  operation  by  the  end  of  the 
year,  Tierra  Verde  will  get  off 
to  a  spectacular  start  by  the 
time  1963  rolls  around,”  he  said. 


According  to  Mr.  Winslow, 
perhaps  the  most  difficult  situa¬ 
tion  a  PR  man  has  is  to  stem  the 
enthusiasm  of  a  client. 

“I  don’t  believe  a  PR  man 
should  be  a  ‘yes’  man  to  hold  the 
account,”  Mr.  Winslow  said. 
“His  great  advantage  to  a  client 
is  that  he  can  look  at  a  cor¬ 
poration  objectively  and  in  the 
light  of  his  experience  and  his 
thorough  knowledge  of  the  prod¬ 
uct,  ser\-ice,  or  industry  with 
which  his  client  is  associated, 
and  can  recommend  policies  that 
will  make  the  client  a  better 
story. 

“The  PR  man  should  be  con¬ 
sidered  a  member  of  the  client’s 
family  and,  as  such,  should  have 
access  to  information,  compli¬ 
mentary  or  not.  In  this  way  he 
improves  his  own  objectivity 
and  thus  his  performance. 

“For  this  reason,”  Mr.  Wins 
low  concluded,  “it  is  so  impor¬ 
tant  to  choose  a  PR  counsel  who 
has  integrity  and  in  whom  the 
client  can  have  confidence.  After 
all,  a  corporation’s  PR  counsel 
is  not  against  his  client.  He  is 
for  the  continued  and  increasing 
success  of  his  client.” 

*  «  * 

SfilOLARSHIP  GRANT.S 

Scholarship  grants  to  sons, 
daughters  and  grandchildren  of 
employes  of  Hill  and  Knowdton, 
Inc.,  were  announced  this  week 
by  John  W.  Hill,  chairman  of 
the  board  of  the  internationally- 
known  public  relations  firm. 

The  scholarship  plan,  which 
becomes  effective  in  September 
1962,  will  be  conducted  by  the 
John  W.  Hill  Foundation.  The 
plan  also  grants  financial  assist¬ 
ance  to  Hill  and  Knowlton 
employes  who  seek  to  complete 
their  college  courses  or  attend 
graduate  school. 

In  addition,  each  year  two 
qualified  students — unaffiliated 
with  the  public  relations  firm — 
also  will  be  eligible  for  under¬ 
graduate  and  graduate  scholar¬ 
ships. 

Each  eligible  scholarship 
recipient  will  receive  a  maximum 
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of  $400  a  year  for  the  four  or 
five  years  required  to  complete 
his  or  her  course  of  study.  This 
grant  will  be  accompanied  by  an 
annual  grant  to  the  college  or 
university  attended  by  the 
recipient.  Each  independently- 
supported  institution  w’ill  receive 
$100  and  each  tax-supported 
school  $50. 

*  *  « 

GT&E  NAME.S  McCIARTHY 

Appointment  of  Thomas  E. 
McCarthy  as  manager  of  public 
information  for  General  Tele¬ 
phone  &  Electronics  Corp.  has 
been  announced  by  George  W. 
Griffin,  Jr.,  vicepresident-public 
relations  for  GT&E. 

He  will  be  responsible  for  dis¬ 
semination  of  new’s-editorial 
information  concerning  GT&E 
and  the  over-all  General  System. 

Mr.  McCarthy  has  served  in 
Waltham,  Mass.,  since  1959  as 
public  relations  manager  of  the 
Electronic  Systems  Division  of 
Sylvania  Electric  Products  Inc., 
a  GT&E  subsidiary.  The  divi¬ 
sion  is  the  principal  defense 
projects  organization  in  the 
General  System. 

He  joined  Sylvania’s  PR 
department  in  New  York  in  1956 
as  a  project  manager,  handling 
special  lighting  and  photolamp 
activities  of  the  company’s 
Lighting  Products  Division. 

Prior  to  joining  Sylvania,  he 
served  successiv’ely  as  a  reporter 


for  United  Press  International 
in  San  Francisco,  and  a  staff 
writer  for  the  Wall  Street  Jour¬ 
nal  in  New  York.  He  was  with 
the  San  Francisco  Examiner 
and  Oakland  (Calif.)  Post- 
Enquirer  before  affiliating  with 
UPI. 


PR  ROUNDUP 

•  The  Mexican  Government 
has  appointed  Martial  &  Co., 
New*  York,  to  handle  a  program 
of  tourist  promotion  for  the 
National  Council  of  Tourism  and 
the  Mexican  Department  of 
Tourism. 

* 

•  Rion  Bercovici  has  been 
named  director  of  public  rela¬ 
tions  for  the  American  Institute 
of  Men’s  and  Boys’  Wear,  Inc. 
Since  1955,  on  the  foundation  of 
the  Institute,  he  has  been 
account  executive  in  New  York 
for  this  organization,  first  with 
Mayer  &  O’Brien,  Inc.,  and  then, 
until  now,  with  Dale  O’Brien  & 
Company. 

*  *  * 

•  Jerry  Lipson,  former  writer 
for  United  Press  International, 
has  joined  the  public  relations 
staff  of  the  Chicago  Association 
of  Commerce  and  Industry.  He 
will  assist  in  press  relations  for 
the  1962  Chicago  International 
Trade  Fair  as  well  as  general 
association  activities. 
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Little  Lulu... 

is  a  bright  bitzy,  vvitli  no  dark  moments,  sparkles  with 
mischievous  sizzlers,  takes  ofl  like  a  space  rocket,  and 
keeps  all  her  readers  in  orbit! 

America’s  pint-size  sweetheart  has  a  giant  hold  on  her 


SYNDICATES 


Mrs.  Whitney 
Writes  On 
Cook’s  Tour 


Women’s  News  Service  has 
obtained  an  unusual  series  of 
30  articles,  “One  Cook’s  Tour.’’ 
It  could  be  more  precisely  titled 
“The  Life,  Times  and  Cookery 
of  Mrs.  Cornelius  V’anderbilt 
Whitney.’’ 

Mary  Whitney  writes  mostly 
about  cooking,  but  her  articles 
are  salted  and  peppered  with 
anecdotes  about  her  improbable 
family,  her  travels  and  her  ad¬ 
ventures. 

She  is  no  dilettante  cook.  With 
her  first  husband,  Frank  Hos- 
ford,  a  member  of  the  Deere 
farm  machinery  family,  she 
toured  the  world  in  search  of 
new  and  unusual  recipes  and 
wrote  the  book,  “The  Missouri 
Traveler’’  about  them. 

Only  occasionally  are  Mary 
Whitney’s  recipes  of  the  gour- 


public — and  it’s  a  giant  public.  She  has  appeared  in 
movies  and  magazines,  television  and  toys,  ads,  billboards, 
and  comic  books  .  .  .  and  has  a  tremendous  newspaper 
audience  which  keeps  growing  because  this  contagious 
comic  helps  newspapers  to  grow! 

Little  Lulu  is  a  natural  friend-maker.  Everybody  from 
junior  to  gramps  claims  her  for  the  inner  circle  as  the 
girl  they  want  to  see  six  times  a  week.  Lulu  is  a  valuable 
property  for  any  j)aper,  and  makes  any  paper  a  more 
valuable  property! 

For  proofs  and  jn'ices,  jdione,  wire,  or  write — today! 

Trihuitf*  -  .Vf»#r  York 

n  m  Mm  # A  Mmam*  .Vcir*  Bulltlint/.  .Wir  Ynrk 

mot,  rr/fc«n«. r«fr»*r. # 


Mary  Whitney 

met  type.  Many  of  them  derive 
from  her  German  and  VV’elsh 
ancestry.  Her  first  recipe  is  for 
ham  baked  the  way  her  mother 
did  it.  On  one  occasion  her 
mother  burned  herself  while 
baking  a  ham,  fell  dow-nstairs 
and  prematurely  gave  birth  to 
Mary,  which  is  how  it  all  began. 

“Sonny”  Whitney  first  saw 
Mary  Whitney,  then  Mrs.  Hos- 
ford,  in  a  Phoenix  night  club 
and  offered  her  the  leading  role 
in  a  motion  picture  he  was  pro¬ 
ducing.  After  divorces,  they 
were  married  in  Nevada  in  1958 
when  she  was  32  and  he  was 
.">8.  The  "Whitneys  have  resi¬ 
dences  near  Palm  Beach,  Fla., 
and  Lexington,  Ky. 

Some  people  write  their  auto¬ 
biographies  in  poetry,  some  in 
art,  but  Mary  Whitney  is  writ¬ 
ing  hers  in  cookery. 


SHELLBACK  DOYLE— Rear  Ad- 
miral  George  Wales,  commandant  I 
of  the  Third  Naval  District  pre-  ^ 
sents  a  long  overdue  Shellbacl 
Certificate  to  William  A.  Doyle, 
"The  Daily  Investor"  columnist  for 
United  Features  Syndicate.  Bill 
crossed  the  equator  enroute  from 
Karachi,  India,  to  Capetown,  South 
Africa,  on  Aug.  IS,  1945,  as  e 
seaman  first  class  member  of  t 
Navy  gun  crew  aboard  the  SS 
Raymond  B.  Stevens. 


‘Moe’  Reilly  of  Chi. 
Trib.-News  Syndicate 

Maurice  T.  (Moe)  Reilly,  ex¬ 
ecutive  vicepresident  of  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate,  died  June  20  in  his 
home  at  White  Plains,  N.  Y., 
after  a  long  illness.  He  was  61 
years  old.  I 

Mr.  Reilly,  a  native  of  Chi-  i 
cago,  was  a  graduate  of  Colum¬ 
bia  University.  He  joined  the 
Chicago  Tribune  in  1928  as  a 
promotion  copywriter.  In  1946 
he  was  named  manager  of  re¬ 
search  and  presentations  for 
the  paper  in  which  capacity  he 
blueprinted  and  built  the  Trib¬ 
une’s  renowned  Consumer  Panel. 

Mr.  Reilly  came  to  New  York 
in  1953  as  executive  vicepresi- 
dent  of  the  Chicago  Tribune- 
New  York  News  Syndicate. 

He  is  survived  by  his  widow 
Helen  Lilly  Reilly,  tw-o  daugh¬ 
ters,  Jean  Reilly  of  New  York 
and  Mrs.  Kenneth  Flaherty  of 
Columbus,  Ohio,  and  four  grand 
children. 


Pogo  Back  in  Tokyo 
Af ter  Month’s  Ban , 

Tokyo 

Pogo  returned  to  the  English- 
language  Amhi  Evening  Neu't 
after  being  banished  for  nearly 
a  month. 

The  paper  pulled  out  Walt 
Kelly’s  cartoon  strip  May  21 
after  the  Soviet  Embassy  com¬ 
plained  that  a  key  figure,  a  pig. 
resembled  Soviet  Premier  Khru¬ 
shchev. 

The  first  of  the  new  sequence 
features  a  hound  dog  who 
doesn’t  look  like  anything  but 
a  dog. 
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Exhibit  Due 


In  Texas 
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Fort  Worth,  Tex. 

During  July  the  Fort  Worth 
Art  Center  will  honor  the  Amer¬ 
ican  cartoonist  in  an  all  cartoon 
original  art  exhibition  entitled, 
“Summer  Fun.”  Material  will 
be  drawn  from  the  Owen  Day 
collection  which  numbers  nearly 
500  items  contributed  by  car¬ 
toonists  throughout  the  country. 

The  originals  were  collect^ 
by  Mr.  Day  during  the  1940’s 
and  in  1948  the  entire  collection, 
largest  in  the  South,  was  turned 
over  to  the  Fort  Worth  Art  As¬ 
sociation. 

At  the  request  of  Art  Center 
director,  Raymond  T.  Enten- 
mann,  Mr.  Day  recently  took  on 
the  task  of  supplementing  the 
collection  through  correspond¬ 
ence  with  individual  cartoonists 
to  enlarge  it  to  the  near  500 
mark.  Most  of  the  top  names  in 
the  profession  are  to  be  repre¬ 
sented  in  the  show.  Many  have 
contributed  a  personalized 
sketch  of  themselves  and/or 
their  cartoon  creation,  for  show¬ 
ing  at  the  gallery. 

.All  phases  of  cartooning  will 
be  included  in  the  showing: 
editorials,  daily  panels,  strips, 
Sunday  pages,  sports  and  spot 
drawings  (caricatures). 


Syndicate 

Sentences 


CARTOON  GALLERY:  Fort  Worth  artist,  Owen  Day,  wHh  personalized 
drawings  done  by  many  of  the  nation's  top  cartoonists  for  July  "Summer 
Fun"  all-cartoon  original  art  exhibition  at  the  Forth  Worth  Art  Center. 
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— New  York  Herald  Tribune 
columnist.  Art  Buchwald,  who 
has  been  stationed  in  Paris  14 
years,  will  be  returning  home 
soon  and  beginning  a  Washing¬ 
ton  beat.  At  the  same  time  Trib¬ 
une  columnist  John  Crosby  will 
be  crossing  the  Atlantic  in  the 
opposite  direction  to  take  up 
duties  as  the  Tribune’s  new 
Paris-based  columnist.  An  HT 
Syndicate  executive  said  that 
Buchwald’s  and  Crosby’s  com¬ 
ings  and  goings  “is  not  a  switch 
of  jobs  but  two  independent 
moves  which  just  happen  to  be 
going  on  at  the  same  time.” 
Buchwald  is  expected  to  wind 
up  his  affairs  in  Paris  toward 
the  end  of  the  summer.  Crosby 
is  in  Paris  now  but  is  due  back 
in  New  York  again  before  he 
takes  up  permanent  residence 
overseas. 

*  «  « 

— For  four  days  beginning 
June  23,  Angel,  the  cartoon 


strip  distributed  by  the  Chicago 
Sun-Timett-Daily  News  Syndi¬ 
cate,  will  feature  Angel  carry¬ 
ing  the  train  of  a  bride’s  gown 
and  turning  other  tricks  at  a 
wedding.  In  case  editors  wonder 
why  the  devil  the  strip’s  creator, 
Mai  Casson,  sticks  with  the  wed¬ 
ding  theme  so  long,  the  answer 
is  —  it’s  his  own.  Mr.  Casson 
will  be  marrie<l  June  26  in 
Evansville,  Ind.,  to  Mary  Lee 
Culver.  Celebrating  the  event, 
the  two  characters  who  will  ap- 
j)ear  with  Angel  for  the  four 
day  period  are  caricatures  of 
Casson  and  his  bride.  Milt  Caniff 
will  be  Mr.  Casson’s  best  man 
and  Bill  Mauldin  will  usher. 

*  *  * 

— Mort  Walker’s  Beetle  Bai¬ 
ley,  continues  to  be  a  iwpular 
feature  in  Washington.  For  the 
seventh  consecutive  year,  read¬ 
ers  of  the  Washington  (D.  C.) 
Star  voted  the  strip  about  the 
Army’s  “worst  private”  their 
most  popular  Sunday  and  daily 
strip.  “Hi  and  Lois,”  drawn  by 
Dick  Browne,  rated  second  in 
the  Star’s  reader’s  poll.  The 
writer  of  “Hi  and  Lois,”  inci¬ 
dentally,  is  none  other  than  the 
same  Mort  Walker,  who  uses  his 
spare  time  collaborating  with 
Jerry  Dumas  on  “Sam’s  Strip,” 
which  has  been  steadily  gain¬ 
ing  fans  since  its  birth  last 
year. 


Weekly  Book 
Condensation 
New  Service 

The  McClure  Newspaper  Syn¬ 
dicate  announces  a  new  syndi¬ 
cated  newspaper  feature  called 
“Book  of  the  Week.” 

The  feature  consists  of  a 
1,500- word  condensation  of  a 
book  each  week.  It  was  empha¬ 
sized  that  this  is  not  a  review 
but  a  true  condensation.  Each 
will  be  illustrated.  Twenty 
books  already  have  been  lined 
up  for  the  new  service. 

Fur  EnleriainmenI 

The  books,  usually  best  sell¬ 
ers,  will  be  chosen  for  their  en¬ 
tertainment  value. 

Some  of  the  “Books  of  the 
Week”  are  Louis  Nizer’s  “My 
Life  in  Court,”  Irving  Stone’s 
“The  Agony  and  the  Ecstasy,” 
Katherine  Ann  Porter’s  “Ship 
of  Fools,”  Richard  Nixon’s  “Six 
Crises,”  Thomas  B.  Costain’s 
“The  Last  Plantagenets,”  Her¬ 
man  Wouk’s  “Youngblood 
Hawke,”  Robert  Ruark’s 
“Uhuru,”  Admiral  H.  G.  Rick- 
over’s  “Swiss  Schools  and  Ours,” 
H.  Allen  Smith’s  “To  Hell  in  a 
Handbasket.” 


VARIETY  FEATURES 


LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

"THE  PEOPLE  SPEAK” 
MUTUAL  FUNDS- 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
CROSSWORDS,  DAILY  &  SUNDAY 


COMIC  STRIPS 


ABBIE  AN’ SLATS  D/S 
DAVY  JONES  D 
FERO'NAND  D/S 
GORDO  D/S 
LI’L  ABNER  D/S 
LONG  SAM  D/S 
NANCY  D/S 
OSCAR  D 
PEANUTS  D/S 
TARZAN  D/S 
TWIN  EARTHS  D 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 

HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S  * 
STRANGE  AS  IT  SEEMS  O/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS- 
ANTIQUESFAIR  S 
TICKER  TOONS  D 


UNITED  FEATURE  SYNDICATE.  INC., 
22D  East  42nd  SL.NewYorklT.N.Y. 
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Jessie  O'Connell 


Spooky  Shot  Young  Sailor  and  Dog 
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Ladies  and  Lenses 


By  Bob  Vi  arner 

(Sixth  in  a  Series) 


—  Jessie 


The  Crane 


O’Connell 


pictures  have  won  her  local  ac¬ 
claim  and  recently  she  took  first 
place  in  photography  at  the  an¬ 
nual  South  Carolina  Associated 
Press  Awards  Banquet.  It  was 
believed  to  be  the  first  time  in 
this  contest  that  a  woman 
walked  off  with  top  honors  in 
photography. 

She  has  her  share  of  memories 
about  general  assignment  work: 

“Once  I  remember  being 
chased  by  a  mother  who  had 
lost  her  child,”  Jessie  said.  “I 
shot  pictures  of  her  little  boy 
crying  and  searching  vainly  for 
his  mother.  Numerous  people 
and  policemen  were  trying  to 
comfort  the  boy  when  the  h-us- 
trated  mother  arrive<l  on  the 
scene. 

“She  grabbed  the  boy  and  be¬ 
gan  smothering  him  with  hugs 
and  kisses.  It  made  a  great  set 
of  pictures.  However,  when  the 
mother  calmed  down  from  all  the 
excitement,  she  protested  my 
photographing  this  emotional 
scene.  She  cursed  me  and  started 
running  toward  me  shouting  she 
would  tear  my  camera  to  pieces. 
I  decided  this  would  be  the  best 
time  for  me  to  depart  and  I  did, 
with  the  screaming  mother  right 
behind  me.  She  chased  me  back 
to  the  newspaper  office  before 
police  could  catch  her.  I  am  sure 
that  this  running  exhibition 
could  have  qualified  me  for  the 
Olympic  100-yard  dash.” 

About  a  year  ago,  Jessie  was 
tagged  for  the  photo  department 
manager’s  job  which  calls  for 
her  super\’ising  the  work  and 
assignments  of  four  male  pho¬ 
tographers.  While  she  frequent¬ 
ly  takes  assignments  herself  or 
happens  on  pictures  that  make 
the  front  pages,  most  of  her 
work  today  is  feature  material. 

“Sometimes  I’m  glad  I  don’t 
have  to  cover  the  old  general 
a.ssignment  beat,”  Jessie  said, 
“but  often  I  look  back  and  think 


Jessie  O’Connell,  photo  de¬ 
partment  manager  of  the 
Charleston  (S.  C.)  Eveninu 

Post  and  the  News  ami  Courier, 
is  a  slim,  dark-haired  and 
freckle-faced  young  woman  who 
assumed  her  current  post  after 
several  years  on  a  general  as¬ 
signment  beat. 

A  high  school  photography 
course  started  her  on  the  road 
to  a  career  in  press  photog¬ 
raphy.  Outside  of  this  course, 
however,  she  is  a  self-taught 
photographer  and  technician 
who,  after  a  short  period  i-un- 
ning  her  own  commercial  studio 
in  her  native  Walterboro,  S.  C., 
talked  Post  managing  editor 
Ernest  A.  Cutts  into  giving  her 
a  job  as  a  photo  lab  technician. 

Jessie  didn’t  remain  in  the 
dark-room  very  long.  She  had 
her  eye  on  general  assignment 
and  quietly  began  a  campaign  to 
get  there.  In  her  spare  time  she 
took  on  self-assigned  projects 
and  then  peddled  the  results 
around  to  various  department 
editors.  She  kept  popping  up  at 
the  scene  of  worthwhile  spot 
news  breaks  and  her  pictures 
made  the  grade.  The  paper 
profited  from  her  news  sense 
and  in  time  Jessie  became  a  full- 
fledged  staff  photographer. 

“When  I  first  became  a  staff 
photographer,”  Jessie  recalled, 
“I  couldn’t  have  had  anything  I 
wanted  more.  I  realized  then,  as 
I  do  now,  this  was  my  chance. 
Now  I  could  record  for  my 
newspaper  the  big  news  of  the 
day;  the  people  time  remembers 
and  the  events  time  forgets.” 

Jessie  particularly  likes  pho¬ 
tographing  appealing  pictures 
of  children,  landscapes  and  ani¬ 
mals.  However,  her  spot  news 


> 


stop  at  times  and  think  of  how  rapher  Julian  C.  Wilson  began 
ridiculous  and  funny  I  must  to  vrork,  a  wide-shouldered 
have  looked  to  the  ever  present  brother  of  Mrs.  Fratantonio  roll- 
spectator.  blocked  Wilson  to  the  pavement. 

“But  altogether  my  career  in  At  the  same  time,  her  husband 
l)hotography  has  been  a  wonder-  yanked  a  camera  from  George 
ful  and  rewai-ding  one.  It  has  Hixon,  formerly  with  the  old 
taken  me  through  grief  and  Cleveland  News  and  now  with 
tragedy  to  governor’s  mansions  Cleveland  Station  WJW-TV. 
and  debutante  balls.  I  have  seen  The  other  two  men  on  the 
a  lot  of  life  through  my  camera  assignment,  Chief  Photographer 
lens  right  here  in  the  city  of  Glenn  Zahn  of  the  Cleveland 
Charleston.”  Presit  and  Marvin  M.  Greene  of 

the  Plain  Denier,  w’ere  somehow 
ignored  and  untouched.  The 
result  for  them:  Credit-line  pic¬ 
tures  for  their  paper,  better 
than  anything  they  had  imagined 
beforehand. 

The  scuffle  quickly  subsided. 
No  arrests  were  made,  no  war¬ 
rants  drawm.  The  upset  W’ilson 
was  treated  for  a  minor  injury. 


Photogs  Snap 
Buddies^  Scuffle 


Cleveland 
While  two  Cleveland  photog¬ 
raphers  were  being  jumped  by 
belligerent  subjects  —  and 
roughly  deprived  of  pictures — 
two  others  did  very  well.  They 
snapped  the  scufflers  and  got 
the  best  action  photos  of  the 
week,  perhaps  the  year.  The  Associated  Press  leased 

The  incident  occurred  in  the  wrire  netw'ork  in  Italy  was 
driveway  at  Cleveland  Juvenile  extended  to  Sicily  on  June  1, 
Court,  as  Mrs.  Lillian  Fratan-  completing  a  national  circuit 
tonio,  30,  was  leaving  after  the  which  now  serves  every  region 
judge  gave  her  a  token  sentence  of  Italy  except  the  island  of 
of  15  weekends  in  the  w'orkhouse  Sardinia.  The  24-hour-a-day 
for  feeding  her  two  young  Italian  language  wire  now 
daughters  barbiturates  in  the  covers  1,640  miles.  It  stretches 
“Sleeping  Beauties”  mystery  of  from  Sicily  to  the  Alps  and 
two  years  ago.  from  the  Mediterranean  to  the 

As  Associated  Press  Photog-  Adriatic. 
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Continuous  Service 


For  40  years  of  its  more  than  a  century  of  design  and  engineering 
service,  Lockwood  Greene  Engineers,  Inc.  has  served  newspapers 
in  major  metropolitan  areas. ..in  communities  of  all  sizes  throughout 
the  nation.  For  such  papers  as  Modesto  Bee,  Troy  Record,  Reading 
Eagle,  Louisville  Courier  Journal. ..and  many  others. ..our  services 
have  included  everything  from  plant  appraisal  to  complete  super¬ 
vision  of  plant  alteration  or  expansion.  Literature,  describing  our 
work  in  the  newspaper  and  printing  fields. ..and  how  we  may  best 
serve  you. ..is  available  upon  request. 


Birdland 

it  wa.s  great  fun.  Covering  tor-  involved  in  her  work, 
nadoes  and  hurricanes  are  the  “Being  a  photographer  is 
most  exciting  assignments  I’ve  great,  but  to  be  a  lady  photogra- 
had.  The  danger  seems  to  fade  pher  on  general  assignment  can 
away  when  you’re  working  and  make  things  tough.  It  becomes 
the  sense  of  excitement  grows  essential  to  carry  what  I  call 
with  the  storm.  I  only  shoot  a  necessity  wardiobe  containing 
feature  pictures  now,  but  I  love  low  heel  shoes  and  a  pair  of 
this,  too.”  trousers.  Climbing  a  fence  or 

ladder,  or  running  down  a  rail- 
Ilre»«t  Prubirni  Jjj  high  heels  and  tight 

Like  most  of  the  other  women  skirt  presents  the  lady  photogra- 
featured  in  this  series,  Jessie  pher  with  a  question  for  debate, 
has  found  the  subject  of  dress  Well,  many  times  for  me  it’s 
one  of  the  few  irritating  factors  been  up  and  over.  I’ve  had  to 
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Classified 

(Continued  from  page  43) 


difference  between  sellinj;  dis¬ 
play  and  classified.  It  ])roves 
the  contention  of  classified  men 
—  even  on  leading  classified 
media  —  that  the  ‘hard  sell’ 
technique  is  a  must.  Classified 
has  to  be  sold  —  is  being  sold 
in  many  cities  especially  on  sec¬ 
ond  newspapt'rs  —  and  great 
credit  should  go  to  the  hard¬ 
working  men  and  women  who 
are  doing  it.” 

In  his  address  at  ihe  Monday 
luncheon,  Mr.  Lipscomb  said 
that  the  Bureau  had  l>een  stej)- 
ping  up  its  work  in  the  classified 
field. 

‘‘We’re  doing  this,”  he  said, 
‘‘number  1  —  l)ecause  we  want 
to  help  newspapers  sell  all  types 
of  advertising.  The  more  ad¬ 
vertising  the  newspaper  gets, 
the  more  circulation  it  gets,  the 
more  readership  it  gets,  the 
easier  it  is  for  us  to  sell  na¬ 
tional  advertisers  on  our  me¬ 
dium. 

‘‘Secondly,  classifie<i  is  one  of 
the  newspaper  industry’s  big¬ 
gest  assets  because  it’s  one  of 
the  best  examples  we  have  of 
what  the  daily  newspaper  ineans 
to  people.  It  shows  the  .selling 
Ijower  of  newspapers,  the  ac¬ 
ceptance  of  newspapers  by  the 


})eople  of  the  community,  and 
the  closeness  of  the  newspaper 
to  all  phases  of  community  life. 

‘‘And  thirdly,  classified  is  an 
important  source  of  revenue  and 
profits.  As  this  audience  well 
knows,  classified  advertising  to¬ 
day  is  about  an  800  million  dol¬ 
lar  business.  And  it  has  been 
estimated  that  in  just  a  few 
years  it  will  go  well  over  a  bil¬ 
lion  dollars.” 

Ncm  Ollicers 

Succeeding  Ralph  M.  Rosen- 
l)erg,  C.4M,  Tacoma  (Wash.) 
SeicH  Tribune,  as  president  of 
.4NCAM  is  Philip  D.  Crawford, 
C.4M,  Buffalo  Courier-Express. 
Other  officers  are:  Alfred  J.  Car- 
rano,  C.4M,  Bridgeport  (Conn.) 
Telegram  and  Pont,  first  vice- 
l)resident;  Edgar  L.  Stanley, 
C.4M,  Oklahoma  City  (Okla.) 
Oklahoman  and  Timcn,  second 
vicepresident;  and  Paul  C. 
Schulz,  C.4M,  Indianapolin 
(Ind.)  Star-Xeien,  third  vdee- 
l)resident.  Blanche  Gates,  CAM, 
Monroe  (La.)  \ewn-Star-World, 
continues  as  treasurer,  and  C. 
Kenneth  Ward,  C.4M,  Hartford 
(Conn.)  Courant,  was  named 
secretary. 

‘‘One  of  .4NC.4M’s  principal 
aims,  this  year,”  Mr.  Crawford 
told  this  writer,  ‘‘is  the  creation 
of  a  classified  sales  manual 
to  enable  classified  newspapers 
to  do  a  iK'tter  selling  job.” 
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mation  officers  to  have.  The  first 
type  is  a  short  term  proposition 
in  which  a  soldier  completes  his 
basic  training,  takes  one  tour  of 
information  duty  and  then  is 
di.scharged  back  to  civilian  life. 

In  the  second  classification  an 
officer  takes  or  is  assigned  repet¬ 
itive  tours  of  duty  in  informa¬ 
tion  work  only.  Finally,  there  is 
the  alternate  tour  of  duty 
l)etween  branch  and  informa¬ 
tion  a.ssignments  in  which  an 
officer  completes  basic  training, 
draws  an  information  tour  of 
duty,  then  becomes  an  infantry 
comjjany  commander,  goes  back 
to  information  work,  then  a  tour 
of  duty  as  a  battalion  com¬ 
mander  l)efore  returning  to  in¬ 
formation  work  again,  etc. 

Current  Army  attitudes  to¬ 
ward  information  work  appar¬ 
ently  gives  the  edge  in  the 
awarding  of  top  information 
officer  assignments  to  men  who 
perform  alternate  tours  of  duty. 

The  three  colonels  interviewed 
here  have  had  a  wide  variety  of 
experience  in  branch  a.ssign¬ 
ments  and  have  prepared  for 
their  current  specializations  with 
a  lengthy  course  of  studies 
toward  masters  degrees.  Both 
experiences  contribute  to  the 
overall  concepts  and  working 
attitudes  they  bring  to  their 
jobs. 

“Our  goals  lie  in  two  direc¬ 
tions  which  intertwine,”  Col. 
Hansen  observed.  “This  is  a  job 
of  both  i)ublic  and  troop  infor¬ 
mation.  We  have  to  give  both 
an  understanding  of  Aradcom, 
the  North  American  Air  Defense 
Command  (NORAD,  of  which 
Aradcom  is  a  component)  and 
Nike  missile  units  around  the 
country.  On  the  troop  side  we 
have  to  give  them  information 
which  will  assist  them,  too,  when 
they  get  out  of  service.  Finally, 
in  a  sense,  each  of  our  missile 
sites  is  in  a  community  and  these 
personnel  have  become  a  part  of 
that  community.  So  our  job  lies 
in  fo.stering  an  understanding 
of  both  aspects.” 

“There  are  other  factors  in¬ 
volved,”  Col.  Moon  added.  “There 
is  the  armed  forces  as  major 
users  of  the  taxpayers  money. 
We  have  a  major  obligation 
there.  Also,  an  informed  public 
is  much  more  likely  to  under¬ 
stand  and  cooperate  with  the 
military.  The  troop  information 
program  is  also  tied  u))  with 
public  information  lH>cause  if 
the  troops  are  unhappy  they 
will  communicate  a  bad  image  to 
the  public.  Disgruntled  or  un¬ 
happy  soldiers  will  go  back  to 
their  communities  with  all  their 
complaints  and  bad  impressions.” 
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Reuters  Has 
Fast  Growth 
During  Year 

London 

Reuters  reports  a  year  of  rw- 
ord-breaking  growth  during 
which  the  daily  seiwice  of  inter¬ 
national  news  was  expanded  in 
content  and  in  the  scope  of  its 
distribution  throughout  the 
world. 

.lohn  L.  Burgess,  chairman  of 
the  company,  told  the  annual 
meeting  here  June  14  the  year 
was  one  of  phenomenal  expan¬ 
sion  and  turnover  was  the  high¬ 
est  in  the  company’s  history. 

Mr.  Burgess  noted  that  since 
Reuter’s  is  a  non-profit  trust  — 
it  is  owned  jointly  by  the  news¬ 
papers  of  Britain,  Australia 
and  New  Zealand  —  its  entire 
levenue  is  spent  in  improving 
the  scope  and  content  of  the 
service. 

Some  of  the  growth  resulted 
from  Reuters’  expansion  in  the 
countries  of  .4frica,  which  Mr. 
Burge.ss  .said,  “have  come  to  ap¬ 
preciate  and  value  a  reliable  in¬ 
ternational  news  service.” 

Important  gains  were  also 
registered  in  North  America, 
Europe  and  Southeast  Asia. 

Mr.  Burgess  observed  that 
this  year  marks  the  21st  anni¬ 
versary  of  the  “Modern  Reu¬ 
ters,”  since  it  was  in  1941  that 
the  company  was  reorganized 
as  a  tnist  and  became  w’holly 
owned  by  the  newspapers. 

The  chairman  termed  the 
Reuters  Tru.st  “an  act  of  faith 
in  the  ideals  Reuters  stands  for: 
—  integrity,  independence  and 
the  free  flow  of  uncorrupted 
news  throughout  the  world.” 

(iommonw«‘ulth  (iabir 

Many  leading  figures  of  in¬ 
ternational  journalism  gathered 
in  the  great  hall  of  London’s 
ancient  Charterhouse  for  a 
luncheon  which  highlighted  the 
company’s  meeting. 

.Mr.  Burgess  said  the  Reuters 
serv’ice  now  reaches  a  greater 
number  of  countries  than  at  any 
time  since  the  agency  was 
founded  in  1851. 

He  said  two  direct  telegraphic 
cable  channels  were  introduced 
into  the  Reuters  communications 
network  during  the  year,  one 
linking  Moscow  and  London  and 
the  other  spanning  the  Atlantic 
to  connect  the  American  press 
with  Reuters’  London  newsroom. 

“Ahead  lies  the  great  Com¬ 
monwealth  cable  bringing  the 
Commonwealth  countries  of  the 
southern  hemisphere  as  close  to 
London  as  if  they  were  across 
the  road  in  Fleet  Street.” 

UBLISHER  for  June  23,  1962 


50 


Winchell  Says 
He  Wants  Out 

Walter  W'inchell,  described  by 
some  of  his  associates  as  a  “con¬ 
stant  complainer,”  made  one  of 
his  complaints  public  this  week. 
In  Los  Angeles,  where  he  lives 
at  the  Beverly  Hills  Hotel,  he 
announced  he  wanted  to  resign 
his  $lo0,000  a  year  (his  figure) 
columnist  job,  but  couldn’t  find 
any  responsible  Hearst  execu¬ 
tive  to  whom  to  submit  his  res¬ 
ignation. 

Trouble  this  time,  according 
to  Mr.  Winchell,  was  that  some 
of  his  hottest  W’ashington  items 
were  being  edited  out  of  his 
column. 

Glenn  Neville,  editor  of  the 
Sew  York  Mirror,  who  edits  the 
column,  wouldn’t  discuss  the 
present  fracas,  other  than  to 
say  he  has  on  occasion  deleted 
items  from  Mr.  Winchell’s  col¬ 
umn.  .4t  King  Features  Syndi¬ 
cate,  E.  B.  Thompson,  editor, 
who  also  edits  Mr.  W'inchell, 
said  the  columnist’s  contract 
was  with  the  Mirror,  and  that 
paper  was  where  resignations 
should  be  submitted. 

Mr.  Winchell  has  been  with 
the  Mirror  and  Hearst  since 
June  10,  1929. 

N.Y.  Post-Winchell 
Suit  is  Confirmed 

Mrs.  Dorothy  Schiff,  editor- 
in-chief  and  publisher  of  the 
Sew  York  Pont,  this  week  con¬ 
firmed  to  Editor  &  Pvblisher 
that  her  paper  is  preparing  suit 
against  W’alter  W'inchell,  the 
New  York  Mirror,  his  syndicate 
and  various  Hearst  officials. 

•Mrs.  Schiff  said  her  attorneys 
would  not  permit  her  to  say  any 
more  than  what  was  printed  by 
Leonard  Lyons  in  his  colu.nn, 
June  12.  The  Lyons  column  said 
the  suit  would  be  “based  on 
defamatory  allegations  concern¬ 
ing  the  Post’s  circulation.’’ 

LawTence  Brock,  member  of 
the  firm  of  McCauley,  Henry,  & 
Brennan,  Hearst  attorneys,  said 
on  W'ednesday  that  no  legal 
papers  had  been  filed  in  any 
action  involving  Mr.  W'inchell, 
the  Mirror,  or  other  Hearst 
executives. 

• 

To  Editor  in  Grants 

Grants,  N.  M. 
Jim  Barber,  publisher  of  the 
Grantn  Daily  Beacon,  has  an- 
nounce<l  appointment  of  Peter 
Bryan  as  editor. 

Mr.  Bryan  formerly  was  edi- 
•  tor  of  the  Carlnhad  Current- 
Argun  and  succeeds  Mrs.  Francis 
Shipe,  who  resigned  to  move  to 
Poso  Robles,  Calif. 


Brandeis  Center 
Gets  Hearst  Grant 

Boston 

Brandeis  University  will  es¬ 
tablish  a  Library-Archives  for 
its  year-old  Communication  Re¬ 
search  Center  under  a  grant 
from  the  Hearst  Foundation, 
Inc.,  of  New  York. 

The  grant  was  announced  in 
a  joint  statement  by  Brandeis 
President  Abram  L.  Sachar  and 
Harold  G.  Kern,  Boston  news¬ 
paper  publisher  and  a  trustee 
of  the  Foundation. 

According  to  the  announce¬ 
ment,  the  grant  will  be  used  to 
acquire  and  catalog  materials, 
reports  and  publications  dealing 
with  the  development  of  mass 
media  in  the  U.  S.  and  the  rest 
of  the  world.  It  will  also  make 
possible  the  purchase  of  films 
and  other  visual  media  for  the 
Center,  whose  purpose  is  to 
study  and  analyze  communica¬ 
tion’s  function  in  modern  so¬ 
ciety. 

Mr.  Kem,  who  presented  the 
grant  personally  to  Dr.  Sachar, 
is  publisher  of  the  Boston  Rec¬ 
ord  American  and  Sunday  Ad¬ 
vertiser.  He  IS  also  a  director 
of  the  Hearst  Corporation  and 
a  trustee  of  the  estate  of  the 
late  William  Randolph  Hearst, 
who  founded  the  Hearst  news¬ 
paper  chain. 

• 

8am  Williamson; 
Newsweek  Pioneer 

Samuel  T.  W'illiamson,  first 
editor  of  Newsweek  magazine, 
author  and  journalist,  died  June 
18  in  Gloucester,  Mass.  He  w’as 
70. 

He  joined  the  New  York  Times 
in  1916  following  graduation 
from  Harvard,  but  left  soon 
afterwards  to  serv'e  in  W'orld 
W'ar  1.  He  rejoined  the  Times 
when  the  war  ended  and  w'as 
assigned  to  the  paper’s  W'ashing- 
ton  bureau. 

In  1933,  w’hen  New’sweek  was 
founded,  he  became  its  first  edi¬ 
tor  and  serv’ed  in  that  capacity 
for  five  years.  In  1938  he  went 
back  to  the  Times,  once  more 
w’orking  in  W'ashington.  Later 
he  became  an  assistant  Sunday 
editor  of  the  paper.  He  moved  to 
Rockport,  Mass.,  following  his 
retirement. 

• 

Daily  Bombed 

Bi'enos  Aires 

A  terrorist’s  bomb  on  June  19 
partially  wrecked  the  distribu¬ 
tion  section  of  Democracia, 
morning  new’spaper  here.  There 
were  no  casualties.  The  paper 
supported  deposed  President 
Arturo  Frondizi  when  he  was  in 
power  and  has  been  attacking 
the  government  of  President 
Jose  Maria  Guido. 


.\la»s  Reorganization 
Hits  Montreal  Daily 

Montreal 
The  Le  Nouveau  Journal, 
founded  here  last  Sept,  o,  is 
being  reorganized  and  its  news 
staff  reduced,  according  to  a 
published  statement  by  Jean- 
Louis  Gagnon,  editor-in-chief. 
He  said  Mme.  Angelina  Du 
Tremblay,  75,  has  left  the  pub¬ 
lishing  company  of  which  she 
was  president.  She  was  formerly 
president  of  Montreal  La  Presse 
but  resigned  last  year  to  set  up 
Le  Nouveau  Journal. 

Mr.  Gagnon’s  statement  said 
a  “large  number”  of  members  of 
the  news  staff  was  involved  in 
the  dismissals,  but  denied  a 
rumor  that  the  Montreal  Gazette, 
w'hich  prints  Le  Nouveau  Jour¬ 
nal,  would  assume  possession  of 
the  paper. 

Mr.  Gagnon  said  the  Journal 
will  appear  in  more  compact 
form  and  continue  as  an  after¬ 
noon  paper. 

• 

11-Day  Strike  Eiid!» 

At  Canadian  Daily 

Mo.ntreal 
An  11-day  strike  of  plant 
employes  of  the  Sherbrooke 
(Quebec)  Daily  Record  ended  on 
June  14  with  the  signing  of  an 
agreement  providing  for  a  16c 
hourly  wage  increase  over  a 
three-j’ear  contract  and  a  reduc¬ 
tion  of  one  hour  in  the  work 
week. 

Publication  of  the  paper 
resumed  on  Friday,  June  15. 

The  20  striking  employes, 
members  of  La  Federation  Can- 
adienne  de  Timprimerie  et  de 
Tinformation — an  affiliate  of  the 
Confederation  of  National  Trade 
Unions — walked  out  on  June  4 
seeking  higher  w’ages  and  a 
reduction  in  the  work  w’eek  from 
44  hours  to  42  hours. 

The  agreement  provides  for  a 
reduction  in  the  work  week  to 
43  hours  in  the  second  year  of 
the  contract. 

Wage  scale  at  the  time  of  the 
strike  was  $1.89  to  $2.04  hourly. 

• 

R.  M.  Speidel  Leaves 
Visalia  Newspaper 

Visalia,  Calif. 
Robert  M.  Speidel,  45,  is 
retiring  as  president  and  pub¬ 
lisher  of  the  Visalia  Times-Delta 
and  member  of  the  board  of 
Speidel  Newspapers  Inc.  A  suc¬ 
cessor  has  not  yet  been  named. 

A  son  of  Merritt  C.  Speidel, 
founder  of  the  newspaper  group, 
Mr.  Speidel  has  been  associated 
w'ith  the  Visalia  daily  since  June 
1948.  He  W'as  graduated  from 
Stanford  University  in  1940  and 
received  his  Masters  degree  from 
the  Columbia  University  School 
of  Business  in  1942. 


Lady  Journalists 
End  U.  S.  Visit 

Bearing  memories  of  “hospi¬ 
tality  they  will  never  forget,” 
about  50  women  journalists  and 
relatives  of  the  Women’s  Press 
Club  of  London  completed  a 
whirlwind  two-week  goodwill 
tour  in  the  United  States  and 
returned  to  London  last  week. 

Cities  visited  included  Wash¬ 
ington,  New  York  and  Roanoke, 
Va.,  where  the  ladies  were  kept 
moving  from  one  event  to 
another  on  a  tight  sche<lule.  In 
New  York  they  had  lunch  at  the 
United  Nations  and  toured  the 
buildings;  went  to  a  reception 
at  the  Overseas  Press  Club, 
where  the  New’  York  Newspaper 
Women’s  Club  were  co-hosts; 
were  guests  of  honor  at  a  cock¬ 
tail  party  at  the  Hotel  Plaza 
and  were  entertained  at  the 
International  Center. 

The  ladies  particularly  enjoyed 
a  somewhat  hectic  schedule  in 
Washington.  “We  had  the  feeling 
of  being  ver>'  special  guests 
when  we  were  receiv’ed  by  the 
wife  of  the  Vice-President,  Mrs. 
Lyndon  Johnson,”  reported 
Nancy  Allum,  the  club’s  press 
officer.  “She  received  informally 
and  told  us  something  about  her 
husband’s  working  day. 

“Later  the  party  was  thrilled 
to  meet  the  only  two  women 
Senators,  Margaret  Chase  Smith 
and  Maurine  Neuberger,  and 
some  women  members  of  Con¬ 
gress,  at  w’hat  was  described  as 
the  biggest  British  party  to  be 
held  there  since  1814.  The  meet¬ 
ing  was  arranged  by  the 
Women’s  National  Press  Club. 
This  turned  out  to  be  a  party  of 
explosive  interest  with  everyone 
trying  to  be  in  ten  places  at  once. 

“These  are  only  some  of  the 
highlights,  the  more  formal  ones 
of  the  tour.  Members  of  the 
party  had  their  work  cut  out  to 
be  at  the  right  place,  at  the  right 
time,  in  the  right  clothes.  In 
fact,  on  several  occasions  mem¬ 
bers  chased  after  coaches  in 
taxis.  Fortunately,  long  serw’ice 
in  hard  places  prepared  many  of 
them  to  stand  up  to  the  full 
force  of  American  hospitality, 
hospitality  they  wrill  never  for¬ 
get.” 

• 

2-Day  Strike  Shuts 
Italian  Newspapers 

Italian  new’spapers  were  all 
shut  down  June  18  and  19  by 
a  strike  of  the  nation’s  printers 
and  non-editorial  employees. 

Unions  are  arguing  for  a  new’ 
contract  w’ith  benefits  that  w’ould 
include  an  18%  wage  increase. 
Teletype  operators  currently  re¬ 
ceive  70,000  lire  ($112)  a  month. 
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take  pride  in  our  needlework  — 
and  tonight  we  apply  the  needle 
to  the  Bis  names  we  write 
about.” 

Nobody  sot  off  scott  free  — 
some  felt  the  needle  a  little  more 
than  others  —  and  everylwdy 
agreed  that  with  both  truth  and 
poetry  in  abundance  it  was  quite 
a  show. 

JFK  Bo«-ked 

JFK  rocked  in  his  rockins 
chair  and  mu.sed  that  “When  I 
wish  upon  a  .star,  I’m  as  great 
as  FDR.  .  .  .” 

He  (in  the  person  of  Mari¬ 
anne  Means,  Hearst  Headline 
Service)  also  observed  that: 
“Blough  was  a  wheel,  but  I 
have  nerves  of  steel 
That  is  my  ace  in  the  hole 
If  I’m  serene,  that’s  when 
Bobby  gets  mean 
He  is  my  ace  in  the  hole 
When  something  goes  wrong, 
I  just  go  on  the  air 
And  I  bring  public  pressure 
to  bear 

My  approach  may  be  soft,  but 
nobody  has  scoffed 
They  know  I  have  an  ace  in 
the  hole.  .  .  .” 

Halleck  decided  to  drop  Dirk- 
sen  from  the  Ev  and  Charlie 
show  and  take  Rep.  Howard 
Smith  on  as  a  partner.  He  in 
turn  was  scuttled  when  Smith 
decided  to  “sing  our  song  alone.” 

“Our  song,”  sung  by  Helen 
Thomas,  UPI,  to  the  tune  of 
Rockabye  Your  Baby  With  a 
Dixie  Melody: 

“Killing  legislation  with  the 
Dixie  G-O-P 

It’s  our  year,  sure  as  we’re 
not  just  whistling  Dixie 
Our  coalition’s  doing  fine, 
from  Kansas  to  South 
Caroline’ 

And  even  ole’  Montana,  is 
votin’  often  with  Louisiana 
Foreign  aid  is  sure  to  fade 
when  we  begin  to  pair 
Liberal  trade’s  in  the  shade 
and  so  is  Medi-Care 
The  A-D-A  won’t  get  a  single 
fool  bill 

And  we  are  sure  to  kill  the 
public  school  bill 
Killing  all  the  Kennedy  pro¬ 
gram,  with  the  Dixie 
G-O-P.  .  .  .” 

In  a  .scene  called  “Instant 
Culture”  Pierre  Salinger  took 
a  rather  gentle  ribbing  from 
four  reporters  and  the  five  ended 
up  doing  “The  Culture  Twist.” 
An  original  song  by  Gwen  Gib¬ 
son,  New  York  Daily  News  and 
her  husband,  Sid  Schwartz,  it 
begins: 

The  culture  twist 
Counterpart  and  modern  art 
The  culture  twist 


Prodigies  and  symphonies 

You  can’t  resist 

Let’s  get  lost  with  Robert 
Frost 

The  culture  twist 

You’re  not  in  without  Stravin¬ 
sky 

Cost  a  lot,  but  we’ve  got,  cul¬ 
ture  on  the  New  Fron¬ 
tier.  .  .  .” 

Four  Kennedy’s,  Bobby,  Ethel, 
Teddy,  and  Eunice  sang  “We’re 
The  Kennedy  Clan,  Man!”  to  the 
tune  of  “Japanese  Sandman” 
and  filled  the  public  in  on  their 
travels  to  the  tune  of  The  Wil¬ 
liam  Tell  Overture: 

“We’re  on  the  go  to  Mexico. 
We  may  revisit  Tokyo 

Oi-  maybe  even  Idaho.  Tally 
ho,  tally  ho-  .  .  .” 

Ethel  Kennedy  and  Secretary 
of  the  Interior  Stewart  Udall 
gave  a  physical  fitness  lecture 
entitled  “You’ve  Gotta  Have 
Brawn”  to  the  tune  of  “You 
Gotta  Have  Heart.” 

The  Johnsons  invited  every¬ 
one  to  come  down  and  see  them 
anytime  at  the  LBJ  ranch  (The 
1  BJ  stands  for  the  Lovable  Bi¬ 
partisan  Johnsons.) 

Secretary’  of  Agriculture  Or- 
v’ille  Freeman  wished  he’d  “. . . 
never  heard  of  cotton,  wish  that 
Estes  were  forgotten,  go  away, 
go  away',  go  away'  Billie  Sol....” 

Jackie  decided  to  paint  the 
Washington  monument  turquoise 
and  thought  the  Lincoln  Me¬ 
morial  just  deplorable — it  would 
be  pink  and  orange  because,  she 
said,  “There’ll  Be  More  Changes 
Made.” 

Kennedy’s  aides,  O’Brien, 
O’Donnell  and  Sorensen  warned 
the  President  not  to  go  to  the 
aid  of  brother  Teddy  in  Massa¬ 
chusetts.  To  the  tune  of  “You 
Can’t  Chop  Your  Mama  Up  in 
Massachusetts”  they  sang: 

“Oh,  you  can’t  push  your 
brother  up  in  Massachusetts 

The  Speaker  wouldn’t  like  it 
if  you  do 

No,  you  can’t  push  your 
brother  up  in  Massachusetts 

And  then  expect  to  get  your 
program  through.  .  .  .” 

Nostalgic  Encounter 

Harry  and  Ike  had  a  nostalgic 
encounter  in  the  White  House 
to  the  tune  of  “Ah,  Yes,  I  Re¬ 
member  It  Well”  and  Kennedy 
reminded  them  that  they  never 
would  have  fought  if  it  hadn’t 
been  for  the  press. 

In  the  finale  the  girls  did  a 
rousing  spoof  of  themselves  to 
the  “Saints  Come  Marching  In.” 

“Oh,  when  the  press  comes 
barging  in 

When  the  press  comes  barg¬ 
ing  in 

Every  word  you  say  will  be 
quoted 

When  the  press  comes  barg¬ 
ing  in.  .  .  .” 


Dinner  Invites 
For  D.C.  Corps 
On  the  Increase 

By  Mary  Niorris  Munroe 

Washington 

Once-rare  invitations  to  din¬ 
ner  at  the  White  House  and 
State  Department  are  coming 
to  newsmen  in  increasing  quan¬ 
tity.  What’s  more,  the  new  trend 
is  likely’  to  continue.  Authority’: 
Secretary’  of  State  Dean  Rusk. 

“We  think  you  (the  press)  be¬ 
long  here,”  Secretary'  Rusk  told 
this  reporter  at  the  State  De¬ 
partment’s  recent  dinner  for  the 
President  of  Panama,  where  ten 
out  of  105  guests  were  newsmen 
and  wives. 

The  guests  at  these  diplomatic 
affairs  (senators,  congressmen, 
cabinet  officers,  government  of¬ 
ficials  and  others)  are  not  at  all 
unhappy  to  mix  with  the  press, 
the  Secretary  of  State  noted 
with  a  smile. 

“Of  course  the  size  of  the 
Wa.shington  press  corps  pre¬ 
sents  a  problem,  but  we  are 
making  an  effort  to  include  more 
newsmen  at  our  parties  on  a 
rotation  basis,”  he  said. 

The  result:  two  to  three  times 
as  many’  reporters  now  receive 
White  House  and  State  De¬ 
partment  inritations  as  in  the 
past.  This  is  the  estimate  of  the 
the  man  who  helps  make  up  the 
press  guest  list.  He  is  Ernest  K. 
l.indley,  Newsweek’s  ex- Wash¬ 
ington  columnist  and  now  spe¬ 
cial  assistant  to  the  Secretary 
of  State. 

‘Brain-Mashing’  Ciiarge 

Some  Republicans  see  this  in¬ 
crease  in  the  number  of  re¬ 
porters  invited  to  official  func¬ 
tions  as  an  overt  attempt  at 
“brain-washing.”  True  or  false, 
the  fact  remains  that  the  Presi¬ 
dent  himself  is  on  a  personal 
footing  with  many  newsmen  and 
Secretary  Rusk  finds  himself 
with  new  entertainment  facili¬ 
ties. 

For  the  first  time  in  history, 
the  State  Department  has  its 
own  rooms  for  entertaining  for¬ 
eign  visitors.  These  consist  of  an 
elegant  three  room  suite:  the 
Thomas  Jefferson  reception 
room,  the  John  Quincy  Adams 
state  drawing  room,  and  the 
Benjamin  Franklin  dining  room, 
which  seats  up  to  125  at  a  giant 
horseshoe  table. 

Located  on  the  top  floor  of 
the  Department’s  new  building, 
these  rooms  have  a  view  un- 
sui’passed  in  Washington.  One 
may  see  the  Capitol,  the  Wash¬ 
ington  and  Lincoln  monuments 
and  across  the  Potomac  to  Lee’s 
Mansion.  Thanks  to  private  do¬ 


nations,  a  fine  arts  commission 
is  furnishing  them  in  handsome 
18th  century’  antiques,  and  they 
are  achieving  an  importance 
-second  only  to  the  White  House. 

Are  Washington  newsmen 
happy  to  find  them.selves  more 
frequently  on  official  guest  lists? 
In  the  past  these  affairs  were 
notorious  for  their  stiffness,  and 
regarded  by  officials  and  press 
alike  as  a  duty  rather  than  a 
pleasure.  The  much-publicized 
new  look  in  diplomatic  enter¬ 
taining  inaugurated  by  the  Ken¬ 
nedy’s  has  changed  this  however. 
Even  newsmen  now  have  a  good 
time  at  these  affairs,  but  remain 
thankful  they  don’t  have  to  at¬ 
tend  them  on  a  full-time  basis. 

“Imagine  doing  this  two  or 
three  times  a  week”  was  one 
correspondent’s  comment  after 
last  week’s  state  dinner  for  the 
president  of  Panama. 

Popular  with  Press 

The  attempt  to  make  official 
party-going  more  fun  for  every¬ 
one  is  popular  with  the  press; 
particularly  the  new  seating  ar¬ 
rangements  which  no  longer 
make  it  inevitable  that  reporters 
be  seated  at  the  foot  of  the  table 
with  news  sources  out  of  ear¬ 
shot  at  the  head.  For  example, 
at  the  White  House  Mrs.  Ken¬ 
nedy’  sometimes  divides  her 
highest  ranking  guest  up  among 
.several  small  tables.  And  at  the 
State  Department,  private  citi¬ 
zens  (including  press)  are  now 
being  interspersed  with  officials 
thanks  to  Secretary  Rusk’s 
preci’dent-shattering  theory  that 
protocol  applies  only  to  officials. 

There  has  been  some  grum¬ 
bling  from  protocol-minded  of¬ 
ficials,  Secretary’  Rusk  says  but 
insists  that  the  private  citizen 
is  the  most  important  person  in 
the  country. 

Other  changes  popular  w’ith 
the  press  are  the  reaction  in 
the  number  of  courses  served  at 
official  dinners  (Mrs.  Rusk  omit¬ 
ted  the  soup  course  at  the  Pana¬ 
ma  dinner)  and  the  increase  in 
hlack  tie  over  white  tie  affairs. 
This  latter  goes  over  particu¬ 
larly  well  with  ladies  since  both 
long  and  short  dresses  are  worn 
at  black  tie  affairs. 

• 

Spanish  Official 
Hampers  Mowrer 

Madrid 

Adolfo  Munoz,  Spanish  direc¬ 
tor  general  of  the  press,  has  ad¬ 
vised  Richard  Mowrer,  Madrid 
correspondent  of  the  Christian 
Seienee  Monitor  and  the  Chi¬ 
cago  Daily  News,  that  his  press 
credentials  w’ill  not  be  renewed 
for  the  time  being.  They  ex¬ 
pired  a  month  ago. 

A  spokesman  at  the  informa-  , 
tion  ministry  said  the  action 
does  not  necessarily  mean  that 
Mr.  Mowrer  must  leave  Spain. 


EDITOR  ac  PUBLISHER  for  June  23,  1962 


In 

« 


tion  i 
Tht 
“W 
fit  h: 
news) 
tion  I 
in  th 
other 
of  th 
for  li 
passei 
one  o 
for  in 
statu.^i 
as  a  i 
of  en 
is  beii 
the  L 


In  c 
was  p 
failun 
ordina 
states, 
laws 
soliciti 
But 
group 
laws  i: 
Carol  ii 
sales 
.Most  ( 
w’hich 
publisi 
lection 
distrib 
Also 
circula 
Santa 
cil’s  a 
placing 
each  1 
chine  a 
of  the 
the  gr 
chandii 
street 
Fina 
ported 
which 
a  petit 
to  forc( 
ate  the 
judge 
to  fix 
tion  of 


Situ: 
are  tre 
court  i] 
trine  o 
indeper 
riers  w 
session 
The 
vance 
tomers 
rectly 
receive! 
Williar 

Kapids 
that  hi 
such  ar 
of  six 

edit 


52 


k 


In  Jeopardy 

(Continued  from  page  9) 


of  the  customers’  reaction  was  ever,  the  newspaper  could  not 
“rough”  but  in  the  end  there  pay  the  common  carrier  fee. 
was  no  loss  of  circulation,  Mr.  During  a  workshop  for  50- 
Raubinger  said,  and  now  the  100,000  circulation  papers,  hands 
Press  enforces  rigidly  a  policy  were  raised,  as  follows,  on  the 


tion  insurance  coverage.  of  not  accepting  P-I-A  subs,  question  of  the  number  of  car- 

The  report  observed:  All  business  is  strictly  on  a  rier  boys  under  a  district  man- 

“While  this  employeship  bene-  basis  of  customer-carrier  rela-  ager:  three  under  30,  two  be¬ 
fit  has  been  extended  to  the  tionships.  tween  30  and  40,  eight  between 

newspaperboys  for  compensa-  Some  Labor  Board  rulings  40  and  50,  2  between  50  and 
tion  jiurposes  only,  it  is  ‘a  foot  have  leaned  strongly  toward  the  (>0,  12  over  60,  with  eight  of 
in  the  door’  for  extension  in  factor  of  company-customer  re-  these  over  100  and  on  a  weekly 
other  categories.  If  the  adoption  lations  as  a  matter  of  control  collection  system, 
of  the  bill  to  reimburse  boys  over  newspaperboys,  thereby  \i  ■  t  i  ui 

for  losses  on  their  routes  is  threatening  their  status  as  non-  Merit  A\»urd  Plan 

passed,  it  would  be  contrary  to  employes.  The  Press  declines  Circulators  at  this  same  ses- 


96  Papers 
Win  NEA 
Awards 


40  and  50,  2  between  50  and  Hershey,  Pa. 

60,  12  over  60,  with  eight  of  Ninety-si.x  newspapers  were 
these  over  100  and  on  a  weekly  named  winners  in  the  1962 
collection  system.  .Annual  Better  Newspaper  Con¬ 

test  sponsored  by  the  National 
Merit  A\»ur(i  Plan  Editorial  Association.  Plaques 

Circulators  at  this  same  ses-  were  presented  to  the  winners 


one  of  the  criteria  recognized  mail  subscriptions  in  the  city  gio^  appeared  to  be  impre.ssed  NEA  77th  annual  con¬ 

fer  independent  contractor  of  publication  and  all  public  with  the  merit  award  program  vention  here  this  week, 
status.  This  might  be  construed  offices,  libraries,  etc.  are  on  a  described  by  E.  L.  Schellenberg  General  Excellence  award 
as  a  .second  rung  on  the  ladder  regular  carrier  payment  basis,  for  the  2,400  boys  who  deliver  winners  were  the  San  Jose 

of  employe  relationship  which  a  show  of  hands,  one  cir-  the  San  Diego  Union  and  Trih-  (Calif.)  Mercury,  Clinton 

is  being  sought  by  opponents  of  cuiatoi'  said  he  will  accept  paid-  une.  Points  are  earned  from  (^-  Y.)  Courier,  Sew  Canaan 

the  Little  Merchant  Plan.”  in-advance  subscriptions  for  any  year  to  year,  with  gradual  in-  (Conn.)  Advertiser,  Scarsdale 


the  Little  Merchant  Plan. 


Sales  Taxes  period  of  time;  18  insist  on  or-  crease  in  the  value  of  the  prizes,  Y.)  Inquirer,  and  the  Mil- 

ders  of  from  three  to  six  At  the  end  of  two  years  of  good  /«>’(/  (Conn.)  Citizen.  Placiues 

In  other  areas,  the  committee  months;  10  for  over  six  months,  service,  new  orders,  few  com-  were  awarded  by  Editor  &  Pi’B- 

is  pleased  to  note  the  general  and  3  for  only  a  year  or  longer,  plaints,  etc.,  the  boy  qualifies  LISHER.  California  and  Illinois 

ilure  of  the  “Green  River”  Several  circulators  suggested  for  a  gold-plated  badge  which  newspapers  fared  best  among 


was  pleased  to  note  the  general 
failure  of  the  “Green  River” 


ordinance  revival  in  several  that  an  effective  means  of  cur-  entitles  him  to  admission  to  the  2,.58()  entries  with  six  first 


states.  This  pertains  to  local  tailing  such  subscriptions,  if  the  baseball  game,  shows,  etc. 


place  winners  each.  New  York 


laws  limiting  house  -  to  -  house  publisher  is  willing  to  throw  a  boy  in  top  standing  at  the  newspapers  were  next  with  four. 


soliciting  of  subscriptions. 


them  out,  would  be  a  $2  ser\'ice  end  of  five  years  receives  $150  First  place  winners  in  the 


But  the  report  of  Mr.  Trupin’s  fee,  plainly  noted  on  the  cus-  worth  of  stock  in  a  local  com-  other  categories  were:  Commun- 
fTOup  warned  of  the  passage  of  tomer’s  bill.  This  would  go  far  pany  of  his  choice,  and  a  “Sum-  Service:  .Ashury  Park  (N.  J.) 
laws  in  two  more  states,  North  to  di.scourage  payment  to  the  mit  Award”  is  given  for  six  Press;  Service  To  Agriculture: 


Carolina  and  Texas,  imposing  office,  it  was  believed. 


years  of  excellent  performance.  Salisbury  (Md.)  Times;  Dewitt 


sales  taxes  on  newspapers.  In  some  instances,  it  was  re-  This  is  a  $250  college  scholar-  (Iowa)  Observer;  Best  Editor- 

Most  of  the  laws  in  five  states  jwrted,  customer  payments  are  ship.  inL  Scarsdale  Inquirer;  Herrick 

which  now  have  them  make  the  put  in  a  trust  fund  for  the  car-  When  a  new’spaper  (which  Editorial  Award:  Auburn  (Ala.) 
publisher  responsible  for  col-  rier,  withdrawals  being  made  as  shall  be  unnamed  here)  recently  County  Bulletin;  Best  Edi- 

lection  of  the  tax  from  their  credits  to  his  bill.  This  arrange-  went  all-out  with  computerized  torial  Page:  Morehead  City 

distributors.  ment  has  been  held  in  some  bookkeeping  equipment,  for  cir-  (S.  C.)  Carteret  County  News- 

Also  the  committee  alerted  Labor  Board  decisions  to  be  a  culation  billing,  etc.,  an  unusual  Tiwic.s;  Freedom  of  Information: 

circulation  managers  to  the  service  which  does  not  involve  problem  arose.  It  seemed  that  Skokie  (Ill.)  Life;  Special  Issue: 

Santa  Monica,  California,  coun-  the  elements  of  control  over  the  the  publisher  owned  some  prize  St.  Petersburg  (Fla.)  Times; 


Santa  Monica,  California,  coun-  the  el 
oil’s  adoption  of  a  local  law'  boys. 


bulls  in  the  company  name  and  Selma  (Calif.)  Enterprise. 


placing  a  license  fee  of  $5  on  The  distribution  system  at  holes  had  to  be  punched  in  the  Best  Use  of  Photographs: 
each  newspaper  vending  ma-  Waterbury,  Conn,  was  affected  record  cards  to  take  care  of  this  Cody  (Wyo.)  Enterprise;Doug- 

chine  and  honor  rack.  The  intent  by  a  Labor  Board  ruling  that  sideline.  las  (Ariz.)  Graphic;  Best  News 

of  the  ordinance  was  to  restrict  instructions  to  part-time  driv-  Picture:  Palo  Alto  (Calif.) 

the  growing  number  of  mer-  ers  for  an  independent  contrac-  >4  1.1.  Times;  Best  Feature  Picture: 

chandise  vending  machines  on  tor  as  to  placement  of  bundles  J\.OOOtt  S  f^OrCCr  LaGrange  Park  (Ill.)  Suburban 

street  corners.  constituted  control.  The  men  (Continued  from  page  9)  Li/c;  Excellence  in  Typography : 

Finally,  the  committee  re-  w’orked  only  a  few  hours  a  day  .  Keokuk  (low’a)  Gate  City;  Ben- 

ported  the  St.  Louis  case  in  on  this  “moonlighting”  occupa-  J.  Truman  Kahler,  Rome  ivia  (Calif.)  Herald;  Wadsworth 


Truman  Kahler,  Rome 


las  (Ariz.)  Graphic;  Best  News 
Picture:  Palo  Alto  (Calif.) 
Times;  Best  Feature  Picture: 
LaGrange  Park  (Ill.)  Suburban 
Life;  Excellence  in  Typography: 
Keokuk  (low’a)  Gate  City;  Ben¬ 
icia  (Calif.)  Herald;  Wadsworth 


which  the  federal  court  denied  tion,  yet  the  board  held  they  (N.  Y.)  Sentinel,  moved  up  to  (Ohio)  News-Banner. 


a  petition  of  the  carriers  union  were  a  unit  for  collective  bar-  first  vicepresident  and  Ray  Best  Advertising  Idea:  Wayne 

to  force  the  publishers  to  negoti-  gaining  and  the  Teamsters’ Un-  Gilliland,  Lnnco.sfcr  (Pa.)  Intel-  (Neb.)  Herald;  Best  Column, 

ate  the  price  of  the  papers.  The  ion  came  in.  Another  word  of  Ugencer  and  New  Era,  up  to  One  Topic:  Naperville  (Ill.) 

judge  ruled  that  any  attempt  caution  was  given  by  a  circula-  second  vicepresident.  The  nomin-  Clarion;  Variety  of  Topics: 


judge  ruled  that  any  attempt  caution  was  given  by  a  circula-  second  vicepresident.  The  nomin-  Clarion;  Variety  of  Topics: 
to  fix  prices  would  be  a  viola-  tor  who  was  involved  in  a  case  ating  committee,  headed  by  Lou  Levittown  (N.  Y.)  Tribune; 

tion  of  the  anti-trust  law’s.  where  it  was  held  that  giving  a  Colvey  of  Montreal,  departed  Best  News  Story:  Bakersfield 
\  •  A.I  start  order  to  a  motor  carrier  from  custom  and  nominated  only  (Calif.)  Californian;  Ruston 

.XU  I  aia-in-.Advance  amounted  to  an  exercise  of  con-  one  candidate,  M.  E.  Fisher,  (La.)  Daily  Lender;  Best  Fea- 

Situations  w’here  new’spapers  The  most  the  new’spaper  Minneapolis  (Minn.)  Star  and  ture  Story:  .Arlington  Heights 

are  treading  on  thin  ice  under  could  do  was  to  give  the  carrier  Tribune,  for  third  vicepresident.  (Ill.)  Herald;  Raeford  (N.  C.) 
court  interpretations  of  the  doc-  ^  note  suggesting  that  a  cer-  jjg  was  elected  by  acclamation,  News-Journal;  Classified  Adver- 
trine  of  exercising  control  over  tuin  customer  on  his  route  a^d  L.  W.  McFetridge,  Tulsa  tising:  Arlington  Heights  Her- 


independent  contractors  and  car-  w'anted  the  paper  delivered, 
riers  were  reviewed  in  workshop  Carrier 

sessions  of  the  circulators. 

The  dangers  of  paid-in-ad-  In  still  another  ruling,  the 
vance  subscriptions,  with  cus-  exclusive  handling  of  a  news- 
tomers  sending  the  money  di-  paper  by  a  motor  carrier  de- 
rectly  to  the  newspaper  office,  stroyed  his  independent  status. 


(Okla.)  World  and  Tribune,  was  aid;  LeMont  (Ill.)  LeMonter; 
reelected  treasurer  for  the  25th  New’spaper  Promotion:  Walnut 
term.  Creek  (Calif.)  Sun. 

•  • 

115  Years  Old  Marks  70  Years 

June  10  marked  the  115th  On  June  19,  the  Daily  News 
birthday  of  the  Chicago  Tribune.  Record  published  a  special  20- 


Jweived  special  attention  after  But  if  the  carrier  handled  a  birthday  of  the  Chicago  Tidbune.  Record  published  a  sp^ial  ^-0- 
William  .1.  Raubinger,  Grand  mixed  cargo  along  the  same  On  that  date  in  1847,  the  first  page  supplement,  titled  70 
hapids  (Mich.)  Press,  reported  route  he  was  considered  to  be  a  Daily  Tribune,  four  pages  in  size  Years  of  New*^  and  Ideas,  com- 
that  he  had  eliminated  28,500  common  carrier  whose  services  and  printed  on  a  hand  press,  memorating  <0  years  of  daily 
such  arrangements  over  a  period  could  be  retained  by  the  news-  was  issued  from  a  one-room  newspaper  service  to  the  textile 
of  six  or  seven  months.  Some  paper  on  a  mileage  basis.  How-  plant.  and  male  apparel  industries. 
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Robert  Macklin 

(Continued  from  page  9) 


Estes.  In  the  interim  the  sec¬ 
retary-manager  responsibilities 
devolved  on  L.  \V.  McFetridge, 
Tulsa  World  and  Tribune,  the 
longtime  treasurer  of  the  or¬ 
ganization. 

It  is  now  planned  to  move 
I  CM  A  headquarters  ope  lat  ions 
from  Dallas,  where  Mr.  Estes 
has  l)een  located,  to  a  site  in  a 
college  town  near  Chicago. 

Mr.  Macklin  has  l)een  a  mem¬ 
ber  of  ICMA  for  the  past  15 
years. 

In  addition  to  supervising 
the  National  Newspaperboy 
Foundation  Scholarship  Fund 
which  is  being  created,  and 
other  administrative  duties  of 
the  ICMA  office,  Mr.  Macklin 
will  be  charged  with  getting  two 
other  major  projects  off  the 
ground.  One  is  tighter  opera¬ 
tion  of  the  Newspaperl)oy  Hall 
of  Fame  which  began  in  1960 
as  a  means  of  focusing  public 
attention  on  business  leaders 
who  began  their  careers  carry¬ 
ing  newspapers.  The  other  is  a 
new  ICMA  service  award  recog¬ 
nizing  members’  accomplish¬ 
ments  over  a  jjeriod  of  yeai  s. 

Mr.  Sims  explained  that  the 
latter  award  will  not  conflict 
with  the  Editor  &  Pi  blisher- 
ICMA  Award  which  cites  a  spe¬ 
cial  achievement  of  a  member. 

The  set  of  factors  for  the  new 
award  was  listed  by  Mr.  Sims 
as  follows: 

Service  as  a  faithful  member 
of  ICMA. 

Fulfillment  of  assignments  in 
a  noteworthy  fashion. 

Executive  ability. 

New  ideas  for  the  benefit  of 
ICMA  or  circulation  manage¬ 
ment. 

Public  relations  progi'ams  for 
route  management. 

Use  of  ecjuipment,  new  or  old, 
to  improve  service. 

Outstanding  personal  achieve- 
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ments  in  community  affairs. 

To  refine  the  Hall  of  Fame 
idea,  Mr.  Sims  reported,  the 
lK)ard  adopted  the  following 
rules: 

1.  A  sub-committee  under  the 
Awards  Committee  is  to  proc¬ 
ess  nominations. 

2.  ICM.A.  membership  chair¬ 
man  will  serve  on  the  sub-com¬ 
mittee. 

Hall  of  Fame  More  Selective 

3.  The  subcommittee  shall 
consider  nominations  for  the 
Newspaperboy  Hall  of  Fame 
and  shall  determine  if  the  appli¬ 
cant  meets  these  requirements: 

Must  have  been  a  bona  fide 
carrier  of  a  home-delivered 
newspaper. 

Must  have  achieved  a  position 
of  national  prominence  or  a 
position  of  outstanding  promi¬ 
nence  in  one  field  or  profession, 
or  an  outstanding  success  in 
business. 

Must  express  a  belief  in  the 
modern  concept  of  an  independ¬ 
ent  contractor  or  little  mer¬ 
chant  plan,  newspaper  route 
management  as  a  worthwhile 
activity’  for  bovs,  and  the  ideals 
of  ICMA. 

Must  be  willing  to  be  quoted 
in  an  expression  of  these  be¬ 
liefs. 

The  ICMA  will  make  the  final 
decision  on  the  nominations. 
The  person  selected  will  then  be 
the  center  of  publicity  for 
National  Newspaperboy  Day. 

In  1960  there  were  53  admis¬ 
sions  to  the  Hall  of  Fame  and 
Captain  Eddie  Rickenbacker, 
the  noted  flyer  and  aviation  ex¬ 
ecutive,  was  made  honorary 
chairman. 

Mr.  Sims  said  the  majority 
of  the  committee  studying  the 
Hall  of  Fame  project  agreed 
that  all  requirements  for  entry 
should  be  stringent  and  very 
selective. 

In  connection  with  the  schol¬ 
arship  fund,  Mr.  Sims  reported 
that  Stewart  Macdonald  of 
Whitlock  &  Company,  acting  as 
a  special  committee  of  one,  has 
been  “extracting”  pledges  of 
financial  participation  from  in¬ 
terested  individuals  and  firms. 

Dallas  Oflire 

.Acceding  to  Mr.  Macklin’s 
personal  desire,  the  ICMA  di¬ 
rectors  authorized  him  to  con¬ 
tinue  the  headquarters  office  at 
Dallas  temporarily’.  For  the  new 
manager  this  will  be  close  to 
home,  since  he  began  his  career 
carrying  the  Fort  Worth  Star- 
Telegram  and  liecame  a  di.strict 
manager  for  the  Fort  Worth 
I’ress  before  moving  to  San 
Diego  newspapers  in  the  early 
1940s. 

He  went  with  the  Copley 
group  as  circulation  manager  of 
the  Daily  Breeze  at  Redondo 


Beach  and  then  moved  to  the 
San  Mateo  Times  where  he  was 
circulation  manager  when  he  ac¬ 
cepted  the  newspaperboy  foun¬ 
dation  position  eight  years  ago, 
becoming  its  third  managing  di- 
recto  i’. 

Mr.  Macklin  is  a  graduate  of 
El  Camino  College,  Los  Angeles. 
He  is  married  and  has  a  son,  20, 
and  a  daughter,  11.  During  his 
newspaper  circulation  days  he 
won  several  ICMA  awards  for 
carrier  boy  promotions. 


ICMA  ROUTE  NOTES 


As  program  chairman,  incom¬ 
ing  ICMA  president  Stowell  Ab¬ 
bott  of  the  Boise  (Idaho) 
Statesman  Newspapers,  turned 
directly  to  the  newspaper  busi¬ 
ness  to  supply  the  minister  who 
opened  the  circulators’  annual 
convention  with  a  prayer.  He 
was  Dr.  Harold  Blake  Walker, 
who  writes  a  religion  column  in 
the  Chicago  Tribune. 


Upcoming  Vicepresident  Ray 
Gilliland  of  the  Lancaster  (Pa.) 
Newspapers  called  the  roll  of 
107  newly  recruited  members. 
With  transfers,  etc.,  this  made 
a  net  gain  of  81  for  a  total 
membership  of  1,009. 


Jere  C.  Healey,  who  retired  in 
the  past  year  as  CM  of  the 
Newark  (N.  J.)  News,  came  up 
from  his  new  home  in  St.  Peters¬ 
burg,  Fla.,  to  receive  a  gold 
card  of  honorary  life  member¬ 
ship.  He  was  ICMA  president 
in  1951. 


('ool  .Spell 


Negro  Editor 
Charges  Assault 


Jackson,  Miss. 

Lawrence  Hudson  Jr.,  editor 
of  the  Mississippi  Free  Press, 
charged  he  was  beaten  with  a 
blackjack  and  leather  strap  by  a 
highway  patrolman  and  Rankin 
County  police  officers. 

Mr.  Hudson,  a  Negro,  told  the 
Mississippi  Civil  Rights  Advi¬ 
sory  Committee  that  the  beating 
occurred  la.st  May  17  after  he 
had  been  stopped  on  the  way 
from  Jackson  to  Forest,  Miss., 
to  check  on  a  rumor  that  a  Negro 
man  had  been  killed  by  a  white. 

After  the  car  was  stopped, 
Mr.  Hudson  contended,  a  high¬ 
way  patrolman  began  beating 
him  with  a  blackjack  after  he 
asked  what  he  was  being  charged 
with.  He  said  that  he  and  a 
passenger  with  him,  Johnny 
Frazier  were  ordered  into  a 
patrol  car  and  that  both  were 
struck  with  the  blackjack  on  the 
way  to  the  sheriff’s  office. 

“I  was  l)eaten  by  five  different 
men,”  Mr.  Hudson  related. 
“There  were  25  to  30  lashes  from 
each  man.  They  told  me  I  was 
lucky  I  wasn’t  dead  and  that  if 
I  screamed  they  would  kill  me.” 

Mr.  Hudson  told  the  commit¬ 
tee  he  was  taken  to  a  cell  and 
was  not  told  of  the  charges  until 
his  trial  that  afternoon.  He  said 
he  was  charged  with  reckless 
driving  and  assaulting  an  officer 
and  was  fined  $151. 


Out  of  Canada  came  a  cool 
air  mass  that  ended  sweltering 
days  for  ICMA  delegates  and 
visitors,  and  also  the  welcome' 
news  to  his  colleagues  that 
Ralph  Cowan  of  the  Toronto 
Star  had  won  election  to  Parlia¬ 
ment  in  the  Liberal  “upset”  on 
Monday.  He  ran  against  Lord 
Beaverbrook’s  niece,  Margaret 
Aitken,  columnist  on  the  To¬ 
ronto  Telegram.  Another  Con¬ 
servative  who  lost  in  the  elec¬ 
tion  was  John  Bassett,  publisher 
of  the  Telegram.  Mr.  Cowan 
was  ICMA’s  president  ’way 
back  in  1942. 


Mrs.  Jack  Howard 
Dies  of  Hemorrhage 


Singled  out  for  recognition 
as  the  member  who  probably 
traveled  the  farthest  to  Chicago 
was  Thomas  Sherman  of  the 
Kingston  (Jamaica)  Gleaner. 


Lou  McFetridge,  ICMA  rep¬ 
resentative  on  the  board  of  the 
Audit  Bureau  of  Circulations, 
announced  that  Roy  Thomson, 
the  Canadian  owner  of  an  inter¬ 
national  new’spaper  empire,  had 
l)een  invited  to  sjieak  at  the  an¬ 
nual  ABC  meeting  in  New  York 
in  October. 


Mrs.  Barbara  Howard,  wife 
of  Jack  R.  Howard,  president 
and  general  manager  of  the 
Scripps-Howard  Newspapers, 
died  June  19  of  a  cerebral  hemor- 
rage  in  New  York  Hospital.  She 
w’as  46  years  old. 

Mrs.  Howard  was  active  in 
the  Inter-American  Press  Asso¬ 
ciation,  the  New  York  City 
Mission  Society,  the  Presby¬ 
terian  Home  for  Aged  Women, 
of  which  she  w’as  a  former  direc¬ 
tor,  and  the  Interfaith  Neigh¬ 
bors.  She  was  a  past  president 
of  the  Women’s  Guild  of  the 
Central  Presbyterian  ‘Church. 
During  World  War  II,  Mrs. 
How’ard  served  as  a  Red  Cross 
aide  at  Flower-Fifth  Avenue 
Hospital,  New  York,  and  for 
many  years  was  a  trustee  and 
secretary  of  Miss  Hewitt's 
Classes. 

Besides  her  husband,  Mrs. 
Howard  is  surviv’ed  by  two  chil¬ 
dren,  Pamela,  who  was  gradu¬ 
ated  last  week  from  Sarah 
Lawrence  College,  and  Michael 
w’ho  recently  completed  hi* 
freshman  year  at  Yale,  and  a 
sister  Mrs.  Robert  A.  Glaenzer. 
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Tom  Adams  Cited  o/f  the  Hook 

-  ,  o  •  Production 

For  Labor  ocmiiiars  confen 


^ence 


menting  with  Reilly  thermo¬ 
plastic  plates  in  color  jobs. 
There’s  a  slight  diflFerence  in  cost 
over  other  materials  but  most 
advertisers  are  willing  “to  go 
first  class,”  said  A1  Rosene, 
production  chief.  Tests  to  date 


ously  served  in  circulation  de-  ,  show  the  plastics  give  better 

partments  of  the  Loni><i'illc  “Stereo  crush”  is  the  newest 
(  Ky.)  Herahl-Poxt  and  the  Chi-  thing  in  Phoenix.  Randall  Bart- 
rinnati  (Ohio)  Poxt.  He  is  a  on,  production  manager  of  the 
graduate  of  the  University  of  Arizona  Republic  &  Gazette,  to\d 
Kentucky  in  Commerce  and  about  it  at  the  .4XPA  RI  Pro- 
Joumalism.  duction  Conference  last  week  in 

.4nd  where  did  he  get  his  Philadelphia, 
start?  He  was  a  carrier  boy  He  has  installed,  at  a  cost  of 
for  the  Lexington  Leader  while  $23,000,  a  conveyor  system  which 
attending  high  school.  picks  up  used  plates  from  the 

^  pressroom  and  moves  them  to  a 

chute  where  they  drop  into  a 
hugepit  to  l)e  pounded  with  a 
*2o-ton  rock  crusher.  The  small 
_  bits,  usually  alK)ut  bite-size,  are 

^  Hoi  ston  then  moved  to  the  giant  melting  i  c_4*  •  i" 

^  election  of  Jack  E.  Short  pot.  With  over  1,000  pages  per  **H’y»*^  -  '-^Ttoons 

^  -  as  vicepresident  and  director  of  week  in  the  press  production  on  Hartford,  Conn. 

^  the  Houston  Post  Company  was  26  units,  Mr.  Barton  has  figure<l  The  Hartford  Times,  Gannett 

iimmmr  announced  this  week  by  Oveta  the  “no  hands”  crushing  system  Group  afternoon  daily,  is  pub- 

^  Culp  Hobby,  president  and  edi-  has  saved  20  shifts  a  week  and  lishing  a  series  of  bicycle  safety 

^  tor.  the  installation  will  pay  for  cartoons,  by  Policeman  Biagio 

At  the  same  time,  Mrs.  Hobby  itself  in  two  years.  Rucci,  in  conjunction  with  the 

announced  the  promotion  of  *  *  ,  Hartford  PAL  (Police  Athletic 

Roger  Q.  Small,  now'  assistant  The  St.  Paul  (Minn.) )  P/onccr  League)  Bicycle  Registration 
production  manager,  to  produc-  Press  and  IHspatch  is  experi-  Program  this  month, 
tion  and  the  resigna- 

Baldwin, 

vicepresident  and  general  man- 
Tom  Adams  ager  of  the  Post. 

Mr.  Adams  was  cited  for  Baldwin  will  re-enter  the 

originating,  promoting,  develop-  nianagement  consultation  and 
ing  and  directing  the  Manage-  investment  counseling  fields, 
ment-Labor  Relations  Seminars  from  which  he  came  to  the  Post, 
held  in  conjunction  w’ith  the  continue  to  be  affiliated 

ICMA  Conferences  since  1959.  with  the  Post  as  a  consultant. 

The  plaque  wras  presented  to  Short  will  become  vice- 

Mr.  Adams  at  the  ICMA  Con-  president  in  charge  of  produc- 
vention  Wednesday  by  Dar  tion  and  distribution,  a  position 
Sims,  Philadelphia  Inquirer,  vacant  since  last  October. 

ICMA  president.  He  spent  six  years  with  the 

Because  circulation  depart-  management  firm  of  Booz,  .\llen 


Rill  Rinehart,  who  directed 
the  big  double-header  conference 
on  conventional  methods  and 
offset  with  an  able  assist  from 
Frank  Burrell,  made  a  hit  with 
this  comment:  “Today  the  offset 
publisher  is  no  longer  the  odd 
l)all  who  clipped  type  and  ads 
from  other  newspapers.”  He 
hoped  ad  agencies  would  recog¬ 
nize  the  change  and  send  sets  of 
good  repro  proofs  to  papers  on 
offset  presses. 


Houitton  Post  Names 
Short  and  Small 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


.\NNOUNCEMENTS 


Netrspaper  Brokers 


ISetcspapers  For  Sale 


IT’S  NOT  th*  down  payment  that 
buys  the  newspaper — it’s  the  i)er8on- 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellinK. 

LEN  FEIGHNBR  AGENCY 
P.O.  Box  189  “ 


SELECT  WEEKLIES 

Ark.  $65M— Neb.  J20M  &  $60M 

Col.  $70M— Okla.  $30M 

Ill.  $2SM— Ore.  S30M 

la.  $45M  &  t68M— S.  Dakota  $20M 
Ks.  $28M  &  $40M— Tex.  S20M  &  «100M 

Miss.  $136M— Wash.  S36M 

Mo.  $66M— Wyo.  $30M 

New  England  S125M 
Midwest  $400M 


Mt.  Pleasant,  Michigan 


MAY  BRO'THERS,  Binghamton,  N.  Y. 

Established  1914.  Newspapers 
BOUGHT  and  SOLD  without  publicity. 


NEWSPAPER  SALES-PtTRCHASES 
All  negotiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.O.  Box  579.  Gadsden,  Alabama 


M.  R.  Krehbiel,  Box  88,  Norton,  Ks. 


1.  CALIFORNIA.  Paid  weekly  and 

shopper.  Gross  exceeds  $78,000.  A<le- 
quate  plant.  Asking  $45,000.  29<}{' 

clown. 

2.  NORTHWEST.  Paid  weekly  and 
shopper.  Excellent  gross  and  profit. 
Asking  $200,000.  29%  down.  Qualified 
buyers,  please. 

3.  MIDWEST.  E.\clusive  county  seat. 
Gross  $40,000.  Asking  $60,000  including 
real  estate. 

4.  SOUTHERN  CALIFORNIA.  Offset 
group.  Gross  $120,000.  Asking  $40,000. 
$17,000  down. 

JACK  L.  STOLL  AND  AS.SOCIATES 
Suite  601 

6381  Hollywoocl  Blvd. 

Los  Angeles  29.  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 


SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service.  Box  3132,  Greensboro,  N.  C. 


FITTING  'THE  SHOE  —  Some  papers 
take  more  experienced  management 
than  others.  We  try  to  place  you  where 
you  can  l>e  successful  and  happy. 
GABBERT  &  HANCOCK.  3709-B  Ar¬ 
lington  Ave..  Riverside.  California. 


DIAL 

"America's  No.  1  Newspaper  Broker" 
Kalamazoo  8.  Mich.  Phone  IT  2-6922. 


EXCLUSIVE  WEEKLY  in  suburban 
Midwestern  county  seat.  Gross  of 
$12.>M.  increasing  yearly.  First-class 
e<iuipnient.  including  Cox-O-Type  press. 
TTS.  Ludlow,  Elrod,  job  shop.  Air- 
conditioned  building.  Write  fully  first 
letter,  with  proof  of  financial  ability. 
Box  1844.  Elltor  &  Publisher. 


Neicspapers  For  Sale 


LOOKING  FOR  A  PROPERTY  in  the 
south  or  southwest?  Dailies  and  week¬ 
lies  now  available.  Write  or  call  News¬ 
paper  Service  Co..  Inc.,  408  S.  Bonita 
Ave.,  Panama  City,  Fla. 


GROSSING  OVER  ONE  MILLION  : 
influential  chain  in  booming  West 
Coast  areas.  Ideal  for  expanding  group 
or  financially-qualified  party  seeking 
start  with  ready-built  chain.  Indicate 
financial  responsibility  first  reply. 
Terms  negotiable.  Box  1.862,  Editor  & 
Publisher. 


EXCLUSIVE  CO.  SEAT  WEEKLY  and 
job  plant,  now  nets  owner  over  $1,000 
monthly;  competent  buyer,  $10,000 
down.  Wayne  Peterson.  214  Natl. 
Bldg.,  Moorhead.  Minn. 


ANNOUNCEMENTS 

ISetvspapers  For  Sale 

CENTR.VL  CONNE<'TICa;T  WEEKLY 
publisher  looking;  for  yount?  sales  i»er- 
sonality  who  wouhl  like  to  own  half 
of  profitable  weekly  oijeration.  $20,000 
in  capital  neeile<l.  Box  1H61.  Editor  & 
Publisher. 

WESTERN  DAILY.  $20,000  down. 
County  seat  weekly,  only  pai)er  in 
county.  West.  $14,500  down.  CapiUil 
Kain  weekly,  neeils  enerjretic  publisher. 
$10,(MH»  down.  California  weekly. 
$15,000  down.  Joseph  A.  Snyder,  News- 
imper  Broker,  ‘22^14  E.  Romneya  Dr.. 
Anaheim.  Calif. 


westf:rn  hic.h  gross  weekly 

Old  establishes!  weekly  in  very  desira¬ 
ble  area.  Fa.st-jfrowinjf.  Year  around 
mild  climate.  Well-equipi»e<l  shop.  Runs 
24-36  pa^es.  Grossin);  $25M  to  $34M 
monthly.  L«iat  year’s  jjross  over  $330M. 
May  '62  cash  flow  over  $6. <>00.  Price 
$265M.  down.  If  qualifietl  write: 

DEAN  SELLERS.  Newspai>er  Broker, 
625  E.  Main  Street,  Mesa.  Arizona. 


Newspapers  Wanted 


OWNERS  OF  SEVERAL  DAILY 
newspapers  want  to  buy  controlling 
interest  in  sound  daily  newspaper  in 
the  7  to  50  thousand  circulation  class. 
All  replies  will  be  treated  with  con¬ 
fidence.  Box  1709,  Editor  &  Publisher. 


SEEKING  A  WEEKLY.  I  will  serve 
as  editor-publisher.  What  have  you  got 
to  offer?  Box  1836,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

ERECTnNG,  DISMANTLING. 
TRUCKING.  REPAIRING, 

AND  PROCESSSING 
Serving  the  South  and  S.W,  since  1900 


Newspai>er  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Exi>ert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-39  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


]VL4aiINERY  and  SUPPUES 

Composing  Room 

-  linotypes 

Comet  with  TTS  Keyboard 
Operating  Unit  and  Perforator 
Model  5  No.  35451  with  TTS 
Keyboard  and  Operating  Unit 
2-Model  8  No.’s  45196—45434 
3  Mags — Gas  Pot — AC  Motor 
Model  30  Mixer,  No.  52273 
2/90-2/72-4/34  mags— 6  molds 
New  Star  Quadder — Blower — Saw 
2-Model  31  No.’s  56419—56420 
3  Mags — 6  molds — electric — AC 

BEN  SHULMAN  ASSOCIATES 

60  Blast  42nd  St.,  N.Y.  17  OXford  7-4590 

THE  NATION  S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News¬ 
paper  Turtles — $84. .50  to  $97.50.  fob 
EUkin.  Write  for  literature.  L  &  B 
SALBIS  COMPANY.  113  West  Market 
Street.  Elkin,  North  Carolina. 

Editorial 


HA.MILTON  STEEL 
HORSESHOE  COPY  DESK— 
approximately  118"  X  118",  linoleum 
top.  Excellent  condition.  $400.  Town  & 
Village,  614  E.  14th  St..  New  York  9, 
N.  Y. 


Offset  Equipment 

OFTSBIT  CAMERA  .  .  .  full-page  size, 
used  60  days:  terms  at  $2500  save  at 
least  50%,  Box  1781,  Editor  &  Pub¬ 
lisher. 


Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Press  Room 

INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 
1962  THATCHER  PACER 

(Now  in  Production) 

Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

Rugged  Constr’-’.ction  —  Walk- 
Thru  Units  —  Dynamatic  “Ad- 
justo-Speed”  Drive  —  Fully 
Automatic  Tensions  —  Simple 
Mechanical  Controls. 

Note:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  buy  and  sell  all 
newspaper  equipment,  including  presses, 
typesetting  machines,  TTS  equipment, 
Ludlows,  Elrods,  mat  rollers,  etc. 

Distributed  by 

IN  SCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 
HA  1-5345 


4  UNIT  GOSS  PRESS 

Arch  Type  Units.  1  double  folder. 
22%"  cut-off,  2  quarter  folders,  4  sets 
of  angle  bars,  1-100  H.P.  AC  C-W 
drive,  Cline  reels,  Cline  Automatic 
Tensions,  trackage,  turntables.  lx>- 
cated  in  San  Diego.  Available  now. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St..  Sun  Valley.  Calif,  j 


PRESS  UNITS 

Goss  6-Units,  substructure,  Cline  reels. 
A  C  drives.  Dauble  upper  formers. 
22%*  ut-oflf.  Available. 

32  and  40-Page  Duplex  Tubular,  two 
sections  in  jumps  of  two  at  a  time. 

GEORGE  C.  OXFORD 
Box  903,  Boise,  Idaho 

24-Pa'gE ^duplex  TUBULAR 

2-to-l  Model,  No.  484,  AC  Drive. 
8-Page  Top  Desk  installed  new, 
1950.  Complete  vacuum-back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


MODEL  B  DUPLEX  PRESS  for  sale. 
Push  button,  variable  si>ee<l  drive, 
rollers,  chases  (16  9  col  Hem  or  8 
col  12em).  Bixcellent  printer  of  prize- 
winning  newspaper.  Must  move  in  late 
August.  Very  reasonable ;  as  is,  where 
is!  Easy  removal.  The  WEST  BEND 
NEWS.  West  Bend.  Wisconsin, 


CUNB  ELECTRIC  MOTOR  35  HP, 
230  Volt.  D.C..  Type  SK,  Frame  133.6, 
for  Duplex  Chain  Drive  Press.  $350.00. 
Waterloo  Daily  Courier,  Waterloo, 
Iowa. 


ONE  FOUR -PAGE  WHITLOCK 
PRESS  -one  Peerless  Gem  22  incher. 
Best  offer.  Journal  Publishing,  York, 
Ala. 


Press  Rottm 

16  PAGE  DUPLEX 
STANDARD  TUBULAR 
2  TO  I  MODEL  PRESS 
Sen.  No.  T-158 

I  Complete  with  all  stereo  equipment. 

I  including  pot,  pump,  curved  casting 
box,  plate  finishing  machine  and 
chipping  block.  35  H.P.  two-motor 
drive  with  push  button  controls.  Beauti¬ 
fully  maintained— in  A-1  oi>erating  & 

'  mechanical  condition.  Loc.ited  Wiscon¬ 
sin. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8.  Mo. 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-3841 


GOSS  24-48  page  23-9/16"  with  extra 
color  cylinder.  Double  Folder  with  % 
fold;  end  feed,  iiower  hoist;  AC  drive: 
Wood  Pony  Autoplate  and  complete 
stereo. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


MORE 

GOSS  PRESSES 
FOR  SALE 

Just  traded  in  cn  new  Goss 
SUBURBAN  (R)  or  URBANITE 
web  offset  presses! 

COMET  Built  in  1913.  Available 

immadiataly. 

DUPLEX  Model  E  Built  in 

1947,  Available  immediately. 

COX-O-TYPE  4t323  — Built  in  1947. 
Available  mid-July. 

COMET  42412— Built  in  1921.  Available 
mid-September. 

DUPLEX  Model  A  421334— Built  in 

1929.  Available  mid-November. 

COX-O-TTPE  42533  (With  Color  At¬ 
tachment)  —  Built  in  1957.  Availabla 
mid-November. 

COX-O-TYPE  42457  (With  Color  At¬ 
tachment) — Built  in  1953.  Available  No¬ 
vember  I. 

COX-O-TYPE  42189  — Built  in  1936. 
Available  mid-November. 

DUPLEX  Model  A  421413  — Built  in 

1930.  Available  November  I. 

COX-O-TYPE  422S4  — Built  in  1947. 
Available  November  I. 


For  complete 
detoils  contact: 


THE  GOSS  COMPANY 

5401  West  31st  Street 
Chicago  50,  Illinois 
Phono:  Bishop  2-3300 


Press  Rftom 


4-UNIT  HOE  PRESS— Immediate  de¬ 
livery.  AC  drive,  Hoe  ink  pumps  with 
undershot  fountain  for  spot  color,  dou¬ 
ble  folder,  double  arm  roll  standa 
Prints  32  pages  double  plated  or  64 
single.  This  press  was  used  as  a  stand¬ 
by  until  10  months  ago.  Price  $1,500.00 
I)er  unit  and  folder  "as  is  where  is’’— 
Wichita,  Kansas.  For  further  informa¬ 
tion  contact  Glenn  Cummins,  Wichita 
Eagle-Beacon  Publishing  Co.,  Inc., 
Wichita.  Kansas. 


GOSS  OCTUPLE  With  Color 

4  Arch  Type  Units 
Color  Deck  for  ROP 
Double  Folder  21%" 

Reels,  Tensions,  AC  Drive 

DUPLEX  TUBULAR  With  Color 

24«Pa};e  2  to  1  Model 
Stereotype  &  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.  Y.  17,  N.  Y. 


Stereotype 


STA-HI  Master  A  C  Former. 

A  C  motor  drives  30.  40,  60,  75  HP. 

%  folders,  curved  routers. 

G.  C.  Oxford,  Box  903,  Boise.  Idaho 

3  WOOD  Automatic 
AUTOPLATE  Units 
223/^”  Cut-off 

One  heavy-duty  |>08t\vHr,  the  other  two 
standard  casters,  with  valuable  extrai. 

3  WOOD  AUTOPLATE 
SHAVERS 

all  above  A.  C.  60-cycle  3  ph.  220  volt 
electrical  equipment. 

Mint  condition.  Source:  prestige  Min- 
nea|K>lis  plant  known  for  high  main¬ 
tenance  and  production  standards. 

TYPE  &  PRESS 
of  Illinois,  Inc. 

3312  No.  Ravenswood,  Chicago— 13 

Wanted  to  Buy 


A  STANDARD  PERFORATOR  for 
Teletypesetter  tape.  Write:  EvenU 
Day,  New  Albany  (Ind  )  Tribune. 


TELEPHONE  BOOK  PRINTING 
PRESS  to  take  72"  paper.  23-9/11* 
cut-off.  George  C.  Oxford,  Box  901 
Boise,  Idaho. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4594 


ONE  40  VOLT.  15  K.W.,  D.C..  M.C. 
Waterloo  Daily  Courier,  Waterloo,  loei. 


Linotypes— Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVB 
136  Church  Street,  New  York  7,  N.  T. 


I  INTERTYPE  G-44  with  gas  i>ot.  U* 
{  volt.  Send  serial  number,  price.  fvO 
I  description  and  condition  to  Frank 
!  Keeling.  The  Sacramento  Union,  Sne 
I  ramento,  California. 

I  WANTED  —  used  KLISCHOGRAPH 
I  and /  or  u8e<l  ELGRAMA.  Erwin  Ma^ 
1  Jr.,  P.O.  Box  351,  Willoughby.  Ohio- 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED*  opportunities 


AdminUlratire 


exceptional  OPPORTL'NITY  for 
the  rieht  man  in  an  agricultural  area. 
An  agKressive.  all-around  country 
weekly  man  needed  for  one  of  Florida’s 
fastest-Rrowin?  county  seat  weekly 
Iiewsi>ai>er8  as  Publisher  and  head  of 
operation.  $100  a  week  plus  commis¬ 
sion  which  should  net  $1,000  a  year 
for  riRht  man.  Write  Box  1842.  Editor 
A  Publisher. 


artist  for  The  Seattle  (WashinRtonl  ! 
Times  AdvertisinR  Department.  Guild 
Shop.  Climatic  and  recreational  advan¬ 
tages  surpassing  most  U.S.  areas.  Give 
complete  work,  educational  back¬ 
ground.  in  care  of  R.  W.  Young. 

Circulation 

ORCVLATWirMANAGER'forNor^.  ' 
em  New  England  p.m.  of  excellent 
standing.  Circ.  now  under  10,000.  We 
want  and  will  pay  for  a  WORKING  : 
manager.  No  seat-warmers  need  apply. 
Fine  community.  Congenial  i>eople.  . 
Write  fully.  All  confidences  respected. 
Box  1820,  Etlitor  &  Publisher.  I 

CIRCULATION  MANAGER.  Chicago 
community  newspaiier.  Ex|)erience<l. 
Box  1822,  Editor  &  Publisher. 

25,000  DAILY  in  Northern  Ohio  needs  , 
an  able  circulation  manager  to  head  ' 
aggressive,  sales-minded  department. 
Age  to  35.  Should  be  strong  on  carrier 
training  and  promotion,  motor  routes 
and  iiersonnel.  A  real  chance  for 
growth  with  circulation-minde<l  man¬ 
agement.  Write  fully  (experience,  ref¬ 
erences  and  salary  exirected)  and  in 
confidence  to  Box  18.39,  Editor  &  Pub- 
hs^r. 

Classified  Advertising 

IMMEDIATE  OPE2^1NG  for  an  experi¬ 
enced  Classified  Salesman  on  unop¬ 
posed  So.  Calif,  daily  of  23,000  circu¬ 
lation.  Ideal  climate,  close  to  all  recre¬ 
ational  areas.  Excellent  salary,  insur¬ 
ance  and  paid  vacations.  Write  at  once 
giving  complete  details,  references  and 
salary  expected  in  first  letter  to 
LEONARD  J.  BEKTZ,  The  Daily  Re¬ 
port,  P.O.  Box  593.  Ontario,  Calif. 

SALES  MANAGER 

CLASSIFIED  ADVERTISING 

For  West  Coast  Daily.  Must  be  ex¬ 
tremely  adept  at  managing  personnel 
— Imve  ability  to  ably  screen,  hire  and 
train — have  good  background  in  com¬ 
petitive  market,  be  willing  to  work 
long  hours  with  an  eye  to  the  future. 
Send  resume  stating  age,  education, 
experience,  marital  status  and  salary 
expecte<l  to  Box  1764.  Editor  &  Pub¬ 
lisher.  All  replies  held  in  strictest 
confidence. 


SITPERVISOR:  Wonderful  opportunity 
tor  an  experienced  woman  (or  top¬ 
flight  phone  solicitor)  on  25,000  circu¬ 
lation  So.  Calif,  daily.  Close  to  beaches, 
mountains  and  desert.  We  offer  a  good 
starting  salary,  excellent  working  con¬ 
ditions,  insurance  and  paid  vacations. 
Write  at  once  giving  complete  details, 
•alary  expected  and  references  to 
LEONARD  J.  BBNTZ.  The  Daily  Re¬ 
port.  P.O.  Box  593,  Ontario,  Calif. 

Display  Advertising 

ADVERTISING  SALESMAN  with 
and  layout  experience,  old  estab- 
hmed  daily.  Send  complete  resume, 
yerences.  Jno.  Q.  Lambert,  The 
Democrat.  Natchez,  Mississippi. 

DISPIJkY  ADVTG.  SALESMAN.  Two 
wars’  experience — good  copy  and  lay- 
Excellent  opimrtunity.  Salary- 
”0S.  Send  complete  resume  to:  Wm. 
"■  C«s».  Ledger-Gazette.  P.O.  Box  711, 
I^caater,  Calif. 


Display  Advertising 


ADVER’nSING  SALESMEN.  retail 
and  classified,  for  daily  newspapers  in 
Chart  Areas  6,  7,  8,  10  and  11.  Send 
typewritten  resume  to  Inland  Daily 
Press  Assn.,  7  South  Dearborn  Street. 
Chicago  3.  No  charges. 

DISPLAY  SALESMAN  nee<)e<l  for 
staff  expansion.  Nee<l  not  l>e  strong 
on  layout,  but  must  have  strong  sales 
liersonality.  Give  full  details  in  first 
letter.  Reply  to  John  Webl)er,  Herald.  ' 
Mount  Vernon,  Wash. 

EXPERIENCED.  TOP-FLIGHT  adver-  | 
tising  man  with  management  back-  1 
ground  or  potential  urgently  needled  by  ! 
fast-growing  suburban  group  of  week-  | 
lies  in  fine  midwest  city.  Incentive  base  , 
will  enable  earnings  in  five  figures. 
Tell  all  first  letter.  Only  quality  can- 
I  didates  will  be  consideretl.  All  inquiries 
confidential  and  will  be  arknowle<lged.  . 
Write:  Box  1828,  E<litor  &  Publisher,  i 

ADVERTISING  SALESMAN  ’ 

E'x|>erience<l  but  still  willing  to  learn,  i 
I  A  riosition  with  lietter-than-usual  | 
fringe  l>enefits  and  incentive  Imnus. 
j  Applicants  from  Chart  Arens  1  an<l  2  I 
given  preference.  Advertising  Director. 
Heralii,  New  Britain,  Conn. 

.ATTRACTIVE  SALARY  —  COMMIS-  I 
SION  pian  open  to  aggressive  adver-  ' 
'■  tising  salesman  to  represent  27  rural 
monthly  publications,  with  aggregate 
'  circulation  2C_,  million.  Office  with  ■ 
secretary-lsiokkeeiier.  retirement  ami 
i  insurance  plan,  other  side  benefits. 

'  Semi  5  copies  resume  with  at>i>lication 
I  to  Rural  Electric  Consumer  Publica- 
!  tions,  Shoreham  Buihling.  15th  &  H 
Streets.  N.  W.,  Washington  5,  1).  C. 

SUBURBAN  MIDWESTERN  WEEK¬ 
LY  affiliateil  with  nearby  daily  news¬ 
paiier  nee<ls  an  advertising  manager 
who  also  desires  to  step  into  manage¬ 
ment  iluties.  G<mmI  salary,  commission 
i  and  iiercentage  of  profits.  We  want 
someone  who  loves  selling.  Prefer  mar- 
rie<l  man  working  as  advertising  sales- 
!  man.  Semi  complete  resume  to  Box 
I  1815,  Eilitor  &  Publisher. 

$15,000  YEARLY  EASY  for  capable 
salesman  able  to  head  up  crew  of  three 
calling  on  retailers  in  home-state 
'  towns  with  terrific,  low  cost  ad  ami 
sales  promotion  program.  Resume  es- 
j  sential.  Pubiisher,  B<ix  2202,  Glen- 
brook,  Connecticut. 


WOMEN’S  BDI’TOR  —  Experience  in  REPOR'TER,  with  minimum  of  6 
field,  for  .34M  morning  daily,  Cliart  months’  experience,  for  suburban  beat 
Area  1.  Opportunity,  prestige,  pleaa-  covering  every  phase  of  community 
ant  surroundings,  liberal  benefits  of-  i  activities.  Must  have  car.  New  England 
fercd.  Creativity,  character,  attractive  '  daily  100,000  circulation.  Please  state 
personality  wantH.  Box  1806,  Editor  salary  requirements.  Box  1809,  Editor 
A  Publisher.  A  Publisher. 


WAN’TiD :  Experienced  city  desk  rim 
man;  write  sharp  headlines;  process 
copy  quickly;  be  able  handle  page-one 
when  necessary.  Medium-size  afternoon 
daily.  (Growing  city.  Only  Floridians 
considered.  Write,  ’phone  or  wire: 

J.  L.  Beardsley,  Executive  Editor, 
Clearwater  Sun.  Clearwater.  Fla. 

EDITOR,  experienced  or  knowledgeable 
in  retail  wholesale  food  business, 
wanted  for  key  position  on  staff  of 
"FOOD  MERCHANDISING’’— national 
business  publication  serving  retail  and 
wholesale  grocery  business.  Write  or 
’phone:  E.  L.  Henderson,  President, 
Business  News  Publishing  Co..  450  W.  i 
Fort  St.,  Detroit-26,  Michigan.  WO  j 
2-0924.  ' 

NEWS  EDITOR.  30  to  45,  to  revitalize 
stagnant  25,000  daily  with  imagina-  ; 
tion,  energy,  tact  and  prudence.  Must 
have  previous  daily  editing  experience  ' 
with  a  record  of  steady  employment 
and  consistent  promotions  and/or  ad-  | 
Vances  from  job  to  job.  Must  demon- 
I  strate  ability  to  handle  staff,  and  docu- 
'  ment  (with  tearsheets)  a  thorough 
grasp  of  local  news  coverage,  photog¬ 
raphy  and  modern  typography.  Must 
‘  maintain  a  view  of  the  "big  picture" 
while  working  in  the  front  line  wher¬ 
ever  the  need  is  greatest,  with  one  eye 
on  the  budget  and  the  other  on  con¬ 
tinuously  improving  quality.  Mid-east¬ 
ern  region.  Box  1835,  Editor  &  Pub¬ 
lisher. 

i  REQUIRED  IMMEDIATELY:  several 
reporters  with  solid  newspaper  back¬ 
grounds  for  employment  with  leading 
chain  of  radio  stations. 

These  positions  offer  a  pioneering  chal¬ 
lenge  in  the  field  of  electronic  journal¬ 
ism.  Microphone  work  not  required. 
Please  forward  background,  samples  of 
copy,  and  salary  requirements  to  Box 
1830,  Editor  A  Publisher, 

I  _  _  _ 

ONE  OF  THE  REALLY  (TREAT  idea 
papers  needs  top-flight  city  desk  assist- 
.  ant  who  can  supervise  Sunday  initia¬ 
tive  stories  with  large  capable  staff 
;  and  help  with  day-Uwlay  editing  of 
!  spot  news.  Pay  goo«l  and  we  take  only 
the  best.  (Thart  Area  4.  Box  1825,  Edi¬ 
tor  A  Publisher. 


REPORTERS,  DESKMEN  for  edito¬ 
rial  departments  on  daily  newspapers 
in  Chart  Areas  6.  7,  8,  10  and  11. 
Extierienced  or  qualified  beginners. 
Send  full  typewritten  resume  to  Inland 
Daily  Press  Assn.,  7  South  Dearborn 
Street,  Chicago  3.  No  charges. 

SPECIAL  ASSIGNMENT  REPORTER 
with  ability  to  handle  "in  depth” 
stories  and  the  less  obvious  news 
sources.  Minimum  2  years’  experience 
on  dailies;  some  college  training  de¬ 
sired.  Pleasant  working  conditions  and 
benefits  on  afternoon  daily  in  fast- 
I  growing  Southern  New  England  city  of 
j  50,000.  Box  1813,  Editor  A  Publisher. 


REPORTERS 

We  offer  a  future  under  pleasant 
working  conditions  in  a  modem  plant, 
with  a  friendly,  capable  staff  putting 
out  a  top  quality  afternoon  daily  (over 
30,000  circulation)  with  an  excellent 
all-around  reputation  —  but  always 
striving  to  improve.  Enough  competi¬ 
tion  to  make  it  interesting.  Good  work 
is  given  recognition  and  initiative  en¬ 
couraged.  Fringe  benefits  include:  2 
weeks  vacation  after  1  year,  3  weeks 
after  5  years  and  4  weeks  after  25 
years ;  exceptional  group  insurance  and 
pension  plans. 

If  you  are  able  and  willing  to  offer 
in  exchange:  the  ability  to  bi>ell  and 
type  easily,  to  be  personable  even  when 
digging  hard  for  news;  exi)erience 
enough  for  a  solid  foundation,  but  still 
learning;  and  the  willingness  to  roll 
up  your  sleeves  and  do  a  job — apply 
to  Personnel  Manager,  Herald.  New 
Britain,  Conn.  Applicants  from  (Thart 
Areas  1  and  2  will  be  given  prefer¬ 
ence. 


SPORTS  DESKMAN  —  solidly  com¬ 
mitted  to  the  idea  that  simrts  copy 
must  be  written  in  English  and  edited 
as  meticulously  as  the  editorial  page. 
Must  be  experienced.  Send  complete 
personnel  resume  to  CHeve  Rumble, 
Director  of  Employee  Relations.  (Touri- 
er-Journal  and  Louisville  Times,  Louis¬ 
ville  2,  Kentucky. 


CENT.  NEW  YORK  p.m.  daily  8M 
has  position  for  alert  reporter.  General 
news,  some  sports.  Good  opportunity.  : 
Some  experience,  car  needed.  Write 
fully  to  ^itor.  Dispatch,  Oneida,  N.Y.  I 

EXPERIENCED  REPORTER  for  13,- 
UOO  New  England  PM  daily.  Good  op¬ 
portunity  for  right  man.  Give  back¬ 
ground,  references  and  salary  require¬ 
ments.  Box  1772,  Editor  A  Publisher. 

OREGON  Newspaper  Publishers  Assn.. 
P.O.  Box  5155,  Eugene,  Ore.,  has  free 
employment  registration.  Write  us  for 
information  about  state  or  its  news¬ 
papers. 

REPORTER  experience*!  in  covering 
police,  fires,  courts,  for  morning  news- 
'  paper.  Five-day.  40-hr.  work  week,  nu- 
'  merous  frin^  benefits.  Prefer  C3iart 
I  Area  3  appiicants.  David  W.  Wright, 
Managing  Eilitor,  The  Lynchburg 
News,  Inc.,  Lynchburg.  Va. 

REPOR’TER.  FACILE  WRITER  for 
vigorous  small  daily  newspaper — man 
I  or  woman.  Colley  a  must — some  daily 
newspaper  ex(>erience  preferred  but  not 
I  essential.  Soma  photography.  Give  full 
I  biographical  background  in  first  letter. 

I  M.  D.  Glover,  Editor,  Skagit  Valley  Her¬ 
ald.  Mount  Vernon,  Wash. 


EDITOR  AISD  PUBLISHER'S  CHART  AREA 


*  J 

Use  CHART  AREA  Number  in  Ad  Copf  for  showing 
LOCATION  without  IDENTIFICATION 


editor  dr:  PUBLISHER  for  June  23,  1962 
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CLASSIFIED  AD  DRDER  FDRM 


ZONE  STATE 


InMrt  my  cUtsifitd  ad  for 


□  Assign  a  box  number  end  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 

"Situations  Wanted"  payable  with  order 
(See  clauified  rate  structure) 


HELP  ANTED 


EDITOR  for  county  seat  newspaper  to 
handle  news  and  ads.  Must  be  avail¬ 
able  within  3  weeks.  Excellent  living 
conditions,  24  miles  from  ocean.  Must 
be  able  to  drive  car.  Write  giving  full 
details.  Democratic  Messenger.  Snow 
Hill.  Maryland. 

BUSINESS  NEWS  REPORTER  for 
national  industrial  daily.  Man  should 
have  e.xperience  on  business  |)age  of 
metropolitan  daily  and  or  metals  re- 
ix>rting  background.  Salary  to  SO.'iaO. 
Chart  Area  6.  Write  Bo.\  1S54,  E<litor 
&  Publisher. 


CAPABLE  WOMAN  feature  writer 
ex|)erience<l  in  feature  page  layout. 
Emphasis  on  society  picture  pages  and 
features,  but  general  news  and  feature 
assignments  incluile<l.  For  comiietitive 
miilwest,  2(t.000  daily.  Outstanding  op- 
IKirtunity  for  de<licate<l  professional. 
Box  1864,  Editor  &  Publisher, 

CITY  EDITOR.  Edurate<l,  exi>erienced  j 
to  handle,  with  assistant,  full  coverage  ' 
of  small,  progressive  city  calle<l  in  I 
national  magazines  "honestly  friendly"  I 
I  and  "ideal  environment,”  "healthiest  ' 

1  in  U.S."  Goo<i  pay.  Write  Publisher,  \ 

:  Daily  Plainsman,  Huron,  S,  I)ak. 

COMPETENT,  RELIABLE  DESKMAN 
for  hard-hitting  midwest  daily.  30.000 
class.  Excellent  opportunity  for  fast, 
capable  combination  copy  e<litnr-head- 
line  writer-rewrite  man.  Bo.\  1848, 
Editor  &  Publisher. 

EDITOR.  DESK  MAN  with  back-  ] 
ground  in  makeup  an<l  news  play  on  ' 
Hearst  newsimiier.  Box  1872,  Ekiitor  &  \ 
Publisher.  \ 

EDITOR  ,  WRITER.  exi>erienced  in 
|K>pular  music  field,  for  reconl  and 
music  publication.  Box  1876,  Editor  & 
i  Publisher. 

EXPERIENCED,  COMPETENT  RE¬ 
PORTER  for  medium-size  Ohio  daily. 
Primary  job  writing  daily  business 
column  and  features.  Opportunity  al-  ; 
most  unlimite<l  in  forward-looking  or-  ; 
ganization.  Box  1858,  Editor  &  Pub- 
j  lisher. 

'  FAST  REWRITE  MAN  who  can  com- 
.  press  and  punch  up  run  of  mill  copy;  ' 
also  some  copy  reading.  Box  1875,  I 
Ekiitor  &  Publisher. 

GENERAL  A.SSIGNMENT  REPORTER 
'  Excellent  opportunity  for  a  young  man 
1  25  years  or  over,  with  journalism  ' 
j  training  or  exiierience  on  an  18,000  ' 
circulation  newspaper  in  Northeastern 
Ohio.  Pension  plan  and  many  other 
1  fringe  benefits.  Send  resume  of  train- 
I  ing.  schooling,  references  and  salary 
exi>ected.  Bo.x  1870,  Eklitor  &  Pub- 
I  lisher. 


HELP  WANTED 


TOP-NOTCH  MANAGING  EDITOR 
For  fast-growing  newspaper  in  South¬ 
ern  California.  Hard  work  ami  in- 
genuity  re*iuired.  Must  be  a  leader  anil 
exiierienceil  in  all  phases  of  eilitorial 
department.  including  photography. 
Salary  $150.  Box  1860,  Ekiitor  &  Pub¬ 
lisher. 

YOUNG  REPORTER.  Opportunity  to 
join  stair  of  me<lium-size  Ohio  daily  un 
beat  providing  wide  variety  and  chance 
to  demonstrate  versatility  and  merit 
advancement.  Wire  or  write  us  aliodt 
yourself,  education.  e.xperience.  mili- 
tary  status.  Bo.x  1847,  Eklitor  &  Pub 
lisher. 


LEADING 

AEROSPACE 

MAGAZINE 


»"•'  Mechanical 

ii  news  anti  feature  __ 

ly  Outstanding  om  OFFSET  PRESSMAN  with  4-color  ex- 
«ited  profess^naV  Perience  on  Miehle  25  or  comparable 
PifhlUhe?  Should  also  have  camera  knowl- 

_ ^ _  _  edge.  L"nion  shop,  excellent  equipment 

ucateil.  ex,.erience.l  i  conditions.  Send  full  d^ 

slant  full  covernire  experience  and  date  of  avail- 

Tv-rcitv  ckue^l  Tn  I  '**’*»‘y  t”:  ALASKAN  PUBLISHING 
"Lnitly  friendly"  ^O.  &  GRAPHIC  ARTS  PRESS.  819 
iment/’  ""heaUhVi^t  |  Ave..  Anchorage._Ala.ka. 

ur^"^'**  Dak''****'^’  '  OREGON  BOUND?  If  you  want  a  job 
; _ ’  ‘ _ ■ _ in  our  state  and  its  newspapers  write: 

■lABLE  DESKMAN  ‘’"J*''  ' 

dwest  daily.  30.000  Pp  Box  5155,  Eugene.  Ore.  Free  em- 
portunity  for  fast.  Ployment  registration. _ 

'  *llnv'^‘'ixTiI'  COMPOSING  ROOM  FOREMAN 

'  *  Excellent  job  for  man  who  knows  ma* 

*  _  chines,  floor,  some  markup.  Must  be 

MAN  with  back-  I  2'>-40;  i 

and  news  play  on 

Box  1872.  Eklitor  &  2.  Box  1814,  Editor  k 

I  Publisher. 

experienced  in  EXPERIENCED^  ME34  for  daily  newi- 
ii  for  rocnr.l  nn.l  Paper  mechanical  departments.  Chert 
Rov  %76  Fditop  *  Areas  6.  7.  8.  10  and  11.  Send  full 
Box  18.6.  Editor  «.  typewritten  resume  to  Inland  Daily 
Press  Assn.,  7  South  Dearborn  Street. 
CXIMPETENT  RE-  Chicago  3.  No  charges. 

um-size  Ohio  daily.  ■  — ' — - - — — - - 

ing  daily  business  Miscellaneous 

es.  Opportunity  al-  ;  _ _ 

forward-looking  or-  ;  free  LANCERS  I  Sell  your  photos  to 
.08,  rslitor  &  I  ub-  tj,e  huge  house  organ  market.  l.CIKi 
company  magazines  buy.  Payment 
T  from  $10  to  $100  for  single  picturei 

rtAN  who  can  com-  ^  captions.  Free  Information.  Gebbie 
l>  run  of  mill  ropy:  pre»s.  151  w.  4,8th  St..  New  York  M. 
“eading.  Box  187o,  I  Y 

[MENT  REPORTER  Photography 

ty  for  a  young  man  - - - - - 

■,  with  journalism  !  PHOTOGRAPHER  for  45.000  suburhwi 
ence  on  ^  18,000  claily  in  Chart  Area  2.  Hifrhest  pro- 
ler  in  Northeastern  fessional  competency  required.  Pay 
n  and  many  other  accoixling  to  ability  and  experience: 
id  resume  of  tram-  j,ugy  37,.  ^our  week.  Box  1837,  Editot 
erences  and  salary  4  Publisher. 

0,  Eklitor  &  Pub- 

- -  Public  Relations 

_  NEED  REAL  PRO  who  likes  the  ex- 

-  citement  of  major  campaigns.  Trav- 

~  elling  involved.  Chart  Area  6  haie. 

,  Send  resume.  Bo.x  1865,  Eklitor  &  Pub- 
I  lisher. 

...  is  seeking  REPOiRTER- 

desk  man  with  Aviation  or  Research-Analysts 

related  science  background.  - - - — - - - - - 

senior  marketing 

dium-large  metropolitan  dai-  1  PCCCAPf^U  A  Kl  A  I  VCT 
ly.  Aviation  background  rMNrVLTOl 

might  be  as  a  military  pilot.  Administrative  opportunity  with  coo- 
in  a  relate  military  expert-  '  pany  relying  heavily  on  marketing  le- 
ence.  or  in  some  phaM  of  search  data  for  effective  consumer 
the  Aircraft  -  Missile  -  Space  sales.  Position  requires  knowledge  of 
industry.  statistics,  data  interpretation  and  fore- 

.........  ,  casting  economic  and  business  fluctus- 

Submit  details  of  experience,  tion.  Written  presentations  and  reporti 

education-including  any  in  sci-  expect^  to  reflect  significance  of  dsti 

BOxTlSr  PDITOr' aTuBI  ISHFR  Write  full  deUils  of  expen- 

BOa  18o5.  rJlITOK  &  I  UBLISHEK^  ^  ence,  education  and  salary  desired  n 

.  XT  .  .--txK-  x-Tv.-r.,xo  -7  i-.  ^  letter.  Reply  considered  confideu- 

MANAGING  EDITOR,  city  «litor  or  rial.  Other  management  openings  em 
slot  man  want«l  for  university  jourJ  personnel,  engineeriuf, 

nalism  faculty  Salary  :  $8,500  to  $10  000  ,  production  and  executive,  ^x  1747. 

a  year.  Box  1849.  E<litor  &  Publisher.  Editor  &  Publisher. 

MOONLIGHTERS  '  trade  schools 

NYC  NEWSMAN  to  work  steady  part-  - - — - — - — - — 

time  basis  on  writing  assignments.  Linotroe  School 

$3.00  |)er  hour.  ORchanI  7-3131.  |  - - - - 

W.XNTEI):  Enterprising,  imaginative  OHIO  LINOTYPE  SCHOOL 

woman  to  run  large  and  growing  worn-  LOGAN  4,  OHIO 

an’s  department.  Box  1850,  Eklitor  &  Linotyyie,  Intertype  Instruction 

Publisher.  E'ree  Information 

EDITOR  SC  PUBLISHER  for  June  23.  1962 
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Advertising 

Circulation 

Editorial 


SITUATIONS  ANTED 


Mechanical 

Publicity 

Management 


Academic 


Circulation 


JIY  ACHIEVEMENTS  in  the  news-  CIRCULATION  M-XNAPpr  »  •  i 


Ureste<l  in  anything  with’ 
Top  references.  Box  ls77. 
Publisher. 


future. 
Etlitor  & 


I  seek  an  opportupnity  to  teach  col fcKe  '  ^'rienceli"^\Wth*'\n»f'”^  promoter- e.\- 
joumalism  where  high  standards  and  newspapers.  In¬ 

integrity  of  character  are  a  must.  A 
foil  resume  is  available  upon  request. 

May  I  hear  from  you?  Box  1816. 

Editor  &  Publisher, 

Administrative 

PRESENTLY  EMPLOYED  General 
Manager  (4  years)  seeks  challenge  and 
opportunity  in  Chart  Area  3.  Age  36, 
marrieil.  4  children.  Missouri  grad, 
fourteen  years’  newspaper.  Move  be¬ 
fore  start  of  Fall  school  term.  Com¬ 
plete  resume  and  references,  including 
present  employer.  Personal  interview 
after  June  17.  Richard  A.  Andreaus, 

The  Commercial  Dispatch,  Box  511 
Columbus,  Mississippi. 


Editorial 

E  THREAT  COVERAGE 

CAP  CITY  police,  courthouse, 
genessignment  reporter  with  two 
yearierience  desires  chance  to  ad- 
vancgrad.  24,  family,  draft  ex- 
empbiilable  any  Chart  Area.  Box 
1796, or  &  Publisher. 


Public  Relations 

PRESS.  PUBLIC  RELATIONS.  Pres¬ 
ent  employer  4  years.  Skilled  writer, 
speaker,  publicist,  administrator.  News 
t»ckground.  Age  34.  Box  1831,  Editor 
&  Publisher. 


Correspondents 

CAPE  CANAVERAL  feature  writer, 
awredited,  responsible.  No  confliction 
with  wire  services.  P.O.  Box  846,  Mel- 
bourne.  Fla. 


REP2K.  FEATURE  WRITER.  2S. 
lookbr  editor  receptive  to  talent, 
initii  B.A.,  three  years*  experi¬ 
ence.  1829,  Editor  &  Publisher. 


RI\IERA  STRINGER — Joseph  Avila 
15  Ave.  Autruste  Renoir 
Cannes  S  Mer  (A-M)  France 


RET  TO  NEWSPAPER  WORK 
soufirly  press  relations  manaKcr 
largerporation.  Experienced  all 
phasews  work.  Seeking  post  as 
repoior  copy  editor  medium  or 
larg9.  Age  41,  family  man,  U.  of 


CHOICE.  NOT  CHANCE.  Young  man 
with  thorough  basic  PR  training  has 
reme<lie<i  lack  of  rejwrting  exi>erience 
with  successful  work  on  major  news¬ 
paper  where  still  employed.  Can  han¬ 
dle  program  alone  or  work  with 
others.  Excellent  references.  For  resu¬ 
me  write  Box  l5»66.  Editor  &  Pul>- 
lisher. 


BUSINESS  MANAGER  on  over  100  - 
000  circulation  daily  available  August 
I  One  of  the  outstanding  records  in 
the  industry.  Best  of  references  £Iarly 
40s  with  over  20  years’  exp 
Box  1823,  Editor  &  Publisher. 


Editor  (small  Colorado  Calif,d.  Top  references.  Box  1785, 
daily)  and  journalist  wife  on  year  I  Edito Publisher. 

trip  around  world.  Assignments,  Inter. - 

views,  features,  photos,  anywhere.  Box  i  MANMENT.  or  specialty  beat- 


I  LHUD  NINE  LIVES  write  news, 
features,  publicity,  radio,  booklets; 
sales  aids :  lulvertising  copy,  layout ; 
pnaluce  major  shows;  33,  family; 
highest  references.  Relocate.  Box  1873, 
&litor  &  Publisher. 


186.1,  Editor  &  Publisher. 


YOUR  STRINGER  IN  SWEDEN 
Lxiierienee.  .  versatile  newsman  can 
experience.  i  Jwal-angle.  si«cial  articles.  Box 

186s,  E<Iitor  &  Publisher. 


EDITOR,  PUBLISHER 
OR  MANAGING  EDITOR 
available  in  4-o  weeks.  Broad  execu-  I 
tive  exiierience  papers,  press  associa-  I  FLORIDA 


Display  Advertising 


West*,  early  3Cs.  with  metroiioli- 
tan  >rting.  smalltown  e<liting. 
Crafti.  No  dud.  Settle  Chart  Areas 
8-12.  18.79,  Bklitor  &  Publisher. 

NEWGLVND  DAILY  is  object  of 
commy-minded  reporter.  Five  years’ 
ex|)er*.  Marrieil.  child,  28.  veteran. 
B.A.  1857,  Editor  &  Publisher. 


PRIZJNNING  NEW’S  EDITOR  top 


tion,  etc.  Age  50.  Mi<iweat  prefeinwi.  |  Please  NotePpermMen^mrida*Ro«i  smallTy  wants  ME  slot  bigger  pa- 

tat  go  anywhere  Interview.  Box  1871,  I  dent.  Fourteen  years’  experience  (6  in  1*'’=  "inning  e«litor  says 

Editor  &  Publisher.  I  Florida)  Age  38.  Top  “^ut  A  Sale^  ,  >’7  12-year  news  , 

man  who  can  'Sell  the  Newsnai^  i  Y®*  •  journalism;  know  business  | 


Cartoonisls 

CARTHX)NIST  .  ,  ,  out  of  work  . 
o**  •R'Wtion.  Please  write 

Box  1817,  Editor  &  Publisher. 

^ITORIAL  CARTOONIST.  Fresh 
Ideas  and  style.  Put  life  into  editorial 
Samples  on  request.  Box  1843. 
Editor  &  Publisher. 


Story 


A  1  ,  I'^elligently.’  Salary  open. 
Availi^le  now  I  Kindly  wire  or  air¬ 
mail  Box  1841.  Editor  &  Publisher. 

PIECE  OF  PAPER  WANTED  ...  I 
young  family  man  an.xious  to  be"  part 
owner  in  weekly  paper.  Presently  sell-  . 

inexperienced  ; 

t?^nofi“A  to  match,  i 

j-.opo  Available;  any  area.  Full  par-  ■ 
ticulars  to  Box  1833,  Editor  &  Pub-  I 


the  :  journalism;  Know  nusiness 

S*l«Vv  !  from  ertising  to  remelt  ,x)t.  Box 

1856,  tor  &  Publisher. 


ALERT  PUBLISHERS 

who  n  go  out  of  busineas  or  merge 
becausf  bad  times  or  e*litorship.  I 
can  se>ur  pai>er  “straight**  if  given 
comt)lecommand.  Y'es,  another  Ar¬ 
thur  Btane!  Employe*!  multi-e<lition 
paper.  m*t  write  —  telegraph !  Box 
18.52,  lor  &  Publisher. 


cm  ClRCULA’nON  MANAGER 
Zl.OW  evening  wanting  top  job 
iMlIer  afternoon  paper.  Know 
phases  of  circulation:  39 


W'OMAt  PAGE  EDITOR  —  six 
years’  (lerience  columnist,  features  ; 


'■  MAN.  27,  with  21  months  on  "top 
1  ten”  news  staff,  journalism  BA.  po- 
!  iltical  science  MA.  seeks  person  or 
I  company  striving  to  accent  coverage 
I  of  dome.stic  and  foreign  jxtlitics 
.  through  house  organ,  executive 
‘  siieeches.  PR  program,  or  other  media. 
&).x  1874.  E<litor  &  Publisher. 

1  W.ANTED:  A  JOB  THAT’S  FUN  in 
public  relations  for  horse_  racing,  base¬ 
ball  or  similar  field.  Newspaiier  re¬ 
porter  last  7',-i  years.  Ivy  grailuate. 
53.  Fe<l  up  with  steady  diet  of  school 
city  councils,  etc.  Resume, 
iriting  samples  on  request.  Box  18.51, 
Etiitor  &  Publisher. 

WRITER,  EDITOR.  CVjllege  or  com¬ 
mercial  :  colorful  or  technical.  Able 
new'spaiierman  with  growing  family. 
Permanent.  Chart  Areas  8-12,  3,  4,  5. 
Box  1869.  E<litor  &  Publisher. 

Special  Editions 

"WE  DON’T  SCORCH  THE  EARTH". 
We  sell,  write,  and  print  or  any  por¬ 
tion  thereof.  Referen^  and  proven 
Ab- 


AD  MANAGER  seeks  ioh  with  I  »«eRs  heiliate  employment  on  small  results.  Robert  Peck  Carmran  *  Ab 

in  Zone  10  or  11;*  ^th "^fine  ^ Halil V  ‘l®ily.  X  1853.  Etiitor  &  Publisher,  sociates.  P.O.  ^x  3485,  Austin  13 


„  ,  with  fine  daily 

ail  i  over  10  years  and  | 

<Jid  I  children  out  I 


Texas.  Hickory  2-8682. 


with  14  years’  background.  Box'°1762*  I  1™"!*“^***  j  record,  sevl 

Editor  &  Publisher.  I  ^  “'''TCI*’  43.  Need  30  days. 

j  Box  1826.  Editor  &  Publisher. 


Mechanical 


COM)SING  ROOM  FOREMAN, 
MECHJICAL  SUPERINTENDENT, 
ISINESS  MANAGER— 

32  Yeai  Newspaper  Experience.  Run- 
__  -  I  down  orations  a  specialty.  Expert  in 

•mall  daily  in  Midwrat  or  F^'^Wert  **FniTnPQ  8,  DCDrxDTCoraa  f*'®'*^**'  morale  builder,  low  oper- 

•utes.  Box  1746,  Editor  *  Publi^“.  I  w  “  KEPORTERS**  I  ating  cts.  Can  convert  to  new  proc- 


HARD  WORKING.  AGGRESSIVE  c.r-  ' 
cu  ation  man  with  experience  on  metro- 
n  "h  rfP'cs  wishes  to  relocate  to 


P^ON  WAirrm)  in  circulation 
oygartment.  Experience  on  E  &  S, 
MES.  M  only,  MS  fields — circulations 
*"  200  M.  Familiar 
with  ABC,  carriers,  promotion,  deal- 
motor  routes,  transporUtion  and 
^ling.  Have  working  knowledge  of 
w.  ?®P®''tmenta.  Union  exiierience. 
M^ied.  with  family,  47  years  of  age. 
Excellent  health.  Resume  of  back- 


j  National  clearing  house  for  comnetent  1  ^15,000  salary  bracket.  Union.  | 

personnel  coast  to  coast  at  no  charge  Non-drier.  Available  nowl  Box  1731.  ' 
Phone.  Write  or  Wire  B<li4or  Publisher. 

5”  W  personnel  (A^i^ncyr  ' 

06  W.  45  St.,  New  York  OXford  7-672 


YOUNG 


,,  .  managing  EDITOR  of 

Editor  '“"0.*°  become  copv 

editor  on  larger  one.  Ten  years’  exi>L 
nence  all  desks-all  beati^art*^ 

VJ . . .  .vebume  o.  tutCK-  ,  degr«**p’  “> 

»^d  upon  request,  with  finest  refer-  1  2.  4,  6,  9. 


Available  now!  Box  1741  Mitor  1740,  ^itor  &  Publisher. 

■  Publisher.  *  - - 


ORCULA’nON  MANAGER  seeks  op- 
r®  years’  experience  from 
CMvasser  to  manager  —  combination 
»nd  competitive^.  Prov®n  record.  Age 
42.  Box  1787,  Editor  &  Publisher. 


SUPEHUTENDEINT  experienced  in 
hot  anccold  type,  ’ITS,  seeks  plant 
with  pblems  that  know-how  and 
ability  n  solve.  References.  Box  1775, 
Editor  I  Publisher. 

COMBIATION  PRESS-STEREO  — 
Goss  Ttulars,  Universals,  Scotts  and 
offset,  .vailable  June  thru  August. 
Family  nan.  non-drinker.  1907  Kini- 
bark  D,  Nashville-12,  ’Tenn. 


I  CAN  WRI’TE.  I  know  type  and  what 
It  can  express.  I  think  it’s  a  shame 

he  dull.  If  you  feel  I  STUDETT  OPERATOR.  IS.  %  Gal. 
from  V.  w**-,  F^fer  &st  Coast  ;  clean,  iant  to  learn  printing  trade. 

A  PiiKr!l>.  ^*''*®  1766,  Editor  I  Prefer  last  Coast.  Gary  Wimer,  lit. 

&  Publisher.  .  Phone  8151. 


ARE  YOU  LOOKING  FOR 
CTRCLLA'nON  EXPERIENCTE? 
a  total  of  15  years’  newspaper 
F  M-  ami  Sund^, 
in  100.000  to  ’265.000  class  I  have  the 
following  to  offer: 

knowle*lge  A.B.C..  Little 
8t~,  *’i  phases  Home  Delivery, 

tim  u"‘!  •’®®'®'’,  Sales.  Mail  Circula-  i 
tion'  „  L  Circulation  Promo-  I 

Club  p”an  "Home  Reading 

Have  sui*rvis«l  both  District  Man- 


NEWS  EXECUTIVE 

Efficient  administrator  who  knows 
all  phases  of  newsroom  manage¬ 
ment.  award-winner  with  wide 
reputation,  l^al  news  specialist, 
experienced  in  community  rela¬ 
tions.^  Age  38,  collesre  decree,  ten 
years  with  present  metropolitan 
^ployer.  Seek  editorship  quality 
dady.  Box  1799,  Editor  &  Pub- 
lisher. 


Box  ikt*.  £'iito^&"*il;!^,iXr 
editor  sc  publisher  for  June  23,  1962 


Pritduction 

i  PRODUCTION  MANAGER  or  assist-  | 
:  ant.  Paper,  location  should  have  evi¬ 
dent  grovth  iiotential.  Resume  upon 
re<iuest.  Eo.x  1867.  Eklitor  &  Publisher. 

Promotion 

PROMOTION  MANAGER 
Available  now.  Manager  or  high-test 
assistant.  10  years  a  promoter  of 
newspapers,  emphasis  on  advertising. 


CLASSIFIED 

Advertising  Rates 

LIm  Rotas  EACH  CONSECUTIVE 
InsorMoo 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insartion;  3  times  @  70c:  2  S  80c; 

1  «  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplacable  clippinps,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  ESP  cannot 
be  responsible  fer  their  return. 

JOB  APPLICANTS  may  have  a  supply 
ef  printed  employment  application  forms 
by  sending  self-addrcssta  8c  stamped 
envelope  to  E&P  Classified  Department. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  $1-00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  ®  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum, 
add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  he  supplied  by  respondent. 

PI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED.  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tnosdoy,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  (Add  1  line  for 
box  information).  Box  holders’  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editar  A  Publisher  reserves  the 
right  to  edit  all  copy. 

Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLaza  2-7050 
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CLASSIFIED  AD  DRDER  FDRM 


NAME 

ADDRESS 

CITY  ZONE  STATE 


•y 


Intarl  my  cl«iiifi«d  ad  for 


intartions 


Clawification 

COPY: 


G  Assign  a  box  number  and  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 

"Situations  Wanted"  payable  with  order 
(See  classified  rate  structure) 


HELP  WANTED 

Editorial 


EDITOR  for  county  seat  newspaper  to  I 
handle  news  and  ads.  Must  be  avail-  ' 
able  within  3  weeks.  Excellent  livinK 
conditions,  24  miles  from  ocean.  Must 
be  able  to  drive  car.  Write  giving  full  ' 
details.  Democratic  Messenger,  Snow 
Hill,  Maryland. 

BUSINESS  NEWS  REPORTER  for 
national  industrial  daily.  Man  should 
have  experience  on  business  page  of 
metroi>olitan  daily  and  or  metals  re- 
jiorting  background.  Salary  to  Jfl.'iliO. 
Chart  Area  6.  Write  Box  1854,  Eklltcir 
&  Publisher. 


CAPABLE  WOMAN  feature  writer 
experienced  in  feature  page  layout. 
Emphasis  on  society  picture  pages  and 
features,  but  general  news  and  feature 
assignments  includetl.  For  comiietitive 
midwest,  28,000  daily.  Outstanding  up- 
l>ortunity  for  de<licate<l  professional. 
Box  1864,  Eilitor  &  Publisher. 


CITY  EDITOR.  Educate<l,  exi>erience«l  | 

I  to  handle,  with  assistant,  full  coverage  i 
I  of  small,  progressive  city  calletl  in  I 
I  national  magazines  "honestly  friendly"  | 
and  "ideal  environment.”  "healthiest  i 
in  U.S.”  Goo<I  pay.  Write  Publisher,  i 
Daily  Plainsman,  Huron,  S.  Dak.  | 

;  COMPETENT,  RELIABLE  DESKMAN 
for  hard-hitting  midwest  daily.  30.000 
class.  Excellent  opportunity  for  fast,  ' 
capable  combination  copy  editor-head- 
line  writer-rewrite  man.  Box  1848, 
Bklitor  &  Publisher. 

EDITOR.  DESK  MAN  with  back-  i 
ground  in  makeup  and  news  jday  on  : 
Hearst  newsiwiwr.  Box  1872,  Eiditor  &  i 
Publisher. 

EDITOR  ,  WRITER.  ex|)erience<l  in 
|K>pular  music  hehl.  for  record  and 
music  publication.  Box  1876,  Editor  & 

I  Publisher, 

EXPERIENCED,  COMPETENT  RE-  i 
PORTER  for  me<lium-size  Ohio  daily.  ' 
Primary  job  writing  daily  business  ; 
■  column  and  features.  Opportunity  al-  j 
most  unlimite<l  in  forward-looking  or-  ; 
ganization.  Box  1858,  Oiitor  &  Pub-  i 
I  lisher. 


;  FAST  REWRITE  MAN  who  can  com- 
I  press  and  punch  up  run  of  mill  copy;  I 
also  some  copy  reading.  Box  1875,  I 
Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
I  Exceilent  opportunity  for  a  young  man 
25  years  or  over,  with  journalism 
training  or  exiierience  on  an  18,000 
circulation  newspaper  in  Northeastern 
Ohio.  Pension  plan  and  many  other 
!  fringe  l>enefits.  Send  resume  of  train- 
I  ing,  schooling,  references  and  salary 
exiiected.  Box  1870,  Editor  &  Pub- 
I  lisher. 


;  LEADING 
!  AEROSPACE 
i  MAGAZINE 

...  is  seeking  REPORTER- 
desk  man  with  Aviation  or 
related  science  background.  ! 
Man  we  want  shouUI  have  ; 
3-5  years’  experience  on  me-  i 
dium-large  metropolitan  dai-  i 
ly.  Aviation  background 
might  be  as  a  military  pilot, 
in  a  related  military  experi¬ 
ence,  or  in  some  phase  of 
the  Aircraft  -  Missile  -  Space 
industry. 

Submit  details  of  experience, 
eilucation-including  any  in  sci- 
ences-salary  requirements  to: 

BOX  1855,  EDPTOR  &  PUBLLSHER 


i  MANAGING  EIlITOR,  city  e<litor  or 
,  slot  man  wanted  for  university  jour- 
!  nalism  faculty.  Salary:  $8500  to  $1(1.000 
i  a  year.  Box  1849,  Editor  &  Publisher. 


MOONLIGHTERS  ! 

i  NYC  NEWSMAN  to  work  steady  part- 
time  basis  on  writing  assij^nments.  | 
i  $3.00  i)er  hour,  ORchard  7-3131. 


(WANTED :  Enterprising,  imafcinative 
woman  to  run  lar^^e  and  prrowinK  wom¬ 
an’s  department.  Box  1850,  Editor  & 
Publisher. 


HELP  W.4NTED 

Editorial 


TOP-NOTCH  MANAGING  EDITOR 
For  fast-growing  newspaper  in  South¬ 
ern  California.  Hard  work  and  in¬ 
genuity  re<iuired.  Must  be  a  leader  anil 
ex|>erienreil  in  all  phases  of  e<lit<irial 
department.  including  photography. 
Salary  $1.50.  Box  1860,  Eilitor  &  Pul>- 
lisher. 


YOUNG  REPORTER.  Optairtunity  to 
join  staff  of  meilium-size  Ohio  daily  on 
lieat  providing  wide  variety  and  chance 
to  ilemonstrate  versatility  and  merit 
advancement.  W’ire  or  write  us  alioat 
yourself,  eilucation.  experience,  mili¬ 
tary  status.  Bo.x  1847,  Blditor  &  Pub¬ 
lisher. 


Mechanical 


OFFSET  PRESSMAN  with  4-color  ex¬ 
perience  on  Hiehle  25  or  comparable 
press.  Should  also  have  camera  knowl¬ 
edge.  Union  shop,  excellent  equipment 
and  working  conditions.  Send  full  de¬ 
tails  of  experience  and  date  of  avail¬ 
ability  to:  ALASKAN  PUBLISHING 
CO.  &  GRAPHIC  ARTS  PRESS.  819 
4th  Ave.,  Anchorage,  Alaska. 

OREGON  BOUND?  If  you  want  a  job 
in  our  state  and  its  newspapers  write: 
Oregon  Newspaper  Publishers  Assn., 
PO  Box  5155,  Eugene,  Ore.  Free  em¬ 
ployment  registration. 

COMPOSING  ROOM  FOREMAN 
Excellent  job  for  man  who  knows  ma¬ 
chines,  floor,  some  markup.  Must  be 
2.5-40.  Able  to  handle  men  well  and 
maintain  top  proiluction.  Good  salary. 
Chart  Area  2.  Box  1814,  Editor  i 
Publisher. 


EXPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  departments.  Chart 
Areas  6,  7,  8,  10  and  11.  Send  full 
typewritten  resume  to  Inland  Daily 
Press  Assn.,  7  South  Dearborn  Street. 
Chicago  3.  No  charges. 

Miscellaneous 


FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment 
from  $10  to  *100  for  single  pictures 
and  captions.  .  ree  Information.  Gebhie 
Press.  151  W.  4Sth  St.,  New  Y’ork  34. 
N.  Y. 

Photography 


PHOTOGRAPHER  for  45,000  suburban 
daily  in  Chart  Area  2.  Highest  pro¬ 
fessional  competency  required.  Pay 
according  to  ability  and  experience: 
busy  3714  hour  week.  Box  1837,  Editor 
&  Publisher. 


Public  Relations 


NEED  REAL  PRO  who  likes  the  ex¬ 
citement  of  major  campaigns.  'Trav¬ 
elling  involved.  Chart  Area  6  base. 
Send  resume.  Box  1865,  Eclitor  &  Pub¬ 
lisher. 


Research- Analysis 


SENIOR  MARKETING 
RESEARCH  ANALYST 


Administrative  opportunity  with  com¬ 
pany  relying  heavily  on  marketing  re¬ 
search  data  for  effective  consumer 
sales.  Position  requires  knowledge  of 
statistics,  data  interpretation  and  fore¬ 
casting  economic  and  business  fluctua¬ 
tion,  Written  presentations  and  report! 
expected  to  reflect  significance  of  data 
evaluated.  Write  full  details  of  exiieri- 
ence,  education  and  salary  desired  in 
first  letter.  Reply  considered  confiden¬ 
tial.  Other  management  openings  are 
available  in  personnel,  engineering, 
production  and  executive.  Box  1747. 
Elditor  &  Publisher. 


TRADE  SCHOOLS 

Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 
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Advertising 

Circulation 

Editorial 

SITUATIONS 

WANTED 

Mechanical 

Publicity 

Management 

Academic 

Circulation  ’ 

Editorial 

Public  Relations 

my  achievements  in  the  news-  CIRCULATION  MANAGER  stymie.1 


TRIPLE  THREAT  COVERAGE 


PRESS.  PUBLIC  RELATIONS.  Pres- 


paper  and  industrial  communications  1  in  present  iH>sition  anxious  for  chanKe.  CAPITAL  CITY  police  courthouse  '  employer  4  years.  Skilled  writer, 
fields  are  exceptional  by  any  measure.  |  Sound  circulator  ttood  promoter  -  ex-  -eneral  assignment  reporter  with  two  '  speaker,  publicist,  administrator.  News 
I  seek  an  opportupnity  to  teach  college  '  iierienced  with  metro  newspaiwrs.  In-  *  -rs’  experience  desirM  chance  to  ad-  '  background.  Age  34.  Box  1831.  Editor 


journalism  where  high  standards  and  tereste<l  in  anything  with  a  future, 
integrity  of  character  are  a  must.  A  Top  references.  Bo.x  1877,  Eilitor  & 
full  resume  is  available  upon  request.  Publisher. 

May  I  hear  from  you?  Bo.x  1816,  _ _ _ 

jaitor  &  Publisher.  Correspondents 


Administrative  CAPE  CANAVERAL  feature  writer. 

accredited,  responsible.  No  confliction 
PRE5SENTLY  EMPLOYED  General  |  with  wire  services.  P.O.  Box  846,  Mel- 
Manajfer  (4  years)  seeks  challenge  and  bourne.  Fla. 

opportunity  in  Chart  Area  3.  Age  36,  | _ _ _ _ 

married.  4  children.  Missouri  grad.  ,  rivieRA  STRINGER-  Joseph  Avila 
Fourteen  years  newspaper.  Move  be-  15  ^ve.  Auguste  Renoir 

fore  start  of  Fall  school  term.  C^m-  ;  Cagnes  S  Mer  (A-M)  France 

plete  resume  and  references,  including  ,  _ 

present  employe^  Personal  interview  ■  WORUI-WIDE:  Etiitor  (small  Colorado 
after  Joo®  l^t  ®*^“*'*'  A.  Andreaus.  |  daily)  and  journalist  wife  on  year 
The  Commercial  Dispatch,  Box  511,  tpjp  around  world.  Assignments.  Inter. 
Ddumbus.  Mississippi,  views,  features,  photos,  anywhere.  Box 


years’  experience  desires  chance  to  ad¬ 
vance.  J-grad.  24,  family,  draft  ex¬ 
empt,  .Available  any  Chart  Area.  Box 
1796.  Editor  &  Publisher. 

I  REPORTER,  FEATURE  WRITER.  28. 
'  looking  for  editor  receptive  to  talent. 


CHOICE.  NOT  CTIANCE.  Young  man 
with  thorough  basic  PR  training  has 
reme«lie<i  lark  of  reiiorting  ex|ierience 
with  successful  work  on  major  news- 


RIVTERA  STRINGER-  Joseph  Avila  ,  corporation.  Ex^rienced  all 

1.5  Ave.  Auguste  Renoir  phases  news  work.  Seeking  post  as 

Cagnes  S  Mer  (A-M)  France  ;  reporter  or  copy  editor  mwlium  or 

_ lar^  d.^ily.  Age  41,  family  man.  U.  of 

WORU)-WIDE:  Eilitor  (small  Colorado  Cal*f.  grad.  Top  references.  Box  1785, 
daily)  and  journalist  wife  on  year  1  Editor  &  Publisher. 


initiative:  B.A..  three  years’  expert-  I  I'fP®''  "here  still  employed.  Can  han- 
ence.  Box  1829.  Editor  &  Publisher.  '"e  prijjrain  alone  or  work  with 

_ ; _ _ Others.  Excellent  references.  For  resu- 

REnnj4  TO  NEWSPAPER  WORK  [T®  "‘■‘‘®  Box  1866,  Editor  &  Pulv 
sought  by  press  relations  manager  '  lisher 

large  corporation.  Experienced  all  ,  •• 

phases  news  work.  S»king  post  as  J  LEAD  NINE  LIVES  wnte^news. 
reporter  or  copy  editor  meilium  or  fe«ture«  publici^.  radio,  bwklets; 
large  d.xily.  Age  41.  family  man,  U.  of  »»les  aids:  lulvertising  copy,  layout. 


trip  around  world.  Assignments.  Inter.  ...  .  . 

views,  features,  photos,  anywhere.  Box  |  MANAtjBMENT,  or  si^ialty  beat 


.  priMluce  major  shows:  33,  family: 

highest  references.  Relocate.  Box  1873, 
I  Eilitor  &  Publisher. 


BUSINESS  MANAGER  on  over  100,- 
000  circulation  daily  available  August 


1863,  Editor  &  Publisher. 

YOUR  STRINGER  IN  SWEDEN 


1  One  of  the  outstanding  records  in  „  mkinuc.k  ii8  awtutiN 

the  industry.  Best  of  references.  Early  i  Experiencei  .  versatile  newsman  can 
40s  with  over  20  years’  experience,  i 

Box  18-23,  Editor  &  Publisher.  '  Eil'tor  &  Publisher. 

EDITOR,  PUBLISHER  Disoloy  Afivcrtisint 

OR  MANAGING  EDITOR  _ uispiar  .^averttstng 

available  in  4-5  weeks,  Broail  e.,ecu-  .  pixiRIDA  DAfTtirq  /  WPTrKT  lirq 
tive  exiierience  papers,  press  associa- 

tion,  etc.  Age  30.  Midwest  prefeireii.  I  Please  Note:  Permanent  Florida  Resi- 
but  go  anywhere.  Interview.  Box  1871, 

Editor  &  Publisher. 


Westerner,  early  30s,  with  metroiioli- 
tan  reporting,  smalltown  editing. 
Craftsman.  No  dud.  Settle  Chart  Areas 


MAN.  27.  with  21  months  on  "top 
ten”  news  staff,  journalism  BA.  po- 
iltical  science  MA.  seeks  person  or 


^nt.  Fourteen  yews’  experienre  (6  in  )•„  ready;  29.  marrieil.  12-year  news 
Florida)  Age  38.  Top  layout.  A  Sales-  ,  journalism:  know  business 

man  ^Ij  ,  Newspaper  !  fj-om  advertising  to  remelt  pot.  Box 


8-12  Box'  18.59.  Blitor  &  Publisher.  I  company  striving  to  accent  coverage 

_ .  1  of  domestic  and  foreign  politics 

NEW  ENGLAND  DAILY  is  object  of  through  house  organ,  executive 
community-min*Ie<l  reiwrter.  Five  years*  me<lia. 

j  experience.  Marrieil.  child.  28,  veteran.  I  18*4,  Eilitor  &  Publisher.  _ 

I  B.A.  Box  18o7.  Editor  &  Publisher.  ^  .^jj^EI):  A  JOB  THAT’S  FUN  in 

PRIZE-WINNING  NEW’S  EDITOR  top  Puhli®  relations  for  horse  racing,  base- 
small  daily  wants  ME  slot  bigger  pa-  Ball  or  simijar  field.  Newspat^r  r^ 
per;  Pulitzer  Prize  winning  eilitor  says  P®‘'t®^  •  ,2  y^ts.  Ivy  grailuate. 

I’m  ready;  29.  marrieil.  12-year  news  »«•  u.I>  wdh  st^dy  diet  of  school 

vet:  BS  journalism:  know  business  boards,  city  councils,  etc.  Resume. 


Cartoonists 


CARTOONIST  .  .  .  out  of  work  .  .  . 

this  is  a  bad  situation.  Please  write  |  „„  n.Dn,  u/Axnmv  u"”  . ■'""  "'‘■f.  “■  "t  newspaiierman  witn  growing 

Box  1817,  Editor  A  Publisher.  I  PIECE  OF  PAPEHl  WANTED  .  .  .  because  of  bad  times  or  eilitorship.  I  Permanent.  Chart  Areas  8-12. 

_ _  _  _ _ young  family  man  anxious  to  be  part  can  set  your  paper  "straight  if  given  ;  ls69.  Eilitor  &  Publisher. 

c  re  or  r  c » Dr¥v-«c.xTTc-e  u  I  weekly  paper.  Presently  sell-  1  complete  command.  Yes.  another  Ar- 

WlTORIAL  CARTOONIST.  Fresh  ,  ing  display;  fluent  but  inexperienceil :  ,  thur  Brislianel  Employeil  multi-eilition  ' 

ideas  and  style.  Put  life  into  editorial  ambition  aplenty — brains  to  match.  ^  paper.  Don’t  write  —  telegraph!  Box  Spectal  Ctuittons 

pages.  Samples  on  request.  Box  1843,  $2,000  Available:  any  area.  Full  par-  i  18.52,  Eilitor  A  Publisher.  - - 

Editor  A  Publisher.  ticulars  to  Box  1833.  Editor  A  Pub- - -  "WE  DON’T  SCORCH  THE  E> 

- -  lisher.  WOMAN’S  PAGE  EDITOR  —  six  I  We  sell,  write,  and  print  or  a 


Story  Intelligently.’  Salary  open. 
Available  now  I  Kindly  wire  or  air¬ 
mail  Box  1841.  Editor  &  Publisher. 


from  advertising  to  remelt  pot.  Box  I 
18.56,  Eilitor  A  Publisher. 

TO  ALERT  PUBLISHERS 

who  may  go  out  of  business  or  merge  : 
because  of  bad  times  or  eilitorship.  I 


writing  samples  on  request.  Bo.x  18-51. 
Eilitor  A  Publisher. 


WRITER.  ETIITOR.  College  or  com¬ 
mercial  ;  colorful  or  technical.  Able 
newspaiierman  with  growing  familv. 
Permanent.  Chart  Areas  8-12.  3,  4.  5. 


pages.  Samples  on  request.  Box  1843 
Editor  A  Publisher. 


Special  Editions 


ticulars  to  Box  1833.  Editor  A  Pub- - -  |  "WE  DON’T  SCORCH  THE  EAR-TH". 

lisher.  j  W’'OMAN’S  PAGE  EDITOR  —  six  I  We  sell,  write,  and  print  or  any  por- 

_ j  years’  experience  columnist,  features ;  tion  thereof.  References  and  proven 

1  An  UAXTAc-xn  1.  •  1.  -.I.  #  -  seeks  immediate  employment  on  small  results.  Robert  Peck  Carmean  A  As- 

I  AD  MANAGER  smIcs  J<?b  with  future  |  ,j453  4  Publisher,  sociates.  P.O.  Box  3485,  Austin  13, 

I  in  Zone  10  or  11;  with  fine  daily  _ _  Texas.  Hickory  2-8682. 


(Circulation - 

- - - - 1  AD  MANAGflR  seeks  job  with  future 

CITY  CIRCULA-nON  MANAGER  on  in  Zone  10  or  11;  with  fine  daily 

21,000  evening  wanting  top  job  on  newspaper  chain  over  10  years  and 

smaller  afternoon  paper.  Know  all  happy,  hut  want  to  raise  children  out 

phases  of  circulation;  39  years  old  1  of  congested  area.  Good  record,  sev- 


Mechanical 

COMPOSING  ROOM  FOREMAN. 
MECHANICAL  SUPERIN-TENDENT, 
BUSINESS  MANAGER— 

32  Years’  Newspaper  Experience.  Run¬ 
down  operations  a  specialty.  Expert  in 
procedures,  morale  builder,  low  oper- 


1^- background.  Box  1762,  eral  ad  awards.  Age  43.  Need  30  days.  COMPOSING  ROOM  FOREMAN. 
Editor  &  Publisher.  Box  1826,  Editor  A  Publisher.  MECHANICAL  SUPERIN-TENDENT, 

-  -  -  - - -  BUSINESS  MANAGER- 

HARD  WORKING,  AGGRESSI’VE  clr-  I  Editorial  *2  Years’  Newspaper  Ex^rie^e.  Run- 

culation  man  with  experience  on  metro-  — _ - _ _ _ _ _  I  down  operations  a  specialty.  Expert  in 

politen  papers  wishes  to  relocate  to  i  **rrMT/->nr  o  rM-n^n-rr-oc**  '"‘>*’“'®  builder,  low  oper- 

•mall  daily  in  Midwest  or  Far  West  EDIIOR5  &  REPORTERS  I  ating  costs.  Can  convert  to  new  proc- 
rtates.  Box  1746.  Editor  A  Publisher.  National  clearing  house  for  competent  |  ‘’™®1‘®‘’  Union. 

- —  -  — - - I  personnel  coast  to  coast  at  no  charge  ^T^'nble  now  I  Box  1731, 

POSITION  WANTED  in  circulation  j  ^"®’  Write  or  Wire  I  - 

rlimjirtTnAnt  1iVrn»ri*nr»  e\n  V.  A  ^  HEADLINE  PERSONNEL  (AffCncy)  _  _ 

only,  MS  fietds^irculationi  1  W.  45  St.,  New  York  OXford  7-6728  .  SUP^INTOND^  expej^ced  m 


ranging  from  15  to  300  M.  Familiar 


hot  and  cold  type,  -rTS,  seeks  plant 
with  problems  that  know-how  and 


T™’’  •.  managing  ^I-TOR  of  ability  can  solve.  References.*Box  1775, 

ers.  motor  routes,  trans^rtation  and  small  daily  would  like  to  become  copy  EMitor  A  Publisher 
mailing.  Have  working  knowledge  of  j  editor  on  larger  one.  Ten  years’  expe- 

all  departments.  Union  experience,  rience  all  desks— all  beats.  Married.  '  ^ 

Married,  with  family,  47  years  of  age.  competent,  reliable,  willing  to  work,  COMBINATION  PRESS-STEREO  — 
Excellent  health.  Resume  of  back-  degree.  Prefer  Chart  Area  3.  4,  5,  9.  Goss  Tubulars,  Universals,  Scotts  and 
ground  upon  request,  with  finest  refer-  Box  1740,  Editor  A  Publisher.  offset.  Available  June  thru  August. 

ences.  Available  now!  Box  1741,  Editor _ Family  man.  non-drinker.  1907  Kim- 

a  Publisher.  »  t  ■  j  x  bark  Dr..  Nashville-12,  ’Tenn. 

_ _  _ _  I  CAN  WRITE.  I  know  type  and  what _ _ 

can  express.  I  think  it’s  a  shame 

CIRCULA’nON  MANAGER  seeks  op-  for  a  weekly  to  be  dull.  If  you  feel  STUDENT  OPERA’TOR.  18.  %  Gal. 
portunity.  23  years’  experience  from  same.  I  need  you.  Prefer  East  Coast  clean.  Want  to  learn  printing  trade, 
canvasser  to  manager  —  combination  from  Va.  up.  Write  Box  1766,  Editor  Prefer  Bast  Coast.  Gary  Wimer,  Rt. 
and  competitive.  Proven  record.  Age  4  Publisher.  *2.  Slippery  Rock.  Pa.  Phone  8151. 

42.  Box  1787,  Eiditor  A  Publisher.  j _ _  _ 


ARE  YOU  LOOKING  FOR 
CTRCULATION  EXPERIENCE? 
With  a  total  of  15  years’  newspaper 
experience — A.M.,  P.M.  and  Sunday, 
in  100,000  to  265,000  class- -I  have  the 
following  to  offer: 

Thorough  knowleilge  A.B.C..  Little 
Merchant,  all  phases  Home  Delivery, 
Street  and  Dealer  Sales,  Mail  Circula¬ 
tion.  all  tyi>es  of  Circulation  Promo¬ 
tion  work  including  "Home  Reading 
Club  Plan.’’ 

Have  8ui>ervised  both  District  Man- 


NEWS  EXECUTIVE 

Efficient  administrator  who  knows 
all  phases  of  newsroom  manage¬ 
ment,  award-winner  with  wide 
reputation,  local  news  specialist, 
experienced  in  community  rela¬ 
tions.  Age  38,  college  degree,  ten 
years’  with  present  metropolitan 
employer.  Seek  editorship  quality 
daily.  Box  1799,  Editor  A  PuIh 
lisher. 


!  ;lt2.  Slippery  Rwk,  Pa.  Phone  8151. 

Production 

I  PRODUCTION  MANAGER  or  assist- 
I  ant.  Paper,  location  should  have  evi¬ 
dent  growth  iiotential.  Resume  upon 
re<iuest.  Bo.x  1867,  Editor  A  Publisher. 

Promotion 

!  PROMOTION  MANAGER 

I  Available  now.  Manager  or  high-test 
I  assistant.  10  years  a  promoter  of 
newspapers,  emphasis  on  advertising. 


ager  and  Franchised  Operations.  Strong  SEASONED  PHO’TOGRAPHER  wants  |  circulation.  Strong  writer,  able  ad- 

on  Personnel  and  detail  hanilling.  Ca-  job  permitting  development  of  native  ,  ministrator.  knows  production  A  to  Z. 

pable,  willing.  Available  immeiliately.  I  writing-reporting  talents.  Prefer  Indus-  Salary?  Higher  than  average:  worth 

Box  1846,  fiditor  A  Publisher.  try.  Box  1797,  Eklitor  &  Publisher.  it.  Box  1821,  Editor  A  Publisher. 


it.  Box  1821,  Editor  A  Publisher. 


CLASSIFIED 

Advertising  Rates 

Um  Rotes  EACH  CONSECUTIVE 
lasortioo 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insertion;  3  times  @  70e:  2  0  80c; 
1  9  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplacahle  clippinos,  etc.,  in 
response  to  Help  Wanted  ads  until  direct 
request  is  made  for  them.  EliP  cannot 
be  responsible  far  their  return. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  EBP  Classified  Department. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  Sl.OO  per  line  each  insertion; 
3  times  @  $1-15;  2  times  «  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum, 
add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replies 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent. 

•  1.00  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED.  $2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuesday,  5:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  (Add  1  line  for 
box  information).  Box  holders’  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  li  Publisher  reserves  the 
right  to  edit  all  copy. 

Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLoxa  2-7050 
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PRESS  COMMENl’ 


Shop  Talk  at  Thirty 

lly  Robert  I'.  Brown 

Government  Copyright 

M.  B.  Schnapper,  executive  ization  and  Role  of  Army  Serv- 
director  of  Public  Affairs  Press,  ice  Forces;  The  Supreme  Com- 
Washinpfton,  D.  C.,  has  been  mand;  Logistical  Support  of  the 
carrying  on  a  crusade  with  prac-  Armies;  Rearming  the  French; 
tically  no  outside  help  against  Chief  of  Staff:  Prewar  Plans 
what  he  calls  "the  rapidly  grow-  and  Preparation ;  Strategic 
ing  tendency  to  place  copyright  Planning  for  Coalition  War- 
restrictions  on  the  contents  of  fare;  Global  Logistics  and  Stra- 
govemment  publications  and  teg>';  The  Army  and  Economic 
documents.”  Mobilization;  The  Transporta- 

We  think  he  deserves  some  tion  Corps:  Responsibilities,  Or- 
support.  ganization,  and  Operations.” 

Such  copyrighting  by  govern-  This  list  isn’t  complete,  it  was 
ment  agents  is  now  clearly  noted. 

illegal  under  the  Copyright  Law  Since  these  are  published  by 
of  1909  which  says  that  “no  the  Government  Printing  Office 
copyright  shall  subsist  in  any  we  assume  they  do  not  involve 
publication  of  the  U.  S.  govern-  security  information.  What  pur- 
ment  or  any  reprint  in  whole  pose  does  a  government  copy- 
or  in  part  thereof.”  right  serve  other  than  to  pro- 

But  it  is  all  going  to  be  made  vide  an  opportunity  to  restrict 
legal  if  the  Copyright  Office  of  and  censor? 
the  Library  of  Congress  has  its  Mr.  Schnapper  told  the  Secre- 
W'ay.  It  has  proposed  the  first  tar>'  of  the  Navy  in  the  open 
major  revision  of  the  Copyright  letter  that  the  following  were 
Law  in  50  years  which  would  set  restricted  by  copyright :  “How 
up  a  government  agency  to  per-  to  Survive  on  Land  and  Sea; 
mit  exceptions  to  this  prohibi-  Air  Operations  in  Naval  War- 
tion  “in  extraordinary  cases.”  fare;  The  Bluejackets’ Manual;” 
(See  Shop  Talk,  Sept.  2,  1961.)  etc.  The  list  is  too  long  to  re- 
At  least  the  Copyright  Office  peat.  Similar  information  ap- 
acknowledges  with  this  maneu-  peared  in  the  other  ads. 
ver  that  such  gov’ernment  copy-  According  to  the  law  it  is  all 
righting  is  now'  illegal.  Since  it  illegal.  Why  has  the  practice 
hasn’t  enforced  the  law-  for  been  permitted  to  flourish? 
many  years  the  logical  thing  to  ♦  *  * 

do  is  to  change  the  law'.  Isn’t  it?  Tiig  follow'ing  statement  of 
Mr.  Schnapper  is  the  gentle-  principles  is  being  circulated  by 
man  who  brought  the  test  case  Mr.  Schnapper.  We  think  a  lot 
on  this  issue  over  publication  of  of  editors  w'ill  endorse  it: 
speeches  by  Admiral  Hyman  G.  “We  the  undersigned  view' 
Rickover,  Navy  atomic  sub  ex-  w'ith  apprehension  the  rapidly 
pert.  The  suit  involves  24  pi’ess  grow'ing  tendency  to  place  copy- 
releases  issued  by  the  Defense  right  restrictions  on  the  con- 
Department  and  the  Atomic  tents  of  Government  publica- 
Energy  Commission  w'hich  car-  tions  and  documents, 
ried  copyi-ight  lines.  Early  in  “The  situation  seems  alarm- 
1961  the  Supreme  Court  agreed  ing  in  that  such  restrictions  now' 
to  hear  the  case  but  recently  has  apply  to  literally  hundreds  of 
sent  it  back  to  the  low'er  federal  official  w'orks  despite  the  fact 
court.  No  date  for  trial  has  been  that  Section  8  of  the  Copyright 
set.  Law  expressly  stipulates  that 

*  *  *  ‘No  copyright  shall  subsist  in 

In  March,  Public  Affairs  Press  any  publication  of  the  United 
placed  a  series  of  five  ads  in  States  Government,  or  any  re- 
the  Wmhington  Pont  as  “open  print,  in  w'hole  or  in  part  there- 
letters”  on  the  subject.  They  of  .  .  .’ 

w'ere  signed  by  Mr.  Schnapper  “Also  disregarded  is  the  fact 
as  editor  and  w'ere  addressed  to  that  Government  curtailment  of 
the  Secretary  of  the  Army,  Sec-  freedom  of  press  v'ia  copyright- 
retary  of  the  Navy,  Secretary  ing  is  contrary  to  the  guaran- 
of  the  Air  Force,  Register  of  tees  of  the  Constitution’s  First 
Copyrights,  and  chairman  of  the  Amendment.  This  amendment  is 
Atomic  Energj'  Commission.  rendered  meaningless  w'hen  Gov- 
In  the  letter  to  the  Secretary  ernment  officials  employ  or  au- 
of  the  Army,  attention  was  thorize  copyright  procedures  as 
called  to  “copyright  restrictions  a  means  of  placing  restrictions 
on  the  contents  of  the  follow'ing  on  information  amassed  to  pro- 
w'orks  printed  under  the  Seal  of  mote  ‘the  general  w'elfare  and 
the  United  States  by  the  Gov-  secure  the  blessingrs  of  liberty 
ernment  Printing  Office:  Organ-  to  ourselves  and  our  posterity.’ 


SECURITY  MEASURERS 


Holland,  Chicago  Tribune 

“Anyone  w'ho  has  the  legal  popularly  assumed  that  copy¬ 
right  to  copyright  has  the  legal  righted  w'orks  are  available  to 
right  to  restrict  and  censor.  In  the  public.  Strictly  speaking 
recently  justifying  copyright  re-  copyright,  a  legalized  form  of 
strictions  on  a  score  of  official  monopoly,  can  be  obtained  by 
military  histories  General  D.  G.  merely  registering  tw'o  typed 
Dodge  stated,  ‘The  works  w-ere  copies  of  a  w'ork.) 
copyrighted  ...  to  prevent  quot-  “In  view'  of  the  improprieties 
ing  of  material  out  of  context.’  and  dangers  noted  herein  the  un- 
Another  Army  officer  has  ex-  dersigned  herew'ith  urge  the  ex¬ 
plained  that  copyrighting  has  ecutive  and  legislative  branches 
been  employed  in  order  to  pre-  of  the  Federal  Government  to 
vent  ‘sensationalizing.’  These  take  appropriate  corrective  ac- 
are  disturbing  admissions.  Any  tion.” 
attempt  to  control  the  manner  • 

and  extent  to  which  Government  Papers  Sav  Freeman 
information  can  be  quoted  by  rwi  .  j  »  ./  .  i 
the  press  or  by  the  public  is  Intimidation 

censorship.  Washington,  D.  C. 

“The  original  and  continuing  The  Amarillo  (Tex.)  Sunday 
purpose  of  the  prohibitions  in  News-Globe  and  the  Dallas  News 
Section  8  of  the  Copyright  Law'  have  charged  that  Secretary  of 
is,  of  course,  to  assure  maximum  Agriculture  Orville  L.  Freeman 
availability  and  dissemination  sought  to  intimidate  the  press 
of  informational  material  pre-  in  its  reporting  of  the  Billie  Sol 
pared  by  or  for  the  Government  Estes  case, 
at  the  expense  of  the  public.  The  News-Globe  report  related 

“The  right  of  Government  offi-  that  Secretary  Freeman  “resent- 
cials  to  copyright  that  w'hich  is  ful  of  new'spaper  inquiry  and 
priv'ate  is  not  at  issue  in  this  coverage  of  the  Estes  matter,  is 
connection — except  in  the  sense  intimidating  and  threatening, 
that  this  essential  right  is  bound  through  principal  assistance 
to  be  greatly  vitiated  if  a  clear  within  his  inner  office  circle,  that 
line  isn’t  draw'n  between  w'hat  is  will  take  legal  action  against 
personal  and  what  is  official.  this  newspaper,”  according  to 

“The  situation  that  troubles  Sen.  John  G.  Tower,  (R.-Texas), 
us  is  particularly  serious  in  that  who  ordered  the  articles  pub- 
the  Federal  Government  is  to-  lished  in  the  Congressional 
day  the  major  source  of  infor-  Record. 

mation  in  practically  every  field  Sen.  Tower  said  that  the 
of  endeavor.  Significantly,  al-  Dallas  News  story  “recounts 
though  12  billion  dollars  is  cur-  that  w'hile  Secretary  Freeman 
rently  l>eing  expended  on  Fed-  is  threatening,  through  princi- 
eral  research  only  a  negligible  pal  assistants,  to  bring  suit 
portion  of  unclassified  findings  because  of  unfavorable  or  un¬ 
is  being  made  accessible  to  the  friendly  newspaper  accounts,  he 
public  through  noncopyrighted  is  hosting  favored  Washin^n 
media.  (Unfortunately  it  is  newsmen  at  luncheons.” 
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What’s  black  and  white  and  read  all  over? 


Corona  is  the  bright  body  face  that  actually  looks  bigger  than  it  is.  It’s  designed  for  today’s 
production  economies,  today’s  hurried  readers.  Corona’s  shorter  alphabet  length  gives 
absolute  clarity  in  narrow  column  widths.  You  wind  up  with  significant  savings  in  news¬ 
print,  without  loss  of  reading  ease.  Not  even  mat  shrinkage  can  affect  Corona’s  clarity;  it 
comes  down  knife  sharp.  Six  hundred  and  thirty  one  newspapers  dress  their  pages  with 
this  bright,  clear  face.  Why  not  yours?  Mergenthaler  Linotype  Company,  29  Ryerson  St., 
Brooklyn  5,  N.  Y.  Agencies:  Atlanta,  Boston,  Chicago,  Dallas,  Los  Angeles,  San  Francisco. 


corona 

Mergenthaler 


Printed  in  U.S.A. 


Leo  HirtI  of  the 

Cincinnati  Post  &  Times -Star 


When  Leo  first  broke  into  newspapering 
in  his  native  Missouri: 

“I  was  a  reporter,  and  also  on  the  desk, 
and  if  we  missed  the  morning  train.  I’d 
deliver  the  east-bound  mail  subscriptions 
personally.” 

Those  were  the  late  ’30s.  Since  1942  he’s 
been  at  The  Post  &  Times-Star,  where  he 
began  as  a  copy  reader,  sjindwiched  in 
tours  as  columnist  and  magazine  editor, 
and  for  seven  years  has  been  city  editor. 

Leo  is  not  the  “holler”  type,  but  Cin¬ 
cinnatians  remember  the  paper’s  polio 
campaign  some  years  ago  in  which  he,  as 


city  editor,  played  a  major  role.  The  Post 
&  Times-Star  fought  for  mass  immuniza¬ 
tion  of  children— and  achieved  it.  Also,  in 
the  interest  of  safety,  Leo  and  his  paper 
were  instrumental  in  getting  passed  a  new, 
statewide  school  bus  inspection  law. 

For  a  definition  of  his  job,  his  is  as  good 
as  you’ll  hear: 

“A  city  editor  should  report  why  a  day 
is  different  from  the  ones  which  went  be¬ 
fore,  who  was  affected  by  the  difference, 
and  how.  And  occasionally,  a  city  editor 
should  be  able  to  report  the  difference 
before  there  is  any.” 


Give  light 
and  the  people  will 
find  their  own  way. 
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